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he production of dentifrice, like the manufacture of every other re- 
sponsible commodity, entails certain unavoidable worries e But there’s 
one you can dismiss—when you use Snow Top Precipitated Chalk e You 


can bank on it that Snow Top will come through dependably uniform to 





your individual specifications today—tomorrow—a month or a year from 
now e If Snow Top is not already numbered among your reliable friends, 
you would do well to start considering now, why the makers of America’s 
leading dentifrices, both paste and powder, have chosen it e The first 


step is to write us to tell you more about Snow Top. 


INDUSTRIAL CHEMICAL SALES COMPANY, INC. 


2:3°0. SPTARRIK cAUVGESNIUIE & NEW YORK 


€} PRECIPITATED CHALK 


CRETA PRACIP. U.S.P. 
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U.S. Pat. Nos. 1607825 and 1806425 


NOT A NEW CADP in the strict meaning of the word, but a standard C T continuous thread, full dome, 
no-knurl cap with the edge rolled in instead of out (see diagram). This treatment eliminates the usual 
gold lacquered edge, and permits the extension of solid color, or decorative design, to the bottom edge 
of the cap. Most sizes are now available. All sizes will be available August 1, 1936. Samples? 


Write Chicago or Brooklyn plants, or ask a Phoenix salesman the next time he calls at your office. 


SO CU ERIE BELTRL. Oe eee 


2444 OW. SIXTEENTH Silos CHICAGO 3: 3720 FOURTEENTH AVE., BROOKLYN 
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FRONT COVER 


Mountains, valleys, a quaint 
village and a hillside covered 
with wild lavender, present 
a panorama of rare beauty. 
In the Basses-Alpes the lav- 
ender will soon again be 
in bloom. Once again the 
peasants from the little town 
will go forth to the hills to 
harvest the lovely flowers, 
later to be offered at the 
fairs in Sault (Vaucluse), Apt 
(Vaucluse), and Digne (Bas- 
ses-Alpes). 
Photo courtesy Fritzsche 
Brothers, Inc. 
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POINTING 
THE WAY 


... 10 the outstanding 


posstbilitzes of molded 
DUREZ drug packages 


Sa 


The New SLIP-TOP 
Durez package devel- 
oped for Merck Sac- 
charin Tablets. 


Two years ago, Merck & Co., Inc., manufacturing to the touch. The safe, chemically-inert Durez also 
chemists, set up their own Packaging Laboratory gives perfect protection to the contents. 
to test and develop better, methods of packing No labeling required 
their products. dimes . ; 

ne simple molding operation produces each unit... 
Typical of the laboratory's intelligent and practical complete with engraved name, trade-mark and in- 
work is the new Slide-Top package for Saccharin struction, the slip-cover grooves and set-backs, 
Tablets. The entire package is molded of attractive and the final finish. 
blue Durez (the standard Merck color). Flat, com- No matter what type of drug or cosmetic you pack, 
pact, it fits the vest pocket or purse. It is conve- you should be familiar with the advantages of Durez 


niently opened with one hand... 
and drops out only the desired 
one or two tablets at a time. 
Thesmooth, lustrous Durez finish 
will never chip, crack or dull... —— 
will always be neat and pleasant Merck &% Co., Inc., Research Laboratory 











The small size package containing 
100 \%4-grain tablets was produced origi- 
nally. It has proved so successful that 
the larger size shown at right, which con- 
tains 100 4-grain tablets, has recently been 
put on the market. People like neat, 
compact, convenient Durex packages . . 


and what people like, people buy! 





packages and closures. For more 
complete information and free 
monthly, ‘‘Durez Packaging 
News’’, write General Plastics, 
Inc., 135 Walck Road, North 
Tonawanda, New York. 








DUREZ FOR BETTER DRUG AND COSMETIC PACKAGES 
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Absorption Bases 
Alcefa Laboratories 
Th. Goldschmidt Corp. 
R. W. Greeff & Co., Inc. 
Chas. L. Huisking & Co. 
Innis, Speiden & Co., Inc. 
N. I. Malmstrom & Co 
M. W. Parsons, Imports 
Pfaltz & Bauer, Inc. 


Alcohol 
Allied Industrial Alcohol Corp 
American Commercial Alcohol Corp. 
Commercial Solvents Corp. 
U. S. Industrial Alcohol Co. 


Alkaloids 
Abbott Laboratories 
T. Baker Chemical Co. 
R W Greeff & Co., Inc. 
Chas. L. Huisking & Co 
Mallinckrodt Chemical Works 
Merck & Co., Inc 
N. Y. Quinine & Chemical Works 
Norwich Pharmacal Co. 


Applicators and Droppers 
Glass Products Co 
Pennsylvania Glass ProductsCo. 


Aromatic Chemicals, Essential Oils, 


Flavors and Perfume Specialties 
Aromatic Products, Inc. 
W. J. Bush & Co., Inc 
California Fruit Growers Exchange 
Dodge & Olcott Co., Inc. 
The Dow Chemical Company 
P.R Dreyer, Inc 
E. I. du Pont de Nemours & Co., Inc. 
Felton Chemical Co., Inc. 
Cc *harles F ischbeck Co. 
Benj. French, Inc. 
Fritzsche Brothers, Inc. 
General Drug Company 
Givaudan-Delawanna, Inc. 
Heyden Chemical Corp. 
George Lueders & Co. 
Magnus, Mabhee & Reynard, Inc. 
Monsanto Chemical Co. 
Jaugatuck Chemical 
Norda Essential Oil & Chemical Co. 
Orbis Products Corp 
Compagnie Parento, Inc. 
Polaks Frutal Works Inc. 
Schimmel & Co., Inc. 
Edwin Seebach Co 
Geo. Silver Import Co. 
A. M. Todd Co 
Ungerer & Co 
van Ame oy es Haebler," Inc. 
Van Dyk & 
Albert Mates, lec: 


Beeswax 
Walter H. Jelly & Co., Inc 
Koster- Keunen 
Theodor Leonhard Wax Co., Inc. 


M. W. Parsons Imports 
Orbis Products Corp. 


Botanical Drugs 
J. L. Hopkins & Co. 
Chas. L. Huisking & Co. 
S. B. Penick & Co. 


Bottles and Jars 
American Aluminum Ware Co. 
Carr-Lowrey Glass Co. 
Glass Products Co. 
Hagerty Bros. & Co. 
Hazel-Atlas Glass Co. 
Maryland Glass Corp 
Owens-IIlinois Glass Co 
Pennsylvania Glass Prod. Co. 
Salem Glass Works 
Swindell Brothers, Inc. 


Cans 


Continental Can Co. 


Cartons 
American Coating Mills, Inc. 


Chalk 
Industrial Chemical Sales Co.,' Inc. 
M. W. Parsons, Imports 
Peerless White Lime Co. 
John & E. Sturge, Ltd. 


Citric Acid 
H 4 Baker & Bro. 
=. Baker Chemical Co. 
California Fruit ag Exchange 
Dodge & Olcott Co 
Mallinckrodt ( Seanad’ Works 
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Buyer's Guide 


The firms listed below are reliable sources of supply which we are glad to recommend to our readers. 


McKesson & mention, Inc. 
Merck & Co c 

7. Quinine & C themical Works 
Chas. Pfizer & Co., Inc. 


Closures 
Aluminum Seal Co. 
Anchor Cap & Closure Corp. 
Aridor Co 
Armstrong Cork Products Co. 
Bridgeport ‘ag Goods Mfg. Co. 
Dodge Cork C 
pone oe Plastics, Inc. 
Kep-A Inc. 
No-Kez sat x ‘losure Co. 
Phoenix Metal Cap Co. 
Sylvania Industrial Corp. 


cod Liver Oil 
>. R. Dreyer, Inc 
f has. L. Huisking & Co. 
McKesson & Robbins, Inc. 
S. B. Penick & Co. 


Collapsible Tubes 
National Collapsible Tube Co. 
Jew England Collapsible Tube Co. 
Sun Tube C Lorp 
White Metal Mfg. Co. 


Colors 
Ansbacher-Siegle Corp. 
Fezandie & Sperrle, Inc. 
Interstate Color Co., Inc. 
H. Kohnstamm & Co., Inc. 
Leeben Chemical Co., "Inc. 
R F Revson Co. 
Whittaker, Clark & Daniels, Inc. 


Corks 
Armstrong Cork Products Co. 
Dodge Cork Co 
Mundet Cork Co. 


Cosmetic Cases 
Bridgeport Metal Goods Mfg. Co. 
Scovill Mfg. Co. 


Face Powder Base 
T. Gostage Leek 
M. W. Parsons, Imports 
General Drug Co 


Glass-Lined Equipment 
The Pfaudler Co 
Alsop Engineering Corp. 
Ertel Engineering Corp. 


Gums 
Paul A. Dunkel & Co., Inc. 
Frank-Vliet Co., Inc 
J. L. Hopkins & Co 
Innis, Speiden & Co 
Walter H. Jelly & Co., Inc. 
Orbis Products Corp. 
S. B. Penick & Co 
Thurston & ya 
Jacques Wolf & C 


Labels 


John Horn 


Lanolin 
Alcefa Laboratories 
Innis, Speiden & Co. 
Walter H Jelly & Co., Inc. 
N. I y rom rom & Co. 
Merck & C 
M. W accent: Imports 
Pfaltz & Bauer, Inc. 


Machinery (Packaging) 

Arthur Colton Co. (Tube & Tablet) 

Economic Machinery Co. (Labeling) 

The Ludcke Corp. (Capping) 

New Jersey Machine Co. (Labeling, General 

Package Machinery Co. (Wrapping) 

Pneumatic Scale Corp., Ltd. (Capping & 
Labeling, Filling) 

Geo. G. Rodgers Co. (Tube) 

F. J. Stokes Machine Co. (Tube & Tablet and 
xeneral) 

Stokes & Smith Co. (Powder) 

U. S. Bottlers Machinery Co. (Bottle) 


Machinery (Production) 
Abbe Engineering Corp. 
Alsop Engineering Corp. 
Beach-Russ Co. 

The J. H. Day Co. 

Ertel Engineering Corp. 
Kux-Lohner Machine Co. 
Manton-Gaulin Mfg. Co. 
Mixing Equipment Co., Inc 
Pfaudler Company 
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Pittsburgh Lectrodryer Corp. 
Pulverizing Machinery Co. 
rg G. Rodgers Co 

J. Stokes Machine Co. 
Wilken Anieren Co. 


Machinery (Used) 
Consolidated Products Co. 
First Machinery Corp. 

Loeb Equipment Supply Co. 
Stein-Brill Corp. 


Medicinal Chemicals 
Abbott Laboratories 
J. T. Baker Chemical Co. 
Benzol Products Co. 
California Fruit Growers Exchange 
Dow Chemical Co. 
Heyden Chemical Corp. 
Chas. L. Huisking & Co. 
Mallinckrodt Chemical Works 
Aerck & Co., Inc. 
Monsanto Chemical Co. 
N. Y. Quinine & C aeical Works 
pecan Pharmacal Cc 
Chas. Pfizer & Co., lac. 
Schofield-Donald Co. 
Seydel Chemical Co. 
Wilson Laboratories 


Mineral Oil 
Atlantic Refining Co., The 
M. W. Parsons, Imports 
S. Schwabacher & Co 
Sherwood Petroleum Cc -o., Inc. 
L. Sonneborn Sons, Inc. 
Stanco Distributors, Inc. 
Standard Oil Co. of Indiana 


Neutral White Soap 
J. L. Hopkins & Co. 
S. B. Penick & Co. 
John Powell & Co. 


Opel Jars 
arr-Lowrey Glass Co. 
Hasek Atlas Glass Co. 


Packing Material 


Kimberly-Clark Corp. 


Paper Boxes 
J. Frank 
Karl Voss Corp. 
W. C. Ritchie & Co. 


Plastic Molders 
General Plastics Inc 
Norton Labs. 
Plaskon iGo. 


Private Label 
Adde, Inc. 
Allied Products, Inc 
American Perfumers’ Labs. Inc. 
Ehrmann-Strauss Co., Inc. 
Helfrich L aboratories’ 
Kolmar Laboratories 
Paris Cosmetics, Inc 
Solo Laboratories, Inc 
Henry Tetlow Co 
The Vorac Co. 


Stearates 
Franks Chemical Products Co. 
Mallinckrodt Chemical Works 
Merck & Co. 
Orbis Products Corp. 
M. W. Parsons, Imports 
R. F. Revson Co. 
Whittaker, Clark & Daniels, Inc 


Talc 
Innis, Speiden & Co. 
Chas. Mathieu, Inc. 
Orbis Products Corp. 
F. Revson Co. 
Whittaker, Clark & Daniels, Inc. 


Transparent Paper 
Riegel Paper Corp. 
Sylvania Industrial Corp. 


Vials 
Kimble Glass Co. 


Vitamin Concentrates 
American Lecithin Co. 
Pharmaceutical Specialties Co. 


Zinc Oxide 
Innis, Speiden & Co. 
New Jersey Zinc Co. 
Orbis Products Corp. 
M. W. Parsons, Imports 
R. F. Revson Co. 
Whittaker, Clark & Daniels, Inc. 
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we have gathered experience in 
selecting our raw materials and 
in the manufacture of our prod- 
ucts---in that long period of 
time we have learned much as 
to their uses---all of this we hold 
at your disposal. Highest qual- 


ity is represented by the 
“D & QO” Label 


We solicit orders for prompt 
or future shipment 


Anethol Terebene 
Eugenol U.S.P. Oil Wintergreen Artifi- 


Eucalyptol U.S.P. cial U.S.P. Ne 


Vanilla 
- . e e e 7 dA 7 th lit 
Thymol U.S.P Oleoresin Vanilla oe Pentre 


Oil Sassafras Artificial Vanillin 
Safrol Coumarin 











DODGE & OLCOTT COMPANY 
180 Varick Street New York 


TO 


Branches: 








Philadelphia — Boston — Chicago 
St. Louis — Los Angeles 

















—_— 
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CRYSTALS GRANULAR POWDERED 


Exchange Citric Acid U.S.P. is made by _in the world. Immediate shipments from 
the Exchange Lemon Products Company warehouse stocks in New York, Chicago 


of Corona, Calif. Backed by the Sunkist and Philadelphia. For prices on kegs, 
group of 13,200 citrus growers — largest _ barrels or carloads, write nearest office. 


Products Department 


CALIFORNIA FRUIT GROWERS EXCHANGE 


ONTARIO, CALIFORNIA 
189 W. Madison Street, Chicago, Illinois 99 Hudson Street, New York, N. ¥ 


Copr., 1936, Products Dept., California Fruit Growers Exchange 
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WOMEN SAID 
“Yes 


Questionnaires tabulated by Hurdman 
and Cr Public A 
New York City 





When asked... 


‘Y's ‘Rouge Supreme’ finer in texture 
than the kind you are now using?” 
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OMEN throughout the country 
have made tests of “Rouge 
Supreme’ against their regular brands. 
When asked, “Is ‘Rouge Supreme’ 
finer in texture than the kind you 
are now using?” 22 out of 23 said 
Yes” (actually 1636 out of 1710). 
In practically the same proportions 
they tell us that it feels smoother... 


applies more evenly . . . stays on 


longer... and that it looks better. 

Here is conclusive proof that 
“Rouge Supreme’ is a vastly superior 
product. One that sets anew standard. 

But perhaps you would like to 
make your own tests. We invite you 
to do so and will be pleased to coop- 
erate with you by furnishing samples 
of this new rouge in whatever quane 


tities may be required. 


AMERICAN PERFUMERS’ LABORATORIES, Inc, 


Makers of the World's Finest Cosmetics 
114 Fifth Avenue, New York, N. Y. 


Canadian Laboratories: 1015 St. Alexander Street, Montreal, Quebec Lancaster 1069 


PRIVATE BRANDS EXCLUSIVELY « 


CREAM CHEEK ROUGE - 
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PRODUCTS LIABILITY INSURANCE 


COSMETIQUE - EYE SHADOW 
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LABORATORY CONTROL 


A corner of the new and fully equipped laboratory of Charles Fischbeck Co., Inc. has every facility for testing 
and quality control of essential oils and aromatic materials. 


Over 20,000 feet of floor space 
adequate stock gives us every facility for filling your orders promptly. 


The BASIS of REAL SERVICE 





among the largest warehouse facilities in the trade,—with 








= AND NOW! 


DIANTHATONE 


FOR TONING UP THE LIFE AND CHARACTER OF 




















ESSENTIAL OILS 





FLORALTONE “CARNATION” _—|| ALDETONE. 


For Toning and For Toning and Fixing 
Fixing Florals 


$15.00 per pound -- Samples on request -- $1.10 trial ounces 


CHARLES FISCHBECK CO., Inc. 


Get acquainted with this remarkable product of the 
“DIANTHUS” character. Use it by itself—or in your 
present formula, or let us suggest its application. 


“A FIXATIVE” 


Modern Types 














119 West 19th Street, New York 


FLOWER OILS AROMATIC CHEMICALS PERFUME SPECIALTIES 
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THAT DESERVEDLY 
POPULAR ODOR 


















has long been a special interest of the house of 
Verley. We offer a full range of Gardenia composi- 
tions in various shadings and prices — in addition toa 
number of extremely interesting materials from which 
to develop a basis for Gardenia compositions of orig- 
inality and distinction . . .Send for samples and prices. 





ALBERT VERLEY avomalich- 


ALBERT VERLEY, INC., 11 East Austin Avenue, Chicago, Illinois 
114 East 25th Street, New York » » Mefford Chemical Co., Los Angeles 








VREeMiCAL COMPANY, iN. 


Manufacturers of AROMATIC CHEMICALS, NATURAL ISOLATES, PERFUME OILS, ARTIFICIAL FLOWER and FLAVOR OILS 


603 JOHNSON AVE., BROOKLYN, N. Y. 


Boston, Mass. Philadelphia, Pa. Sandusky, Ohio Chicago, III. St. Louis, Mo. New Orleans, La. Los Angeles, Calif San Francisco 
80 Boylston St. 200 So. 12th St. 1408 W. Market St. 1200 N. Ashland Ave. 245 Union Blvd. Balter Bldg. 515 S. Fairfax Ave. 512 Washington St. 


Stocks carried in principal cities 











ical 
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ires tabulated by Hurdman 
and Cranstoun, Public Accountants, 
New York, show that 1761 women 
answered this question, “Does Rouge 


DOES “ROUGE SUPREME: 
~FEEL SMOOTHER THAN 
THE KIND YOU ABE 


MI OMA eho) INE 


) 


Yes say 1616 


Supreme feel smoother than the rouge 


you use regularly?”. . . 1616 said 
“Yes”. .. 84 said “No” and 61 were 
uncertain. 


“NG” say 


&4 












Nationwide Survey Shows New 
Rouge Superior on Every Point 


HE first look through a microscope 

reveals “Rouge Supreme” to be infin- 
itely finer in texture than other rouges. 
And now a nationwide survey confirms 
the fact that your customers immediately 
recognize its superior qualities. 

By an overwhelming majority they 
find that it feels smoother. .. applies more 
evenly ... is finer in texture ... stays 
on longer . . . looks better. In brief these 


women (and there must have been many 


of your customers among the 1761 who 
answered our questionnaire) prefer 
“Rouge Supreme” We believe they will 


insist on getting it. 


“Rouge Supreme” sets a new standard. 
We suggest that you investigate it thor- 


oughly. Why not make your own tests? 


We will be pleased to furnish samples 
in whatever quantities may be required 


in order for you to do so. 


AMERICAN PERFUMERS’ LABORATORIES, Inc. 
Makers of the World's Finest Cosmetics 
114 Fifth Avenue, New York, N. Y. 
Canadian Laboratories: 1015 St. Alexander Street, Montreal, Quebec Lancaster 1069 


PRIVATE BRANDS EXCLUSIVELY + PRODUCTS LIABILITY INSURANCE 


ROUGE - CREAM CHEEK ROUGE - FACE POWDER - 
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DOW CHLOROFORM, U.S. P. 


It may be the quieting of a wracking cough—the alleviation 
of gnawing pain—or one of those rarer instances where it 
must be called upon as an anaesthetic. Whatever the use, 
there is an individual sufferer placing his trust, unknow- 
ingly, in Dow Chloroform, U.S.P. 

This*-human aspect is a guiding force with Dow—not alone 
in the production of so vital a substance as Dow Chloro- 
form, U.S.P., but behind all its pharmaceutical chemicals. 


It matters not that Dow, as the primary source, 
is never called upon to know the individual 


the prescription. Never meets the physician who prescribes 
for the case. Remains absolutely unknown to the indi- 
vidual patient. These circumstances in no wise lessen the 
impact of responsibility Dow feels and meets. 


Thus, Dow Chloroform, U.S.P. is produced to the highest 
degree of purity. It may be employed for any purpose 
calling for chloroform. It is a Dow product in every sense 
of the word. 


THE DOW CHEMICAL COMPANY, MIDLAND, MICH. 
Branch Sales Offices: 
30 Rockefeller Plaza, New York City 
Second and Madison Streets, St. Louis 





Dow. 


druggist who sells the product or compounds 


A PARTIAL LIST OF DOW PHARMACEUTICAL CHEMICALS 
Acetphenetidin, U.S.P. * Antipyrine, U.S.P. * Benzoic Acid, U.S.P. © Minor Bromides * Carbon Tetrachloride, C.P. ¢ Chloroform, 
U.S.P. * Epsom Salt, U.S.P., Recrystallized ¢ Ferric Chloride, U.S.P. (Solution or Crystals) * Glycine © Magnesium Sulphate, Desiccated ® 
Phenol, U.S.P. © Acetyl Salicylic Acid, U.S.P. (Powder or Crystals) * Acetyl Salicylic Acid, Granulation, 10% starch (White, Pink, 
Green) also 16% and 20% starch (White) * Methyl Salicylate, U.S.P. * Salicylic Acid, U.S.P. * Sodium Salicylate, U.S.P. * Minor 
Salicylates * Sodium Benzoate, U.S.P. * Strontium Bromide, U.S.P., [X ® Tetrachlorethylene, Purified * Trichloracetic Acid, U.S.P. 
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DOES 
“ROUGE SUPREME?’ 
APPLY MORE 


EVENLY 
» 


Yes’ say 1520 


Ha" say 172 







New Rouge Wins by Overwhelming 
Majority in Nationwide Test.... 








ROUGE 
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UNDREDS of women tested “Rouge 
Supreme” against the rouge they'd 
been using. (Your brand was unquestion- 
ably represented in this test.) To the ques- 
tion —“Does ‘Rouge Supreme’ apply more 
evenly?”— their vote was “Yes” 1520 — 
“No” £72 
On other points their preference for this 


new rouge was equally overwhelming. 


In addition to the many leading cosmetic 
houses A. P. L. I. has served for years, 
four distinguished national advertisers have 
adopted “Rouge Supreme” since its debut 
on January lst—after exhaustive laboratory 
and consumer tests. Should you wish to 
make your own tests we will be pleased to 
furnish samples in the quantities required. 


tahal, 


d by Hardman 
ts, New York City 


* According toquesti: 
& Cr . Public Acc 








AMERICAN PERFUMERS’ LABORATORIES, Inc. 
Makers of the World's Finest Cosmetics 
114 Fifth Avenue, New York, N. Y. 
Canadian Laboratories: 1015 St. Alexander Street, Montreal, Quebec Lancaster 1069 


PRIVATE BRANDS EXCLUSIVELY + PRODUCTS LIABILITY INSURANCE 
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COSMETIQUE - 











For a PERFUME 


what do you require? 


@ An individual, distinctive odor? 
@ A light, flowery note? 
@ A heavy, rich, oriental odor? 


@ An odor conforming to current popular tastes ? 


Are you thinking of one particular product---an eau de 
cologne of the new flowery type, a toilet water, a new 
type cream,---and are you anxiously searching for a 
lovely, appropriate odor to distinguish it ? 


And do you want to be assured that no chemical and 
technical problems, such as discoloration or skin irritation 
will result from the perfume and cause unnecessary 
trouble ? 


In many parts of the world these needs are being met by the perfumers 
and chemists of Roure-Bertrand Fils and Justin Dupont. In this country our 
large perfume laboratory is working in coordination with our interna- 
tionally known laboratories abroad, to answer such questions as these, 
and to furnish lovely, appealing odors to the perfumes and cosmetics 
of America. 


Violet is now becoming popular and we suggest to you our Violet odors. 
Basic materials for the perfumer 


Absolute Violet de Parma 
Absolute Violet Leaves 


Violet Invar. 
Violet 101 
ROURE-BERTRAND FILS and JUSTIN DUPONT 
Laragne Boufarik PARIS GRASSE Argenteuil 


Sole Representative in the United States and Canada 


GeEorGE SILVER Import Co. 
351-53 FOURTH AVENUE, NEW YORK CITY 


(Phone: MUrray Hill 4-7797) 


CHICAGO: 722 West Austin Ave. LOS ANGELES: 819 Santee St., Room 622 
(Phone: HAYmarket 0991) (Phone: Tucker 6453) 
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Here’s the way 1705 Women 
Answered the Question .. . 


DO YOU PREFER 
“ROUGE SUPREME’ 
TO THERIND YOU 
ARE NOW USING 
) 











From questionnaires tabulated by Hurdman and 
Cranstoun, Public Accountants, New York City 


135 sain “NO” 


a 


1568 saip 


r \HIS amazing consumer endorsement of lumpy unground material. 






of ‘Rouge Supreme’ came as the re- “Rouge Supreme’ sets a new standard. 


sult of a nationwide survey. Women (your : 
: é spss ROUGE * CREAM CHEEK ROUGE 
customers) immediately recognize this FACE POWDER © LIPSTICKS 


COSMETIQUE * EYE SHADOW 
AMERICAN PERFUMERS’ LABORATORIES Ine. 
women merely confirms what the micro- Private Brands Exclusively 
114 FIFTH AVENUE, NEW YORK, N. Y. 


new rouge as a vastly superior product. 


The overwhelming preference of these 


scope reveals: Outstanding superiority 


Canadian Laboratories: 
1015 ST. ALEXANDER STREET, MONTREAL, QUEBEC 
Lancaster 1069 


---an infinitely fine texture ...amazing 


color uniformity, but not a single trace 


Products Liability Insurance 
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why VITAMIN F 
active response than 


development in the 


| 


ADDS VITAL BENEFITS TO SKIN CREAMS 

































By putting VITAMIN F in skin creams, you PUT BACK INTO 
THE SKIN vital lipids (fats) which are removed by regular 
washing and cosmetic routine. VITAMIN F is found as an 
absolutely indispensable component, IN VERY MARKED 
ABUNDANCE, in EVERY CELL IN EVERY SKIN LAYER. 
VITAMIN F protects and defends the skin against blemishes, 
drying and other disfigurements now scientifically recognized 
as Vitamin F Deficiency. VITAMIN F IS NEEDED IN THE 
SKIN FOR THE BENEFIT OF THE SKIN. 


READ ARTICLE BY SHEPHERD AND LINN ON PAGE 629, THIS ISSUE, 
CONTAINING DETAILS FOR THE DETERMINATION OF THE BIOLOG- 
ICAL ACTIVITY OF VITAMIN F WHEN APPLIED TO THE SKIN. 


It is of utmost importance to every executive in the cosmetic industry to keep in step 





with the vital progress that VITAMIN F brings to skin creams. Your request for 
important detailed information (and spl. gal. of ISO-VITAFOL F at $4) is invited. 
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ANSWERS CRITICISMS OF COSMETIC INDUSTRY 





The proved value of VITAMIN F to the skin, provides for cos- 
metic manufacturers a simple and effective means for elim- 
inating empty and unfounded claims that are not scientifi- 
cally justified. The elimination of such claims will make for 
the indictment of books and articles of accumulating antag- 


onism to the industry. 


Our years of pioneering leadership in the development and 
merchandising of ALL Vitamins, makes it possible for us to 
furnish accurate and dependable information on the place of 


Vitamins in skin creams. 


EVERY PROGRESSIVE DEALER IN COSMETIC SUPPLIES, AND EVERY 
PROGRESSIVE PURVEYOR OF VITAMINS, CAN FURNISH BIOLOGI- 
CALLY ASSAYED VITAMIN F FOR COSMETIC OR FOR PHARMA- 
CEUTICAL PURPOSES. OR, VITAFOL MAY BE PROCURED DIRECTLY 


FROM US. YOUR INQUIRY INVITED. 


We make available to cosmetic manufacturers 1 gallon of ISO-VITAFOL F 

(Vitamin F Oil in Iso-Cetyl Alcohol Esters, ready for use) at $4. Your order |g aagicaiganene ee 

attached to the coupon will bring the gallon, post prepaid, with impor- 2PHARMACEUTICAL SPECIALTIES CO.5 
g Woolworth Bidg., N. Y. (Dept. V) 5 


tant additional information. 
a Send me 1 Gallon of Iso-Vitafol F at $48 


PHARMACEUTICAL SPECIALTIES CO. as coins 


(A division of Archer-Daniels-Midland Co.) = # # ; £9 ©. 00055555555" ¢ 

NEW YORK—Woolworth Bldg. - = * SRR ani in apm RP 6 re 7 
(Pioneers in the industrial production of the original, cold pressed, ARR eeie ky iy ae ee a 
stabilized and biologically assayed wheat germ oil—VITAMIN E) 2 a 2 Sf GR we oe om me ow wl 
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LAST month marked the entry into pro- 
duction of the ALLIED INDUSTRIAL 
ALCOHOL CORPORATION. Although 
new in name, it is thoroughly seasoned 
in personnel and complete in the most 
modern distilling equipment and in 
scientific laboratory facilities. 

To meet the exacting needs of the drug 
and cosmetic industry, ALLIED produces 


ALLAY ond ALL spe~al 
ALLA is ALLIED’S 


trade name for its highest purity alcohol, 
produced by continuous distillation, 
without chemical treatment of any kind. 


ALL 4pe~a?is ALLIED’S 
trade name under which it produces every 
specially denatured formula used by drug 
and cosmetic manufacturers. 


Manufacturers will look to the ALLIED 

INDUSTRIAL ALCOHOL CORPORATION'S 

seal as emblematic of highest purity, 

uniformity of quality, and service. 
Inquiries are invited. 


- p 


























of great im- 

portance to 

Manufacturers of 
PERFUMES 
COSMETICS 


TOILET 
PREPARATIONS 


and 


PHARMACEUTICALS 





WALTER J. TRAUTMAN, President 


EXECUTIVE AND SALES OFFICES— 
CHRYSLER BUILDING, NEW YORK 


Telephone: MUrray Hill 2-1583 


The Drug and Cosmetic Industry 


PLANT—KANE, VAN BRUNT & IRVING 
STREETS, BROOKLYN, NEW YORK 


Telephone: CUmberland 6-0777 
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“SMART ATTIRE ° 








If you have an UGLY DUCKLING 





0x 


... try the “beau brummel” route to popularity and ap- 
peal! Appearance is half the battle in capturing sales—and 
many an “ugly duckling,” garbed in a new attire, has be- 
come an overnight sensation. 

And so it is with packaged articles. Even the most 
commonplace product — primed for sales action in a 
sparkling Kimble Glass Vial— blazes new and profitable 
trails through crowded markets and competitive fields. 
Pills, powders, capsules and tablets —oils, perfumes, chemi- 
cals and extracts — compel buying attention and demand 
“front row” display when sampled and packaged in these 
colorfully closured and labelled Kimble Vials. They be- 
come smart, alluring products. They capture new sales 
and new friends through the beauty, daintiness and con- 
venience of their crystal Kimble containers. 

Kimble Vials — annealed — air-tight and leak-proof — 
are available for cork closures, droppers, applicators, 
Goldy Seals, Re-Seal-It Caps, screw caps, shaker tops, and 
many special tailor-made closures adaptable to your sam- 


pling or packaging requirements. 


Consult Kimble first — for the last word in modern packaging! 


KIMBLE GLASS COMPANY. .- - VINELAND, N. J. 





NEW YORK> CHICAGO> PHILADELPHIA + DETREOIT+ £03708 

















@ KIMPAK is so soft and light ... can be used in so 


many ways... that hundreds 
of manufacturers now claim it 
the ideal protection for all 
types of merchandise. Blue 
Waltz, Inc., distributors of 
fine toiletries, use KIMPAK as 
illustrated. This is only one of 
KIMPAK’S many uses. There 
are dozens of others. One or 
more of them can solve any 


ak 


FOREIGN COUNTRIES 


REG. U.S. PAT. OFF. & 


CREPE WADDING 











Blue Waltz, Inc., New York City, 
insert a pad of tissue-covered 
KIMPAK in their attractive display 
box to prevent rattling and disar- 
rangement of numerous foiletries. 











FREE! 1936 Portfolio of KiMPAK 


KIMBERLY-CLARK COR- Kimpak 
PORATION, Neenah, Wisconsin. prniacts agoamst shinmng damoge 
Address nearest sales office: 8S. . + Raneanens  aemerser 
Michigan Ave., Chicago; 122 E. 
42nd St., New York City; 510 W. 
6th St., Los Angeles. 





Gentlemen: Please send us 1936 PORTFOLIO OF KIMPAK. 





NOI sccesdceecrtaasmiiatien 
PBDI ee Ob sss eiessininnsnininirnimpnnsnesnstenisanseeseinsntioonvnanivtinioa sneaseianesansssaveaiatinds 
AddTreSS.......000000.- 
Our product is 








—! 


packing problem confronting you... KIMPAK is clean. It can 


be applied easily and quickly 
without muss. It protects 
against all forms of shipping 
damage, economically. KIMPAK 
is available in sheets, pads, and 
rolls of various sizes and thick- 
ness... It costs nothing to learn 
the convenience, safety and 
economy of KIMPAK. Send to- 
day for FREE sample portfolio. 


KIMBERLY-CLARK CORPORATION, Neenah, Wisconsin 


Sales Offices: 8 South Michigan Avenue, Chicago 


LIGHT 


ASA 
FEATHER 


122 East 42nd Street, New York City 


SPONGE 


510 West Sixth Street, Los Angeles 
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ODORS FOR 


COLD CREAM 
VANISHING CREAM 
CLEANSING CREAM 
LIQUID CREAM 
DENTAL CREAM 
DENTAL POWDERS 
INCENSE POWDERS 
INCENSE TABLETS 
BATH SALTS 
BATH TABLETS 
DISINFECTANT BLOCKS 
HAIR PREPARATIONS 
SHAMPOOS 
THEATRE SPRAYS 
FLY SPRAYS 
LOTIONS 
PERFUME EXTRACTS 
TOILET WATERS 
TOILET SOAP 

(Liquid) 
TOILET SOAP 

(Solid) 
FACE POWDERS 
TALCUM POWDERS 
SACHET 


. us know 


the Type Odor 
that interests 
you and price 
limitation. 
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Her Nose Decides 
Which ODOR Wins. 


Consider an exceptional Face Powder--- 
@ Beautiful Container— 
@ Advertised Well— 


@ Quality Materials—then— 


Put it to the average consumer test--- 
at the counter—it's NO—or 


it's YES—on the basis of 
its winning odor. 


Let the right odor emphasize the quality 
of your product 


Avomatic Products 


15 EAST 30th STREET NEW YORK CITY 


ATLANTA CHICAGO BOSTON 
284 Marietta St., N. W. 205 West Wacker Drive 80 Boylston St. 








The Drug and Cosmetic Industry 





EN months ago Mr. A decided to get out of the 

\ ae estate game to “do something" with that 
hand lotion formula that had made his Grandmother 
Victoria locally famous back in the seventies. 

So he took his $50,000 and bought himself a fac- 
tory 

Oh, oh, the things that have happened to Mr. A 
since then. He’s been up to his ears in problems — 
package design, plant layout, purchasing, personnel, 
insurance, cost accounting, etc., etc., ad infinitum. 


But he'll be all set to go as soon as that 
pump is in running order, and as soon as those 
closures arrive, and as soon as he can 
straighten out the formula so that the --- 


lotion will flow out of the... --. --- ---bottles. 

Mr. A hasn't had any sales problems as yet. He 

just hasn't had time to think about selling Grand- 
mother Victoria’s Dandy Handy Lotion. 


Ten months ago Mr. B hit on a smart idea for a 
toiletry specialty. He brought his idea to Allied 
Products. 

He made a short speech that went something like 
this: “I'm a salesman. I don't know anything about 
packaging, manufacturing or the shipment of goods. 
But I've checked up around town and I'm told you 
folks know all those answers. So you make it for me 
and I'll do the selling.” 

The wheels were set in motion. In an orderly, cost: 
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, ee ¥ eae eRe Dia RE SOLANA SS 


saving way package designs were created ... for- 
mulas tested . . . raw material purchased . . . pro- 
duction costs worked out. All the hundred and one 
details that make up a complete manufacturing serv- 
ice were handled smoothly and efficiently. 

In no time at all Mr. B was calling on the trade 
with samples. Sales and profits followed and have 
shown a steady increase ever since. 

Mr. B's digestion is excellent. He’s planning to 
fake his family on a spring cruise. 


NOTE: Mr. A and Mr. B are fictional characters. But 
they do have their counterparts in real life. And 
briefly the moral of the story is this: We can make 
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available to you the experience gained through 50 
years of manufacturing cosmetics and toiletries. In 
that time we've found out a number of things that 
make al] the difference between profit and loss. In 
any event it costs nothing to talk it over. 





ALLIED PRODUCTS, INc. 


Established 1886 
114 FIFTH AVENUE, NEW YORK CITY 


Plant and Laboratories: Suffern, New York 


SPECIALIZING IN THE MANUFACTURE OF 
COSMETICS AND TOILETRIES 
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| Chicago Office 


| Los Angeles Office 
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CHYPRONE ~ | RANSLUX 


325 W. Huron St. 


| 685 Antonia Ave. 











TS uslutg am 





BOUQUET #601 


A Sample will be sent Upon Request 


Nord a 


ESSENTIAL OIL 
& CHEMICAL CO,, ING. 





601 West 26th Street, New York City St. Paul Office 
LAckawanna 4-4700 Pine and E. 3rd St. 
Canadian Office Southern Office 








119 Adelaide St. W., Toronto Candler Annex Bldg., Atlanta, Ga. | | 
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GENUINE IMPORTED 


RUSSIAN MINERAL OILS 


GUARANTEED U.S.P. 











WHITE OIL 


Specific Gravities: 860 to 890 Viscosities 80 to 345 


Viscosity at 100° F. 








| Grade Specific Gravity Saybolt 
| Extra Heavy 885/890 335/345 
| Special Heavy 880/885 910/290 
| Heavy 875/880 175/185 
Medium 875/880 145/155 
Light Medium 870/875 120/130 
Light 870 110/115 
Extra Light 860/865 80/90 


TECHNICAL WHITE OILS FOR INDUSTRIAL USE 


NAPHTHENIC ACID SLUDGE 
a a a 


Stocks carried in New York and other cities 


Direct Importations from Refinery abroad to all American ports 


S. Schwabacher & Co., Inc. 


25 Beaver Street 


New York | 
Cable Address: Oiltanker Telephone: HAnover 2-2538- 2539 
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HEN it came to designing the package for 

Grandmother Victoria’s Dandy Handy Lotion, 
Mr. A’s wife induced him to let Cousin Laura see 
what she could do. 


You see Cousin Laura was always artistic. She was 
especially good at drawing peacocks. Why, when she 
was only ten she had burned a peacock in leather. 
Everybody said it was beautiful even though the tail 
feathers were a little scorched. 


Cousin Laura made a lot of ‘free-hand” sketches, 
but somehow or other the job didn’t jell. The bottles 
were nice, the bottleman said, but they would be 
hard to fill. 


The printer raved about ihe labels. Sixteen colors, 
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including gold. Oh boy! But he thought it might be 


a good idea to shorten the peacock’s tail on the back 
label to make room for directions. 


Cousin Laura had really spread herself on the car- 
ton. There were six peacocks on it and the name was 
done in Old English block letters. It was all rather 
discouraging 

But Mr. A is determined that, as soon as he can get 
his factory in running order, straighten out the prob- 
lems of personnel, purchasing, etc., etc., he'll tackle 
that package design thing himself. 

e * e 
Mr. B let Allied Products develop his ideas for the 
packages. The job was put in the hands of a packaging 
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(Continuing the Adventures of Mr. A and Mr. B) 


expert who had a first hand knowledge of containers 
that would march along the production line without 
getting balky 

He knew a lot about color combinations that have 
feminine appeal . . . that help sell merchandise. And 
he could talk for hours, if you'd let him, on such sub- 
jects as “How to lay out an outsert,” “When to use 
cellophane,” etc., etc. 

With his first production order Mr. B wrote: “Con- 
gratulations on the package designs. They're right and 
I know it. I showed them to over 50 women and a 
flock of beauty editors. All agree they have ‘IT’.” 


NOTE: As we said last month, Mr. A ana Mr. B are fictional 
characters. But you probably know someone who approached 
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MR. A HAS 
PEACOCK © 
TROUBLE f 
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the problem of package design somewhat after the fashion 
of Mr. A. And we know several whose package problem was 
as completely, satisfactorily and expertly solved as Mr. B’s. 


Fifty years of specialization have built up a wealth of expe- 
rience on package design as well as the many other problems 
connected with the manufacture of cosmetics and toiletries. 


We will be pleased to place that experience at your disposal. 


ALLIED PRODUCTS, INc. 


Established 1886 
114 FIFTH AVENUE, NEW YORK CITY 
Plant and Laboratories: Suffern, New York 


SPECIALIZING IN THE MANUFACTURE OF 


COSMETICS AND TOILETRIES 



















IHinkADS 


MUST MATH 


ROLLED: ON threads always do... 


@ Threads on bottles vary in dimension, pitch and 
contour. So do the threads on ready-made caps. It 
follows that ready-made caps cannot fit the same 
on all bottles . . . and when threads don’t match, 
leakers, breathers and cocked caps may result. 
There’s one way to lick variations in glass finish: 
Tailor the cap to the bottle by using Alseco 
Rolled-On Seals. R-O Seals come to you without 
threads... just plain, straight-sided skirts. They are 
pressure-seated on the bottle and then the threads 








are rolled-on to match the glass finish. This com- 
pensates for all variations in thread shape and 
size...assures a perfect fit and secure seal. 


Misfit threads 
cause leakers 


and cocked caps Aen : 
In addition, easy removal is assured because 


the cap is not wedged or jammed on the bottle. 
Users appreciate caps that unscrew with scarcely 
any effort. 

Look into the Alseco Rolled-On Seal proposi- 
tion. Get full facts by writing ALUMINUM SEAL 
COMPANY, Dept. CI-5, New Kensington, Pa. 


XS 


Ni 
IW 


TRADE MARK naa. U. £. PAT. OFF. 
[ECO SEALS AND SEALING MACHINES 


1. R-O SEALS 
COME TO YOU 
UNTHREADED 


ting nnitttl 


SF 


AN ALSECO R-O IS BOUND TO 
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EASILY 


2. CAP IS PRES- 3. 
SURE -SEATED 
WiT HOUT 
TURNING 


THREADS 
ARE THEN 
ROLLED-ON 
TO FIT BOTTLE 


FIT AND SEAL...AND UNSCREWS 
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T. GOSTAGE LEEK 


I shall be glad to meet my 
friends again and discuss the 
developments of the past year 
---May 26 to 28 at my suite 


OWT HOTEL BILTMORE 


NO SHINE 
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Acetophenone 
Acetyl Para Cresol 
Alpha Amy] Cinna- 
mic Aldehyde 
Amyl Acetate 
Amy! Benzoate 
Amyl Butyrate 
Amy! Salicylate 
Amyl Valerianate 
Benzaldehyde 
Benzophenone 
Benzyl Acetate 
Benzyl Alcohol 
Benzyl Benzoate 
Benzyl Butyrate 
Benzyl Cinnamate 
Benzyl Formate 
Benzyl Propionate 
Benzyl Salicylate 
Bourbonal 
Citral 
Citronellol 
Coumarin 
Dimethyl Benzyl 
Carbinol 
Ethyl Aceto Acetate 
Ethyl Benzoate 


The only fair test: Send for samples. Make 
your own tests with our materials. See how they 
improve your own products. We'll abide by your 


results. 


Aromatic Chemicals 


Ethyl Butyrate 
Ethyl Cinnamate 
Geraniol 
Geranoxide 
Geranyl Acetate 
Hydroxycitronellal 
Irine Alpha Methyl 
Irine Alpha White 
Irine Extra Pure 
Irine Methyl Surfine 
Irine 100% 
Irine Savon 
Iso Amyl Cinnamate 
Iso Buty! Acetate 
Iso Butyl Benzoate 
Iso Eugenol 
Lemonal 
Linalool 
Linalyl Acetate 
Methyl! Acetophenone 
Methyl Anthranilate 
Methyl Benzoate 
Methy! Cinnamate 
Methyl Heptine 
Carbonate 
Methyl Nony! 
Acetaldehyde 


van Ameringen 


Manufacturers and Importers of Aromatic Essentials 


Essential Oils 


van Ameringen-Haebler, Inc. 


A name that means something, in aromatic 
chemicals, for the simple reason that we’ve 
worked hard to give it that significance. 


Methyl Para Cresol 

Methyl! Phenyl 
Acetate 

Oenanthic Ether 

Para Cresol Acetate 

Para Cresol Phenyl 
Acetate 

Para Cresol Methyl 
Ether 

Peach Aldehyde 

Phenyl Acetaldehyde 

Phenyl Ethyl Acetate 

Phenyl Ethyl Alcohol 

Phenyl Ethyl 

rmate 

Phenyl Ethyl Phenyl 
Acetate 

Phenyl Methyl 
Acetate 





Phenyl Propyl 
Formate 

Rhodinol 

Rum Ether 

Styralyl Acetate 

Vetivert Acetate 


Perfume Materials 


It means: FIRST, the aim to make the best 
product in each class; SECONDLY, the theo- 
retical and practical knowledge to achieve it; 
and FINALLY, the equipment to do it with. 


The name means all that, BUT THE 
PRODUCTS MEAN MORE TO YOU. 


What good would ideals be if we fell short in 
performance? We have succeeded in instilling 
our ideas and ideals into the minds, hearts, 
and very fingers of our loyal factory co- 
workers. 


So you'll find that they produce a quality of 
perfume materials that have seldom been 
excelled. 


Try them. Here’s a little list of aromatic 
chemicals, not complete, but interesting. 
Check the list, tear 1t out, mail it in; we'll 
send samples or quote. You’re bound to be 
enthusiastic about some of them. 








Flavor Materials 


Facte 
180 | 
















BESS EROBNOER PENG, 


GARDENIA 


Heaaguarters 












We are known for this fragrant favorite, reproduced 
in a noteworthy series of oils. For every purpose. At 
prices from $6.00 to $64.00 a pound, with popular 
numbers at $12.00, $16.00, $24.00 and $40.00. Send 


for samples. 





— 


is an old friend to many, to flower oils. 


2. It imparts freshness 


yet it is always new in its f 
; } - 
3. It gives a new fresh- 


May-like freshness. 
ness to cosmetic prep- 


Perrol does three things: arations. 
1. It smells like fresh 
flowers. Send for sample. 


wr, 


1 SOS (Os AZ SOAS MBS " « 
I-Haebler, Inc. 


315 FOURTH AVENUE, NEW YORK 


Factory, Elizabeth, N. F. 
180 North Wacker Drive, Chicago — 4708 S. Figueroa St., Los Angeles — 42 Wellington St., E., Toronto 
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Time 


leaves its own clear record 










That is why chemists and buyers, who have used Sturge's Stand- 
ard Precipitated Chalk for many years, know so well that 
uniformity in quality, in grade and weight according to a specific 
formula, can be confidently expected. 








Wherever precipitated chalk is used, in dentifrices, face powder 
and medicinally, you can expect from Sturge’s Standard Precipi- 
tated Chalk, absolute uniformity in the grade you specify. 


JOHN & E. STURGE, Ltd. 


BIRMINGHAM, ENGLAND 


Distributors: 


H. J. BAKER & BRO. 


271 Madison Ave. New York, N. Y. 




































_ ATREOLS 
ODNOLS 
ULTROLS 

















One of these high-quality White Mineral Oils is refined to fill your require- 
ments exactly. If you have a particular problem, perhaps we can help you. 


DISTRIBUTORS OF ATLANTIC WHITE OILS 








A. C. DRURY & CO., Inc. .. . 219 East North Water Street, Chicago, Ill. 
EXLENT OIL COMPANY ....... 1227 Essex Avenue, Columbus, Ohio 
GEORGIA-CAROLINA OIL CO...... 708 Jefferson Street, Atlanta, Ga. 


TEXTILE CHEMICAL PRODUCTS CO. . P.O. Box 368, Greensboro, N. C. 
THE UNION OIL COMPANY, Jefferson Ave. and West 3rd St., Cleveland, Ohio 


THE ATLANTIC REFINING COMPANY 


Specialty Sales Department 
260 South Broad Street Philadelphia, Pa. 
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Mess No. 22 


versus 


Batch No. 97c 


UR friend Mr. Ais in a positively explo- 
O sive frame of mind this morning. And 
you would be, too, if you were in his fix. 

Twenty-two wires from wholesalers in two 


days. The 22nd one, which we see him 
tearing into little pieces, is typical. Here itis: 


LAST SHIPMENT GRANDMOTHER VICTORIAS 
DANDY HANDY LOTION TURNING GREEN 
STOP COLORS RANGE FROM PASTEL TO PEA 
STOP DO YOU WANT IT BACK OR SHALL WE 
POUR IN SINK 


A fine how-do-you-do! How did it happen? 
What was wrong? Whose fault was it? 

For two solid days Mr. A has been trying 
to find the answers to those questions. But 
the mystery remains unsolved. 
Unfortunately Mr. A neglected to ana- 
lyze the raw materials that go into Grand- 
mother Victoria's Dandy Handy Lotion. And 
it hadn't occurred to him to test each batch. 
Friend A seems once again to be up the 
well-known creek. 
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Lucky B! He’s never been in the sort of 
mess which is shooting up Mr. A's blood 
pressure. Yes, you've guessed it—B has his 
line of toiletries made for him by Allied. 

B knows that all the raw materials are 
laboratory tested .. . that control tests are 
made of every batch... that a carefully kept 
record card shows the date, batch number, 
ingredients, laboratory check and the in- 
dividual in charge of that particular job. 

And Mr. B knows that the goods reaching 
the consumer are exactly what the formula 
calls for. Shades match perfectly. Odors are 
uniform. Consistency is correct. 


B's preparations don't explode, grow ran- 
cid, get cloudy, dry out, change color or 
have other funny things happen to them. 


And Mr. B knows, also, that even should 
something go wrong Allied will make good. 


NOTE: After 50 years of experience, specializing 
in the manufacture of cosmetics and toiletries we 
still make mistakes. But they’re made in the lab- 
oratory where they can do no harm. 

Thorough analysis of raw materials, a laboratory 
test of every batch, and constant vigilance through- 
out the entire manufacturing process head-off 
blunders that cut deeply into profits. 

We will be pleased to make this 50 year ex- 
perience available to you. 


ALLIED PRODUCTS, Inc. 
Established 1886 


114 FIFTH AVENUE, NEW YORK CITY 
Plant and Laboratories: Suffern, New York 


SPECIALIZING IN THE MANUFACTURE 


OF COSMETICS AND TOILETRIES 
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n.Y.Q. 


Prescription 
Counter 
Bottles 


ag et 


HE brown glass bottle selected by the New York Quinine & Chemical 

Works, Inc. as a standard container for many chemicals is unques- 
tionably preferable to any other type of package. This type of bottle is 
not only more attractive, but the plastic screw cap with suitable liner 
offers many advantages over the old cork closure. By means of this bottle, 
the dispensing of chemicals has become a simpler, safer and much more 
economical operation for the pharmacist. 

N. Y. Q. was the first chemical house to use a cellophane wrapper on 
a standard line of fine chemicals. This wrapper not only improves the 
general appearance of the package but it protects the container and the 
label for a much longer period than any other wrapper. In addition, the 
label remains clearly readable for a long time, thus avoiding errors. 

The south—for climatic reasons—and the west coast—due to ocean 
shipment—have for a long time given preference to the use of bottles, 
even for those chemicals which usually are packed in cartons, tins, can- 
nisters, wood boxes and corrugated boxes. Now other sections of the 
United States are beginning to appreciate the many advantages of the 
use of bottles instead of other containers. This is shown by a decided in- 
crease in the sale of materials packaged in bottles. 

Distributors, wherever located, should give this matter careful con- 
sideration. The addition to their stock of these standard items packaged 
in the new bottle will result in an appreciable increase in their sales. 





Specify N. Y.Q. on your orders 











ADVANTAGES 


Over Other Containers 


1 Protects contents 
* from 
A. Effects of light 
B. Drying out 
C. Absorption of 
moisture 
D. Caking of ma- 
terials 
E. Formation of 
hard lumps 
2, Contents easily re- 
moved 


3. Simpler 
4. Safer 
5. More economical 


6 More attractive in 
° appearance 
Cellophane outside 
°* wrapper improves 
appearance and 
keeps label and con- 
tainer clean 
co More visible, thus 
* preventing errors. 





THENEW YORK QUININE & CHEMICAL Works 


GENERAL OFFICES 


99-117 North Eleventh Street, New York, Borough of Brooklyn 


ST. LOUIS DEPOT 


403 North First Street, St. Louis, Mo. 
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LIPSTICKS 


ROUGE COMPACTS 
POWDER COMPACTS 


CREME ROUGE 
FACE POWDER 
EYE SHADOW 
COSMETIQUE 





HELFRICH 


began production of high quality 
private label cosmetics in Chicago. 


HELFRICH 


opened their New York city lab- 
oratory for the greater service 
and convenience of their eastern 
customers. 


HELFRICH 


offers to manufacturers in Canada 
this same standard of quality and 
service associated with the name 
HELFRICH for 14 years. 


HELFRICH LABORATORIES 
564-570 W. Monroe St., CHICAGO 


HELFRICH LABS. OF N. Y., INC. 
30-34 West 26th St., NEW YORK 


HELFRICH LABS. OF CANADA, LTD. 
690 King St. West, TORONTO 


Baldwin & Baldwin, 819 Santee St.,"Los Angeles, Calif. 


Herbert J. Bittman, 318 People’s Bank Bldg., Seattle, Wash. | Charles H. Curry, 420 Market St., San Francisco, Calif. 
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: ae tell us that, in 
their language, 50 years is only 
a split second. 

But we can tell them that 5 
years of specializing in the manu 
facture of cosmetics and toiletrie 
is a long time. 

In any event it's long enough t 
develop sound policies of manu- 
facture ... thorough acquaintanc 
with raw material sources. . 
whole-hearted appreciation o 
constant research .. . intimate 
knowledge of shipping, inventory 
and packaging problems. 

It's long enough to assemble, 
organize and blend personne] 
and equipment into a smooth 
working unit. 

It's long enough to attract and 
retain a group of loyal customers. 

We are pleased to make avail- 
able to you the experience gained 
through this half century. 


ALLIED PRODUCTS, Inc. 
Established 1886 


114 FIFTH AVENUE, NEW YORK CITY 
Plant and Laboratories: Suffern, New York 





Some say it’s Lilac 

Some say it’s Lily of the Valley 

In fact, it’s the flower odor of both 

In truth, it’s that agreeab!s top note 
observed in most flowers 


“That's why a French perfumer calls Ter- 
penyl-Glycol “The master Florafier.” 


_giyeh 


nYL 


pE 
TER (30* 


@ You can add Terpeny!-Glycol to x tarts ompound 
for Cream Extract, Soap or any Toilet F Requisite with con- 
fidence it will perform. 


$10.00 the pound—Sample ounce for $1.00 postage prepaid 


Aromatics Division 


Naugatuck Chemical 


$°T5A -T58s RUBBER PR OD 0 GF Sx, t Miers 


NEW YORK, N.Y. 


DBiviston Oo F 1'T ED 


1790 BROADWAY 
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IN THE WAR ON 
CORROSION 





New 750 and 1000 gallon Glass-Lined reaction ket- 
tles and stills, new impeller agitator and adjustable 
baffles, new positive seal stuffing boxes, the finest 
acid-resisting enamels and the most complete line of 
chemical process equipment Pfaudler has ever offered 
are featured in the new Catalog No. 758. 

Sizes from 2 to 1000 gallons answer your corrosion 
problems in distillation and reaction. Glass enameled 
adjustable baffles, used with impeller agitators, are 


most efficient for extremely violent agitation of fluid 







Cincinnati, Indianapolis, Cleveland 





THE PFAUDLER CO., 1509 GAS & ELECTRIC BLDG., ROCHESTER, N. Y. 


Factories: Rochester, N. Y.; Elyria, O. Branches or Representatives: Mee York, Chicago, Phila- 
delphia, Elyria, O. San Francisco and Los Angeles (Pfaudler Sales Co.), St Louis, Boston, Detroit, 


Lg 












——— 


Above: The new 1000 gallon Pfaudler Glass- 
Lined Reaction Kettle and Still. At right: The 
new Pfaudler impeller agitator and adjustable 
baffle, both glass-enameled. 


mixes, for the absorption of gases and the rapid dis- 
solving of solids. Pfaudler air tight agitator stuffing 
boxes afford a positive seal against corrosive fumes. 
These few highlights indicate the scope of our un- 
ceasing efforts to make glass-lined steel equipment 
an even more efficient servant to the process indus- 


tries. Your copy awaits only the return of the coupon. 





The Pfaudler Co. { 
G &E Bldg., Rochester, N. Y. | 


Please send Chemical Process Equipment 
Catalog No. 758. 








Name 









Position 


Address 
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DELIGHTFUL ODORS 
ORANGE BLOSSOM 
SWEET PEA 
HONEYSUCKLE 
GARDENIA JASMINE 
CARNATION CHYPRE 
LILY \ HYACINTH 











y Soe surprise is in store for m‘lady of fashion this season. She is going to 
“discover” that her most subtle and alluring summer accessory is a new and dis- 
tinctly different type of perfume—not the usual warm weather variety, light and 
superficial, but the gayest, freshest, most delightful perfume she has ever encoun- 
tered. And will she succumb? . . . Just wait and see! 


BUT don’‘t wait too long. Take our advice and be among the first to apply this new 
odorizing principle—let your products stir the first ripples of recognition and ride the 
swelling wave of popularity on its crest. Write now and we'll gladly tell you all 
about our new series of basic perfume materials—refreshing, enticing COLOGNES 
ZEPHFLEURS. 


Included in this unusual group are twelve different floral odors providing the sub- 
stance for a variety of compositions unlike anything previously offered—perfumes 
that will capture and hold a long neglected but attractive market. Let FRITZSCHE’S 
COLOGNES ZEPHFLEURS be the means of turning this summer’s zephyrs into a 
whirlwind of profits . . . for YOU! Today is the time . . . tomorrow may be too late. 


Samples and full instructions to those genuinely interested. 


“Fragrance Creates Sales Appeal” 


FRITZSCHE 7,7... 


816 WEST 8TH STREET LOS ANGELES, CAL PORT AUTHORITY COMMERCE BLDG. 
Proprietors ot PARFUMERIES de SEILLANS Seillans, France 76 NINTH AVENUE, NEW YORK, N.Y. 
FRITZSCHE BROTHERS, of Canada, Ltd., 77-79 Jarvis St., Toronto, Canada 118 WEST OHIO ST CHICAGO, ILL. 









































The New Accurate 1936 Edztzon of 


the 1 


ity Dept. Store Last 


75s NOW READY/ 


with a total of 1947 stores containing 719 changes since 
last year in the toiletries depts. of the stores you sell. 


Wise sales managers demand this Dept. Store List with Toilet- 
ries’ Buyers and Merchandise Managers because they know— 


It has ALL the stores and ALL the changes, (Most changes occur between 


January 1st and February 15th each year). 


It has ALL the new stores recently opened, and ALL the new toiletries 


departments in stores not formerly carrying them. 


It costs several hundred dollars to check their own list of department 


customers and prospects (about $60 for postage alone per mailing). 


We have the facilities to do this thoroughly and accurately. (This edition is 


checked 100%). (It is a worthwhile investment—usable during the 


entire year.) 


This Edition is 
Strictly Limited 
and the supply 
is going fast. 


Place your order 





V 


The cost is only $5.00 per copy, 3 copies $10.00. 











oe — lcopy $5.00 
¥ ” enhyaiael 3 copies $10.00 a 
New York, N. Y. 
Please send [ | copies of the new, accurate 1936 Dept. Store List. 
Payment herewith ( ) or send C. O. D. ¢ y, 


Firm Name... 
Individual... 


Address... 


CAG... 6c 5.0. State...... 
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mUMIES 


New and Profitable 
SUGGESTIONS 


for drug and cosmetic 


manufacturers 
MM&R 


Through the medium of specialized de- Recommends 
velopment of highly concentrated odors 2 OUTSTANDING 
and flavors, as well as fool-proof substi- PERFUME OILS 
tutes for expensive natural oils, we are in é 

a position to offer the manufacturer sug- Sadie; cain teen 
gestions for trimming production costs. completely for the 


well-rounded line. 
Ideal for talcs, face 


Many of the country’s leading drug and 
Siyit f aunt d sh powders, lotions, 
cosmetic manufacturers have learned that patina 
the MM&R organization renders a genuine ‘ 
service by accomplishing perfuming and SPRING FLOWER 


flavoring economies without effecting the BOUQUET 


The delicate fragrance, the 


quality or sales appeal of the product. 3 shales b-tiedia 


blossoms characterizes this fas- 


cinating new bouquet. 


DELMAREO 


A truly captivating odor. One 
of the est in the MM&R 


line of de luxe perfume oils. 


Your inquiry is invited. 


MAGNUS, MABEE & REYNARD, nc. 


QUALITY ESSENTIAL OILS, BALSAMS, AROMATIC CHEMICALS, BASIC PERFUMES, FLAVORING MATERIALS . . . SINCE 1895 


32 CLIFF STREET PN NEW YORK, N. Y 


OFFICES IN AGNoY PRINCIPAL CITIES 
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To achieve distinction for your face powder, we recom- 


mend, as an ingredient, Merck Zinc Stearate U. S. P, 


M a R 4 K which is standard in many of the leading brands of face 
powder today. 


Merck Zinc Stearate is uniformly bulky, a very de- 
sirable characteristic of any material to be incorporated 
7 | IN © S T EF A RAT F in your face powder. It is manufactured only from the 
best quality triple pressed Stearic Acid, insuring freedom 
from Oleic Acid. This, in turn, means absence of Zinc 
U S P Oleate which would decompose the perfume. Merck Zinc 
Stearate fully complies with the chemical specifications 


of the United States Pharmacopoeia. 





1—Rub some Merck Zinc Stearate U. S. P. between 
thumb and fingers—and note the silky, smooth-as- 


velvet feel and freedom from harsh particles. 


2—On a clean white paper in clear daylight observe 
the brilliant white color and freedom from brownish 
or yellowish cast, which might interfere with 


color blends. 


3—Note the absence of foreign or rancid odor— 

: eliminating the possibility of interference with, or 

eal spoilage of, the most delicate perfumes. 
? 





A trial supply of Merck Zinc Stearate will be sent on request. 


* MERCK & CO. Inc. Manufacturing Chemists RAHWAY, N.J. * 
New York « Philadelphia * St.Louis * In Canada: Merck & Co. Ltd., Montreal * Toronto 
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and the Grapes. - - 


famished fox saw some 


\ clusters of ripe black grapes 

| hanging from a trellised 
Cr ee ee) resorted to all 
her tricks to get at them, but 
wearied herself n, for she 
could not reach t 
turned away: begui 
her disappointmen 
“The Grapes are sour, a 


as | thought.” 
Arsnp Falile 


FOr years, rese 
our industry h 
make finer rouge and 
free from large 
Il esta 


in val 
hem. At last she 
ling herself of 
t and saying: 





s now 4 we 


that goal, but obtains co 
ods cannot secure. 


Naturally, such an acco 
ated much discussion. 

only private label house 
sive rights from the inve 
this revolutionary me 


MICRONIZED 
been made in an end 


3, Powde 
Rouge ° ' actual facts. 


Compacts 
LIPSTICKS ples of MICRONIZED Rouge an 
Compacts, which will enable you to 
CREAM LIP ROUGE your own tests of its Auid-like texture. Th 
EYE SHADOW you be the judgel 
COSMETIQUE 


CREAM CHEEK ROUGE 













arch chemists throughout 
ave been endeavoring to 
powder compacts 
icles and grit. 
It i blished fact that 
MICRONIZING has not only achieved 


lors ordinary me 


mplishment has cre- 
Because we are the 
having the exclu- 
ntor for the use © 
thod, statements have 
eavor to confuse the 


you with sam- 


We will be glad to furnish 








FACE CREAMS 
LOTIONS 


FACE POWDER 
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1aVve used 


STANDARD OIL PRODUCTS 


em year Standard Oil had its 66th birthday. In the pro- 
duction of White Oils from American Crude, Standard Oil 


(Indiana) was the pioneer. High, uniform standards of quality have 








been developed in these products—standards which have become 
traditional. A complete selection is available at all times. And 
Standard Oil’s three generations of growth have built up wide 
distribution facilities, which assure economy and convenience. Use 
the facilities of your local Standard Oil office for prompt service and 
full information on these superior White Oils and Petrolatums. 











































Copr. 1936, Standard Oil Co. 






U.S. P. OILS PETROLATUMS 


Stanolind Liquid Paraffin Heavy Nonpareil White Mineral Oil Stanolene (the premium white petro- 


Merusol White Mineral Oil Superla White Mineral Oil latum) 
TE Cc HNI Cc AL 0 \ . Ss Stanolind Petrolatum Snow White 


Superla White Rose Oil Extra White Rose Oil Stanolind Petrolatum Lily White 
White Rose Oil Premier White Oil Acme White Oil Stanolind Petrolatum Cream White 


Stanolind Petrolatum Golden Topaz 
Stanolind Petrolatum Topaz 
Stanolind Petrolatum Amber 
Stanolind Petrolatum Red Veterinary 


Stanolind Petrolatum Dark 


WHITE OILS... STANDARD OIL COMPANY (INDIANA) 


910 SOUTH MICHIGAN AVENUE, CHICAGO, ILLINOIS 


596 The Drug and Cosmetic Industry 





May ’36: 38, 5 








36 years in one place, and now 


PFALTZ & BAUER,wc. 


move to new, modern quarters in 


THE EMPIRE STATE BUILDING 





You are cordially invited to visit our attractive, new display room. 
Here the famous analytical balances, weights and microtones of Sar- 
torius; the Hydrogen Ion apparatus of Lautenschlaeger; a wide range of 
Reichert optical equipment, and other internationally famous instru- 
ments are arranged for your convenient examination. 





Other Pfaltz & Bauer specialties. ‘‘FALBA,”’ the heart of lanolin. An 
American made absorption base. ‘‘FALBA,”’ a highly concentrated prod- 
uct of oxycholesterins, has proven therapeutic merit in its benefit to the 
skin. It is an ingredient of many well-known creams and ointments. 





Technical, medicinal and reagent chemicals, the products of 


J. D.- Riedel—E. de Haen, A.G. 


Other products of particular interest to the drug and cos- 
metic manufacturer, include 

Cholesterin Saponine 

Lecithin Chlorophyll 


Perfume Oils, etc. 


PFALTZ & BAUER, inc 


EMPIRE STATE BUILDING 
NEW YORK, N. Y. 
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HEYD 


chemicals 

















SALICYLATES 
Acetyl Salicylic Acid 


Salicylic Acid Sodium Salicylate 
Methyl Salicylate Minor Salicylates 
BENZOATES 
Benzoate of Soda Benzyl Chloride 
Benzoic Acid Benzaldehyde 
Formaldehyde Creosote Guaiacol 
Para Formaldehyde Creosote Carbonate Guaiacol Carbonate 
Hexamethylenetetramine Silver Proteins Potassium Guaiacol 
Bromides Glycerophosphates Sulphonate 








HEYDEN 
CHEMICAL 


See) © GARFIELD.N.s 
PERTH AMBOYN 


NEL TU: 
4 NEW YORK 
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Molded Color holders and a contrasting metal top. 








Plaskon is often used with metal to the mutual advantage of each An orange Plaskon disc provides the moisture proof, sift-proof base 
material. These Matchabelli lipsticks have green, ivory, and blue for Coty’s new ‘‘Air-Spun’’ powder box. The under side is engraved 
simply with the Coty insignia, fragrance and color identification. 








There is not a prominent Drug or Cosmetic House in America that 
does not use Molded Color, completely or in part, for its packages. It 
is agreeable to think that this popularity must be deserved... that the 
beauty, usefulness, and service of Molded Color attracts and satisfies 
more people than other packaging materials. * Plaskon is a guaran- 
teed non-fading plastic which we furnish as a powder to molding com- 
panies, It is strong, light in weight, and available in all colors. It is, in 
short, the modern packaging material you should investigate for your 
new product, your new line. * We will gladly cooperate with you in 
working out your plans. No obligation. Write today. Plaskon Com- 
pany, 2116 Sylvan Avenue, Toledo, Ohio. 





Above. These all-Plaskon Tussey Lipstick Holders made in ivory, blue, green 
Molded Color attract buyers, protect the cosmetic and keep it fresh. 


Left. The new Squibb capsule packages have pure white, sanitary Plaskon 
trays that keep the capsules from sticking to each other and to the container. 


f: 


“MONTREAL, Q. 
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sent to executives when 
requested on the letter- 
head of their company. 















Samples will be cheerfully 





|.» UNIFORMITY 


Leading chemists prefer NIMCO LANOLIN be- 
cause it always has the same light color, sweet 
odor, smooth texture—and is strictly U.S. P. 


Many buyers favor NIMCO LANOLIN because 
they are assured of its acceptability to the 
factory. 


NIMCO LANOLIN is made from carefully 
selected wool greases, by a method of refining 
which removes all impurities, and which re- 
tains in the lanolin all the valuable oxy- and 
iso-cholesterins. 


This is your assurance that creams and oint- 
ments made with NIMCO LANOLIN will not 


turn dark and rancid with age. 


v0 for Ceeams and Cinlments 


For those who prefer this type. 
Emulsifies readily. Gives a brilliant 
lustre and smooth appearance 
to the finished product. 


N. I. MALMSTROM & CO. 


147 LOMBARDY STREET BROOKLYN, N. Y. 
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of Specializing in the Manu- 


facture of Fine Chemicals 
Has Brought About a Qual- 
ity Standardization That Is of 
Major Importance to the 
Users of Chemicals in Indus- Sige 
trial Processes. 2 ee te | 


ESTABLISHED 1867 92m 


oS ald 








MALLINCKRODT 





allinckrodt Chemical Works is justly proud to wear the 

title “chemists to the pharmaceutical industry”. This has 
been earned through almost three quarters of a century 
devoted exclusively to developing and manufacturing 
fine chemicals. These have helped manufacturers of pharma- 
ceutical preparations and specialties so ably to serve the 
cause of medical science through their many valuable contri- 
butions to the medical armamentarium. 


PNiikelare Mm iar-m Pelee Muteli ile. dceleim olalelgulola elidel Mael-uillael my zilraa) 
through their consistently uniform and dependable quality 
are helping manufacturers to. maintain the high quality of 
_ their products and effect economy in their manufacturing 
processes, are :— 

ACETANILID - ACETPHENETIDIN - ASPIRIN - ALUMINUM STEARATE 
BISMUTH SUBCARBONATE, SUBGALLATE, SUBNITRATE AND IODIDE 
THE BENZOATES - BROMIDES AND IODIDES - CHLORAL HYDRATE 
CALOMEL (U.S. P. PRECIP.) - GOLD TRIBROMIDE - IODINE (U.S. P. 
RESUBLIMED) - THE IRON SALTS, SILVER SALTS, MERCURIALS, 

SALICYLATES, STEARATES - TANNIC ACID U. S. P. FLUFFY. 


Requests for samples and quotations are invited. Complete 
foto h fo] Lolo [Ol-Molate MM ol alot - ME IFI( Mo) Mm @ilelaulola elite] Mel alo MM LalolOK{aTo]| 
Chemicals, Cosmetic Chemicals, Photographic Chemicals and 
Analytical Reagent Chemicals will be mailed on request. 


Me nekn rou 


HEMICAL WOR 

















VITAMIN F 
PLUS LECITHIN 


IN MOST PRACTICAL AND 
EFFECTIVE FORM FOR USE IN 


SKIN CREAMS 
— 


$1SO-VITAFOL- 





'PUTS NATURAL FATS 
BACK INTO THE SKIN 


_ISO-VITAFOL-L gives the manufacturer of 
' skin creams VITAMIN F and LECITHIN at 
' one time—two primary constituents con- 
' tained in every cell of every skin layer. ISO- 
| VITAFOL-L in skin creams counteracts skin 
| imperfections due to recognized deficiencies 
of VITAMIN F and LECITHIN. The skin 
_NEEDS the NATURAL skin-fat replace- 
' ments provided by ISO-VITAFOL-L. 





MAKES VITAMIN F 
MOST EFFECTIVE... 


It is of vital significance to manufacturers of 
skin creams that Lecithin (LEXINOL) pro- 
vides very beneficial colloidal and anti- 
oxidant effects that raise VITAMIN F to the 
highest level of effectiveness in skin creams. 
In ISO-VITAFOL-L, both LECITHIN and 
VITAMIN-F are combined in balanced pro- 
portions, ready to use, involving no change 
in your manufacturing procedure. 


LEXINOL is highly refined and concentrated 
Lecithin (including associated phosphatides) 
providing all its valuable natural properties, 
plus ease of handling and excellent keeping 
qualities. Specify LEXINOL, where Lecithin 
alone is used in manufacture. 


| rraiemmietaeciecinseounmmpiiel a ae =" 
To AMERICAN LECITHIN CO., 

E Elmhurst, L. 1., N. Y. (Dept. v.c.) 

Send me t Gal. ISO-VITAFOL-L (Lexinol & Vita- Bf 


min F in alcohol ester) for $2 enclosed, with full, im- @ 
portant information. 


TRIAL HALF-GALLON ISO-VITAFOL-L, (LEXINOL & 
_ VITAMIN F oil in alcohol esters), will be sent with full, 
' important information on receipt of $2. 


AMERICAN LECITHIN CO. 


_ ELMHURST, L. I., N. Y. rT 


a 
TUNE A, Citing ec ee va cinch 
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pom 


All purpose creams, Soapless shampoos, Color rinses, Eye 
lotions, Lipsticks, Tooth Baste, Mouth washes, Nail gloss, 
se shaving creams, Face 
















After ee. loti oa 
powders, Eys** s, Cream powders, Nail 


whites, s, Aene lotions, Eczema 


ointmei# nent waving fluids, Lubri- 
cating p ointments, Skin toning 
lotions, x creams, Nail polish re- 


d_ softeners, Deodorants, 
Freckle lotions, Baby 
s, Cream rouges, Taleum 
powders tions, Preventive creams, 


Sunburt powders, Foot powders, 
Muscle Shampoo liquids, Hand 
soaps, epellents, Liquid creams, 


Bleachig Brilliantines, Hair tonics, 
otions, Bath perfumes, 
Shaving creams, Epilating 











| 101 West 31st St., New York City 


{ metics” it is understood that my money ($6.00) will be refunded 








Modern Cosmetics 


Formulation and Production 
ee SS ee er >: roids besa ealimalomel oe BY FRANCIS CHILSON 


| “This is a book intended for use by the manufacturers 

| Please send me at once “‘Modern Cosmetics” for which I enclose | of cosmetics and covers the technology of that sub- 
| six dollars. ject. Its point of view is frankly commercial, yet it 
contains much valuable information for the derma- 

| tologist. It considers all the various forms of cos- 


| ON sla Sr [Elle ee Ate eter Ia Oe metics, except clicl-tailet pa "sa newelers 

F ieiddenee | to depilatories, and contains much interesting infor- 

mation on the materials used in cosmetics and on 

I aici oniotncennoue a Weta | their formulas. Chilson is evidently completely 

| | versed in the subject and writes with intelligence 
a a ali acdecia anes We ciriiieiiccannnck l and honesty.” 


Pi. rom a review in February 1936 issue of 
“Archives of Dermatology and Syphilology. 


at once, on publisher’s receipt of the book. | Price $6 00 


If after 24 hours examination I wish to return “Modern Cos- } 
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Bring on 
Your Toughest Labeling Jobs! 









Hairline Register, 
on Hand Feed or 
Fully Automatic 


Production. 







Bottles 
Canisters 
Boxes 
Jars 
Cans 











All are 

natural 
products 
for labeling 


on the new 


**MIDGET LABELRITE” 





Sensational simplicity This Midget “Marvel” is built to do things other labeling machines can- 
5 : not do. It has been tested with every type of seal or label we could dis- 
in applying embossed cover. It operates ideally on curved, flat, or round surfaces, in “blind” 


recesses, or on sloping shoulders. Perfect register is assured, even on labels 
as small as 34 inch square, and each machine is rapidly adjustable for wide 


metal labels, gummed __ variation in sizes of labels or containers. It will not break containers. 
it aol et al Standard “tandem” units for swift labeling on both sides of containers are 
nes ee available NOW. . . Seepage of glue is impossible, and change parts are 


all shapes! “petty cash” items. Most interesting of all, the Midget sells for less than a 
thousand dollars. 


NEW JERSEY MACHINE CORPORATION 


1600 Willow Avenue, Hoboken, N. J. 
Chicago office, 549 West Washington Boulevard 


or plain, paper or 
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NO-KAP* 


and 


Harriet Hubbard 
AYER 


*CONSUMER 
CONVENIENCE Win the 











Wolf Award 


THE National 
Packaging Exposition of 1936 
has awarded premier honors for 
Consumer Convenience to the 
Harriet Hubbard Ayer Sun 
Cream Tube, equipped with 
the No-Kap Closure. 


To Mrs. Lillian $. Dodge and 
the Harriet Hubbard Ayer siaff 
we offer our sincere congratula- 
tions. It was fitting that this 
house of international reputa- 
tion should further distinguish 
a fine product by the adoption 
of the No-Kap Closure. 





® No-Kap Closures are suitable for 
all products packed in collapsible 





tubes. Write today for samples and 








Photo Courtesy National Collapsible Tube Ce. perticulars. 








NO-KAP CLOSURES (U. S.A.), Inc. 


PROVIDENCE, R. |.: 136 WEST EXCHANGE ST. NEW YORK, N. Y.: 331 MADISON AVENUE 


EEO TS LETT 
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Covered by design patent 92413 


theee—fitl os 


An attractive, economical all-purpose con- 
tainer, equally suitable for toiletries, 
pharmaceuticals and proprietaries 


This 356 type is available from stock in 
1/2, 1, 2, 3, 4, 8, and 16 oz. sizes. 


Standard G.C. A. finish for either metal 


or plastic closures. 





CARR-LOWREY GLASS CO. 


Factory and Main Office: BALTIMORE, MD. 


NEW YORK OFFICE: 500 FIFTH AVE., Room 1427 CHICAGO OFFICE: 1502 MERCHANDISE MART 
Telephone: CHickering 4-0592 Telephone: WHitehall 4326 
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RUSSIAN . ; eee core 
MINERAL OIL ff BO A WASITS 
coe ‘+ NERAL 














THIS OIL IS KEPT SAFE AND SANITARY 
It is Protected by 


SYLPHSEAL 


(Reg. U.S. Pat. Off.) 





The same type of Sytpuseats may tary, durable seal over top and 
be used to seal the closures of a neck of bottle. 

kindred line of different sizes and Let us send you samples 
shapes of bottles. best suited to your product and 


Sy_pHseAL forms a tight, sani- container. 


We Also Offer Sylphrap-Transparent Cellulose for Bottle Wrapping. 


SYLVANIA INDUSTRIAL CORPORATION 


SYLPHSEAL DIVISION 
122 EAST 42nd STREET NEW YORK GITY 
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Teach Them Facts 


ik Is time that this industry took cognizance of the fact 
that too large a number of the legislators throughout this 
country are placing cosmetics in the same class as spiritous 
liquors and tobacco products,—luxury items on which new 
taxes can be levied every time there is need for additional 
revenue. The industry does not seem to realize that these 
legislators have gotten away from the basic reason why 
heavy taxation is generally acceptable upon liquor and 
tobacco. This acceptance is based upon the indisputable 
fact that both liquor and tobacco are products which,—while 
they bring comfort and cheer to individuals,—are, neverthe- 
less, potential sources of harm if too easily obtainable and 
too freely indulged in. 


ims the women of this country need cosmetics almost as 
much as they need food is clearly evidenced by the fact 
that large numbers of women, gainfully employed, eat low 
priced lunches so that they will have enough money left to 
buy cosmetics with which to adorn themselves. Cosmetics 
are just as essential to good grooming of the women of this 
nation as are the perishable silk stockings which have almost 
completely replaced the more serviceable cotton and wool 
stockings commonly worn in years long gone. That women 
must be well groomed to lead anything like a normally 
happy life in modern times is a well-known fact. And count- 
less women must budget their income carefully between food 
and these other necessities. 


[’ Is asad commentary on the intelligence of our legislators 

that they seek to place taxes upon products, possession of 
which is just as vital to the large number of women working 
for a bare existence as is a full stomach and adequate clothes. 
And it is an equally sad commentary on the cosmetic manu- 
facturing industry that it lets this state of mind exist among 
our legislators. 
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DISTILLED WATER is still a neces- 

sary requirement for preparation of 
U. S. P. XI products according to latest 
reports. Nothing has thus far been done 
to change this situation although the re- 
quirement is absolutely unenforceable and 
of no apparent value. Conscientious 
manufacturers are very much concerned 
about this requirement because they will 
under no circumstances, put out prepara- 
tions labeled U. S. P. which do not meet 
the specifications in every respect. 

What might happen, if the requirement 
is not changed, is that a considerable num- 
ber of reputable manufacturers will label 
their preparations “U. S. P. X”’, which 
will relieve them from the additional re- 
quirements of U. S. P. XI. While these 
preparations will not be U. S. P. according 
to the standards then in force, the reputa- 
tions of the manufacturers in question 
will be sufficient to overcome any indi- 
vidual objections. Where U. S. P. items 
are called for on government orders, how- 
ever, these goods can not be shipped. 
Goods labeled “U. S.  P.’’—meaning 
U. S. P. XI, will not be so commonly 
available from the more reputable man- 
ufacturers if this course of action is 
adopted. If a number of the reputable 
manufacturers adopt this course the status 
of the U. S. P. as an official standard will 
be seriously undermined. 

Another answer to the question of the 
distilled water provision is for manufac- 
turers to work for some means by which 
the Food and Drug Administration could 
set up standards of its own. Under such 
circumstances, perhaps the standards set 
up by the Department would be accept- 
able in every instance where U. S. P. 
quality would be required. This would 
also greatly weaken the standing of the 
U.S. P. 


ROCERS ARE BEING URGED to 

fight for their rights to sell packaged 
medicines and poisons, according to an 
editorial in the publication of National 
Association of Retail Grocers. The warn- 
ing is sounded to grocers that if the retail 
druggists are successful in having laws 
passed which give to thedruggists a monop- 
oly in the sale of these products, grocers 
might be deprived of the right of selling 
all flavoring extracts, spices, lye, and 
cleansers. Inspectors of the state boards 
of pharmacy are said to be exceeding their 
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authority in threatening grocers to the 
point that these grocers are afraid to 
handle any chemicals or drugs except 
borax, bicarbonate of soda and a few 
other items. 

The publication points out that the 
supreme courts of eight states have here- 
tofore declared restrictive drug bills un- 
constitutional. Retail grocers are called 
upon to declare themselves upon the issue 
and properly inform the consuming public 
so that these channels can be kept open. 


HAT THIS COUNTRY LEADS the 

world not only in quantity but also in 
quality of production of cosmetics is the 
unbiased view of the manager of the Rus- 
sian cosmetic trust, Miss Zhamchuzhina, 
who recently returned to her native coun- 
try after a visit to the principal European 
countries and to this country to gather 








knowledge for Russian production of 
cosmetics. 

‘Industries in the United States,”’ she 
said, “have beaten all the countries of 
furope. We should have gained if we had 
limited our visits to Europe to a fortnight 
and spent the rest of the time in America. 
There is much for us to study there.” 

Many in this country have long been of 
this opinion regarding cosmetics, but it is 
reassuring to have it confirmed by an un- 
biased individual. 


WITH VIRGINIA AND OHIO adopt- 

ing fair trade acts, a circuit court 
declares the law in Wisconsin invalid in so 
far as it attempts to control the prices at 
which non-signers of contracts sell their 
products. Therefore, one more of this 
bill is knocked out of kilter with two more 
added to the score. There are now 





“We will call fifteen the ‘Druggists Dozen.’ 
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twelve such laws on the statute books with 
two of them ineffective in controlling non- 
signers. New York and Wisconsin are in 
the discard; California has stood the test 
so far its own state courts are concerned; 
Virginia and Ohio are just starting; and 
Oregon, Washington, Iowa, Illinois, Penn- 
sylvania, Maryland, and New Jersey are 
being enforced to some extent with no 
knockout decisions against them. 

The adverse decision declaring the New 
York bill inoperative against non-signers 
is to be appealed to the U. S. Supreme 
Court. Perhaps this will settle the fate of 
all these bills. Meanwhile strenuous 
efforts are being made to secure passage of 
the Patman Bill, and the chances are said 
to be about even. 

Now that the F. T. C. has decided that 
Goodyear Rubber was discriminating in 
selling Sears Roebuck at special prices 
under Sears own brand name, another case 
is to be brought against the American 
Safety Razor Company along the same 
lines. Perhaps the manufacture of private 
brands by national manufacturers will 
have to cease although in view of the U. S. 
Supreme Court decision in the milk case, 
we do not see how the F. T. C. can expect 
the Goodyear order to stand. 

Further developments in price main- 
tenance efforts are the strong arm tactics 
of the New York State Wide Committee 
which has been criticized even by the ag- 
gressive California retailers as likely to 
bring down an F. T. C. investigation; a 
refusal by the circuit court to vacate the 
F. T. C. order against Armand; and the 
likelihood that the F.T.C. would issue a 
cease and desist order against Yardley. 


MARK MERRELL’S REPORT on 

price maintenance is highly interest- 
ing, but, like all such reports it is far from 
conclusive in one direction or the other. 
In the first place the loss limit provision of 
the NRA can hardly be compared with the 
higher minimum prices which would be in 
effect if the fair trade acts were effective. 
Further a study of the prices of 12 items in 
108 drug stores in New York City does not 
mean very much. In the first place the 
number of items selected is almost in- 
finitesimal, and in the second place, 108 
drug stores out of a total of 3,871 in the 
City makes election of the drug stores 
studied a most important factor. 

Unfortunately the charts with which the 
data is illustrated are not very easy to 
comprehend at first glance. Perhaps the 
data is hard to illustrate graphically, but 
it is too bad that this is so. 

However, the tendency of all stores in 
various territories to bring practically all 
their prices down to established minimums 
is quite marked. Also another impressive 
tendency in the report is that of retailers 
advertising nationally known brands when 
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This type of advertising was used by Pond’s Extract Company many years ago. 





prices on these brands can be cut, and of 
advertising private brands when nation- 
ally advertised goods are stabilized in 
price. 

There is much to be digested in the 424 
pages of the report, but, being a study of 
an economic problem, it naturally indi- 
cates advantages and disadvantages to 
both retailers and manufacturers resulting 
from either a price maintained or free 
pricing state of affairs. Perhaps the ad- 
vantages of one system might outweigh 
the other so far as manufacturers are con- 
cerned, but this will depend largely upon 
the type of products sold by the manu- 
facturer and upon the selling methods 
which he is accustomed to use. 


RISTOL-MYERS ACTION in cutting 

off the Liggett stores is truly surprising. 
The reason for the action is that United 
Wholesale Druggists listed Bristol-Myers 
goods in Boston. Bristol-Myers are per- 
fectly willing to sell the retail division of 
the United Drug Company, but they do 
not want the wholesale division to sell their 
goods. And even though the retail divi- 
sion only bought its own requirements and 
the company obtained goods from other 
wholesalers for their wholesale division, 
Bristol-Myers felt that it would appear to 
anyone that the goods were being diverted 
by the retail division to the wholesale 
division if they sold them at all. 

And the reason for not wanting the 
wholesale division to sell Bristol-Myers 
goods is also interesting. Bristol-Myers 
sold United Wholesale Druggists when 
they first opened in Atlanta. But at that 
time the company distributed its divi- 
dends in accordance with the amount of 
stock which the druggist owned in the 
wholesale company. Later the distribu- 
tion was made in accordance with the 
amount of patronage so that the plan’was 
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on the patronage dividend, discount, or 
rebate plan. This still might have been 
all right with Bristol-Myers if the discount 
was “‘ten off” as it is with all other whole- 
sale houses, for certainly Bristol-Myers can 
not be expected to try and bring up the 
prices which all wholesalers operate upon 
and which the wholesalers, themselves, 
are unable to change. But the United 
Wholesale Druggists are said to be giving 
a still greater rebate than any other whole- 
saler so that this company becomes the 
outstanding price-cutter in the wholesale 
end of the trade. On this basis Bristol- 
Myers has cut off one of its largest cus- 
tomers and forced this customer to pick 
up what they can from other wholesalers 
or from retailers. Macy has been long cut 
off and has been getting goods from whole- 
salers, but now with Liggett in the field 
for twice as much goods as Macy, the 
market has tightened and the retailers are 
also being solicited to sell the forbidden 
goods. 


ITAMIN F—one of the vitamins which 

has only recently come to the fore— 
was discussed further at the recent meet- 
ing of the American Chemical Society by 
Dr. W. R. Brown and Dr. George O. Burr 
of the University of Minnesota. They 
collaborated the information which we 
have presented in the articles in our March 
issue and in this issue. They found that a 
deficiency of this vitamin manifested itself 
in rats in scaliness of the feet and tail, 
dandruff, a premature cessation of growth 
revealing affectation of the kidneys. 

They isolated linolic and linolenic acids 
from linseed oil. Corn oil, they stated, 
contains the greatest amount of linolic acid. 
Certainly it now appears that a real 
vitamin for proper feeding of the skin and 
hair is coming over the horizon. 
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This year real action is promised for manufacturers 
and importers of cosmetics, toilet goods, and perfumes 
when the first annual meeting of Toilet Goods Associa- 
tion is called to order May 26 at the Hotel Biltmore, 
New York. A year ago, it will be recalled, the manu- 
facturers were trying to operate under the now defunct 
NRA. Because of the necessity of different types of 
manufacturers operating under many different codes, 
many associations were formed by groups of manufac- 
turers so that the members of each group could work 
with others who had the same problems to face. Because 
of this division in a large and powerful industry, an All- 
Industry Convention was called with the avowed inten- 
tion of getting everybody in the industry to unite in 
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fighting many adverse conditions. The Toilet Goods 
Association, embracing the entire industry, was the re- 
sult of last year’s meeting. This association replaced 
the Associated Manufacturers of Toilet Articles. 

This year the industry should be more thankful than 
ever that this step was consumated. For the main 
problems of the industry are no longer sectional so far 
as the industry is concerned—every type of manufac- 
turer will be affected by the manner in which these 
problems are solved. An united industry is essential 
effectively to fight discriminatory taxation; to be cer- 
tain that the Copeland Food, Drugs, and Cosmetic Act 
is not enacted in a form which would unduly restrict the 
industry in natural development; to arrive at a definite 
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industry viewpoint regarding such proposed legislation 
such as the State Fair Trade Acts and the Tydings 
Federal “‘Enabling Act” which would permit interstate 
operation of the State Fair Trade Acts; to take some 
sort of a stand regarding the Robinson-Patman “Anti- 
Chain Store Bill”; to determine some method of fight- 
ing the unfavorable publicity disseminated in certain 
books and releases of so-called consumer organizations. 

The taxation situation is particularly acute at the 
present time. Maryland has passed a ten per cent. tax 

on sales of cosmetics; New Jersey's so-called “Luxury 
Tax Bill’ which passed the Assembly of the State but 
failed to pass the Upper House, contained a ten per cent. 
sales tax on cosmetics—considering them a luxury. 
There seems to be a disposition among legislators to 
consider cosmetics as fair game for taxation. A program 
of action will doubtless be planned at this year’s meet- 
ing which wil have for its object a change of this dis- 
position among the legislators of the country. 

The recent editorial in a tobacco journal trying to 
divert the legislators away from additional taxes on 
tobacco by telling them that cosmetics are luxuries and 
represent a virgin field for taxation, has brought fear to 
many in the industry that the tobacco industry might 
embark on a real active campaign in this direction. It 
is up to the industry to bring home to legislators the fact 
that cosmetics are not luxuries, but truly necessities, for 
on this basis, taxation aimed particularly at this indus- 
try can be fought most effectively. 

The problems facing distributors of the industry’s 
goods, and the relation of manufacturers to these prob- 
lems will furnish the chief topic for discussion at the 
convention. Because of the upset conditions surround- 
ing the State Fair Trade Acts and the impending anti- 
price discrimination bill sponsored by Senator Robinson 
and Representative Patman, the Association will invite 
leading retailers representing various shades of thought 
to present various aspects of these problems, both from 
the point of view of retailers and from the point of view 
of manufacturers. 

The address of the President, Herman L. Brooks, will 
sound the keynote in the discussion of the problems 
facing distributors. With reference to his address Mr. 
Brooks states: 

“The president’s report will include reference to the 
activities of the Association in the past year and its 
problems, and will offer suggestions for its future ex- 
pansion, particularly those matters formerly treated 
under the NRA, and with special emphasis to be placed 
on the question of fair trade practices.” 

So that those in attendance at this year’s convention 
will be certain that they will obtain real information, 
and to assure them that they will not merely be called 
upon to listen to dull set speeches which merely give one 
person’s opinion on the subject under discussion, the 
program committee has decided to change the usual 
method of planning the convention and inaugurate a 
debate type of convention. Therefore, on every sub- 
ject presented there will be two speakers presenting 


612 The Drug and Cosmetic Industry 





opposing points of view. Naturally these talks will 
provoke discussion from the floor so that every subject 
will be quite thoroughly thrashed out at the meeting, 
For the reason that so many points of view will be pre- 
sented by many different people, it becomes imperative 
for those who wish to benefit from these talks to be 
present at the sessions, since the most important infor- 
mation and the shades of meaning given to it by the 
speakers might be entirely lost otherwise. 

A list of authorities has been drawn up by the pro- 
gram committee and invitations have been extended to 
them to attend the convention. 

The convention will cover three days—May 26, 27, 
28. Business sessions will be held on the first and last 
days of the convention, the second day being given over 
to agold tournament for those attending the convention, 

The Entertainment Committee, which is again 
headed by Charles E. Kelly, of Hagerty Brothers, has 
planned an unusual program. 

For the evening of the first day the committee has 
planned a theater party, the play being a musical show, 
“On Your Toes,” which is a real outstanding Broadway 
success which will doubtless stil) be running next year. 
After the theater, a supper dance will be held in the 
ballroom of the Biltmore Hotel. On Wednesday, while 
the men are attending the Golf Tournament, the ladies 
will attend a bridge at the Biltmore Hotel. On Thursday 
night the convention will close with the banquet at the 
Biltmore. A national figure of prominence will address 
the banquet. 

Reservations for hotel accommodations can be ob- 
tained from Charles E. Kelly, 10 Platt street, New York. 
Reservations for the entertainment features of the con- 
vention may be sent to Walter P. Murray, treasurer of 
the Entertainment Committee, Continental Can Com- 
pany, 100 East 42 street, New York. 

As in the past, a complete booklet including three 
luncheons, theater party, supper dance, banquet and 
either the golf tournament or the ladies bridge can be 
obtained for $25.00. Separate tickets for the theater 
party and supper dance are $10.00; for the banquet, 
$15.00; for one luncheon, $2.50. 

The Committee on Arrangements for the convention 
includes: H. Gregory Thomas, of Guerlain, Inc., Chair- 
man; J. I. Poses, of A. A. Vantine Products Corpora- 
tion: Charles S. Welch, Executive Secretary of the 
Association; and Herman L. Brooks, President of the 
Association. 

Officers of the Association are: President, Herman L. 
Brooks, Coty, Inc.; First Vice-president, Mrs. Lillian 5. 
Dodge, Harriet Hubbard Ayer, Inc.; Second Vice- 
president, C. A. Pennock, Richard Hudnut; Third Vice- 
president, H. Clyde Balsey, Katherine A. MacDonald; 
Treasurer, Paul F. Vallee, Roger & Gallet; Secretary, 
J. I. Poses, A. A. Vantine Products Corporation; Mem- 
bers of the Executive Committee: C. M. Baker, Pond’s 
Extract Company; A. H. Bergmann, Oxzyn Company; 
William E. Jacobs, George W. Button Corporation; 


(Continued on page 632) 
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An extremely interesting program has been planned 
for the Annual Convention of the Flavoring Extract 
Manufacturers’ Association which will be held at the 
Pennsylvania Hotel, New York, June 1, 2, 3. At the 
opening session on Monday, June 1, the reports of the 
officers and the standing committees will be given. The 
session will open at nine o'clock with an address of wel- 
come by Police Commissioner Lewis J. Valentine. Fol- 
lowing this will be a report of the convention committee 
by B. H. Smith and B. J. Gogarty. Then President, 
W. F. Meyer will give his report, followed by the report 
of Executive Secretary J. S. Hall, and the report of 
Treasurer Meyers of Styron-Beggs Company. 

The standing committees and the chairman of the 
committees whose reports will next follow in order are: 
Legislative, E. L. Brendlinger; Membership, Clark C. 
Nowland; Cost, L. K. Talmadge; Transportation, J. A. 
Handy; Trade Relations, G. M. Armor; Statistical, 
M. C. Albrech; Bulk Sales Promotion, L. P. Symmes; 
Insurance, J. A. Handy. 

Following these reports, the president will appoint 
the auditing, nominating, and resolutions committees, 
after which G. M. Armor, as National Councillor to the 
U.S. Chamber of Commerce, will give his report on the 
annual convention of that body. The morning session 
will close with a memorial to Frank L. Beggs, the ad- 
dress being delivered by Fred 8. Rogers. During the 
luncheon hour which follows, Ellis C. Baum, vice-presi- 
dent of the Continental Baking Company, will speak on 
“Humor in Business.” 

The afternoon session will open with the Final Report 
of the Flavoring Products Code Authority by E. L. 
Brendlinger; followed by a talk by Dr. James M. Doran i 
entitled*To Drink or Not to Drink.” Next will be a talk 
by Smith Rairdon, of Owens-Illinois Glass Company, on 
New Developments in Glass. Recent Developments in 
Factory Illumination will be discussed by K. A. Staley, 
of the General Electric Company; and Suggestions for 
Economy in Freight Charges will be discussed by E. A. 
Johnson, Traffic Manager of the Crescent Manufactur- 
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ing Company. The closing subject on the program for 
the first day will be Better Packaging. 

The second day will open with a talk by Dr. E. H. 
Haman, of Fritzsche Brothers, on New Flavors. The 
Social Security Act and Unemployment Insurance will 
be discussed by Hugo E. Rogers, of Whitgard Services, 
Inc.; Pending Federal Legislation, with particular ref- 
erence to food and drugs, will be covered by Frank A. 
Blair, President of the Proprietary Association, fol- 
lowed by a discussion led by E. L. Brendlinger. Federal 
Taxation—Present and Proposed, will be discussed by 
Hon. Franklin W. Fort, of New Jersey, closing the morn- 
ing and final session for the day. 

The final session of the convention will be held Wed- 
nesday morning and will be opened by a round table 
discussion on The Vanilla Bean Market, led by E. S. 
Buckley, of Thurston & Braidich. The Essential Oil 
Outlook will be discussed by F. M. Boyles, of Coffee 
Products Company. W. F. Meyer will lead a discus- 
sion of Artificial Color in Orange Beverages; Dr. E. C. 
Merrill, of United Drug Company, will talk on Extract 
and Drug Sundries—how to prevent their freezing. A 
talk on Short Cut to 77B—increasing costs and lower 
prices, is the subject of an address to be delivered by 
M. C. Albrech. The Report of the Research Commit- 
tee will be given by C. S. Purcell, after which Dr. 
Clarke E. Davis will talk on Modern Metals for Food 
Equipment. The final events will be the reports of the 
Auditing and Nominating committees and the election 
of officers. 

The entertainment features of the program, which are 
in charge of a committee headed by B. J. Gogarty, of 
Commercial Solvents Corporation, include a Dinner 
and Floor Show at the French Casino on the evening of 
Monday, the opening day; Golf Tournament, Baseball, 
or Sea Voyage on the afternoon of Tuesday, the second 
day; and the Banquet on Tuesday evening to be held 
on the Pennsylvania Roof. The dress for the Banquet 
will be summer attire; there will be no speakers, but 
plenty of good food, music, and dancing. 
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With the Woolworth stores again increasing their 
price limits on items sold in their stores, the question 
naturally arises as to how this will affect the sale of 
toilet goods both in these stores and in the department 
and retail drug stores throughout the country. An in- 
spection of the Woolworth stores will reveal the fact 
that in some instances they are now selling items priced 
as high as fifty cents, although this limit had not been 
reached at the toilet goods counters at the last inspec- 
tion. But the toilet goods counters did contain 
several items at twenty-five cents, and one item—a 
compact—at thirty-five cents 

An interesting fact regarding the prices in the Wool- 
worth stores is that they are no longer multiples of one 
another. Originally the prices of five and ten cents were 
the only ones in the stores. Then a twenty cent price 
was introduced—this being double the ten cent price. 
When the forty cent limit was announced, many thought 
that there would be no prices between twenty cents and 
forty cents. However twenty-five and thirty-five cent 
prices are now being used, and it appears as though 
prices might be used with a nickel being the only 
dividing line. 

This brings up the question of just how far these 
stores will go in the sale of regular sizes of toilet goods 
especially if the price limit is raised to one dollar. It is 
a known fact that this matter has been sounded out by 
Woolworth to determine how certain manufacturers 
felt about having their regular sizes sold in the Wool- 
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worth stores. One manufacturer of a widely known 
tooth paste was approached on the subject. Woolworth 
already sells a ten-cent size of this product. The man- 
ufacturer told Woolworth that they were perfectly will- 
ing to sell their regular size for sale in the Woolworth 
stores, but only on the condition that Woolworth would 
sell the product at the suggested minimum prices being 
generally observed throughout the country. These 
minimum prices vary according to the territory in 
which the product is sold, and Woolworth would not be 
permitted to sell below the minimum price being ob- 
served in the territory in which a particular store was 
located. This would mean if one territory was gen- 
erally observing a price of thirty-four cents, Woolworth 
could not sell below that price in the stores in that ter- 
ritory. In another territory which was generally ob- 
serving a price of thirty-nine cents, Woolworth could 
not sell below that figure in the stores in that territory. 

The point of the matter is that no manufacturer who 
is at all concerned about his drug and department store 
distribution will not allow these other stores to take the 
regular sizes of his products and use them in a price war 
between the syndicate stores. Manufacturers who sold 
ten-cent sizes to the druggists when they asked for them, 
feel that they are on perfectly sound ground in selling 
the larger sizes to the syndicate stores when they ask for 
them. However, many manufacturers feel that the 
syndicate stores can make a success of selling the reg- 
ular sizes, any more than the drug stores could make 
a success of selling the ten-cent sizes. 

It is well known that the sale of ten-cent size in the 
retail drug stores was a complete failure. Some years 
back when the agitation was started, a large number of 
retail druggists bought cases of ten-cent merchandise for 
open display. These cases were soon after relegated to 
the basement or used for other purposes. Then the 
chain stores decided to go after the ten-cent size busi- 
ness in a real way. But Liggett threw up the sponge 
early in the year and asked manufacturers to take back 
their ten-cent sizes. Some time later People’s Drug 
Company quit and also returned their merchandise, and 
within the past month Whelan has quit. 

Here is more than adequate proof that the ten-cent 
size will not work in the drug store. In fact the ten-cent 
sizes went so poorly in the chain stores that one large 
chain cut the price to three for a quarter. When a cer- 
tain manufacturer complained about this, he was told 
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by one individual that the chain was not interested in 
selling the regular sizes since they yielded no profit at 
the prices in effect, while a twenty-five per cent profit 
could be made by selling the ten-cent sizes at three for a 
quarter. Whereupon the manufacturer threatened to 
stop selling the chain and the matter was straightened 
out. 

The simple fact is that merchandise flows in quite well 
defined channels and can not be easily diverted from 
these channels. So sale of ten cent items in syndicate 
stores does not interfere with the sale of regular sizes 
in drug and department stores. One classic example of 
this was a situation which developed in New Orleans 
when Woodbury reduced the price of its cake of soap 
from twenty-five cents to ten cents at the same time 
that the syndicate stores were selling a smaller special- 
size cake for ten cents. The reduction in price of the 
regular size was given display in the prominent drug 
store windows of the city. Naturally the manager of a 
syndicate store in the same neighborhood was worried 
regarding his large stock of the special ten-cent size. 
He, therefore, told his sales girls to report to him the 
first complaint regarding the price of the soap and every 
complaint thereafter. He sold out his entire stock with- 
out receiving one complaint. 

Another classic example which tends to prove that 
the two avenues of distribution are entirely separate 
occurred a few years ago in Cleveland. At that time 
the products of a certain manufacturer were being cut 
ruthlessly in price because of a battle between retailers. 
The forty-cent tooth paste of this manufacturer was cut 
all the way down to eight cents a tube at retail. The 
manufacturer’s executives who were on the spot to try 
to correct the situation were interested in the effect upon 
the sale of the ten-cent sizes in the Woolworth stores. 
One of these executives went to a Woolworth store 
manager and asked him about it. The answer was that. 
although the sales girls in the store were going out to the 
drug stores and buying dozen lots of the tooth paste for 
their own use, the sales of the ten-cent size had not 
apparently suffered at all, and the volume for five 
months of that year on the ten-cent size of the tooth 
paste was the greatest ever experienced. 

The fact that the prominent chain stores failed to 
make a success of selling ten-cent sizes proves still more 
definitely that the channels of distribution for the reg- 
ular and the ten-cent sizes are utterly different and very 


STORES AND DISTRIBUTION 


These two photographs are of the 
beautiful S. H. Kress Co. store on the 
site of the old Wendel home at 39th 
street and Fifth avenue, New York. 


sharply defined. For the large chains have many stores 
located near or in railroad stations and hotels where the 
demand for the ten-cent sizes for travelling purposes 
might be supposed to be at a peak. Also these stores 
have a store traffic and volume of sales so much greater 
than the average independent retailer that it might be 
thought that the chains could well afford to engage in 
this phase of the business even though the average in- 
dependent retailer could not do so. 

Because of the fact that the sale of ten-cent sizes in 
their own channels does not interfere with the sale of the 
large sizes in their own channels; and because of the fact 
that the ten-cent sizes apparently cannot be sold out- 
side of their own channels, it is generally thought by 
manufacturers that any attempt on the part of the syn- 
dicate stores to extend their toilet goods lines to include 
regular sizes is doomed to failure. 

If the so-called ten-cent stores attempt to market 
regular sizes they will naturally have to increase 
sharply the number of items carried at their cosmetic 
counters. This means that their inventories will in- 
crease sharply and the counter space and size of store 
must be increased. Further than this, they will be 
forced to sell close to minimum prices in effect in the 
towns in which their stores are located. Add to this the 
fact that the more items they stock above the ten-cent 
price, the more they become an out and out department 
store of which greater service is expected and the con- 
clusion is inevitable. They will never become serious 
contenders for the sale of the regular sizes and will, 
more than likely, quit any such program even though 
they do undertake it. 
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A VISIT TO {Cc 


Across the top of the page is a night view of 
the Colgate plant in Jersey City, showing the 
famous Colgate clock. Below is a small ex- 
perimental mixer in which new formulas for 
tooth pastes, face creams, etc. are perfected 
before they are produced in quantity. At the 
left are two pictures of the tooth powder filling 
machine. In one, empty cans are being fed 
into the machine and in the other they are being 
capped as they come out filled with Colgate’s 
tooth powder. 
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J |COLGATE’S 


The photographs on this page show Colgate’s 
Ribbon Dental Cream tubes being filled. The 
tubes, having first been capped, are filled and 





sealed at the bottom. As they come from the 
filling machine, the machine at the right weighs 
them and automatically rejects any tubes which 
do not measure up to standard. At the bottom 
of the page is a section of the laboratory where 
finished products are submitted to careful test- 
ing. All candid photographs by J. von Miklos, 
Ph.D. 











t Cashmere Bouquet face powder 


boxes are coming from the filling machine 


f 


and a liquid sealer being applied. The other 
pictures on the page show the beautiful new 


Cashmere Bouquet Lotion bottles being 
filled. All photographs on these pages by 


J. von Miklos, Ph.D. 


At the le 

















At the right, Cashmere Bouquet face pow- 
der is being blended in a large mixer to 
make the color, texture and perfume uni- 
form. Below are two views of packaging 
and finishing operations. At the lower 
right, Cashmere Bouquet cream jars are 


being filled. 
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Editor’s Note—As this article demonstrates, Mr. Wylie 
has the kind of specialized knowledge of the Chinese 
cosmetic market which should be of tremendous value to 
American manufacturers interested in developing this mar- 


ket. His address is Box 1545, Shanghai, China. 


More than 1,500 years ago, according to Chinese 
legend, the famous Chinese beauties of that epoch used 
certain beauty preparations,—powder, scented liquids, 
and oils. The only one of these beauty preparations 
which has survived the ages is powder, the formula of 
which has been handed down through the generations. 
This is still manufactured in a very small way in certain 
parts of the interior of China. 

It was about thirty years ago, however, that China, 
with the advent of foreign cosmetics into this market, 
first became cosmetic conscious. Imported goods at 
once captured the market and have dominated it until 
recent years. Within the past ten or fifteen years, how- 
ever, the Chinese, encouraged by the huge volume of 
foreign imports, became seriously interested in manu- 
facturing along Western lines. Today, however, the 
native industry has reached a wholesale volume of ten 
millions of Chinese dollars which is steadily increasing. 

Contributing towards this volume production there 
are about eighty factories most of which are situated in 
Shanghai. Of this number only a few are adequately 
capitalized, the majority being mushroom outfits mak- 
ing one or two cheap concoctions in their kitchens which 
they sell through peddlers and the lowest class bazaar 
shops. 

Only two or three of these Chinese manufacturers 
have developed a fairly complete range of products, 
comprising principally tooth paste, tooth powder, tal- 
cum powder, hair lotions, toilet waters, perfumes, and 
vanishing creams. Vanishing cream should be men- 
tioned first, because, due to the fact it is used as freely 
by men as by women in China, it is the largest in- 
dividual selling item in the complete category. The 
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CHINA'S 


COSMETIC MARKET 


By D. S. Wylie 


oily nature of the Oriental skin stimulates the demand 
for this item. 

Simple hair tonics and gum base hair dressings run 
vanishing cream a close race in popularity. In this in- 
stance the Chinese women use hair dressings as freely 
as the men. The older Chinese women have no one 
accepted style of hair dress,—the younger women have 
adopted all the modern modes, and contribute gen- 
erously to the support of a very large number of quite 
modern beauty establishments. 

The average Chinese when buying toilet preparations, 
provided they are within his price range, is guided 
almost entirely by one sense,—the sense of smell. All 
native made goods are very much more strongly scented 
than those merchandised, for example, in America. 

Such products as face powder, oil base creams, lip- 
stick, cheek rouge, eyeshadow mascara, wave set, and 
nail polishes, are also used extensively by Chinese 
women, particularly in the larger centers, but are not 
yet being generally manufactured in commercial quan- 
tities by Chinese manufacturers. 

It might be mentioned also that the sales volume of 
tooth powder and tooth paste is increasing rapidly. 
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This is largely attributable to the teaching of personal 
hygiene being sponsored by the Nanking Government. 

China is essentially a price market—not a quality 
market. Though several of the Chinese companies have 
a large turnover, their profits are small, and they are, 
oftener than not, engaged in ruinous price competition, 
waged on one another to their mutual loss. This condi- 
tion is chiefly responsible for lack of incentive on the 
part of manufacturers to make anything but the cheap- 
est quality of goods. 

The larger companies, however, carry on quite ex- 
tensive advertising programs throughout the country, 
using newspapers, bill boards, and window displays as 
their chief mediums to stimulate demand for their re- 
spective products. Two of these manufacturers also do 
quite an extensive export business to Malaya, the 
Dutch East Indies, and Siam. 

The smaller companies, being unable to exploit the 
trade in this manner, have been able to secure good 
publicity during the past year through participation in 
commodity exhibitions held throughout the country. 





However, to the foreign specialist in China it is ob- 
vious that the native manufacturer displays little 
imagination and initiative in the development of this 
business. He has frequently infringed foreign trade- 
marks and labels and copied foreign package design and 
make-up, but today adequate protection is extended to 
foreign trade-marks and labels registered with the 
Bureau of Trade Mark Registration in Nanking. 

The origin and value (expressed in Chinese Standard 
Silver Dollars) of cosmetics and toiletries imported into 
China during 1935, as shown by the Chinese Maritime 
Customs reports, are as follows: Germany, $87,308.40; 
Greant Britain, $180,873.84; France, $218,763.90; 
Japan, $280,331.76; U.S. A., $355,810.56. 

The volume of imports was not greater for this period, 
and less than 1934, because of increase in import duties 
and charges, (duty and charges now averaging about 
45% of the invoice value) unusual floods, famine, and 
internal disturbances in China. 

A foreign specialist travelling throughout the China 
market is astonished despite these calamities to find 
cosmetic and toiletry displays in most of the small towns 
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and cities of the interior, and at the steadily growing 
demand,—this in spite of the edicts issued by the 
Nanking Government forbidding the girls and young 
women of China to bob or curl their hair, or to use 
cosmetics. 

China presents a territory of almost unlimited po- 
tentialities to the American manufacturer. True it is a 
country of low individual buying power, but the de- 
mand for these products is generally established, and 
increases year by year. 

Out of a total population of 500,000,000, the great 
middle class numbers approximately 75,000,000, and 
from this class may be expected the liveliest reaction to 
well organized and sustained efforts towards exploita- 
tion. It is folly, however, for any foreign manufacturer 
to expect to secure worthwhile business in China simply 
by granting the usual agency contract to import mer- 
chants in Shanghai or Hongkong, who have no special- 
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THE NEWER CREAMS 


Recent years have brought a re- 
markable increase in the number 
of different types of creams offered 
on the market. Increased apprecia- 
tion of research has brought this 


about. 


One of the most encouraging signs of the increasing 
scientific maturity of the cosmetic industry, is the keen 
interest manifested everywhere in new materials, espe- 
cially those, which, like hormones, lecithin and vitamins, 
are distinctly of a therapeutic nature. This interest is 
in turn substantiated by the introduction of many new 
types of cream, differing in composition, but having the 
common purpose of accomplishing a demonstrable im- 
provement in the condition of the skin. 

Skeptics are fond of insisting that new materials are 
utilized in cosmetics solely for the purpose of developing 
“copy hooks.’ But the interest is far too widespread 
for any such dictum to apply. It is not only the great 
national advertisers, who are introducing new creams 
and working upon others, but also the small manufac- 
turers whose business is purely local and whose need for 
copy hooks is exceedingly remote. 

In a business which depends for its existence upon 
able merchandising, anything that will lend a refreshing 
slant to copy is desirable and even commendable. But 
underlying this is a genuine and honest desire to produce 
better products. Manufacturers are always skeptical of 
competitors claims, but they are in dead earnest about 
their own. Nothing gives greater satisfaction to a man- 
ufacturer than the knowledge that his product is doing 
a good job. 

There was a time when cosmetic research was vir- 
tually unknown in the trade and well trained cosmetic 
chemists exceedingly difficult to find. Emphasis was 
placed entirely on sales. So long as a particular prod- 
uct sold well, that was its justification for being. In- 
creasing competition and the broadening of cosmetic 
knowledge on the part of consumers forced manufac- 
turers to seek to establish a scientific foundation for 
their products. Accelerating this trend was the pressure 
of external criticism and the threat of Federal regu- 
lation. 

This magazine has consistently taken the position 
that safety lies in research. For ten years we have been 
insisting that more and better chemists be employed. 
We have constantly held up the drug branch of the 
trade as an example for the cosmetic branch to follow. 
While cosmetics, if they enhance, as they certainly do, 
the beauty and contentment of women, need no other 
justification, they should be supported by a body of 
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scientific data which will substantiate claims and refute 
unwarranted criticism of the industry. 

Apparently we are in the midst of a transition period. 
A lot of sound research work is being done on new prod- 
ucts and upon new raw materials. Unfortunately a lot 
of claims are being made which can not yet be substan- 
tiated scientifically. In some cases new materials have 
caused marked improvement in women’s skins. We are 
sure of the effects but still a bit uncertain about causes. 
Meanwhile we must sell the goods. 

At all events the eager desire to incorporate new ma- 
terials in creams seems to point to a trend away from 
old standards. One of the most interesting evidences of 
this is thework being done on vitamins. A, D and F hold 
the center of the stage at the moment. The latter is a 
newcomer. The former have been used for a number of 
years and there is a body of evidence to substantiate 
their value. The use of vitamin concentrates in creams 
has established two definite schools of thought: one con- 
tends that materials absorbed through the skin, while 
they do distribute their benefits throughout the body, 
nevertheless exert a focal effect at the point of applica- 
tion, and that repeated applications tend to enhance 
that effect. The other school contends that to be bene- 
ficial in a cosmetic sense, a material must have a focal 
effect only, that absorption is unnecessary. It is in- 
teresting to note that vitamin therapy as applied to 
cosmetic creams has for its object a definite, therapeutic 
action. But we are still a long way from knowing the 
histological action of vitamins in creams, although we 
have abundant evidence of their beneficial cosmetic 
effects. 

A short time ago a battle royal was in progress about 
the comparative merits of alkaline and acid creams. An 
alkaline cream had demonstrated its soothing and cool- 
ing properties for two thousand years;—cold cream. 
One school of thought contended that creams should be 
neutral or acid, because skin secretions are acid. The 
other school merely answered, “bunk,” and went right 
ahead making alkaline creams. One of these creams, 
introduced by Philips, contains milk of magnesia and is 
definitely alkaline. This cream was patented, which 
seems to demonstrate Philips’ faith in the future of 
alkaline creams. The theory advanced by the acidists 


(Continued on page 638) 
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VON MIKLOS 


FACE POWDER PROCESSES 


The various methods by which face 
powders can be made present a 
persistent problem to the industry. 
In this article we present a concise 
but complete discussion of the 


subject. 


One of the persistent problems in the trade is con- 
cerned with the best method of making face powder and 
the equipment best suited for the process. Technical 


men like to argue about the comparative merit of 


different systems and different types of equipment. 
Others pursue a more comfortable course and by their 
attitude indicate that since the customer cannot quickly 
and readily perceive the difference between a powder 
made in one fashion and another made in a different 
way, it doesn’t make any difference how it is made. 
Before discussing the various methods that might be 
used we shall give a formula that will illustrate the 
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general composition of the material with which we are 


dealing :— 

ROS or sth ts enw lees Ae eeeee oeee 66.06 grams 
PTO OMNES 2 oo ois v streaker rein ea ee ete 16.00 “ 
TER SRCORONE 5 os o's ax eaten eee ee eon 6.00 “ 
Heavy precipitated chalk.................... 10.00 “ 
CONIC. fee Seat aeese ort 3 ee en eee eee b:4G6 " 
Brilliant pmik lake color... ... 22. 2nd ede tenc 04 “* 
Perfume oi} or compound: |. <6...0.5 2.2 a caees Po oe 





100.00 grams 

This illustrates a common type of face powder, the 
character of which will depend to some extent, on the 
quality of the.raw materials used. This is especially 
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important with reference to the chalk, which must be 
smooth. There are chalks of undoubted chemical purity 
that feel like sand paper; there are others that are not 
only pure but smooth as well. 

Before illustrating the more common methods of 
making powder like this, we shall discuss the wet 
This method with some refinement is still 


process. 
It is not by any 


pursued by a few manufacturers. 
means a new method, having been used thirty and more 
years ago quite generally. The reason for its general 
abandonment is quite apparent; drying and an addi- 
tional perfuming operation were involved. 

The method originally pursued utilized either a 
chaser or a pebble mill. As some of you may not be 
familiar with the apparatus known as a chaser we shall 
It consists of a rotating pan about 
In the 


describe it briefly. 
six feet in diameter and eighteen inches deep. 
center of the pan there is a vertical shaft on which the 
pan rotates, and attached to this shaft a couple of 
heavy rolls, usually granite, but occasionally of polished 
steel. The pan rotates in a direction opposite to the 
movement of the rolls, which revolves slowly around 
the central shaft. Thus, the material is carried to the 
slow moving rolls and crushed under them. The 
Simpson and Lancaster type mixers or milling mixers 
are modernized versions of the old fashioned chaser. 

The method of using such an apparatus consisted in 
dumping the ingredients into it and adding a sufficient 
amount of water to make the powders into a paste. 
The powders of course were sifted first. When the in- 
gredients were all mixed and milled in the form of a 
paste, the color was added and the mixing and milling 
continued for hours. When the paste was thoroughly 
milled it was removed from the chaser, spread on trays 
and dried in ovens. When dry, the cakes were removed 
from the ovens, dumped into a miil such as a pebble 
mill, perfume added and the product milled until the 
perfume was perfectly distributed and the powder re- 
duced to an impalpable fineness. This made a very fine 
product but it required a lot of labor and time, not to 
mention equipment. 

\ variation of this process consisted in the use of a 
pebble mill in conjunction with a filter press. The 
powder was loaded into the mill and the colors and 
water added. The product was milled for several hours 
and dumped into a tank, from which it was pumped 
through a filter-press. The cakes were then removed 
from the press, dried, re-milled and perfumed. Ob- 
viously only insoluble or relatively insoluble colors 
could be employed in either process. 

In recent times the homogenization methcd has been 
investigated and experimented with. This procedure 
requires a mixing tank with a powerful, high speed 
agitator to keep the powders in suspension, while they 
are being run through the homogenizer or similar appa- 
ratus. In this process water is put into the tank, the agi- 
tator started and the dry materials, including the color, 
are added. In order to operate properly the batch must 
be very fluid, hence, a considerable amount of water is 
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required. The mixed material is run through the 
homogenizer at 3000 pounds pressure and the suspen- 
sion thus created is filtered, the cake being dried, re- 
pulverized and perfumed as before. Such a process 
undoubtedly would produce a remarkably fine and 
uniformly tinted powder, but its obvious shortcomings 
from the standpoint of general application, consists in 
the amount of equipment needed and the auxiliary 
processing demanded. 

It therefore appears from experience and experiment 
that the wet process is not applicable generally to the 
trade. Even though it were the cheapest and most 
effective method, the cost of the necessary equipment 
would restrict it to a few large processors. 

As to dry methods, the most common and stil! most 
generally used process requires a horizontal type mixer 
with or without an attached sifter, together with a 
sifter. The powders are dumped into the mixer and the 
color is added, the batch then being mixed until com- 
pletely uniform as determined by rubbing out a sample 
of the powder and comparing it on a white piece of 
paper with a master sample of known characteristics. 
The old method of developing the color has been pretty 
generally abandoned because it requires three or four 
hours or even longer to develop the color and bring it 
up to perfect uniformity with the master sample. 

In order to shorten the mixing period to a half, or at 
most an hour, many manufacturers are using extended 
colors, which they buy already prepared or make them- 
selves. The purchased, extended colors are the regular 
colors precipitated upon a suitable, inert base such as 
chalk. In the case of the above formula, the two colors, 
ochre and brilliant pink lake or its equivalent would be 
present in the extended color base in the proper ratio so 
that when the extended color is mixed with the powder, 
it will produce the required peach shade. When such 
colors are used, a greater proportion ef the color base is 
required than of pure colors, and accordingly the 
formula must be adjusted. 

It is common practice to make extended colors. Some 
manufacturers make a combined color and perfume 
base at the same time, a procedure which allows the 
perfume to age and also makes it easy to produce 
matching colors in successive batches. This is accom- 
plished by making up a base consisting of tale or chalk, 
perfume and color. For instance a hundred pounds of 
white powder is put into a mixer and enough color and 
perfume to make a thousand pounds of finished powder 
added to it. This is thoroughly mixed or milled and 
when finished, is stored in tight drums or bins. When 
needed ten pounds of the base is added to every ninety 
pounds of face powder materials and mixed in the usual 
way. This procedure requires the manufacture of a base 
for each of the shades that may be sold. 

The mixer process is giving away quite rapidly to the 
pulverizer process, even in plants where the volume is 
relatively small. In recent years very small, compact 
and virtually dustless high speed pulverizers have been 
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ACNE 


By A. Richard Bliss, Jr., Phm. D., M. D., LL. D. 


Acne is one of the most common 
ailments, and one of the ailments 
which sufferers struggle so hard 
Dr. Bliss presents 
an interesting discussion of the 


to overcome. 


subject. 


Acne (Acne Vulgaris; Acne Simplex) is an annoying, 
inflammatory disease of the skin symmetrically involv- 
ing the sebaceous glands and hair follicules of the face, 
but at times involving also the neck, chest, shoulders 
The skin is usually oily and displays num- 
The condition is 


and back. 
erous comedones or “blackheads.” 
characterized also by papules, tubercles and finally 
pustules, which ultimately dry and tend to form a 
crust. 

The causative microorganism appears to be Bacillus 
acnes, With Staphloccus albus and aureus as secondary 
pyogenic invaders. The principal varieties, described 
according to the predominating skin lesions, are: (a) 
Acne Punctala—small elevations; (b) Acne Puslulosa 
papulo-pustular elevations; and Acne Indurata—large 
pustular eruptions with markedly infiltrated bases. 

Acne is primarily a skin disease of adolescence, but 
many cases persist into middle life. Acne Indurata 
occurs in later life; is rather slow in undergoing evolu- 
tion; and is prone to leave permanent scars. In youth, 
the early functioning of the gonads, menstruation, 
anemia, malnutrition, disturbances of the gastroin- 
testinal tract, and dietary deficiencies are predisposing 
causes. Absence of fresh air and sunshine, dusty 
atmosphere, occupational diseases (especially in the tar, 
oil, paraffin and chlorine industries), foci of infections, 
the use of goiter preventives, and torpidity in regard to 
personal hygiene are other common predisposing causes. 

The discussion of the treatment of acne will be limited 
to local measures, since a consideration of vaccine, ultra- 
violet rays, Roentgen, hormone and systemic therapy 
are outside the boundries of this article. 

Quick cures of acne cannot be expected because the 
predisposition persists for some time. Directions for 
using manufacturers’ preparations for the external 
treatment of acne should include the following pre- 
liminary step: The skin should be kept free from 
comedones, and should be thoroughly cleansed and dis- 
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infected as much as possible. If the condition is not 
very irritable, washing with a “‘sand soap” and water 
as hot as possible is a good initial step in local treat- 
ment. To remove the oily secretion, epithelium and 
many of the microorganisms present, and to enhance 
the effectiveness of any pastes or lotions which may be 
subsequently applied to the skin, the face should be 
repeatedly soaked by means of towels wrung out in a 
hot solution of boric acid (3 heaping teaspoonfuls to 3 
quarts of hot water). Any comedones should be 
squeezed out by means of a “blackhead extractor,”’ and 
nol with the fingers. The face should then be bathed 
again with the hot Boric Acid solution. The hot pro- 
cedure is followed by a finishing application of cold 
water. 

The next step in the daily local treatment consists of 
antiseptic drying applications to lessen the oiliness of 
the skin and to render it as aseptic as possible. Among 
the more common, useful agents for this purpose are 
salicylic acid, sulfur, resorcinol, ichthyol, ichthalbin 
(Ichthyol albuminated), and Pixalbol (purified, color- 
less coal tar), applied in the form of lotions or pastes, 
ointments being too fatty for use on a already oily 
or greasy skin. 

The following lotions are recommended by various 
authorities: 

Salicylic Acid Lotion 
Sahteylic: AGP: 5 0.2 Roe ee eee ee eee mn ae 
Alcohol, tO: Make. 2. <3 Srhod Heed eteie ee eae 
(Add color and perfume if desired.) 

This lotion may be used for rubbing the face several 
In addition to being cleansing, it is re- 


1 to 2 parts 
100 parts 


times a day. 
freshing as well. 
Sulfur-Lime Lotion 


Pracmprtnted Sate oa... onsen naw see ee 6.6 parts 


CARINE 5 535 NS ea A ee ae ee A parts 
Lt eee “aides elacah ira aral baie Ren alc el eee .8 parts 
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50.0 parts 
100.0 parts 


DRIES nts A ce ones Se iiate digs poe oie SIDE eo 
Saree MNT RO SABRE. 6 oo. Ss ss wi Sars ote sommes adios 


This is a film lotion which should be well shaken and 
rubbed into the skin at bedtime. 


Kummerfeld's Lotion 


UTS EO ERS ee ae 13.3 parts 
OE OSS RRS Ee AeA a ea ee EP .D parts 
MEINERS oc flor tcct pases eae BS 4 gS eee A ROSS 1.0 parts 


50.0 parts 
100.0 parts 


ae ae eee 
SENT Rg Se ne Ce 


Another film lotion to be applied to the skin at bed- 
time after steaming the face. 


Sulfur-Glycerin Lotion 
PP TARUENE GSIIIULE 5... 500. soo cs Si diel e sees esis yia'b'e 4.5 to 18 parts 
9.1 parts 
33.3 parts 
100.0 parts 


EES SSIS eat neat er ee 
UC 0 CONES SE ae ee 
RMON MAINED 5 os cPis 5 ato pie a3sosd x0 Covel as spss A'S 0H Oe 
This is a “day lotion” which may be applied twice a 
day. 
Sulfur-Ether Lotion 
3.3 parts 
12.5 parts 
100.0 parts 


Another “day lotion” to be applied twice daily. 


Resorcinol Lotion 
3.3 parts 
13.3 parts 
40.0 parts 
100.0 parts 


RRR yh ye ORE ea Vies niet dais, hr GSE SI 
I RG OE pre Ae te a a 
OA EA eed ae ae ee em ae ae 
Co NE pes SS Eo ee ee Pe eae 


This lotion is recommended for the seborrheic form, 
and should be applied at bedtime and washed off in the 
morning because of its tendency to discolor the skin. 


Euresol Lotion 


The formula for euresol (resorcinol monacetate) 
lotion is similar to the resorcinol preparation, substitut- 
ing euresol for the resorcinol. The percentage of 
euresol may be raised to 5% if desired. It is claimed 
that this will not discolor the skin. 

For acute, painful lesions the following is efficient and 
may be applied twice daily. A little glycerin may be 
added for very dry skins. 

2.1 parts 

4.4 parts 

3.3 parts 
100.0 parts 


Triethanolamine has been recommended by some 
writers who state that this agent penetrates and emul- 
sifies the accumulated sebaceous matter, thus facilitat- 
ing ready removal. 


Triethanolamine Lotion 


UE TORTS ES TNT Se ge ok ei re es Se eo 1 part 
RARMRMMMIR CU ree he i nclar ote cig ouchaiaS 4 Sows aie pielelaee 5 parts 
SRUN MRM DE Fe ie PN te aN Sax lotr isl sidvh Sola wiaeetantes 35 parts 


100 parts 


UNM LMMMUNISIO! eee an are mee cies e ce cco pos 2 parts 
TOS OO CCT. es a a 1 part 
MN Cr esta a iS core Winn tha obi a 65 parts 
BRM Wy UCR, SO MAKE... 5 oc soock os cc odes oa ane wees 100 parts 
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The formulas for several representative pastes which 
are recommended by dermatologists are given below. 


Salicylic Acid-Zine Paste 
PRTC MORN os a, 16.245 wos aig cote otertoy ay sierglers sud Shae ORM aU 8 to 10 parts 
Soft-zine Paste, NA: tomiake sc seceaoeee heck 100 parts 
Sulfur-Zinc Paste 
Peal ate stdeoi ic cc ne ancuareeen er eee ee seated 2 to 10 parts 
Soft: Zime Paste, INI, toamake: =: ..:65565.5 0004 bes 100 parts 


Sulfur-Zinc-Glycerin Paste 


SOUR INAD gi occides coos. geet aise teres ace eee 
RANI 5 ene oMusc Gina ot ieee ae eae Atel ee 10 parts 
Soft Zine Paste; Nal. tOUMaRO ccc. ook nace aoals 100 parts 


The skin may become too dry after several days’ 
treatment with the foregoing combinations. In that 
event, a soothing paste, such as Lassar’s paste of the 
National Formulary, or one of the soothing lotions may 


10 parts 


be used. 

A useful acne dusting powder which may be applied 
after hot water or steaming treatment consists of: 
“oT ICT | aaa oe one ee FEE PAO Be eye 13.3 parts 
MERA HUCO PIRI TAME 58.2° 5-0. Soest ov ocoxteta esac asta ran eT 100.0 parts 
This may be dusted freely over the affected areas. 

Keratolytic or “‘peeling’’ preparations may cause 
severe reactions, and consequently should be used with 
caution. For severe cases of superficial, but not deep, 
acne, peeling may be induced. The 10% sulfur or the 
salicylic acid pastes given above may induce peeling; if 
they do not, stronger concentrations or the peeling 
formulas listed below will accomplish this result. 

‘“*Lotio Alba” is used in ascending strengths, and, be- 
cause of its alkalinity, it tends to soften the horny 
epithelium which results in early rupture of the pustules. 


Lotion Alba 


JSR RR ROO Ged tars ee RR eee 3.3 to 13.3 parts 
Sulkarated Potash 5... 0-00 0< hse ers sne there 3.3 to 13.3 parts 
ROSE SWy AUCE LO IRAKO, 5 525. -s:5:5,0505e so onleseraectacie waists 100.0 parts 


This should be shaken and applied night and morning, 
after steaming the face, and washed off in from 10 to 45 
minutes until the desired results are obtained. 


Lassar's Naphthol Paste 


LLCUG TINY €1/1 1 10] [Ra ge nae AR SIE AL ON eg TR 
PPOCIIU REO OME 6.456. oisnn o oon oe cherie sss eters 

Ree IEAATI Ein c5 coe heres okies Whe eee 
BOM OA UOMO BE 5.02.) 508 Cece ease vy ee eee 


Peeling pastes should be applied thickly morning and 
night, and washed off in from 10 to 45 minutes, until the 
skin begins to peel. 

The special action of sulfur on which many of its 
applications in dermatology depend is probably due to 
the fact that the body requires sulfur to mature horny 
epithelium, because the sulfur-containing cystin forms 
an important part of the keratinized epithelium. Sulfur 
acts slowly and the extent of its action depends on the 
degree to which the cutaneous secretions change it to 
sulfides, which are strongly keratolytic. The keratoly- 
tic action manifests itself only in the cases of the 
stronger sulfur preparations, and is more pronounced 


10 parts 
50 parts 
20 parts 
100 parts 


(Continued on page 632) 
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Securing a test-tube over treated portion of rat’s tail to prevent ingestion of applied material. 





EVALUATION OF VITAMIN F 


By Mary Imogene Shepherd, Ph.G., 


Recent work by Brown and Burr’ and by Burr 
separately” again fully confirms the indispensable rela- 
tion that the unsaturates display in their ability to pre- 
vent and to cure scaliness and other symptoms collec- 
tively designated the Burr fat-deficiency syndrome. 
Further, these newer contributions seem to show that 
linoleic acid and linoleic esters are perhaps more exclu- 
sively related to the syndrome than any other un- 
saturate, even linolenic acid being somewhat problemat- 
ical in exerting this effect; and shortly, we shall present 
experimental evidence which narrows the effect not to 
linoleic acid generally, but perhaps to a single isomeric 
form of this unsaturate. 
linoleic acid administered internally each day suffices to 
prevent and to cure the syndrome even when it has 
progressed to practically terminal stages. This high 
order of biological effectiveness supports the classifica- 
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tion of the particular linoleic acid responsible for this 
action as a vitamin substance and apparently justifies 
the designation vitamin F first used by Evans, Lepkov- 
sky and Murphy” and still used in authentic literature 
such as the 4th Annual Review of Biochemistry issued 
at Stanford University as late as 1935.* 

In common with all vitamin preparations, the amount 
of the proper linoleic acid derivative required to prevent 
scaliness and other symptoms is greatly less than the 
amount required to cure the symptoms when they once 
become established. And since skin creams intended 
for cosmetic purposes are not meant to be medicinal 
ointments, but merely preparations useful in keeping 
a healthful normalcy in the skin just as proper food 
similarly maintains health in the entire body, we shall 
concern ourselves here with the measurement of the 
amounts of vitamin F necessary to effect this objective. 
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Convenient experimental animals are white rats 
which are best selected so as to weigh from between 45 
to 55 grams at the time of weaning, usually the twenty- 
eighth day following birth. We prefer to use female 
animals as there appears to be a slightly different re- 
sponse with male animals; a highly suggestive finding 
into which we are minutely investigating. 

At the twenty-eighth day the animals are placed at 
once on the Burr fat-deficiency diet comprising. 


Fat-free, triple repurified casein.............. 24 
Eo, ROR ek A a ae ee ve AV 


McCollum-Davis salt mixture................ 3.9 
This diet is supplemented daily with fat-free yeast, with 
irradiated ergosterol, with beta-carotene and with the 
unsaponifiable extract from wheat germ oil, each de- 
signed to replace proper amounts, but not surpluses, of 
vitamins B and G, vitamin D, vitamin A and vitamin E. 
Surpluses in great excess must be avoided. They inten- 
sify the fat-deficiency symptoms.” 

Considerable mention has been made concerning the 
effect of humidity in aggravating the symptoms, and 
while humidity apparently does alter the severity of the 
lesions, a high humidity favoring their suppression 
somewhat, humidity alone is not the cause of the 
condition.® 

Usually the first symptom to appear is scaliness 
(nutritional eczema) which is observed prominently on 
the tail of the animal and involves also the hind legs. It 
appears in about thirty days in the colony of rats which 
we use. A scurf (dandruff) then fills the fur. The hair 
becomes rough, dull and lustreless and begins to fall out. 
The finger nails of the animal are brittle and readily 
break off as they scamper about on the wire meshed 
bottoms of the cages in which they are confined. A 
curious swelling develops at the tip of the tail, which is 
characteristically ridged, the swollen part becomes 
necrosed and finally falls off. Numerous other 
symptoms appear later, but all of the ones mentioned 
may be seen between thirty and forty days after the test 
fat-free diet is first begun. As time progresses, these 
symptoms intensify and additional symptoms arise 
which disclose profound internal disturbances. Such 
additional symptoms include albuminuria, hematuria 
and others illustrative of kidney irritation. The water 
intake is greatly increased, sometimes to more than 
twice the normal amount, without a corresponding in- 
crease in the quantity of solid diet consumed and point- 
ing to a pituitary disturbance. The fat-deficiency 
syndrome is apparently far reaching in its devastating 
effect upon the entire organism. 

To detect the presence of vitamin F we have found 
it satisfactory simply to apply the material thought to 
contain it to the skin of the tail of the animal. When 
this is done, such animals fail to develop the Burr 
syndrome. If the applications of material are made so 
as to permit a measure of the amount required to pre- 
vent the appearance of the symptoms, an evaluation of 
the vitamin F content of the substance under study is 


thus obtained. 
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In applying an oil, a cream or an ointment to the skin 

of the tail, precautions are taken to insure that it shall 
not be ingested. Our method of accomplishing this con- 
sists in applying the material to the distal two-thirds of 
the tail, leaving the proximal third free from it. The 
proximal third is then used to wrap in adhesive tape 
and thus to fasten a test tube over the treated portion 
of the tail. This is illustrated in photograph 1. Since 
the adhesive is apt to irritate, and applications have to 
be made daily, an entire third of the tail is used so that 
different portions of it may be strapped with the tape 
on different days, allowing ample opportunity for the 
taping not to produce uncomfortable chafing. 

We have found that for rats of the size which we have 
selected, the distal two-thirds of the tail easily accom- 
modates 100 milligrams of fat or oil when evenly dis- 
tributed with a horn or other spatula. For this reason, 
we prepare dilutions of the vitamin F material, when 
dilutions are required, such that the amount of sub- 
stance tobe tested is contained, and the content known, 
in 100 milligrams of bland oil. Obviously, a vitamin F 
free oil must be used for the diluent. We have selected 
a sperm oil derivative, iso-cetyl-alcohol esters because 
it seems to penetrate so effectively and has no delete- 
rious or interfering action which we can observe. 

To shorten the test as much as possible, we have 
applied the vitamin F material daily, in 100 milligram 
applications, for ten days; and then, at the end of thirty 
days we compare the rats which have been treated with 
rats which have not been treated. The controls, of 
course, must show the scaliness of the skin, the scurf and 
other symptoms; and the animals which fail to show the 
symptoms have obviously received sufficient vitamin F 
to prevent their appearance. 

Photograph 2 illustrates the appearance of an animal 
that has developed the fat-deficiency syndrome in its 
beginning symptoms. Observe the ridging of the tail 
and the coarseness of the fur. 

This is to be compared with a rat similarly fed the 
Burr diet but receiving a vitamin F bearing material 
applied daily to the tail for ten consecutive days. Ob- 
serve the freedom from any ridging on the tail. (photo- 
graph 3). 

Not only does the tail develop ridging, but scaliness 
appears also on the hind legs; and this is accompanied 
by a loss of hair and considerable scurf (dandruff). 

Better to indicate how a quantitative expression of 
the vitamin F effectiveness in preventing the appear- 
ance of the syndrome symptoms is arrived at, it will be 
assumed that the material to be tested was an oil, un- 
diluted with any diluent, but applied in 100 milligram 
daily doses for the arbitrary period of ten days. This 
application, it is further assumed for illustrative pur- 
poses, prevented the symptoms, whereas the same oil 
diluted so that less than 100 milligrams was applied 
daily, failed to prevent the symptoms. Thus, we are in 
possession of a material which in 100 milligram doses 
applied daily prevents, but in lesser doses fails to pre- 
vent the symptoms. Clearly, the oil contains vitamin 
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of test material for ten days applied to distal two-thirds of tail. 


F, but it must be used in at least 100 milligram doses to 
disclose its presence by this test. Since there are 1000 
milligrams to the gram, and since the usual expression 
for any vitamin is on the basis of the gram-content of 
the material tested, it is evident that 1 gram of the 
hypothetical oil used for illustration must contain 
1000/100 or 10 vitamin F units. If a dilution contain- 
ing only 50 milligrams of the oil had been as effective, 
the units would be 1000/50, or 20 per gram; if 10 milli- 
grams were effective, the units would be 100 per gram, 
etc. 

Thus, we define the unit as that amount of prepara- 
tion in milligrams which, applied daily by inunction to 
the skin of rats placed on the Burr diet, will, after ten 
applications, prevent the appearance of the symptoms 
characteristic for the deficiency and which develop in 
thirty days; and to reduce this to a unit consonant 
with those expressed for vitamin A by the Pharma- 
copoeia, this number of milligrams is divided into 1000 
(the number of milligrams in a gram). A good source 
of vitamin F should contain not less than 2500 units per 
gram. Like all bioassay methods, this one is probably 
accurate only to within 10 to 20 per cent. 

Several interesting comments may be permissible in 
connection with this work. Outstandingly first is the 
rather evident fact that the method not only discloses 
how to detect and measure the presence of vitamin F in 
a preparation, but that the prevention is accomplished 
by inunction,—by topical application to the skin. Ob- 
viously, the actual method used to determine the 
presence and the quantity of vitamin F in a skin or other 
cream or preparation, is its own indisputable evidence 


At left: Rat after 30 days on Burr diet shows ridged tail and rough fur. At right: Rat after 30 days on Burr diet, but receiving 100mg. 


of the effectiveness of such preparations when applied 
to the skin as distinguished from internal ingestion. 

Secondly, the roughness of the hair, the brittle finger 
nails, the scurf as well as the eczematous condition of 
the tail are also prevented by a topical application to 
the skin: ingestion is not required. This is interesting, 
but not unlike the observations of many who have 
cleared the entire skin of the body of eczema merely by 
applying medication to one small local area. Hansen 
has reported this for coal tar oil.’ 

Next, our assay of many products has shown that as 
little as 1/1000th milligram of some substances are 
sufficient to prevent the lesions. According to the unit 
here presented, such substances would be reported as 
containing 1,000,000 units of vitamin F per gram. This 
indicates that scrupulous cleanliness must be observed 
in the handling of the animals under test to avoid con- 
tamination, as by handling. It is preferable never to 
use bare hands but to use a freshly washed pair of sur- 
gical rubber gloves each time the animals on test are 
handled. Incidentally, it is further proof of the vitamin 
nature of the proper unsaturate responsible for the pre- 
vention, about which we shall elsewhere present con- 
siderably more evidence. 

There are two additional observations which, though 
they do not accrue as the result of the findings described 
above, are nevertheless part of our accumulating ex- 
perience in this field of endeavor. We have incontro- 
vertible evidence that the dried skin of an animal that 
has died from the fat-deficiency syndrome fed to a test 
rat completely fails to prevent or to cure the symptoms; 
it is, therefore, lacking in vitamin F. Whereas the 


At left: A rat in which fat deficiency syndrome has been prevented, although fed fat-deficiency producing diet, by applying vitamin F to tail 
skin. At right: Rat in which fat deficiency syndrome was not prevented, no application being made to tail but fed liberally with Burr diet. 


Note scaly hind legs, ridged tail, loose hair and scurf. 











skin of a normal rat will prevent the syndrome; it does 
contain vitamin F. Finally, the vitamin F content of 
the subcutaneous fat immediately underneath the skin 
is not nearly as rich as a similar amount, on a dry weight 
basis, as the overlying normal skin. This implies that 
either the skin stores vitamin F or may perhaps even 
synthesize it. We are investigating these alternatives. 

It seems unnecessary to indicate that for ointments 
intended as medicinal applications, like creams intended 
for cosmetic use, the proper choice of the base requires 
critical consideration. In all likelihood, many medicinal 
ointments may have been effective not because of the 
alleged properties of the medication which they incor- 
porated, but perhaps because of the nature of their base. 
This seems likely whenever lard, or benzoated lard, both 
rich in vitamin F, were more prevalently used. Prob- 
ably cosmetic preparations inadvertently or otherwise 
containing vitamin F were equally as effective in pre- 
venting certain skin lesions as have been the cures 
accredited to many medicinal ointments. In either 
case, vitamin F is seemingly of great biologic sig- 
nificance, and its presence in either type of preparation 
can be demonstrated and measured with reasonable 
biologic accuracy commensurate with the accuracy 
attending the measurement of any other vitamin in- 
tended for any other use. 
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Acne 


(Continued from page 628) 
with precipitated sulfur than with sublimed sulfur be- 
cause precipitated sulfur is finer. Alkalis and soaps 
enhance this action. 
Sulfur-Zine Lotion 


PnaciitnGed SONA. 666.5. 36s ohn dec bye as aed 
Sulfurated Potegh: ....5. 6.6 


3 parts 
3 parts 
3 parts 
SO eae 100 parts 

This is to be applied over night, and, as with all sulfur 
preparations, should not be used in conjunction or alter- 
nation with any mercurial lotion or paste: otherwise the 
pores of the skin will be filled with black dots of mer- 
curic sulfide. The alkalinity of the sulfurated potash 
dissolves the horny epidermis, and favors early maturing 
and rupture of the pustules. 

Resorcinol is not only antiseptic, but, because of its 
reducing properties, is also keratoplastic. 


Lassar's Stronger Resorcinol Paste 
20 parts 


BRS SNIRUEINO Px icase seis mu teci cia Gente tales srs vets Rake ial ecal 3% 
PROM OMMNO re re Fishes Sis A AIS eke eS ie 20 parts 
TA SERS SEIN farce AP cent ars eee Sarre 20 parts 
Light Liquid Petrolatum, to make................ 100 parts 
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Keratolytic measures may demand_ interruption 
periods, during which soothing measures should be 
instituted. Soothing preparations are useful, too, as an 
after-treatment of acne, particularly when the skin has 
become dry as a result of the treatment. Ointments 
and other forms of greasy preparations should not be 
used in the presence of infection because they are likely 
to cause spreading of the inflammation, as do massage 
and face packs. The Calamine Lotion mentioned 
above, simple Lassar’s paste, mild Ichthyol or Ichthal- 
bin preparations, and the formulas given below are 
useful for such purposes. 


Calamine-Zinc Lotion 


RE BA ATIINIO 62 cient Me eee ie ee ee Re ee Oe 10 parts 
EAT CG [UR RA SPIGA ee OOS RE en ACeTR rat 2 parts 
PAO SMIOGHTDONDLG S562. eigis fas sccsoicle eetes orice We 3 parts 
AS GMMINERAA cere te V8; crc ciel scone tho Ae hectare cieeraee 5 parts 

5 parts 


OT RA ee GCee gt ca eR IEG COE De Or TAT 
Perfume, a:sufficient quantity ...... <2... oc. 02 eons 


WNDU LORIE 5) sivtais < nitolse, see «ois Sma eo ac eee 100 parts 


MEARNS Crskiynice cs se Rem POG I Eee 3 parts 
Rae CURRERCNER IDO ero oer ctiten SS ve doen tend: ees nang eect a 0.8 part 
ID OMRELO 20s 3nd Rata’ tis: fides oa Meme mae RS 6 parts 

9 parts 


100 parts 


10 parts 


ETN IEEE Rae ctr RE Cerse Sitors. SLE IRs Sa PRES Mle 3 
RIOD MRE 53. Ss oo chet Ghe nl vcveuenly sa eine acne acca 20 parts 
RECESS VRS i er Rte cca eR eee rat RARER Elen 20 parts 


Petrolp into wake o.oo. 5ichs uk cediaaal esas be Cat ows 100 parts 
For the removal of stains resulting from treatments, 


the following emer yields satisfactory results: 

14 parts 

100 parts 
perenne and Platt recorded decided improvement 

in 90% of a group of 35 adult patients who had been 

given 10 drops of Viosterol daily, the dose having been 

increased during a period of two weeks to 20 drops 


daily. 
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May ’36: 38, 5 








~ 







The question has often been asked whether or not a 
cream depilatory will ever be marketed which men can 
satisfactorily use for shaving. The chances of making 
such a product are rather remote. The difficulty lies in 
the fact that prevailing masculine customs call for the 
daily removal of the beard and the skin will not stand 
for successive daily applications of a depilatory. The 
effectiveness of a depilatory depends upon its ability to 
dissolve hair. Since the epidermis or outer horny layer 
of the skin is of similar composition as hair, a portion of 
it is also washed away with the removal of an applica- 
tion of depilatory. The regeneration of the epidermal 
layer of the skin requires a longer period of time than 
the growth of a new beard. Thus the second application 
of a depilatory will find a very thin epidermal layer for 
protection of the more delicate layers underneath— 
consequently irritation will often result. For this 
reason the makers of a depilatory give warning against 
an immediate second application should the first fail to 
successfully remove all the hair. 

A depilating agent that will act selectively on the 
hair and not on the epidermis has not been found. 
Attempts have been made to apply an epidermal pro- 
tective agent prior to the application of a depilatory. 
This has not been successful because in doing so the hair 
is also partially protected and even depilation is 
impossible. 

In the formation of a successful marketable cream 
depilatory the chemist is confronted probably with one 
of the most difficult problems in the cosmetic field. 
Many cosmetics are applied solely for their decorative 
effect. Others are used for more permanent results 
yet these results are not expected immediately. But not 
so with a depilatory. It has a very definite task to 
perform. This product must do its work and do it com- 
pletely in a very short time. It must be strong enough 


*Manufacturers Laboratories, Inc, 








May ’36: 38, 5 


The Drug and Cosmetic Industry 


NOT€S ON 
CREAM DEPILATORY 


By O. Dexter Neal* 


chemically to dissolve hair yet be safe to all skins— 
quite a requirement! It must be the same strength at 
the end of a year as it is the day after it is made yet it is 
necessary to make it from chemicals that are easily 
oxidized and subject to change. Its odor should not be 
objectionable yet most of the chemicals that meet the 
above hair removing requirements possess a very dis- 
agreeable odor. It should not cake in the tube yet 
some of the usual ingredients have the property of 
“setting” on slight oxidation and subsequent hydra- 
tion. It should be formulated into a white, clean ap- 
pearing cream yet the slightest impurity in any of the 
materials will cause a discoloration to a greenish muddy 
color. 

The active ingredient of a depilatory is an alkaline 
sulfide. Sodium, potassium and ammonium sulfides 
have been used. A recent patent covers the use of 
lithium sulfide. Ammonium sulfide has a very strong 
odor while sodium and potassium sulfides are much less 
odoriferous. The results in using them have been gen- 
erally unsatisfactory because they are entirely too 
caustic and irritation results. Attempts have been made 
to circumvent the objectionable property by the ad- 
dition of glycerine, sugar solutions and other products. 
These agents are only partially successful. Polysulfides 
of the above alkalis are less caustic but more unstable. 
Along lines of chemical reasoning sodium sulfhydrate 
(NaSH) should be an ideal product but oddly enough it 
has no hair removing properties. 

The customary and safer agents to use are the alka- 
line earth sulfides of barium, calcium and strontium. 
Cream depilatories can be made by utilizing the dry 
powders of barium sulfide and strontium sulfide but 
dry calcium sulfide is too insoluble to make a satis- 
factory product. Depilatory manufacturers using the 
latter as the active ingredient usually prepare it in 
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solution and the depilating action results chiefly from 
calcium sulfhydrate rather than the calcium sulfide. 

Barium sulfide is more water soluble than strontium 
sulfide and consequently can be used in smaller quan- 
tities. The strength of a depilatory is determined by the 
quantity of sulfide used. While the quantity necessary 
will depend upon the strength of the particular sulfide 
used and its solubility in the paste, roughly 6 to 8 per 
cent of barium sulfide or 8 to 10 per cent of strontium 
sulfide is required. The experience of the writer has 
been that the quantity should be adjusted so that the 
cream should do a satisfactory job of removing medium 
coarse hair in five minutes. A cream that acts quicker 
than this would prove irritating to many skins while 
one that takes much longer would prove irritating to 
miladi’s temperament. 

Cream depilatories are not creams and _ properly 
should be marketed as paste depilatories. They are not 
emulsions, do not contain greases or oils but are an 
aqueous solution of sulfides with other inert materials 
or fillers properly incorporated so as to give a smooth 
spreading paste. The fillers should be selected from 
materials that will not react with the sulfide, even on 
long standing. If a white product is desired they should 
be free from iron or any soluble metallic salt that forms 
black sulfides. Titanium oxide, blanc fixe, hydrated 
calcium sulfate or barium sulfate are suitable. Talc 
and kaolin may be used in colored pastes. Depilatories 
using calcium sulfide contain calcium hydrate and are 
usually colored a muddy green from the iron which is an 
impurity in calcium hydrate. 

In order to give the product more body and smooth- 
ness with less filler a gelatinous product is sometimes 
used. Tragacanth, agar, starch and flour may be 
itilized for this purpose. 

Choosing a perfume to mask the sulfide odor is not 
an easy problem. Many aromatic chemicals, especially 
esters, are acted upon by the alkaline sulfide. Some 
odors have been found to break down the sulfide com- 
pletely destroying its hair removing property. Gen- 
erally speaking aromatic alcohols and ketones are 
more stable. Properly blended rose odors work well. 
Ionones for a violet note are stable. Anise and safrol 
are satisfactory. An odor should have no irritating 
properties in itself and should have no bite when 
touched to the tongue. 

There is a prevailing impression that the continued 
use of 4 depilatory causes successive crops of hair to 
grow in coarser. From experiments conducted over a 
period of time the writer has found this not to be true. 
His conclusion was that if a change could be detected 
continued use tended to discourage the hair growth. 

The chemist formulating a cream depilatory has all of 
these factors to consider—each must be balanced with 
the other to insure an ideal result. These notes were 
made during the development of a satisfactory product 
and they should serve as a guide to experimental de- 


velopment work. 
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Face Powder Processes 


(Continued from page 626) 


developed for the manufacture of face powder. This is 
by far the fastest equipment of all. The pulverizer 
process requires that the materials be given a rough 
fifteen minute mix in a conical tumbling type mixer or 
in an ordinary mixer before they are fed to the pul- 
verizer. This process uses concentrated colors as dis- 
tinguished from extended colors, because the pul- 
verizer produces a perfectly tinted powder at very high 
speed. In a small, laboratory size mill, the smallest 
size available, a manufacturer can make from three to 
five hundred pounds of finished face powder per hour. 
Many manufacturers have reported definite savings in 
the amount of color needed because of the better dis- 
persion such equipment gives. Some of them do not 
sift the finished product at all. In order to eliminate the 
need for a preliminary mixer and to confine the entire 
powder making plant to one machine, some makers of 
this type of equipment are said to be experimenting 
with new pulverizer designs that will do their own pre- 
liminary mixing in addition to their regular function of 
pulverizing. 

Still another widely used and effective method of 
making face powder consists in the use of a pebble mill 
and a sifter. Pebble mills have a rather wide applica- 
tion because they can be bought in sizes from one 
gallon up to several hundred. They can also be ob- 
tained in multiple units which permit the manufacture 
of several different shades as these multiple units are 
driven from the same mechanism. The method of using 
a pebble or ball mill consists in dumping into the mill all 
the ingredients, including perfume and color. The mill 
is sealed and requires no further attention until the 
batch is finished. After that the finished powder is 
sifted. Large capacity can be obtained from pebble 
mills by using large mills. They are rather slow in 
operation, requiring from five to six hours to mill a 
batch thoroughly. But when extended colors are used 
this milling time is materially reduced. 

One or two other dry methods have been used in 
making powder. Buhr stone mills have been used 
effectively. These require that the batch be given a 
preliminary mix as in the case of the pulverizer. They 
produce a very fine powder on a continuous basis. 
These mills consist of rotating mill stones between 
which, the powder is thoroughly milled. 

So much is happening in connection with the manu- 
facture of face powder that all manufacturers are 
keenly on the lookout for materials and methods that 
will improve their product. Inasmuch as face powder 
may be called a tinted pigment, it is a good cue to 
watch what is happening in the paint industry, from 
which the pulverizer and the other mills with which the 
trade has become familiar, came to us. 
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GELATIN AS EMULSIFYING AGENT 


By Linwood F. Tice* 


Some interesting work has been 
done to ascertain the proper place 
of gelatin as an emulsifying agent. 
Some definite advantages accrue 
to proper use of this material. 


The use of gelatin in the past as an emulsifying agent 
has not met with much favor, inasmuch as the results 
reported by various workers on its effectiveness are 
more or less contradictory and of doubtful practical 
significance. The pharmaceutical manufacturer who 
attempted to use gelatin in such a role invariably 
obtained poor results working with that information on 
the subject which was available. 

During the past two years the writer has had the 
opportunity to carry out a series of experiments for the 
express purpose of ascertaining just how effective gela- 
tin is as an emulsifying agent, the proper specifications 
of the gelatin for this purpose, and under what condi- 
tions it could be most satisfactorily employed. * 

In recent years it has become more and more evident 
that the simple, unelaborated word ‘‘gelatin’’ embraces 
a wide variety of products which differ greatly in their 
physico-chemical properties. Consequently, all kinds 
of edible gelatin commercially available were obtained 
from the Edible Gelatin Manufacturers’ Research 
Society, each sample being supplied with a full history 
as to the raw material used, the manufacturing treat- 
ment, and the specifications of the finished product. 

The next step was a search for the most efficient 
emulsifying device available for laboratory experimenta- 
tion. This was a relatively important point, inasmuch 
as one can readily see that failure to provide a satisfac- 
tory mechanical treatment for a mixture of emulsion 
ingredients will produce an unsatisfactory product 
which may be interpreted as due to an improperly de- 
vised formula. In the opinion of the writer, the homo- 
genizer provided the most desirable unit and it was this 
device which was chosen for the experimental work. 
This choice was based on actual trial of several colloid 
mills as compared with the homogenizer. It might be 
said that some colloid mills are fairly efficient whereas 
others are exceedingly ineffective for certain types of 
liquid emulsions. 

A series of experiments produced the following results 
in regard to the use of gelatin as an emulsifying agent. 
In the first place, one should clearly differentiate be- 
tween a dispersing agent and a stabilizing agent. The 
former by reason of its physical properties favors the 
dispersion of the oil into fine droplets; the latter is not so 
much concerned in the dispersion as in a subsequent 
protective action preventing coalescence. Gelatin is 
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preeminently a stabilizer and not a dispersing agent 
and, consequently, one must employ a very efficient 
mechanical device if a satisfactory emulsion is to be 
achieved. For this reason ordinary stirring or beating 
devices are entirely inapplicable to the preparation of 
an emulsion made with gelatin. Yet it should be 
emphasized that what gelatin lacks as a dispersing 
agent is more than compensated for by its exceedingly 
great stabilizing action when used in the proper man- 
ner, and obviously the permanence of an emulsion is due 
almost entirely to the stabilizing power of the colloid 
responsible for its existence. 

The type of gelatin employed is a most important 
factor, in consideration that the results obtained at any 
given pH will be almost entirely dependent on this 
factor. There are two types of gelatin commonly sup- 
plied in commerce: first, a gelatin made by an alkaline 
treatment of the precursor, preceding acid hydrolysis, 
e.g., a bone or calfskin gelatin, and second, a gelatin 
made by a straight acid hydrolysis not preceded by an 
alkaline treatment, e. g., porkskin gelatin. The former 
exhibits an isoelectric point in the region of pH 4.7 and 
the latter in the region pH 8-9. The emulsifying effi- 
ciency has been found to be largely a matter of the 
extent of charge on the gelatin employed coupled with 
the degree of hydration. This will vary directly as one 
departs in pH from the isoelectric point. For example, 
with an acid emulsion a bone gelatin requires a much 
lower pH for proper results (pH 1) than is required with 
a porkskin (pH 3). Whereas in the case of an alkaline 
emulsion the bone gelatin is much to be preferred. One 
other point of importance in regard to the selection of 
the type of gelatin is that using a sufficient amount of 
gelatin to properly stabilize an emulsion there is some 
danger of solidification in the cold unless the pH em- 
ployed is far enough removed from the isoelectric point 
to produce a degree of hydration that prevents such 
setting up. For most pharmaceutical products the 
porkskin gelatin should prove most desirable since the 
required pH is not so low as to result in an excessively 
acid taste. 

If the pH adjustment is made with hydrochloric acid 
it should, in the case of porkskin, be dropped to 3. If 
tartaric acid is used, a value of only 3.2 should be 
attained. For some unexplainable reason, the taste of 
an emulsion at. pH 3 made with tartaric acid is more 
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acid than a comparable emulsion in which the adjust- 
ment is made with hydrochloric acid. 

Gelatin at a pH of 3 is not subject to the action of 
proteolytic bacteria and even if no preservative is added 
it will not evolve any objectionable odor. However, 
emulsions must be preserved against the action of molds 
and yeasts but this is no more of a problem using gelatin 
than with any other substance. 

The higher Bloom gelatins were found to be more 
effective than lower grades of gelatin and in the case of 
porkskin a 250 Bloom or more is indicated. 

When gelatin is used on the acid side of its isoelectric 
point, e. g., a porkskin gelatin at a pH of 3, it is impos- 
sible to combine other emulsifying agents, notably agar, 
with it. Agar at this pH is negatively charged and with 
the highly positive gelatin a mutual flocculation results, 
impairing the emulsifying action. Of course, agar in an 
emulsion is of no more value than any other emulsifying 
agent in its therapeutic significance. Being entirely 
hydrated and present in such small amount it serves no 
purpose not met by gelatin alone. 

A typical formula for an emulsion using gelatin is the 
new U. S. P. XI, Emulsion of Liquid Petrolatum in 
which gelatin may officially replace the acacia in the 
formula. 

500 ce. 

6.0 Gm. 


Liquid Petrolatum*........ 

Porkskin Gelatin (250-275 Bloom)... .. 

Hydrochloric Acid or Tartaric Acid q. s. 
—pH3-3.2 


Ng AR ea oo ee ee 100. ce 
I errr SRS Rg Wiha ahd 4 aan st biinss 100. ce. 
RRR cil Stic ea at Nl toh 0.04 Gm. 
ic hee 35d wt deh Gd Sick ies 60. ce. 


Speeteed Water @. 8... . «2. 26.6 cues 


OC OS 2 Ee aoe oe eee mE 1000. ce. 


The procedure is as follows: Add to 340 cc. of cold 
water the gelatin and the necessary amount of acid as 
previously determined. Allow to stand a few minutes 
to allow the gelatin to swell then raise the temperature 
and effect solution. Next add the syrup followed by the 
vanillin dissolved in the alcohol. Make the volume up 
to 500 cc. and while still quite warm (50-60° C.) add the 
liquid petrolatum, agitate the mixture vigorously to 
accomplish a rough dispersion and finally homogenize 
at 3000-4000 lbs. pressure recirculating the emulsion a 
few times to assure a fine and uniform dispersion. 

An emulsion made with a cold gelatin solution is not 
entirely satisfactory because the cold solution entrains 
a considerable amount of air which in itself entrains oil 
globules. These will then rise to the surface if subse- 
quent to the emulsification the product is warmed. 

The finished product as made by the above procedure 
is a very excellent emulsion and it is quite palatable 
compared to most emulsions made with gums. The 
only disadvantage is the gradual loss in viscosity which 
is experienced upon ageing due to a slow hydrolysis of 
the gelatin molecule. This is not accompanied by a loss 
in stabilizing action. 
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This change in viscosity may be very easily overcome 
by heating the gelatin solution prior to its use in the 
emulsion for about 30 minutes at 100° C. then cooling 
to 50-60° C. adding the syrup, alcohol, vanillin and 
mineral oil and emulsifying as before. This finished 
product is initially thin, quite stable, and it has proven 
very popular with many persons who have been given 
samples for their reaction as to its palatability and 
effectiveness. 

If this heat treatment is employed it may be in some 
cases desirable to increase the gelatin from 6 to 8 grams 
with a corresponding increase in tartaric acid. 

A thin emulsion, of course, will cream at a somewhat 
greater rate than will a thick one. Thin emulsions 
made with gelatin by the process described are not 
objectionable from this standpoint, inasmuch as the 
particle size is very small (thus retarding the rate of 
creaming) and, secondly, if a small degree of creaming 
results on standing the product can be returned to its 
original condition by a single shake of the bottle. The 
reincorporation of a creamed thick emulsion is a much 
more difficult task. 

There is a real opportunity for someone to market 
emulsions made with gelatin. Never before has it been 
possible to prepare a thin, palatable emulsion contain- 
ing 50 per cent or more of oil and at the same time pos- 
sessing so many other desirable features. There is no 
doubt but that the consumer prefers a thin product. 
The thick emulsions now marketed are of high viscosity 
because using ordinary emulsifying agents no other kind 
of emulsion is possible if it is to be stable. In many 
cases an exceedingly thick product is prepared in order 
to cover up poor emulsification. 

The following salient features in favor of the use of 
gelatin may be mentioned: 

1. Economy. The cost of emulsifying agent is only 
about 3c per gallon of emulsion. 

2. Using gelatin it is now possible to prepare thin, 
stable, and whiter emulsions which from the standpoint 
of palatability are smoother than any heretofore pre- 
pared. 

3. An emulsion is now possible containing no car- 
bohydrate, an important factor with the obese and 
diabetic patient. 

4. Gelatin exhibits no oxidase enzyme as does 
acacia, thus eliminating the possibility of vitamin A 
destruction when vitamin containing oils are emulsified 
by its use. 

5. An emulsion prepared with gelatin introduces a 
minimum of accessory emulsifying substance in the 
product (only about .6 per cent. as compared with 5-10 
per cent. when acacia is employed). This minimizes the 
taste of the emulsifier and the danger of digestive upset 
when orally administered. 


*Department of Research, Philadelphia College of Pharmacy & 
Science. 

*J. A. Ph. A. 24, 1062 (1935). 

*There exists a great difference in various mineral oils in regard 

to their suitability for emulsion work. A straight chain paraffin 
oil is quite unsatisfactory. 
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SYNTHETIC MENTHOL’S PICTURE 


With synthetic menthol becoming official 
in the U.S.P. June |, we give the important 
factors surrounding its production. Much 
more Java citronella oil will be necessary as 
a raw material, and the by-product geraniol 
will present a serious problem to producers. 


With the change of the definition in the U. S. P. 
monograph covering menthol, so that the U. S. P. XI— 
which becomes the official standard on June 1—allows 
menthol to come from natural or synthetic sources, an 
inspection of the economic factors which will control the 


production of the synthetic product should be of 


interest. 

Although synthetic menthol has been available for a 
number of years, principally from foreign countries, the 
melting point of the synthetic product had always been 
below that of the natural menthol. But now that 
synthetic menthol is to become official and the only 
melting point permitted is that of the natural product, 
potential producers in this 
country have worked out 
methods of producing a 
synthetic product which 
has the same melting point 
as natural menthol. 

Since, at the moment, 
synthetic menthol is 
priced sharply below the 
natural product, being 
quoted at $3.00 per pound 
against a price for the 
natural product of $3.35 
per pound, a very appre- 
ciable shift to the syn- 
thetic product might seem 
to be imminent. And with 
an annual consumption in 
this country of about 300,- 
000 to 350,000 pounds, it 
would appear that a real 
effort will be made by 
manufacturers of aromatic 
chemicals to share in this 


A NATIVE CITRONELLA 
OIL STILL SHOWING THE 
CONDENSER TUBE 





market. However, it is not all so simple as it appears at 
first glance. 

In the first place the raw material for production of 
synthetic menthol is Java citronella oil. The menthol 
is made from citronellal which is recoverable from the 
oil to the extent of thirty-five per cent. The Java oil 
also contains about forty to fifty per cent of geraniol, 
which is recoverable in a pure state to the extent of 
about thirty-five per cent of the oil. The Ceylon 
citronella oil can not be used for production of menthol 
since, while it contains forty per cent of geraniol, it 
only contains about 17 per cent of citronellal. 

The main difficulty facing producers of synthetic 







































menthol is they will have to use citronellal, the con- 
stituent of Java citronella oil which is already in very 
heavy demand. The use of citronellal for production of 
hydroxycitronellal—which product is extremely pop- 
ular—has already created an almost unmovable surplus 
of geraniol and weakened the market for that product 
to a marked degree. Any appreciable production of 
synthetic menthol will throw further a surplus of 
geraniol upon the market and this will drive the price of 
geraniol down to a point at which the cost of the 
synthetic menthol would necessitate a raising of prices 
received for the menthol. 

Further than this the use of hydroxycitronellal ap- 
pears to be increasing because of further compounds 
which are extending its adaptability. Such a product is 
hydroxycitronellal dimethyl acetal. In this product the 
aldehyde group of the hydroxycitronellal is altered and 
the product has the advantage of not smarting the skin 
and not causing discoloration to the extent that 
hydroxycitronellal does. This product does not have 
the strength or fineness of odor that the hydroxycit- 
ronellal possesses, but the other advantages offset this 
disadvantage for certain uses. 

While the surplus of geraniol production looms as one 
important factor standing in the way of a large pro- 
duction of synthetic menthol, the supply of Java 
citronella oil that would be necessary for this produc- 
tion is also of great importance. If the price of geraniol 
declined sharply it might be possible to find uses for it 
beyond the present main uses of perfuming soap and 
luring Japanese beetles And while a very low price for 
geranio) would increase the cost of synthetic menthol, 
it might still be possible to compete on a favorable 
basis with the natural menthol if the price of Java 
citronella did not advance. 

The amount of Java citronella oil that would be re- 
quired to supply this country with its total requirements 
of menthol is much greater than we now import. The 
yield of synthetic menthol produced from citronellal is 
closer to fifty per cent than it is to one hundred per cent. 
And since Java citronella oil will yield not over thirty- 
five per cent of citronellal, one hundred pounds of Java 
citronella oil will give less than thirty-five pounds and 
closer to seventeen and one-half pounds of menthol. 
The annual consumption of menthol in this country is 
between 300,000 and 350,000 pounds. And from the 
above figures, not less than 1,000,000 pounds, and closer 
to 2,000,000 pounds of Java citronella oil would be re- 
quired to produce 350,000 pounds of synthetic menthol. 
Unfortunately the only import figures on citronella oil 
into this country are grouped with lemongrass oil im- 
ports and there is no way of telling how much one or 
the other of these two oils are imported. However, the 
imports of both of these oils from Java is only about one 
million pounds, which means that imports of Java 
citronella oil alone is probably quite a bit below a 
million pounds annually. Therefore, it would be 


necessary to import close to three times as much Java 
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citronella oil to supply this country with its total 
requirements of menthol. 

Against this picture we have the Japanese producers 
of natural menthol. These producers will doubtless 
lower their prices when synthetic menthol becomes a 
real threat. Natural menthol has always sold over a wide 
range depending upon supply, demand, and the strength 
of the speculative holders of the product. The Japanese 
interests would doubtless manipulate the market to 
suit themselves if they had a synthetic production with 
which to compete. 

While these figures given are based upon a complete 
shift to the synthetic product—which is virtually an 
impossibility—this at least indicates the trends which 
can be anticipated when production and sale of syn- 
thetic menthol in this country developes to an appre- 
ciable extent. 


The Newer Creams 


(Continued from page 624) 


that alkalis in creams tend to saponify the oils of the 
skin and to cause it to dry out, sounds logical until one 
realizes that saponification is a process requiring time 
considerable heat and a marked difference in pH. The 
closer alkalis and fatty acids are to the neutral point, 
the less readily will they saponify even with much more 
heat than is present on the exposed surface of the skin. 
The battle thus far has been rather on the alkaline side. 
But this is by no means indicative of the ultimate out- 


come. Meanwhile there is much work to be done. 


Neutral and acid creams have extended the cosmetic 
range considerably by providing bases for the use of 
materials which by no means could be incorporated in 
alkaline creams. These creams have made it possible 
to emulsify chemicals that formerly could not be carried 
in an emulsified vehicle. 

The use of follicular hormone in cosmetic creams, 
while not as general as the use of vitamin concentrates, 
is by no means dead and abandoned. Here again we 
don’t know what effect hormones have, but we have 
that skins treated with hormone 
creams apparently become smoother and more flexible. 
But no one can tell definitely whether this is due to the 
improvement of the lubricating properties of the cream 


evidence to show 


by the hormones, or whether it is due to some obscure 
reaction of the hormones with the skin itself. At any 
rate all this uncertainty demonstrates that the trade is 
becoming scientific. 

Disregarding theories and contentions altogether, we 
can be certain that with lecithin, cholesterin, vitamin 
concentrates, improved lanolin, cetyl alcohol, hormones, 
absorption bases and irradiated hydrocarbons, we are 
making better and more effective creams than was the 
case ten years ago. As we learn more about the exact 
manner in which these newer materials exert their bene- 
ficial effects, we shall make more scientific preparations 
than we are making now. 
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STOP LEGISLATION 


The idea that all ills can be cured 
by legislation is widespread result- 


ing in nothing 
and confusion. 


Chaos is the word that has been used to describe the 
drug trade within recent years, and the word has fitted 
the condition fairly well. But practically all industry, 
finance, and agriculture have been in a chaotic state, 
the drug trade proving no exception. Since the advent 
of the the 
method of curing all economic ills of industry, finance, 
and agriculture, has been by legislation. If the par- 
ticular legislation did not do the trick, then it was to be 
repealed and something else would be tried. We have 
been through several years of this national experiment- 
ing with very little but headaches to show for it. The 
upturn in business came after the main legislative ex- 
periments were declared unconstitutional. 

But the damnable part of this experimentation on the 
part of the government to cure the obvious economic 


present administration in Washington, 


ills of the country, was that everyone in the country 
thought they had the right to have some experiments 
performed in their interests. Jf the farmers, bankers, 
and industrialists could have experiments performed to 
make things better for them, then why could not the 
retailers and wholesalers also have the benefit of some 
experiments? Also why couldn't the reformers’ organ- 
izations and women’s clubs be satisfied with a few legis- 
lative stunts? Further, the state legislators believed 
that if the national government has the right to perform 
experiments for the country, the state legislators had 
the right to indulge the inhabitants of their particular 
states in a few experiments which did not fit into the 
national picture. 

\nd so the ball started rolling—and it begins to look 
as though it had only begun. Retailers and wholesalers 
who could not get a price maintenance act from Wash- 
ington, soon found that they could get these acts from 
many of the state legislatures. Then they moved on 
Washington not only for a federal enabling act to allow 
the state fair trade acts to be operated interstate, but 
also for a bill to restrict manufacturers in the prices 
which they quote to various distributors. In addition 
bills are introduced in states to register wholesale and 
retail druggists and prevent them from indulging in 
loss-leader practices. 

New bills to protect the public from the abuses of 
Not 
only does the proposed Food, Drugs, and Cosmetic Act 
continue to be an unsettling influence because of the 


some manufacturers continue to be promoted. 


fact that nobody knows how far the final draft of the 
bill will go in extending the restrictions around the sale 
and advertising of products of this industry, but now 
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but uncertainty 


the Wheeler-Rayburn Bill would extend the power of 
the Federal Trade Commission to the point that the 
Commission would have complete control over all ad- 
vertising. This bill would prohibit unfair trade prac- 
tices whether or not they are injurious to a competitor. 
This means that advertising, which might constitute an 
unfair method of trade could be ruled against even 
though a competitor was not injured. In other words, 
advertising of all industries would come under the cen- 
sorship of the Federal Trade Commission. 

All of these ideas sound lovely in theory. Nothing 
could be finer than a land in which all unfair practices 
were absolutely eliminated from business; where all 
advertising was truthful to the dotting of an i and the 
crossing of a t: where adequate profits were assured to 
every type of company in every line of business, even 
down to the smallest shop-keeper. But if anyone will 
stop and think they will realize that such a thing simply 
can not be done. We are not so conservative to be of 
the opinion that certain progress can not be accom- 
plished by legislation or that some legislation is not 
desirable. 

We know full well that some improvement in food 
and drugs legislation would be an excellent thing for the 
country. We fully believe that power should exist some- 
where to rule certain products off the market as soon as 
they appear. We know that cosmetics should be under 
federal control both for the benefit of the public and the 
industry itself. Reasonable laws of this type, reason- 
ably enforced, improve conditions within an industry. 
\lso we have always been of the opinion that the deci- 
sion in the Raladam case by which the Federal Trade 
Commission lost out because it could not prove that 
unfair competition existed, was not the best thing for 
this industry. 

But despite the fact that certain legislation is desir- 
able, we are firmly of the opinion that a “breathing 
spell” should be granted to business from this terrible 
confusion that now exists because of the many experi- 
mental or reform bills that are constantly being intro- 
duced in all the legislatures of the country that are in 
session. It is time for everyone connected with the drug 
trade from top to bottom to see that something is done 
to alleviate the present condition. If retailers only 
knew it, every time they run to their state legislatures 
or to Washington in an attempt to have enacted still 
another bill which they believe is going to make life 
more sweet for them, they are defeating their own pur- 
pose by upsetting the industry just so much further. 
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PREPARATIONS 





The sale of the many preparations 
for the bath increases with the 
approach of warm weather. We 





EWING GALLOWAY 




















Item | Purpose Properties 
Bath Salts | To soften and perfume bath water Loose crystals which do not form lumps. 
Usually tinted. 

Effervescing Salts Liberate gas (oxygen or carbon dioxide) | Effervescing tablets or crystals similar in 
in addition to softening and perfuming| appearance to usual bath salts. 
water. 

Bath Oils To perfume bath water and leave fine | Clear or milky liquid which turns bath water 
emollient film on skin. | milky and usually colors it. 

Dusting Powder To dry and leave the skin smooth. White or tinted and perfumed absorbent 

powder. 
| 
Toilet Water To perfume and refresh the skin. Clear, sparkling, pleasant smelling liquid 


which rapidly evaporates. 
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give concise and easily readable 
information on this class of 








products. 
EWING GALLOWAY 
Composition Formulas 
Sodium sesquicarbonate, because of greater | Sodium sesquicarbonate.................. 50 40 60 
stability, lesser alkalinity and less tendency | Borax............. Ste Rate ae 25 10 
to form lumps, is most useful. Sodium car- | Sodium chloride .....................-.. 22 45 35 
bonate and phosphates and borax are also | Tale.............. Dy de Saeco ora ataes o a : 
used. Sodium chloride acts to refresh the | Sodium benzoate.......................-. 3 ae 5 


skin although it has no water-softening | Perfume and color stable to alkalies. 
power. Sodium benzoate and tale are per- | Tragacanth binder for tablets. 
fume fixatives. 


Carbonate or perborate combinations with | Sodium bicarbonate....................-. 50 10 15 
solid organic acids, liberating gas when dis- | Sodium perborate......................-- oe ie 69 


solved. Perborate needs catalyst, like man- | Tartaric acid..... PP Sere 10 
ganese salts. Color and perfume must be | Potassium acid tartrate................... . 50 24 
stable to oxidation and alkalies. Binder for | Sodium sulfate........................... 10 BP 
tablets. St eee eee Se et eer Peer: Ree 10 
Manganoussalfate: . ..... inc. sec cecee =A bad 1 
Perfume and cosmetic oils mixed with sul- | Perfume oil.................0.....0.-005- 30 40 38 
fonated oils or with emulsifiers which cause | Sulfonated castor oil. ...............-..-- 50 40 
dispersion in water. Perfumes should be | Triethanolamine oleate. .................- Oe - 12 
purchased, not individually compounded. Wega hamne Ol oi00 coerce eveeaoeec eae 20 ee 50 
ce ae kpraee etre ecerierrets <a 20 
Primarily talc, but may also contain absorb- | ate eh ky er one antrentig tn roomate al ne 60 70 80 
ents and covering agents. Zine Oxide... ...... Bene eae eee ae 5 65 5 
| Precipitated chalk... .. Fare eet 20 es 15 
| Colloidal kaolin...................02.55. 15 15 
BIRIE HONE oe clele corona Cae men’s ieee an 15 


Pigment and perfume. 


Combination of alcohol and essential oils gives | Toilet waters are solutions of floral type perfumes in alcohol of fairly high concen- 
astvingent, antiseptic and stimulating effect tration, 70 to 90 per cent. Water used should be one of the aromatic types such as 
rose or orange flower water. Solutions must be made absolutely clear. Perfumes 

such as lavender, Eau de Cologne or variants on these are supplied by essential oil 

houses and should be purchased rather than compounded, for economic as well as 


technical reasons. 
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INCREASING 


MARKETING 


EFFICIENCY 


Just as soon as the producer passes the stage of hand 
production he looks around for a chemist and a produc- 
tion man to make production more efficient. This effi- 
ciency can take two forms—either to make the same 
product at a lower cost or to make a better product at 
the same cost. Or, as has often happened, the better 
product may even be made at a lower cost. Now it is 
no secret that production represents only from 12 to 20 
per cent of the manufacturer's total cost while the cost 
of the various types of promotion required to sell the 
product will generally be about three times as great. 
Obviously, then, efficiencies in promotion pay for 
greater dividends than even efficiencies in production. 
Long experience has proven the necessity of tinkering 
with manufacture until the ultimate penny of waste has 
been eliminated, but losses in promotion are often in- 
tangible and therefore more difficult to catch. 

They can be caught and controlled, however, by the 
application of statistical methods to marketing prob- 


lems. Concerning the internal operations of the com- 
pany, relative changes in the items of cost must be 
followed. This is generally left to the comptroller and 
his staff of accountants but the information is limited in 
scope. In one company executives were very much 
surprised when they were shown that while sales in- 
creased by ten per cent in, a certain six-month period, 
advertising expense had increased by twenty per cent 
and shipping costs by twenty-five per cent. In fact, 
these executives were visibly annoyed when they were 
shown that every one of these trends had been dis- 
tinctly visible for three months. In the case of this com- 
pany, a different allocation of expenses resulted ina 
much greater profit item in the annual statement than 
would have otherwise been the case. In this instance, 
the comptroller was the moving force, and convinced 
the other executives of the necessity of statistical stud- 
ies in his own department. 

The other fields of statistical work are more closely 
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Sales of cosmetics for the twelve months ended March 1936 were equal to $140,486,000, an increase of 4.3% 
over the $134,630,000 for the twelve month period ended March 1935. The current figure is, however, 0.2% 


lower than sales valued at $140,824,000 for the twelve 
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months ended February 1936. 
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The adjusted index of retail sales of toilet goods by department 
stores in the New York Federal Reserve District was equal to 
100.6 for March 1936 (December 1933 equal to 100) compared 
with 99.9 for February 1936 and 95.7 for March 1935. Actual 
sales were 9.4 per cent. greater in March 1936 than for the same 
month of the previous year. 
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Retail sales of toilet goods and drugs by department stores in 
the Chicago Federal Reserve District were 3.2 per cent. lower in 
March 1936 than in the same month of the previous year. Cor- 
respondingly, the adjusted index number for March was 116.4 
compared with 116.7 in the previous month and 110.9 in March 
1935. 





related to sales. These include analysis of sales trends, 
studies of markets and evaluation of promotional 
methods. 

Sales trends are most important in showing whether 
an organization is maintaining its relative position or 
whether competitors are moving ahead more rapidly. 
In other words, the trend must be considered in relation 
to a standard index for the industry. In the cosmetic 
field, the monthly chart in THe DruG anp Cosmetic 
INDUSTRY gives the twelve-month totals of cosmetic 
sales. To compare your own sales figures with this 
index corresponding twelve-month totals must be used. 
A series of these twelve-month totals represents a sales 
curve freed from disturbances caused by seasonal 
variations. Thus, if the twelve-month sales of the com- 
pany are exactly 1.0 per cent. of THE DruG anp Cos- 
METIC INpustRY figure in January, 0.9 per cent. in 


February and 1.1 per cent. in March, then sales fell off 


unduly in February but forged ahead in March. A per- 
centage that is steadily less than the industry trend is a 
warning that intensive promotions must be undertaken 
to regain lost ground. In other words, external com- 
parisons must be made. A company whose sales are 
showing a five per cent. increase while sales for the in- 
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Actual sales of toilet goods and drugs by department stores in 
the Richmond Federal Reserve District were 10.4 per cent. 
greater in March 1936 than in the same month of 1935. The 
adjusted index increased from 119.9 in February to 120.8 for 
March 1936. The corresponding figure for March in the previous 
year was 107.1. 
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dustry are increasing by ten per cent. is falling behind 
the procession while, conversely, if sales show a down- 
ward trend of ten per cent. while the whole industry 
shows a fifteen per cent. decline, the company may be 
proud of its showing. 

A most important aspect of statistical investigation 
lies in the study of markets. Sales differ from city to 
city (and from month to month) depending upon the 
character of the population so that two paths of investi- 
gation must be followed: the character of the popula- 
tion and its response to your products. From Census 
data it is easy to determine the number of women be- 
tween various age limits and their average income (as 
measured by income tax returns, average rental and 
value of home, etc.). Correlation analysis, as done by a 
competent statistician, will show which of the charac- 
teristics of the population have the most important 
effects upon sales. Once the relationship between sales 
and these characteristics is shown, quotas can easily be 
set up for all major cities. These quotas will occasion- 
ally show surprising discrepancies. For one company it 
was shown that sales in general ran parallel to income 
tax returns, not to population, since the line was in the 


(Continued on page 655) 
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1933 1934 1935 1936 
Retail sales of toilet goods and drugs by department stores in 
the San Francisco Federal Reserve District were 1.4 per cent. 
higher in March of the current year than in the same month of 
1935. The adjusted index showed a small increase, rising from 
107.1 in February to 107.2 in March. The index number for 
March 1935 stood at 104.7. 
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Women's Buying Habits 


Nancy Hale, of Cowan & Dengler, New York, speak- 
ing of the changed buying psychology of women, brings 
out much of interest to those engaged in cosmetic mer- 
chandising. Among the points which Miss Hale makes 
are that, ‘““The best-off, most literate, and therefore the 
most interesting group as potential customers, we may 
take to be the 46.6% whose families have 79.5% % of the 
total income. Those are urban figures. The correspond- 
ing rural women belong in the same group. These are 
the women who read the women’s magazines, the out- 
standing popular monthlies and the better newspapers. 
A hand-picked group of ranking magazines and news- 
papers are found to reach at least 16-million families, or 
16-million women. These women are the most import- 
ant women in the country to the advertiser, since it is 
they who read the advertisements and since they may 
easily be seen to be the model, the ideal for the other 
millions of women in the country, who, had they the 
opportunities and the money, would pattern their taste 
and their expenditures upon this better-than-average 
group. 

“Next, the man who advertises his product before the 
eyes of these sixteen million potential and potent 
women buyers, wants to know, ‘How are they consti- 
tuted? Under what categories of interest do their lives 
fall?” 

“To my mind the best working analysis of a woman, 
for our purposes, is that made by an alert commentator, 
herself a woman, who said: ‘Woman’s greatest interest 
is in her child; her greatest problem is her husband; her 
greatest desire is for her own development, entirely 
apart from her husband and child.’ 

“And of these the third, the enormous and misty 
field of individualistic ambition, is today not only the 
newest field of woman’s interest, but by far the most 
intensely and emotionally significant to her. Her child 
and her husband are still vitally important; but this is 
what makes the woman of 1936 what she is, this bur- 
geoning, tremendous, illimitable field of her personal 
development—her desire to make something of herself 
that will be valuable, attractive, important.” 

As evidence of changing tastes, Miss Hale points out 
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that, “During the War, lipstick, a French influence, 
began to make its appearance in this country. In 1931 
women in America spent approximately $10,000,000 for 
lipsticks, authorities state that today about 60% of our 
women are using lipstick, and still the market increases. 

Miss Hale also states that women, today, “‘are in- 
terested in the scientific angle of nearly everything. In 
other days, science was something interesting only to 
men. Today the advertiser of almost any product has 
got to prove the dollar value, the scientific worth of his 
product, to women who formerly didn’t care nearly so 
much. 

“Women are shrewder and more suspicious buyers 
than men. This fact cannot be emphasized too much. 
Women take about ten times as much showing as men, 
a fact too often overlooked by advertisers of all kinds of 
products from drugs and cosmetics to clothes, who 
attempt to appeal to a female audience by what can 
only be called ballyhoo, and who wonder why, in the 
long run, their volume of sales begins to fall off. It falls 
off because women, who are emotional and hence read- 
ily attracted by superlatives, are also the most cautious 
of God’s creatures—and once bitten they are about 
twenty times shy. 

“T should like to prove these statements. The editor 
of The American Weekly gives it as his opinion that 
women are at least 50°, more doubtful about things 
than men. Whenever American Weekly runs an article 
about a new household invention—or some fresh slant 
on psychology—it receives at least 50% more question- 
ing letters from women than from men. 

“An alert woman editor of another leading magazine, 
Woman’s Home Companion, who personally meets with 
several hundred women’s club groups in the course of a 
year, sees the same trend. She emphasizes the fact, for 
example, that women don’t believe exaggerated adver- 
tising, extravagant claims for tooth brushes, tooth pastes 
and cosmetics; nor do they believe in endorsements by 
motion picture stars and ‘society women.’ But strange- 
ly enough women do believe in the endorsements of 
women like themselves, ordinary consumers and house- 
wives. 

“In practice, it seems to be the advertisement that 
combines the maximum of attraction, of glamour, of 
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appeal, with the maximum of truth and sincerity, of 
genuine, proved authenticity, that succeeds with 
women. 

“Which brings us to a consideration of that matter of 
transcendent importance to all women—beauty, and 
the matters concerned with beauty. By far the most 
important new angle to women’s interest in beauty to- 
day is the health angle. All authorities agree that the 
two subjects, beauty and health, are entertwined in 
women’s minds. Twenty years ago women did not 
associate beauty with health. Today women believe 
that they cannot be beautiful unless they are healthy. 
In fact, many of these authorities state that beauty is 
really subordinate to health in their relative importance 
to women. 

“The growth of sun-tan products illustrates the in- 
fluence of this interest on business. Corsetted woman 
of 1916 did not expose her complexion to the sun. Then 
came the realization that sun meant health, and health 
meant beauty. Sun-tan products simulate the healthy 
look given by the sun. Such products were first placed 
on the American market by one cosmetic house in 1923. 
Four years later, twenty houses had sun-tan products 
on the market. In 1935, 95% of all the retail outlets 
handling cosmetics included sun-tan products in their 
line. And in 1935 sales volume for these products was 
greater than ever before.” 


Styles in Cosmetics 
From TOILET REQUISITES 


Smelling salts are back again and have been selling 
in very good volume in practically all parts of the 


country. 
Glass hatbrims and brimless hats make eye makeup 


of unusual importance. 


r 


& 


A SECTION OF THE TOILET GOODS DEPARTMENT IN LANSBURGH «& BROS., WASHINGTON, D. C. 
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With shorts shorter and more popular than ever, 
there is a market developing for knee preparations. 

The Chinese influence continues to develop and the 
tendency seems towards more cosmetics and perfumes 
of that character. 

And, naturally, with summer just around the corner, 
with gardening, golfing, motoring, bicycling, swimming, 
etc., more vivid makeup and nail polishes, deeper shades 
of powder, travel kits, beach kits and sun lotions are all 


obvious. 


Coordinating With Dealers 


National advertising and retail advertising are not 
well coordinated and department stores are reaching an 
even more commanding position in the retail field than 
they ever had before, according to Paul E. Murphy, 
advertising manager of Frederick Loeser & Co., Brook- 
lyn, N. Y. 

Asserting that not one national merchandiser in ten 
has any conception of the retail point of view, Mr. 
Murphy says that they have “very decided notions 
about what the dealer should do, and almost no knowl- 
edge whatsoever about what the dealer will do. 

Mr. Murphy urges national advertisers to check 
dealer reaction to proposed campaigns a reasonable 
time in advance of their inception. “Obviously,” he 
said, “no store can afford to tie up its newspaper adver- 
tising and window and interior display with every 
national campaign that comes along. On the other 
hand, stores are more than willing to support cam- 
paigns which consist of something more than a series of 
pretty pictures or pert ideas—campaigns, in short, that 
do more than make the public familiar with your name; 
that have a selling wallop likely to create not ‘con- 
sumer acceptance’ but a definite urge to buy.” 
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Challenging the opinion of national advertisers that 
department store merchandising and advertising poli- 
cies are “moribund and muscle bound,” Mr. Murphy 
asserts that the department store is reaching an “even 
more commanding position in the field of distribution 
than it ever enjoyed before.” 

This he credits to the growth of fashion as “a tre- 
mendous selling force second only to price in moving 
goods in a retail store.” 

Mr. Murphy criticizes national advertising for its use 
of pseudo-scientific terms and fake appeals to fear and 
vanity. 

Department store advertising never seems to change 
in essence, he says, because its basic job, to picture, 
describe and price things for which the public has cur- 
rent need, remains unchanged. 

“But fashion is bringing about a striking transforma- 
tion in our advertising technique, our critics to the con- 
trary. Smart retail advertising is outstripping national 
copy in effectiveness because it is learning to talk less, 
brag less and to rely on pictures to do its selling.” 


Free With 1/12 Dozen 


Zonite Sales Corp. has announced inauguration of a 
new distribution policy for the sale of Forhan’s prod- 
ucts, which for the first time extends free goods allow- 
ances to purchasers of as little as 1-12 dozen units. 
According to the company, “‘three new features are the 
essence of the Forhan plan. First the extension of buy- 
ing privileges to merchants ordering in quantities as 
little as one twelfth of a dozen; second the application 
of the plan in the form of dividend certificates repre- 
senting a claim for a specified amount of free merchan- 
dise for every purchase—in other words a scrip cer- 
tificate for free goods in fractional form. Third a con- 
signment plan of distribution through wholesale-agents 
similar in effect to other plans now or previously in use 
by other manufacturers. However, under the Forhan 
Plan wholesale-agents issue the dividend certificates to 
retailers either attached to the merchandise or later 
with the invoices. 
~ “Thus, any retailer buying through his wholesaler in 
units of as little as one twelfth of a dozen will receive a 
“dividend certificate’ entitling him to one-sixth of a 
unit in free merchandise. When through successive 
purchases or the purchases of large quantities on the 
same order, he has accumulated six certificates he is 
automatically entitled to a free unit of merchandise. 
In addition, regular discounts for quantity purchases 
apply ranging from list (for lots of from 1 to 6 tubes) to 
8% for original shippers. If, to take Forhan’s tooth 
paste as an example, the retailer buys at list price, sells 
at the suggested minimum price of 34 cents a tube, the 
dividend certificate is equivalent to 514 cents per tube 
indicating a gross profit of .06 per tube. Sales effected 
at higher than minimum suggested prices earn a cor- 
respondingly larger profit per tube. 
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It guarantees to the merchant who may buy but one 
unit of goods at a time, a protected profit of at least 
51% cents per tube and represents 16 2-3% in free goods 
on the purchase of a single tube. From this point of 
view the plan is unique. The certificate idea applied to 
purchases in such small quantities is also new in the 
trade.” 





Mother’s Day Promotion 


The slogan, ““Mother is a year older, make her feel 
ten years younger,” which with suggestions for appro- 
priate promotions, was featured in the April issue of 
Toilet Requisiles, was successfully used by many 
retailers of cosmetics throughout the country, accord- 
ing to reports and letters which have been received by 
that publication. 

Alert salesmanagers would do well to watch the 
columns of Toilet Requisites, for material of this kind 
with which they might profitably tie in their own cam- 
paigns. Another highly significant thing, from the 
sales viewpoint, are the letters from salesgirls which 
Toilet Requisiles is currently publishing. Among 
other things, they emphasize a more scientific attitude 
on the part of the customer and the fact that smart 
salesgirls are aware of this and need more facts with 
which to combat the doubting attitude. 


Display Company 


William Jorgensen, for the past six years in charge of 
the display department of the Bourjois Sales Corp., has 
resigned effective May Ist. Previous to being asso- 
ciated with Bourjois, he was in charge of display of the 
Cornel Drug Stores. He has formed a new concern 
that will devote its full efforts to the creation and instal- 
lation of displays in the modern manner. All displays 
will be created at his new quarters—8 East 12th Street 
—where he will also maintain a complete art depart- 
ment for the development of new ideas in displays that 
sell. The new firm will be known as William Jorgensen, 
Inc. Among the accounts that he has secured so far 
are Chanel, Elmo and Bourjois. 





Nobio Products, Inc., New York, (Natural Oils Ban Intimate Odors) 
is preparing to market its deodorant on a national scale. 











Fake Buying Syndicates 


Although most of the manufacturers in this field are 
probably aware of it already, the National Better 
Business Bureau is again warning against fake “buying 
syndicates” that offer distribution through department 
stores. According to the Bureau, ““They pose as resident 
buyers. First they ask for prices. If your merchandise 
or service, so the story goes, is good enough, they will 
recommend it to the ‘several thousand’ department 
stores they represent. They are clever. They keep 
elaborate offices. They dangle large sales before your 
eyes. After all, several thousand stores buy a lot of 
merchandise. If they decide to ‘recommend’ your 
product, as part of the build up they may demand a 
commission on future sales. Sometimes no commission 
is demanded, but in either case they finally ask for 
$400, or some other amount, to pay for printing and 
mailing their report to ‘member stores.’ 

“When you pay, they print a flimsy circular about 
your product. Stuff it in an envelope with ten or twelve 
other circulars, about other products. They mail it to a 
list of stores and they are through. 

“They are not resident buyers. They represent no 
stores. All they have is a mailing list. The stores don’t 
want their reports, seldom look at them, according to 
complaints to the Bureau. Firm after firm has paid 
them several hundred dollars, and then sat back waiting 
for a flood of orders that never came.” 

This warning has been given before but it bears 
repetition. When you are undecided about a group of 
this type communicate with this publication or with its 
associate, Toilet Requisites, and find out whether or not 
the outfit is a reputable one. 


Feminine Hygiene Market 


Between 50 and 60 per cent. of white married women 
practice birth control, according to Dr. Raymond 8. 
Pearl, professor of biology at Johns Hopkins Univers- 
ity. This estimate was based on a statistical study of 
31,000 women in 26 large cities, and included all social 
strata. The figures are believed by Dr. Pearl to be 
sufficiently characteristic to apply to the population as 
a whole. 

The same study disclosed that only 16.4 per cent. of 
Negro women practice birth control. 


Spending Habits 


The Bureau of Labor Statistics, in a study of the 
spending habits of white families in Birmingham and 
New Orleans, makes the following interesting state- 
ment: 

“Tt is clear that gasoline and motor oil (transporta- 
tion) are powerful competitors of the vitamins (ade- 
quate diet). The percentage spent on personal care, 
toilet articles, cosmetics, barber and hair dresser, re- 
mains surprisingly constant and represents on the aver- 
age 2.5 per cent. of the total.” 
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Elorda Promotion 


Daggett & Ramsdell is breaking a promotion on 
Elorda creams which will be featured throughout the 
country for the next few months. The promotion in 
Buffalo has already been held while the one in Cincin- 
nati is scheduled for the week of May 11. 

The promotions feature Introductory Packages of 
Elorda creams which contain special sizes of the **Pre- 
paratory and “‘Revitalizer’ creams, offered at $1.00, a” 
three-dollar value according to the company. 


Beauty Parlor Sales 


Although twice as many lipsticks were sold during 
1935 as in the previous year, the dollar value was con- 
siderably less, according to the Beauticians League of 
America, who attributed this decline in dollar value to 
prevailing low prices for lipsticks. This same organiza- 
tion is authority for the fact that $3,000,000 was spent 
for hair-dressing, $1,000,000 for manicures, $500,000 for 
pedicures, $750,000 for rouge and powder, $400,000 for 
artificial eyelashes. 

Although the League does not specifically say so, 
these figures are doubtless those for retail sales by its 
members alone inasmuch as the total retail sales of face 
powder alone are in the neighborhood of $30,000,000 
per year. 





China’s Cosmetic Market 


(Continued from page 623) 


ized knowledge of this merchandise or how to sell it. 
Furthermore these merchants, either foreign or Chinese, 
are not interested in investing their money, time or 
energy in exploiting a trade-mark or label in which 
they have no ownership. 

It is significant to note that the most progressive and 
effective exploitation is carried out by American manu- 
facturers either through a branch office here or with a 
direct factory representative on the ground. These 
firms, however, cater only to the high class trade with 
high priced goods. (There is only one American manu- 
facturer with a branch here, and three with actual 
factory representatives on the ground). 

The very pronounced lack of Chinese incentive, 
organizing ability, and manufacturing facilities for 
many products in this category, are more good reasons 
for the American manufacturer to consider carefully 
this great market, the surface of which has barely been 
touched. 

Those manufacturers in America who wish to enter 
the middle class market in China, would be well ad- 
vised to take advantage of the services of an expert 
having not only specialized knowledge in the cosmetic 
and toiletry business generally, but in private brand 
work and in assembling for the various classes of trade 
throughout the Far Eastern markets. 
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ELMO is marketing a new combination pack- 
age containing Margo Masque, Ultrae 
Cleansing Cream and Texture Cream. 


Lacpinin Balsam, SWISS PINE BATH im- 
ported from Zurich by the Swiss Importing 
Co., New York, now comes in convenient 
travel size flacons, six to a box. 


ALLEN B. WRISLEY’S new Bath Oil, in 
Siberian Pine odor and Gardenia odor, is 
available in four sizes, 4, 8, 16 and 32 ounce. 


“Everybody loves the outdoors and millions 


get peppered with freckles.’’ Hence, the 
National Toilet Co., Paris, Tenn., brings out 
a new formula NADINOLA FRECKLE 
CREAM. 


YALSMO0 


SHAVING — 
CREAM 


VALSMOOTH 
SHAVING 


; 
é 





MYSTIC LOTION, a new product made by 
Mystic Laboratories, Inc., New York, is 
being presented in a distinctive package de- 
signed by the Packaging Research Division of 
Owens-Illinois Glass Co., Toledo. 


Armstrong's Artmold Caps and Orifice Re- 
ducers add a large measure of convenience 
to the VITAPINE containers. Artmold caps 
are easily removed and replaced and the 
orifice reducers provide a handy shakertop 
for dispensing the products. Photo courtesy 
Armstrong Cork Products Co. 


Valsmooth Brushless Shaving Cream is being 
presented by VALCO LABS., Cincinnati. 


LENTHERIC’S Miracle is now being offered 
in an attractive new package. 











HUDNUT’S floral perfumes now appear in 


new bottles with a capacity of 21% drams. 


BARBARA BATES’ “‘Let’s Get Acquainted 
Packet” contains an important group of her 
basic manicure preparations. 


KATHLEEN MARY QUINLAN presents 
three new preparations which constitute a 
special treatment for the care of the super- 
sensitive dry skin: Special Formula Cleansing 
Cream, available in 2, 4, and 8 oz. sizes; 
Special Formula Tonic Lotion, 4, 8 and 16 oz. 
sizes, and Special Formula Tissue Cream, 2 
and 4 oz. sizes. 


YARDLEY offers a promotional item—a full- 
size jar of English Complexion Cream to- 
gether with miniature jars of Yardley’s Night 
Cream and Foundation Cream. 

































BOURJOIS’ new,Flamme face powder 
comes in four shades. The new Manon 
Lescaut Zephyr Texture powder also comes 
in four shades and the Zephyr Texture is also 
available in Peaches, powder and in Peaches 
and Cream powder. Bourjois Floral Per- 
fume comes in six odors: Gardenia, Jasmin, 
Chypre, Sweet Pea, Muguet, and Carnation. 


Revelation Complexion Aids by GRACE 
DONOHUE consist of Seba Gland Cleans- 
er, Sanguatone Blush Cream, Dermatone Lo- 
tion, and Pure Pore Balm. 


The new ZIP Facial Hair Remover is entirely 
odorless. It can be used as freely on the face 
as on the arms and legs. 


ROGER & GALLET offers a special com- 
bination package containing Roger & Gallet’s 
Sachet and Talcum. The package comes in 
attractive pastel colors. 

















RENAUD’S .“‘Parfums of Royalty’’ trio comes 
in individual flacons in French ivory con- 
tainers for the purse; three odors. Renaud 
also presents a new size flacon packaged in a 
jewel case holding 114 drams. 


This year HOUBIGANT’S Dusting Powder 
comes in a box with a basket weave effect on 
which the flower basket symbol appears like 
exquisite tapestry. The odors are: Gardenia, 
Quelques Fleurs, Le Parfum Ideal and Bois 
Dormant. 


An unusually attractive window and counter 
display with three bottles of Essence Im- 
periale Russe standing at the base is pre- 


sented by LENGYEL. 


REYNA MARIE is adding a new lipstick and 
rouge, each in four shades, to her face 
powder which comes in six shades. 





LANVIN’S Geranium d’Espagne eau de 
toilette is now offered in a new five-ounce 
bottle. Lanvin’s new face powder is avail- 
able in seven shades: Rachel, Nacree, Rosee, 
Ocree, Rose Ocree, Cuivree, Bronzee. 


BEECHAM’S Odorcide, the violet scented 
deodorant, and Beecham’s Alabastrine, hand 
and nail beautifier, appear in attractive new 
packages. 


EUNICE SKELLY’S rejuvenating beauty 
preparations are Jeunice Rejuvenator Lotion, 
Jeunice Strawberry Cleanser, Jeunice Hor- 
mone Emulsion, Jeunice Brown Masic, and a 
chin strap. 
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VITA-RAY’S new tissue cream ‘‘Vital- 
escence,’ containing vitamins A and D, plus 
lecithin, is used for wrinkles, enlarged pores, 
crepy throat, etc. 


Armstrong’s Artmold Caps play an important 
role in merchandising the PAR SHAVING 
LOTION and ULTRA SUN TAN OIL pack- 
ages. They lend a final touch of color and 
charm to the modern glass containers and 
smart labels. Furthermore, they provide a 
secure seal that is easily removed and re- 
placed. Photo courtesy Armstrong Cork 
Products Co. 


QU-TEE, a new powder lotion deodorant, 
is made by Qu-Tee Laboratories, New York. 


The cooling effect of a soothing skin tonic is 
reflected in every detail of the unique pack- 
age that carries SEA BREEZE, a product of 
Sea Breeze Laboratories, Inc., Pittsburgh. A 
handy glass container sealed with a shaker 
type molded cap, a metallic label, and a red 
Cel-O-Seal cap that harmonizes with the 
label colors, all contribute to the charm of the 
“Sea Breeze’ package. Photo courtesy 
Armstrong Cork Products Co. 








Al Rosenfeld, Inc. has been appointed sole 
agent for the U. S. on AZIZA Eye Cos- 
metique preparations—Aziza Egyptian Mas- 
cara, Aziza Egyptian Eyeshadow and Aziza 
Egyptian Eyelash Cosmetic Remover. 


BARBARA GOULD’S new Mandarine Gold 
Make-up includes: Mandarine Gold face 
powder, Mandarine Rouge, Koral Lipstick, 
Green eye shadow, brown mascara. 


BIENAIME Eau de Cologne comes in two 
odors, Vermeil and Imperiale, and four sizes 
from 4 to 32 ozs. Bienaime Savon Flottnat, 
a floating bath soap, comes in pink only. 
Pierre Amouroux, N. Y., is the sole agent in 
the U. S. for Bienaime. 


A new addition to the WRISLEY line is 
““Fez’’ Cologne. It comes in three colors, 
green, ivory and red. 


ST. DENIS introduces the new ‘“‘Madonna 
Carnation” line. It consists of bath crystals, 
dusting powder, talcum powder, bath oil, 
eau de cologne, sachet (4 satin pillows to a 
box) and two gift sets. 
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MADE FROM METAL 











A Half-million for Hygiene 


Illustrated below is a nickel-plated brass 
tooth-brush holder—standard sanitary equip- 
ment in C.C.C. camps throughout the country. 
On a Government order, Scovill made a half- 
million of these to specifications. 

Not an unusual product for Scovill’s medi- 
cal, drug, and cosmetic division, but it gives a 
hint of the wide scope of service that Scovill 
offers to cosmetic manufacturers—in the shape 
of metal containers. If a container or other 
product is to be made from metal—and in 
quantity—Scovill’s facilities usually can be 


used to advantage. 





For some customers, Scovill is a source of 
supply for cream-jar closures, vanity cases, 
rouge boxes, and lipstick containers. For others, 
it supplies mascaro boxes, eyebrow-pencil con- 
tainers, talcum-powder sifter tops and perfume- 
bottle tops. Still another group comes to Scovill 
for metal specialties such as ethyl-chloride con- 
tainers, perfume or hand-lotion dispensers, in- 
halers, and the like. A wide range of production 
facilities and an energetic development staff 
make possible this variety of work, equip 


Scovill to aid customers in both metal con- 
tainer production and development. 


In Moderate Quantity 

Thanks to standard Scovill tools, the new 
aristocratic swivel-type lipstick container illus- 
trated below is now available in orders for 
moderate quantities. Sample shown features a 
brilliantly polished cap and two polished bands 
around the body, with the intervening panel 
finished in black. 

By changing the color of the panel, the 
finish on the domed cap, or by adding special 
decoration or lettering — the container may 
be individualized to any manufacturer’s 


requirements. 

Scovill’s line of lipsticks is complete, rang- 
ing from the manually raised type to the swivel 
and the patented one-hand roll-top type now 
popular. Chances are, one or more will just fit 


many a distributor’s line. 





ae 


For details of other containers available in 
moderate quantity from standard tools, or the 
story of Scovill’s facilities for made-to-order 
work, get in touch with one of the Scovill 
offices listed below or write direct to 69 Mill 
Street, Waterbury, Connecticut. 








SCOVILL MANUFACTURING COMPANY 


WATERBURY, CONNECTICUT 


Boston, Providence, New York, Philadelphia, Atlanta, Syracuse, Pittsburgh, Detroit, Chicago, 
In Canapa: 334 King Street, E., Toronto, Ontario. 


Cincinnati, San Francisco, Los Angeles. °¢ 
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WJ 








The Drug and Cosmetic Industry 








May ’36: 38, 5 











PACKAGING NOTES 


Vials 


These two Kimble Glass Vials illustrate strikingly 
the extremes of sizes used for attractively packaging and 
sampling drugs, cosmetics and perfumes. The large 
vial, containing Burroughs Wellcome & Co.’s “Three 
Bromides, Effervescent,” has a capacity of 24 drams 
(3 ounces). The small vial, for ‘“Zolota’” Nasal Drops— 
a product of Maywood Laboratories, Inc.,—has a 
capacity of 144 dram. This wide range of sizes repre- 
sents capacities suitable for carrying out almost any 
packaging or sampling program. Kimble Vials are 
available for cork closures, metal and moulded screw 
caps, Re-Seal-It caps, Goldy seals, shaker tops, drop- 
pers, applicators, slip caps and many special closures for 


unusual applications. 
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Ash-Tray Tops 


Aridor has developed what is said to be a new type 
Although the one shown here is 
being used on a mustard jar, Aridor believes that it 
could be used to advantage by manufacturers of cos- 
metics. 


of ash-tray closure. 


The Feminine Influence 


There seems to be a pronounced tendency for cos- 
metic packages to go feminine again. For a time, al- 
most everything was very severe but now most pack- 
ages are coming out decorated with flowers. First it 
was only the perfumes, but now face powder boxes are 
that way too, and we understand that the artificial 
flower market is enjoying an undreamed of prosperity. 

And maybe even the girls are going feminine again, 
for smelling salts have become best sellers in almost 
every part of the country. 


Powder Box Windows 


We've noticed some powder boxes lately with 
windows in the drums and in the covers, too. This can 
be done very attractively, particularly if a distinctive 
trade-mark or seal is printed on the cellulose window in 
the cover. Printing on these materials has reached a 
point now where some very attractive effects may be 
obtained at but little cost. 
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Distinctive Caps Add the 


FINAL TOUCH @@B OF STYLE 


TYLE in an individual pack- 
age—or in a family group of 
is emphasized by the use 





packages 
of an attractive closure. Packages 
in the “‘Goodiers”’ family are sealed 
with distinctive, Armstrong’s Metal 
Caps that place the final touch of 
““eye-appeal”’ on each container. 
Nor does the quality of Arm- 
strong’s Metal Caps end with their 
neatly lighographed surface beauty. 
Armstrong believes that the basis 


of high quality metal caps lies in 


% WwHiTe 
Oteum very 


modern equipment and carefully 
supervised factory operations. 
That’s why Armstrong’s Metal 
Caps, created by thoroughly ex- 
perienced workmen, offer a close 
dimensional control of cap contours 
and provide metal caps that will 
meet the variations of commercial 
glass. When you specify Armstrong’s 
Metal Caps, you purchase carefully 
selected, high grade metal, pains- 
taking accuracy in every manu- 


facturing detail, and accurate 





lithography that will faithfully re- 
produce your trade-mark or design 
in lively colors. 

Before you order caps again, ask 
the Armstrong salesman to show 
you his new demonstration kit. 
Let Armstrong help you solve your 
cap problem. Write today, for full 
information, samples, and _ prices. 
Armstrong Cork Products Com- 
pany, Closure Division, 

913 Arch Street, Lan- Ny 
caster, Pennsylvania. 


Armstrong's METAL CAPS 


a 
Me 








654 


The Drug and Cosmetic Industry 


May ’36: 38, 5 

















Applicator 


Those of you with ointments and things which are to 
be rubbed on or in, may be interested in this applicator, 
of sponge rubber taken from one of the foreign papers. 


Denti-Set 


Denti-Set is using an unusual one-piece carton to dis- 
play and merchandise a tooth powder-tooth brush com- 
bination. Although the products are dissimilar in 
shape and size, the carton is so designed as to make a 
harmonious package unit. This is further emphasized 
by the color harmony of the three pieces, carton, brush 
and can, on which the same silver appearance is suc- 
cessfully secured throughout. American Coating Mills 
made the carton. 


Turtle Brush 


Pro-phy-lac-tic’s new hand and nail brush, in the 
form of a turtle, gives you another evidence of what can 
be done when design and color and thought are given to 
products which are ordinarily prosaic in nature. 


Florist’s Box 


Although we re just a bit late getting around to it, 
we want to compliment Solon Palmer on presenting the 
most ingenious package of the Easter season. The 
package was a true-to-life replica of a florist’s box for 
presenting Solon Palmer’s “Gardenia” for Easter givers. 
The thing which we admire and for which this modest 
grand priz is awarded, is the fact that this florist’s box 
is probably one of the most inexpensive packages in 
which a good perfume was ever merchandised, and at 
the same time, one of the highest in attention value. 
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Increasing Marketing Efficiency 


(Continued from page 643) 


medium to high price class. Yet sales in a city with 
50,000 income tax returns averaged $280,000 a year 
while another city with 110,000 tax returns showed 
sales of only $250,000. Further analysis revealed the 
reason for this difference—almost three times as much 
money was spent in the first city on demonstrations, 
cooperative advertising and window display as in the 
second. A few years later, when promotion money was 
more equitably distributed between the two cities, sales 
in the first were only equal to $200,000, but had in- 
creased to $400,000 in the second. This represents an 
increase of $70,000 in sales without any increase in ex- 
penditure, merely a redistribution of expense based 
upon the market analysis. 

The study of promotion methods ties in very closely 
with actual analysis of markets. Almost the first thing 
that a market analysis will reveal is the important 
differences to be expected in cities which seem to offer 
identical sales opportunities. Weather, for instance, 
will have a profound effect upon seasonal business. A 
city with a hot summer climate and few beach facilities 
will have a longer and more intense quiet period in the 
summer, while a resort town will be at its best during 
the outdoor months. Weather is only one of the factors 
affecting the buying habits of a community; all of the 
factors can be measured by a study of seasonal varia- 
tions of retail sales of department stores as given by 
the various Federal Reserve Banks. Emphasis is laid 
on seasonal business because a given promotion will 
obviously be more effective if it is undertaken during a 
busy than during a slow business period. 

Finally, no matter what method of promotion is de- 
cided upon, adequate tests should be made before the 
full machinery is put into action. The ideal way to 
begin a new plan calls for its application on a small 
scale in one or a few localities. Only when such modi- 
fications have been made in the original plan as will 
assure the maximum response should the promotion be 
applied on a large scale. When the innumerable factors 
that must be weighed are considered, it is obvious that 
statistical methods are indispensable in evaluating pro- 
motion methods. 
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Deodorant 


_ f 
Cfermicith 4 


This carton has 


“SHELF APPEAL” 


This package hasn't 


/4 \OUR PRODUCT 
PACKAGED FOR 


SHELF APPEAL? 


Proper packaging is of prime importance in 
modern merchandising. ‘Shelf Appeal” at 
the place where your product meets the 


public means SALES. 
This is why the leaders in the Drug Industry 


prefer the added brilliance that A. C. M. 


Clay Coated Cartons give to their product. 
They have found A. C. M. Cartons mean 
SALES. 


Write us and we will have one of our expert 
consultants give you his opinion and sug- 
-gestions for improving the shelf appeal of 
your product-no obligation, of course. 


CARTON MAKERS TO THE DRUG INDUSTRY 


AMERICAN 
COATING MILLS INC. 


CARTON DIVISION 
ELKHART, INDIANA 


NEW YORK CHICAGO 
ATLANTA, GA 


William Oliver Building 


22 East 40th Street Wrigley Building 
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Prastic Containers 


adi, ae i appealing 


Bringing out a new product? Re-packaging an old one? 
Then use a smart, modern container of gay molded plastic 
material, as molded by Norton Laboratories. Tests show 
that women instinctively prefer them. 


For creams, use a plastic jar like the one above, with your 
name richly engraved on the cover if you prefer. One, 
two and four ounce sizes available. Gayly colored tops 


optional. For creams of any water-content. 


For rouge and eye shadow, use one of our new designs in 
colorful screw-top boxes. They're different from other 
stock boxes, carefully made, and can be engraved or 
labelled. Standard in 1/8, 1/16, 1/30 oz. sizes. 


Whether you make drugs, cosmetics or specialties, see our 
line of boxes, jars, and special containers before planning 
new packages. Just tell us your problem, and ask us for 
suggestions and samples. 


NORTON LABORATORIES 


N Cc Oo R P Oo R A I E D 
LOCKPORT Z : NEW YORK 
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NEW PERFECTION DROPPING PARTS 

























A perfect functioning Aavythdinn: eum. thin: the 
Any e 


best cheapens the prod- 
uct with which it is used. 


dropper adds prestige to 
any product with which 
it is used. 


Write for 
Samples 
and 


Quotations 


( Patented in United 








. States, Canada, 
Great Britain and 
p? other countries) 
pmie 
~ No. 9 
No. L 





PENNSYLVANIA GLASS PRODUCTS CO. 


““CLASS GOODS OF THE BETTER KIND”? 


410-412 NORTH CRAIG STREET , , ; , PITTSBURGH, PA. 



















ABSOLUTELY 
AND 
WITHOUT QUESTION 

THE FINEST, MOST ECONOMICAL 

CAP EVER PRODUCED 









ALL COLORS 
Plain, Lithographed 
and Embossed 






No double closure ever produced by anyone anywhere can possibly compete in 


quality or price with 


THE KEP-ARK AUTOCHROME CAP 


Entirely new construction and advanced methods of manufacture create absolute 
perfection along with great savings in labor and material. This saving is passed 


along to our customers in quotations of TWENTY TO THIRTY PER CENT DIS- 
COUNTS FROM REGULAR STANDARD PRICES. 


BOSTON, MASS. 




















The Classic Oblong (Design 
Pat. No. 94824) #s coat 


able in 4, 1, 2, 3, 4 
12, 16 and 32 oz. capacities. 





SN 


—-A PRODUCER ON ANY SALES FORCE 


@ The only salesman who is on the job every minute, day 
or night, wherever your product is sold is that irresistible; 
tireless forcee—the effective sales package. He begins his 
work by getting your product on display. His smartness 
gets customer attention. He talks quality and convenience 
while clerks are busy elsewhere. He talks about the desir- 


ability of YOUR product, and yours alone. Put this master 





salesman to work for you! Entrust all problems of containers, 
THE CAP 


t 
| closures, label and correct shipping case to the capable 


and experienced hands of the Complete Packaging Service 





offered by Owens-Illinois Glass Company, Toledo, Ohio. 


\ Handsome double-shell 
CASEAL, with tin or 
\ aluminum liners. Lith- 


fae p ographed with individ- A 
| ea 4 L o:1Ss Seana} 

















May ’36: 38, 5 








CONSTANT RESEARCH 


Has Made It Possible To 
Develop Our Outstanding 


PERM-INDEL LIPSTICK 


One of Our Chemists Devotes Practically Full Time 
to Lipstick and Paste Rouge Research Work 


THAT accounts For Its 


@ CREAMY TEXTURE 

@ EASE OF APPLICATION 

@ PERMANENCE AND INDELIBILITY 
@ SOOTHING QUALITY 


Made in 36 Shades---Many with Orange Undertone--- 
Paste Rouge to Match. 
We urge you to ask for Samples and Prices. 


PRODUCTS LIABILITY CARRIED 


KOLMAR LABORATORIES 
MILWAUKEE WISCONSIN 


Chicago Office Southern Representative Eastern Represent. Pacific Coast Repres 
NORMAN KOLE WARREN CURRY M:; C. —_ BYINGTON & menppaned 
11-108 Merchandise Mart 2895 Peachtree Road 246 Fifth Avenue, New York 901 E. 31st St., Los Angeles, Calif. 
Atlanta, Ga. Telephone ASHIand 4-9600 
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She sees, she reaches, she buys. 
What prompted the sale? A package that 


caught her eye, invited her inspection, sold 

oe COLLAPSIBLE TUBES 
and 

BOTTLE SPRINKLER 


TOPS 


It takes a sound knowledge of what makes 
people buy to design such a package. It 
takes a thorough understanding of con- 
sumer trends and preferences, of point of 
sale merchandising. 

Ritchie has acquired this knowledge and 
understanding through seventy years of 
packaging experience. Our facilities and 
the services of our designing 
staff are at your disposal. 








WRITE FOR THIS BOOKLET. It will give 
you a new appreciation of modern pack- 
aging . . . and new ideas about point of 
sale merchandising. It discusses clearly the 
developments and trends in package de- 
sign. Describes the Ritchie organization in 
detail, and tells you how to take advantage 
of Ritchie’s unusual designing facilities. 
Send for your free copy. 








W. C. RITCHIE ano COMPANY 
8847 BALTIMORE AVENUE, CHICAGO 


New York Philadelphia Detroit Minneapolis 
Cincinnati Los Angeles St. Louis Ft. Wayne 
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A SERVICE 
FOR BUYERS OF 


Col gosile Jul 


N° container surpasses the collaps- 

N°. tube in safety, convenience 

and in the matchless beauty of bril- 
liant color combination. 


Where your product is a cream, a 
cosmetic requiring a beautiful, well- 
designed container that will give in- 
dividuality and personality to your 
product, let our design department 
cooperate with you in developing a 
striking container. 


Our fifty years experience in the 
manufacture of collapsible tubes is 
cordially placed at your disposal. 


WHITE METAL MFG. CO. 
HOBOKEN, NEW JERSEY 








New York Office: Chicago Office: Detroit Office: 
F. Comoe. Charles A. Rindell, Inc. R: M. Stevenson 
393 Seventh Ave. 64 West Randolph St. 506 Donovan Bld 
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DESIGNED 
for a PURPOSE 


Standard Tubes are not designed “the easiest way’ or by a 
sudden inspiration. After a careful study of the product and its 
uses, we plan a tube to best meet the requirements. 





Eye Tip and Nasal Tip Tubes show this care in design. They have 
rounded openings that are smooth and non-irritating. There is no 
need for a cork because the cap is so constructed that it forms an 
airtight seal against the tip when screwed down tightly. 


Why not send for a catalog describing Standard Collapsible 
Tubes and Applicators ‘‘designed for a purpose." 


STANDARD SPECIALTY and TUBE CO. 


NEW BRIGHTON : ’ ‘ , : ; ; PENNSYLVANIA 
NEW YORK REPRESENTATIVE: H. T. Warren, Room 1004, 200 Madison Avenue 





——COMPARE 


QUALITY= 
== =PRICE 


> DOL TNARE DODD TALS POD TWO SF oa 


APPLICATORS 


Attractive and prac- 
tical applicators with a 
specially attached 
sponge dauber that 
will not pull out. Fur- 
nished with or without 
bottles. An ideal clo- 
sure and applicator for 
every type of liquid 
preparation. 

Let us fit one to your 
bottle. No obligation 


Ay Fine Set-Up 
RODUCTS. 
COMPANY VINELAND PAPER BOXES 
ns * J. Frank 


2961 Atlantic Ave. Brooklyn, N. Y. 
! Applegate 7-3818 
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Health Digest 


Gives You 


A Crisp Condensation of 


INTERESTING ARTICLES 


On health, happiness and sane living, 
selected from a world-wide list of pub- 
lications. This pocket-sized magazine, 
printed in clear, readable type, presents 
each month a fascinating variety of ma- 
terial on current developments in 
science and medicine as related to men- 
tal and physical welfare. 


SAMPLE UPON REQUEST 


Yearly subscription $3.00 


THE DRUG AND COSMETIC INDUSTRY, 
101 W. 31st St., Book Dept. New York City. 


Please send me the HEALTH DIGEST for one 
year. Check for $3 is enclosed. 
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\What This Card Means 


to every buyer of Cork Closures 


Since 1866 the name DODGE has been iden- 


tified with the 
a oe ee Core, 


For three generations the Dodge family have 
been manufacturing cork closures. Perhaps 
this accounts for some of the Dodge policies 
which have built up their reputation among 
buyers of corks. Among these is the Dodge 
practice of “‘grading-up” which assures the 
buyer of more uniform quality than 
specifications demand. 

Modern packaging has brought about 
changes and improvements, suchas the Dodge 
Molded Top Flange Cork. In recent years 
the rapid growth of our business is a fair 
indication of a definite trend towards the use 
ofcork, often in one of the newer adaptations. 





DODGE CORK CO., INC., LANCASTER, PA. 
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BOTTLES and JARS 


———————— | . . 
SSS] @A full line of bottles and jars always 
—— in stock for immediate delivery. 


@ Available in small or large quantities. 
Jars: Clear, Opal or Colored, in all 
standard sizes—any quantity from 
stock. 


@ Perfume bottles, standard moulds or 
special design. 


@ Lotion bottles—many very attractive 
designs for your immediate use. 


@ Bottles and jars with and without 


caps. Let us quote on any size order 
for any type of bottle or jar. 


HAGERTY. BROS. & CO. 


10 PLATT ST., NEW YORK CITY 





























RIEGELINE 


TRANSPARENCY 


WITHOUT EXPENSE 








Riegeline is a newly developed 
product, combining the economy 
of ordinary glassine with the trans- 
parency of more expensive wraps. 
It twists well, works rapidly on 
any wrapping machine, and will not 
expand in wet weather or shrink 
to the splitting stage in dry weather. 


LIBERAL SAMPLES AND PRICES PROMPTLY FURNISHED 


RIEGEL PAPER Corp. 
342 Madison Avenue - New York 


——————————— 
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TT 
ALUMINUM 


BOTTLES 


THE MODERN CONTAINER 


BREAKAGE ELIMINATED 
LIGHT IN WEIGHT 
DURABLE 

FULL LINE OF SIZES 








MANUFACTURED BY 


AMERICAN ALUMINUM WARE CO. 


NEWARK, N. J. 














A package 
that wins 


A 
WOLF 
AWARD 


deserves a 
second look 


Vv 
This Tube Did! 


N. Y. Office: 331 Madison Ave., 
Tel. MUrray Hill 2-0339 


Ching Cc. J. Eichman Co., 
355 W. Ontario St., 
Tel. Superior 7939 


St. Louis: W. W. Hoernlein, 
2105 Pine St., Tel. Central 1261 


NATIONAL 
Collapsible Tube Co. 


PROVIDENCE, R. I. 
REPRESENTATIVES IN OTHER PRINCIPAL CITIES 
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Another best-seller has selected handy. 





durable, sell-on-sight Sun Tubes to carry 






its product to the nation. To Griffin 






Allwite —America’s fastest-selling white 






shoe cleaner—Sun expresses the hope 






and the belief that sales will now be 






even faster! 


SUN TUBE CORPORATION + HILLSIDE, N. J. 


CHICAGO, ILL. JDETROIT, MICH. CINCINNATI, OHIO ST. PAUL, MINN. LOS ANGELES, CALIF. 
Harry Holland & Son, Inc. Harry Holland & Son, Inc. R. B. Busch Alexander Seymour Package Associates 
400 WW’. Madison St. 1941 W. Fort St. 100 So, Ohio Bank Bldg. 1745 University Ave. 900 East 31st St. 
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Companies 


Squibb Executive Changes 

At the of officers of E. R. 
Squibb & Sons, several changes of import- 
ance were made in the company’s execu- 


election 


THEODORE WEICKER 


tive setup. The first change of impertance 
was the elevation of Theodore Weicker 
from Vice-president to Chairman of the 
Board of Directors. This elevation was in 
the manner of a tribute to Mr. Weicker’s 
long and constant service to the interests 
of the over a 
period of thirty-two years. 

Other changes of importance were the 
election of R. D. Keim to the position of 


company which extends 


R. D. KEIM 


Vice-president and Sales Counsellor, and 
the election of Lowell P. Weicker to the 
position of Vice-president in Charge of 
Sales, formerly held by Mr. Keim. 
Through this change Lowell P. Weicker, 
son of Theodore Weicker, becomes the 
active head of the sales force, Mr. Keim 
giving up active direction of sales. Mr. 
Keim has spent thirty-two years in active 
sales work with Squibb, being the first 
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salesman employed by the company. He 
developed with the company until he be- 
came a prominent national figure known 
equally well to the retail, wholesale, and 
manufacturing divisions of the trade. 

Carleton H. Palmer was reelected presi- 
dent of Squibb. 


CARLETON H. PALMER 


Norwich Attacks Infringers 

A vigorous offensive against the makers 
and sellers of products which infringe on 
the Unguentine trade-mark and label has 
been launched by The Norwich Pharma- 
cal Co. Suits already instituted against 
several firms have resulted in a discon- 
tinuance of Addi- 
tional actions are contemplated based on 
information now being gathered on im- 
pending summer season operations by 
other This will include the 
activities of manufacturers, wholesalers 
and retailers found to be selling the in- 
fringing products. 

The company’s attorneys report that, 
“Our investigation has disclosed that in 
some instances, the makers and sellers of 
products which infringe on Unguentine 
are putting out confusing imitations of 
other well-known products, too. Another 
phase of the situation is the prosecution of 
substituters who dish up bulk imitations 
when Unguentine is specified by the con- 
sumer. In undertaking the investigation 
and prosecution of these pirating manu- 
facturers and retailers, we feel that The 
Norwich Pharmacal Co. is rendering a 
service to the entire drug industry as well 


such infringements. 


imitators. 


as to the public, because in addition to the 
fraud inflicted on the unsuspecting con- 
sumer when an infringing product is sub- 
stituted for the well-known product, legiti- 
mate wholesalers and retailers handling 
the genuine articles are made to suffer 
through the undermining effect of vicious 
competition by such imitations.” 
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Dr. Guenther Lectures in N. Y. 


Returning from Toronto and Montreal 
where he gave illustrated lectures on 
foreign and domestic essential oil produc- 
tion before large groups of Canadian man- 
ufacturers, Dr. Ernest S. Guenther, chief 
research chemist of Fritzsche Brothers, 
Inc., New York, repeated his presentation 
at the New York Athletic Club on Wed- 
nesday evening, April 22. 

Over one hundred executives and their 
guests, representing half a dozen indus- 
tries, attended the New York meeting. In 
addition to his talk, Dr. Guenther included 
five reels of motion pictures, mostly in 
natural colors, depicting production of 
both oils and _ floral 


essential extracts. 


DR. ERNEST S. GUENTHER 


These pictures, taken by him on recent 
trips abroad and to the producing centers 
of the United States, brought home to 
those present a clearer conception of the 
extreme care and skill necessary to produce 
the high quality natural products now 
available to American manufacturers. 

A general discussion, participated in by 
the audience, was followed by the serving 
of refreshments. All were impressed by 
the educational value of Dr. Guenther’s 
work and expressed appreciation to F. H. 
Leonhardt, President, and other attending 
executives of Fritzsche Brothers, Inc 
Subject matter of motion pictures shown 
was as follows: Production of citrus oils in 
Italy, Spain and the United States; pro- 
duction of essential oils by primative 
methods of steam distillatior particularly 
in Spain and the Lavencer regions of 
Southern France; product: n of essential 
oils by modern up-to-date methods of 
steam distillation in the Austrian Tyrol 
(pine needle and cone oils, etc.) and includ- 
ing distillation of caraway oil as practiced 
in Holland; production of natural flower 
by the old fashioned enfleurage 
process as practiced in Southern France; 
production of natural flower oils by the 


oils 


most modern, up-to-date methods involv- 
ing the use of volatile solvents. 


J. & J. Golden Anniversary 

Johnson & Johnson, New Brunswick, 
N. J., is currently celebrating its fiftieth 
year in business. 
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RUPERT C. WATSON, ANDRE FIRMENICH, FRED FIRMENICH, AND A. E. DUBEY, Jr. 


Firmenich Forms U. S. Company 

Firmenich & Co., Inc., has been formed 
in this country exclusively to handle the 
sales of the products Firmenich & Co., 
successors to Chuit, Naef & Co., Geneva, 
Switzerland. These products were form- 
erly handled in this country by Ungerer & 
Co., for many years exclusive agent. 

The new American company, which has 
taken an entire floor at 135 Fifth Ave., 
New York, has the following officers: 
President, Fred Firmenich; vice-president, 
Andre Firmenich; vice-president and treas- 
urer, Rupert C. Watson; vice-president 
and secretary, A. E. Dubey, Jr. 

Mr. Watson and Mr. Dubey will be in 
active charge of the company’s business in 
this country, with Messrs. Firmenich mak- 
ing frequent trips to these shores. Mr. 
Watson has been associated with Ungerer 
& Co. for seven years, during the last three 
of which he specialized in the products 
which the new company will handle. Mr. 
Dubey likewise has been associated with 
Ungerer & Co. for a number of years. 

Chuit, Naef & Co. was established in 
1895, the name being changed two years 
ago to Firmenich & Co., successors to 
Chuit, Naef & Co. Fred Firmenich, head 
of the company, has been associated with 
the firm from its beginning, making trips 
to this country in the firm’s interest since 
1906. For a great many years he has been 
in direct charge of all the company’s 
affairs. Andre Firmenich, son of Fred 
Firmenich, has been making trips to this 
country for the last six years, and has 
mang friends here. 

The company has its own offices in Lon- 
don, Paris, Berlin, Calcutta, Barcelona, 
Beunos Aires and other principal centers 
throughout the world and the establish- 
ment of its own offices in this country is a 
natural development of this policy. 

It has long been a leader in the develop- 
ment of new perfume products being the 
first to manufacture Cyclosia (dihydroxy- 
citronellal C. P.), as well as Exaltone, Ex- 
altolide, Civettine, and many other famous 
products. Many of these products have 
been developments of Professor Ruzicka 
who is still associated with the company. 


664 





Owens-Illinois Expansion 

At the annual meeting of the stock- 
holders of the Owens-Illinois Glass Co., an 
expansion program was announced. The 
company will sell 63,380 shares of treasury 
stock, to be offered to present holders at 
one share of treasury stock for each twenty 
shares held. The building program in- 
cludes the erection of a new bottle plant 
on the Pacific Coast, replacing less modern 
facilities, and rehabilitation of the bottle 
plant in the Chicago area. 


Lydia Pinkham Differences 


Miss Lydia Gove, her mother, Mrs. 
Lydia Pinkham Goye, and her sister, Mrs. 
Caroline Doty, have sought to have the 
Lydia E. Pinkham Medicine Co., placed 
in receivership in Maine where it is incor- 
porated. A temporary injunction against 
the receivership motion has been obtained 
by Arthur W. Pinkham, Daniel Pinkham 
and Charles Pinkham. Each faction owns 
one-half of the 112 shares of stock and each 
has an equal share in the management of 
the business and membership on_ the 
board. They differ, however, in all of 
their views on methods and policies. Miss 
Gove hopes that at the sale resulting from 
receivership she would be able to bid in 
the business for the female members of the 
family. 


Grace Donohue Repackages 

Grace Donohue, New York who has for 
some time carried on a mail order business 
with a $1.00 kit containing three articles, 
has completely repackaged the products, 
which will be known as Revelation Com- 
plexion Aids by Grace Donohue, and has 
recently started advertising the line and 
started salesmen on the road placing it in 
department and drug stores. 


Von-Cro Company Formed 

A new company, the Von-Cro Manu- 
facturing Co., has been formed. It will 
engage in the manufacture of cosmetics at 
3916 Geraldine St., St. Louis, Mo. 
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Max Factor in London 

A new company, Max Factor, Holly- 
wood and London (Sales), Ltd., has been 
formed as a subsidiary of Max Factor & 
Co., Hollywood. Offices and showrooms 
have been taken at 49, Old Bond st., Lon- 
don, and a factory, constructed along the 
lines of Max Factor’s studio in Hollywood 
with special make-up rooms for blondes, 
brunettes, brownettes and red-heads, is 
being constructed at Park Royal. 

English girls, who will be sent as 
lecturers and demonstrators to stores 
throughout Great Britain, are being in- 
structed in the Factor method of make-up 
by Mr. and Mrs. Sydney Smith, make-up 
experts from Hollywood. At present the 
company will concentrate on products for 
general use, principally face powders, 
rouges and lipsticks. 


Bonnie Bell Buys Mansion 

Bonnie Bell, Inc., Cleveland, has pur- 
chased the mansion of former Municipal 
Judge Sawicki at Lakewood, O. The com- 
pany intends to center most of its activi- 
ties there. The first floor will contain the 
president’s office, reception rooms and 
clerical offices. The second floor will be 
used for showrooms, demonstrating and 
testing rooms. On the third floor there 
will be an auditorium for lectures and 
demonstrations. The laboratories which 
are at present located nearby will later 
be moved to buildings which will be 
specially constructed. 


Bayer Selects Customers 

Beginning April 6, the Bayer Co., Ine. 
stopped selling to all dealers in New York 
State who had not, up to that time, signed 
the company’s fair trade contract. It is 
also planned to enter into a contract with 
wholesale druggists in the state in order to 
bind them not to sell to retailers who have 
not signed contracts. 


Danco Incorporates 

Gerard J. Danco has incorporated his 
business under the name of Gerard J. 
Danco, Inc., New York. Mr. Danco is 
expanding his business to a considerable 
extent, increasing his floor space to 
double the amount he previously occupied. 
He plans to expand his business principal- 
ly in the direction of specialty essential 
oils. Mr. Danco is leaving for Paris May 
16 to return about the end of June. While 
in Europe he will visit his foreign connec- 
tions and other suppliers. 


Glyco Products Moves 

Glyco Products Co., Inc., New York, is 
now located at 148 Lafayette st. The 
move was made in order to consolidate 
laboratories, warehouse and_ executive 
offices. 
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jars with lustrous black caps—an appealing 
combination that consumers everywhere 
recognize and accept. This is the PLUS 
VALUE in a container that gives perfect 


protection to your product. 


Write for prices and samples. 
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ETHYL ALCOHOL PRODUCTION 
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(moving twelve-month averages, 1935=100) 

1936 1935 
25,926 22,057 
12,747 12,290 
7 9,767 
20,038 
8,603 
11,435 


Production 
1000 
proof 
gals. 
Withdrawals 
1000 
proof 
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ETHYL ALCOHOL USED AS FUEL 
IN ROCKET EXPERIMENTS 


Experiments carried on during the 
past year in connection with' the de- 
velopment of stratospheric rockets have 
pointed out the useful application of 
alcohol for power purposes. The tests 
so far conducted have consisted of short 
flights, which have employed this mate- 
rial with success. 

The reason for the se- 
lection of alcohol for this 
purpose is very evident 
when it is considered 
that this particular com- 
bustible material requires 
considerably less oxygen 
for combustion than the 
usual fuels such as petro- 
leum distillates. That this 
is an important factor of 
consideration in connec- 
tion with this type of 
work, is obvious when 
the air-fuel ratios are considered: 

For instance, for complete combus- 
tion. for each pound of alcohol there is 
required approximately twelve pounds 
of air, whereas fuels derived from petro- 
leum distillates require sixteen pounds 
of air or more per pound of fuel. 

Inasmuch as the rocket must carry its 
own oxygen requirements, the lowest 
possible air-fuel ratio becomes a very 
important consideration. 

In connection with this development, 
careful research is being conducted by 
the American Rocket Society and other 
organizations with the object of bring- 
ing this very important field to fruition. 
Successful long-distance rocket flights 
are yet to be made, but present efforts 
promise much for the future. 


Jan.-Feb. 
February 
January 


Jan.-Feb. 
February 
January 





ROCKET MOTOR 





Announcement has been made of the 
election of G. H. Walker, Jr., as a direc- 
tor and J. Tenney Mason and Harry M. 
Sloan as Vice Presidents of the U. S. 
Industrial Alcohol Co. 


ETHYLENE GAS, MADE FROM ETHYL ALCOHOL, 
USED for FRUIT and VEGETABLE CONDITIONING 





Natural Coloration and Ripening Accelerated by Artificial Means 





SEASONAL INCREASE IN MONTHLY 
5. D. WITHDRAWALS PERMITTED 
BY RECENT T. D. AMENDMENT 


Withdrawal of more than one-twelfth 
of the total amount of specially dena- 
tured alcohol authorized by permit dur- 
ing any one month, is allowed in certain 
instances by Treasury Decision 4632, 
which amends T.D. 4551. 


“Treasury Decision 4551 is amended to read 
as follows: 


Form 1477, ‘Application for Permit to Pro- 
cure Specially Denatured Alcohol’, by persons 
holding permits on Form 1476 or Form 1481, 
will hereafter be approved by District Super- 
visors for one year. Not more than one-twelfth 
of the amount of specially denatured alcohol 
authorized by a permit Form 1477 may be pro- 
cured in any one calendar month, and with- 
drawals must be so regulated that the permittee 
will not have on hand, in transit and unac- 
counted for, during any calendar month, more 
than the quantity fixed in his basic permit, Form 
1476 or Form 1481: Provided, however, the 
District Supervisor may, in his discretion, upon 
proper showing of necessity therefor, (1) in the 
case of a seasonal business, authorize the with- 
drawal during any one month of more than one- 
twelfth but not to exceed one-sixth of the total 
quantity of specially denatured alcohol author- 
ized by the permittee’s basic permit to be with- 
drawn during the year, or (2) issue to the per- 
mittee, in lieu of an annual permit, one or more 
withdrawal permits, Form 1477, for a specified 
quantity or period, subject to the above restric- 
tions as to the maximum quantity that may be 
withdrawn during any one month; but the total 
quantity authorized under (1) and (2) shall not 
exceed the total quantity specified in the per- 
mittees’ basic permit, Form 1476 or 1481, to be 
withdrawn during the year.” 


Accelerated coloration and ripening of fruits and vegetables are now exten- 
sively carried on by treatment with Ethylene gas. This important product 
—derived from ethyl alcohol—has made it possible for packers, shippers, 

: = and other 


handlers of fresh fruits and 
vegetables to speed up natural plant 
functions, and thus offer products to the 
market in advance of the normal time. 
Better Appearance 

The use of ethylene allows fruits to be 
picked when they are sound, firm, and 
mature, and rapidly brought to market- 
able condition in regard to appearance 
and ripeness. Commercial experience has 


demonstrated beyond 
} 





question that ethylene- 
ripened fruits have bet- 
ter color, flavor, and 
keeping quality than 
those ripened by the us- 
ual “heat” treatment. 
Because of the 
shorter time required 
for the ethylene proc- 
ess, infection and spot- 
ting are kept to a 
minimum which bene- 
fits both grower and 
consumer. According 
to competent authori- 
ties, ethylene gas is 
produced naturally by 
fruits and vegetables 
in the process of ripen- 
ing, which will serve 
as an explanation of 
why the ethylene treat- 
ment is so successful. Any fear of the 
public in regard to ethylene-ripened food 
products is groundless, for, as indicated 
above, ethylene merely speeds up the 
natural processes, without detriment to 
flavor, sugar, or vitamin content. 


(Continued on next page) 

















and price result. 


GOOD APPEARANCE of fruits and vegetables can easily be obtained by use of U. 
to speed up the natural ripening process. The cost of application is low and better market condition 
Packers, shippers and consumers benefit from this treatment. 


S. I. Ethylene 


Prepared Monthly by the U. S. Industrial Alcohol Co. 
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ALCOHOL FOR FUEL DISCUSSED 
AT RECENT A. C. S, MEETING 


Proponent States Views 





Alcohol-gasoline blends were the sub- 
ject of discussion at the April meeting 
of the American Chemical Society at 
Kansas City. 

One of the proponents of alcohol-gaso- 
line blends summarized his report as 
follows: 

“Alcohol-gasoline blends distributed 
in the Midwest during the past three 
years have met with excellent consumer 
response. Better mileage, improved 
acceleration, practical elimination of 
gum and carbon deposition, smoother 
and more pleasing engine operation, and 
other advantages, have been so com- 
monly reported by users of these fuels 
that there can no longer be any reason- 
able doubt concerning the marketability 
of properly prepared alcohol-gasoline 
blends. 

“Blends containing not more than 
about 25 per cent of water-free alcohol 
can be used in present day commercial 
engines interchangeably with gasoline 
of equal anti-knock rating, and no 
changes of any kind in any engine ad- 
justment are required in shifting from 
one fuel to another. 

“When these alcohol blends and gaso- 
line are compared under these condi- 
tions, the blends give the greater power 
output unless a very lean mixture (high 
air-fuel ratio) is used. 

“The alcohol is an excellent solvent 
for the gums which are deposited from 
gasoline and for those which act as 
binder in the carbon scale which forms 
in the combustion chamber; the use of 
alcohol blends therefore eliminates to a 
large degree the accumulation of car- 
bon and gum within the engine and fuel 
system. 

“Used under comparable conditions, 
alcohol blends give considerably lower 
carbon monoxide production than does 
gasoline. The blends are no more corro- 
sive to any engine part than is gasoline. 
Lubrication requirements with the 
blends are no different than those with 
gasoline as the fuel.” 


ETHYLENE GAS 


(Continued from preceding page) 





The application of ethylene is a simple 
matter, and the cost is more than offset 
by increased prices which can be ob- 
tained for treated products. A carload 
of produce can be treated with a single 
cylinder of gas and a measuring valve; 
no other equipment is necessary. Labor 
time is ‘usually less than one hour, and 
cost of gas is said to average from 34 to 
80 cents per car. (U.S. Dept. of Agri- 
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ETHYL ALCOHOL TEST 
METHODS REVISED 
FOR U. S. P. XI 


This is the third and last of a series of 
articles dealing with the revised methods 
of testing ethyl alcohol as given in the 
U.S. Pharmacopoeia; Eleventh Edition, 
which becomes effective June 1, 1936. 
Previous articles dealing with this sub- 
ject will be found in the March and April 
issues of ALCOHOL NEWS. 


ETHYL ALCOHOL 95% 
Methanol: 

Place 5 cc. of a mixture of one-half ce. 
of Alcohol diluted to 10 ce. with dis- 
tilled water in a test tube, add 2 cc. of 
freshly prepared aqueous solution con- 
taining 3 Gm. of potassium permanga- 
nate and 15 cc. of phosphoric acid per 
100 cc., and allow mixture to stand for 
ten minutes. Add 2 cc. of a solution 
containing 5 Gm. of oxalic acid dis- 
solved in 100 ce. of a cooled mixture of 
equal volumes of sulfuric acid and dis- 
tilled water. When the solution is de- 
colorized, add 5 cc. of fuchsin-solfurous 
acid T.S., mix well, and allow to stand 
for ten minutes: the liquid is neither 
blue nor violet in color. 























ETHYL ALCOHOL ABSOLUTE 
Description: 
A transparent, colorless, mobile, and 
volatile liquid having a characteristic 
odor and a burning taste. It is very 
hygroscopic. 
Purity: 
Dehydrated Alcohol contains not less 
than 99% by weight of C.H,OH. 
Specific Gravity: 
Not above 0.798 at 15.56°C. 
In other respects Ethyl Alcohol Ab- 
solute complies with the tests for 
purity prescribed under Ethyl! Alco- 














hol 95%. 





culture Bulletin.) 

This useful gas is made by U.S.I. from 
ethyl alcohol. When ethyl alcohol is sub- 
jected to a suitable catalytic dehydrat- 
ing agent at an elevated temperature, 
one molecule of water splits off and 
Ethylene is produced. The resulting gas 
is scrubbed and carefully purified, then 
compressed into cylinders. The U.S.I. 
product is of high quality, and is dis- 
tributed throughout the country by ac- 
credited sales agencies. 

Ethylene also occurs in natural gas 
and in gases resulting from petroleum 
cracking operations. 





A new soluble oil for bleaching, washing, or dye- 
ing operations, having good rinsibility and 
penetrating and wetting out qualities, is 
available. It is said to leave a faint pine odor 
when properly applied, and to have antisep- 
tic properties. 
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| TECHNICAL DEVELOPMENTS | 








The items in this column are gathered 
from many varied sources. Further infor- 
mation may be obtained by writing to U. S.1. 

U $ I 
Two new emulsifying agents, each with a wide 
variety of uses, are now available. One is oil 
soluble and the other wax soluble. It is said 
that both are entirely stable to atmospheric 
oxidation and that they will not become ran- 
cid. One is intended for preparing emulsions 
of animal, vegetable and mineral oils and 
the other is for use in the emulsification of 
paraffin, animal waxes such as spermaceti 
and certain vegetable waxes. 

U a I 
A new photoelectric colorimeter of improved 
design has been introduced. A description 
states that it is particularly useful for de- 
termining the degree of concentration from 
color and turbidity in the manufacture of 
medicinal products, syrups, etc., and for the 
analysis of breeding media for bacteria, col- 
loids and serums. It may also be used for 
determining the pH value by the colorimetric 
method. 

U S ! 
A new rotary syphon filler has recently been 
introduced which is described as being es- 
pecially appropriate for the uniform and 
accurate filling of containers with sham- 
poos, medicines, liquid antiseptics and simi- 
lar products. The machine is entirely con- 
structed of metal and its speed is adjustable. 
Capacity is said to be from 20 to 45 contain- 
ers per minute, depending on their size. 

U S | 
A new nail polish has been announced. Evapo- 
ration is said to be practically eliminated 
from the new formula, and better wear and 
easier application are also claimed. 

U S | 
An automatic can-filling machine of improved 
design is now being offered. The machine 
may be equipped with a scale for filling cans 
smaller than a pint or a scale for larger cans. 
The valve is automatic, and the operator is 
free to handle the cans. 

U S | 
An air compressor of new design employs water 
under pressure as the compressing medium. 
Compresed air delivered is said to be clean 
and cool and to be free from grease or oil. 

U S i 
A new electrically heated kettle, with an agita- 
tor, for processing oils, food products and 
cosmetics, is on the market. It can be sup- 
plied in stainless steel or other metals, power 
unit can be built in, and heat is readily con- 
trolled. A description states that available 
sizes are 100 gal., 250 gal., 500 gal., 1000 gal., 
and special sizes. 

U S | 
A new product, Ethyl Cellulose, has been devel- 
oped specifically for textile finishing but is 
said to have other general uses. Among these 
are: for varnishes, resins, printing inks, elec- 
trical insulation, adhesives, and leather fin- 
ishing. It admixes with nitrocellulose in 
preparation of special finishes. 
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Parfumerie de Raymond in England 

Parfumerie de Raymond, Inc., New 
York, announces the formation of a new 
English company, Parfumerie de Ray- 





A\ 
F. J. PEARCE 


mond, Ltd., of London, England. This 
new company has been formed to take 
care of the increasing demand for the Ray- 
mond perfumes throughout the British 
Isles and the English colonial possessions. 

F. J. Pearce, formerly of the Peniston- 
Brown Co., Ltd., of Hamilton, Bermuda, 
will be in complete charge of the activities 
of the English company. For the past six 
years he managed the wholesale depart- 
ment of the Bermuda house and estab- 
lished a highly successful record there. 

He plans to broaden materially ‘the sales 
and advertising effort of the Raymond 
products in England and it is his intention 
to launch the new products, ‘““Tea Rose’”’ 
and “Valli Lili-X,”’ shortly after the open- 
ing of the English house about May 1. 

He was accompanied to London by 
K. C. Fay, managing director of Parfum- 
erie de Raymond, Inc., of New York. The 
latter plans to devote a month or so to 
assisting Mr. Pearce in organizing the 
laboratory and selling force, after which 
he will visit Geneva and Grasse, returning 
to Paris where he will make arrangements 
to establish a modern laboratory to care 


for local and colonial business. 


Naugatuck Booklet 

Naugatuck Chemical, New York, sole 
representative for Bruno Court, Grasse, 
France; Laboratoires Louis Bornand, 
Neuilly-sur-Seine, France; and Compagnie 
Africaine des Plantes a Parfum, Casa- 
blanca, Morocco, has just published a new 
attractively illustrated booklet entitled, 
“Naugatuck Aromatics.”’ In addition to 
descriptions and prices of the products of 
these three firms it includes sections on 
Aromatic Chemicals and Isolates, Liquid 
Absolutes, and Abso- 
lutes, Essential Oils, Terpeneless Oils, 


Pomades Pomade 


Resinoids, Orris Root Extractions, Mousse 
de Chene Extractions, Distilled Aromatic 
Waters, Concentrated Floral Water, Syn- 
thetic Aromatics and Basic Perfume 


Specialties, and Industrial Perfumes. 
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Noxzema Earns $300,934.42 


Earnings of Noxzema Chemical Co., 
Baltimore, increased by 20% in 1935. 
Earnings for the year were $300,934.42, 
against 1934 earnings of $249,734.40. 
Sales for 1935 totaled $1,357,054.82; 
against $1,148,564.18 for 1934. 

Sales and earnings for the first quarter 
of 1936 have shown a substantial increase 
over the first quarter of last year. Sales 
for the first quarter totaled $327,592.00; 
against $269,285.00 for the same quarter 
of 1935. Earnings for the first quarter 
totaled $91,877.00; against $62,332.00 for 
the first quarter of 1935. 

Sixty per cent of the sales of Noxzema 
come from six states which account for 
only twenty-five per cent. of the popula- 
tion of the country. While these states 
are potentially the most favorable to 
Noxzema, there is still plenty of room for 
further expansion. 

Dr. George A. Bunting, president of the 
Company, concludes his statement in the 
report as follows: 

“We do, of course, anticipate our share 
of hard knocks and disappointments, but 
with a product that has had such an ex- 
traordinary history of proven merit and 
with a well-trained, happy organization to 
carry on, we are looking forward to the 
future with definite optimism.” 


McK. & R. Earns $2,115,410 
McKesson & Robbins, Inc., in its pam- 
phlet report for the year 1935, reports net 


earnings after interest, depreciation, taxes 


and all charges against operations of $2,- 
115,410, compared with $1,720,259 for 
1934, an increase of 22.9 per cent. 
Consolidated net totaled $132,- 
097,248, an increase of $7,644,617, of 6.14 
per cent., compared with the year 1934. 
Of the total sales for 1935, the wine and 
liquor division contributed $20,270,186, 
compared with $17,393,578 for 1934. In 
1935, the company paid taxes amounting 
to $1,267,413.10, equivalent to 
imately 99 cents per share. 


sales 


approx- 


D’Orsay Elects New Officers 

Parfums D’Orsay, Paris, has announced 
the complete reorganization of its Amer- 
ican sales division, the D’Orsay Sales 
Corp. which has moved to enlarged quart- 
ers at 71 Fifth ave., New York. The presi- 
dent and treasurer of the new organization 
is L. D. Bloch; the vice-president and gen- 
eral manager is J. 1. Poses and M. G. 
Condon is secretary. 


Northam Warren Advances Munro 
A. F. Munro, who has been in charge of 
the export business for many years has 
been appointed vice-president in charge of 
sales of the Northam Warren Sales Co. 
He will be assisted by Harry Haus who 
has been in charge of sales of the Glazo- 


Odorono division of Northam Warren. 
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Pfaltz & Bauer Moves 

Pfaltz & Bauer, Inc. in business at 300 
Pearl st., New York, for the past thirty- 
six years moved its executive offices to the 





FRANK M. BAUER 


Empire State Building on May 1. Here 
there will be an attractive display of the 
scientific instruments of Sartorius, Lauten- 
schlaeger and Reichert. 


Seventeen’s New Line 

With the introduction of a complete 
new treatment line of cosmetics, Seven- 
teen, Inc., International Building, New 
York, announced an extensive advertising 
campaign for magazines and trade papers, 
to be conducted by Lake-Spiro-Cohn, Inc., 
of Memphis, Tenn., and New York. The 
new treatment line consists of corrective 
cleansing cream, day and night nourishing 
cream, two-tone face powder, special 
formula cream for nourishing dry, sensi- 
tive freshener-skin tonic, 
tringent tonic. The entire line has been 
packaged in extremely modern, attractive 
containers which permit a striking display. 


skin, and as- 


Leeming’s New Offices 

Thos. Leeming & Co., Inc., and its affili- 
ated company, Pacquin Laboratories, dis- 
tributors of Pacquin’s Hand Cream and 
Christy Cosmetics, have moved their 
offices from the fifteenth floor of the build- 
ing at 101 West 31st St., New York, to the 
twenty-third floor of the same building 
where they will occupy the entire floor. 


Schanzenbach's Catalog 

A new 24 page catalog has just been 
issued by J. Schanzenbach & Co., Inc., 
manufacturers of Thermidor, Vigorol, 


Ozon and Siscon products. 


Scott & Bowne Joins A. N. A. 

Scott & Bowne, Bloomfield, N. J., has 
announced that it has been elected to 
membership in the Association of National 
Advertisers, Inc., The company will be 
represented in the association by W. H. 
Mathee, vice-president and general man- 


ager. 
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METAL GOODS MFG. CO. 


BRIDGEPORT - CONNECTICUT 
PHONE: BRIDGEPORT 3-3125 
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Pharmon, Inc. Organized 

Pharmon, Inc., a new company which 
will manufacture and merchandise a new 
line of dermatological and pharmaceutical 
products has been established with offices 
at 30 West Washington Blvd., Chicago. 
The president of the company is Joseph 
J. Klein, formerly with Mitchell-Faust 
Advertising Co., and more recently with 
Celotex Corp. 


Pinaud Stops Ideal 

Pinaud, Inc., has been granted an in- 
junction restraining the Ideal Perfumery 
Co., from using the names “Eau de 
Quinine,” “Lilac Vegetal” and “Lilac Ex- 
tract Vegetal’ on their hair tonic and lilac 
water products. The Court also enjoined 
the defendent from manufacturing any 
hair tonic colored red. 


Milky Way Cosmetics Moves 

Milky Way Cosmetics has moved to 
new offices and laboratories at 65 Division 
st., Coldwater, Mich. The manager of the 
company is Mary E. Hall. 


Duart Creme de Milk 

A new all-purpose facial cream called 
“Duart Creme de Milk,” is being manu- 
factured by the Duart Manufacturing Co. 
of San Francisco. ; 


Nu-Tale Bath Sachet 

Nu-Talc Bath Sachet, a new patented 
lightweight talcum powder is being mar- 
keted by George W. Button Corp., New 
York. 


Penco Chemical Co. Organized 

A new company, the Pemco Chemical 
Co., Columbus, O., has been organized by 
Charles G. Kull, William Trautman and 
Walter Geigle to produce a new antiseptic. 


M.M.&.R. Appoints 

J. B. Magnus, vice-president of Magnus, 
Mabee & Reynard, Inc., announces ap- 
pointment of Ralph S. Barlow as Mas- 
sachusetts, Vermont, Rhode Island and 
Maine sales representative. 

His headquarters are in Boston. He 
succeeds Harry K. Mundorf. 


Pompeian Co. Moves 

On May 1, the Pompeian Co. moved its 
administrative offices to the Bloomfield 
Bank & Trust Co. Bldg., Bloomfield Ave. 
and Broad St., Bloomfield, N. J. 


Stanley Plaum Moves 

Stanley Pflaum Associates of Chicago 
have moved to new and larger quarters at 
737 N. Michigan Ave., that city. 
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Campaign on Flight Cosmetics 

An intensive sales campaign is being put 
on to promote the sale of Hollywood Flight 
Cosmetics which are made by the West- 
craft Laboratories, a division of Western 
Aircraft Manufacturing Co., Los Angeles. 
The campaign is under the direction of 
John G. Canfield, eastern field manager, 
who has established headquarters in 
Detroit and who is concentrating upon 
sales in Ohio, Illinois and Michigan. 





Ungerer Appoints Gallagher 
Ungerer & Co., New York has an- 


nounced the appointment of Norman E. 





NORMAN E. GALLAGHER 


Gallagher as its sales representative in the 
middle Atlantic territory. He will make 
his headquarters in Philadelphia. 


Lissner Mfg. Co. Moves 


The Lissner Manufacturing Co., cos- 
metics, has moved to larger quarters at 
16022 Madison ave., Lakewood, O. 


Egrets Forms Sales Company 

Egrets Products Co., manufacturer of 
“Erget”” deodorant has formed a sales 
company to market its products. The 
new company which will be known at the 
Stout & Textor Co., will have headquart- 
ers at 850 Euclid ave., Cleveland. 


Humphrey Heads Amer. Research 
American Research Products, Inc., has 
announced that K. E. Humphrey has been 
made president of the company. Under 
him, new methods of marketing viosterol 
oil and wheat germ oil will be carried out. 


Coty Restrains Nyla Shops 

Coty has obtained a permanent injunc- 
tion against Nyla Cosmetic Shops, Inc., 
Evansville, Ind., which prohibits them 
from selling, displaying, advertising and 
offering for sale any perfume or toilet 
water as Coty’s, or under the name of any 
perfume by Coty, except it be unadul- 
terated and unchanged from its originally 
manufactured form and quality. 
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Dan Nealon Says---- 


Sonneborn’s Messrs. John Wolkie 
and Edgar Brand were kind enough 
to say nice things about the big 
brick house. 


New additions to the Golden 
Peacock payroll are James Bayless, 
Chicago artist, and Robert Birck- 
head, formerly with J. R. Watkins 
Company. 


Dr. Arthur Henriksen stopped 
over for a day on his way to Texas 
to open his Dallas House. 


Thomas (Commercial Solvents’) 
Gillessey reports that the high 
water has not slowed up his business 
in Kentucky, Tennessee and way 
stations. 


C. QO. (Tyson and Company) 
Hampton gave a reception at his 
farm southwest of Paris. Hampt 
Forks a horse, just like J. E. B. 


Stuart. 


Thanks to Goldschmidt’s Kramer 
for a morning’s instruction in the 
fundamental rudiments of emul- 
sions. 


Innis Speiden’s A. E. Smith and 
Warren Curry spent a_ pleasant 
Saturday afternoon in Paris. 


Turn to page 648 and take a look 
at our new NADINOLA Freckle 
Cream. 


Vital Statistics:—Last Sunday 
Dan Tucker’s pony, “Tony,” kept 
her promise and delivered the cutest 
Shetland pony colt the Commis- 
sioner has ever seen. The little 
sweetheart is only twenty inches 
high and already has five gaits. 
Name, Dixie Bell. 


Paris, Tenn. 


May 4. 
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This candid camera closeup reveals 
in modern note the charm of quaint 
design expressed in these pack- 
ages by Mary Dunhill of 
London 


KARL VOSS CORPORATION 


Division of Shoup-Owens, Inc. 
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Hewitt Soap Expands 

The Hewitt Soap Co., Dayton, has ac- 
quired plant, equipment and business of 
the Cincinnati Soap Co. The company 
plans to spend approximately $50,000 in a 
building and expansion program as a result 
of the purchase. James M. Hewitt is 
president of the Hewitt Soap Co., Martin 
F. Schultes, vice-president, and Samuel L. 
Finn, secretary. 


Arden to Expand in Britain 

Elizabeth Arden has for some time been 
manufacturing her products for general 
use in Great Britain. It is now her inten- 
tion to set up a factory there for the man- 
ufacture of stage and screen make-up 
products. 


Eunice Skelley's Marketing Plans 

Eunice Skelley, New York, whose prod- 
ucts and letters have gotten her many 
mail order clients throughout the country, 
now plans to market her Rejuvenating 
preparations in department stores through- 
out the country. 


Minco Co. Organized 

The Minco Co., 115 East Grand River 
Ave., Detroit, has been formed for the 
“Minco Wrinkle Re- 


manufacture of 
mover.” 


Cara Vita to Go National 

Carmelita Gomez, New York, is making 
plans to distribute Cara Vita nationally. 
A new package has also been adopted. 


Hall & Ruckel Moves 

Hall & Ruckel, Inc., has moved its office 
and factory to 136 West 52nd St., New 
York. 


Nevin's Silver Anniversary 

A testimonial dinner was tendered at 
Hotel New Yorker, April 17, to Thomas 
Nevin on the occasion of his twenty-fifth 


anniversary as Manager of Burroughs 
Wellcome & Co. (U. S. A.) Inc., New 


York. R.C. Ralphs, treasurer of the com- 
pany, served as Chairman of the dinner, 
























THOMAS NEVIN 


and Howard B. Fonda of the Experimental 
Research Laboratories, was Toastmaster. 
More than one hundred members of the 
York office, 


manufacturing laboratories, Research Lab- 


organization from the New 


oratories and the staff of travelling repre- 
sentatives were present. 

All arrangements were secret and when 
the guest of honor entered the reception 
room he was completely surprised. Seating 
was arranged according to length of service 
and many present were members of the 
organization’s “twenty-one year club.” 

Sir Henry Wellcome presented a sterling 
silver rose bowl to Mr. Nevin; other mem- 
bers of the organization presented him 
with a grandfather’s clock and a sterling 


silver cigar humidor. 


People 


Gathercoal Gets Remington Medal 
Edmond Norris Gathercoal, professor of 
pharmacognosy in the University of Illi- 
nois School of Pharmacy, Chicago, has 
been awarded the Remington honor medal 
for 1936 in recognition of his service to 
pharmacy as chairman of the Revision 
Committee of the National Formulary 
VI; his work in promoting higher stand- 
ards for pharmaceutical products; his 
efforts to bring about the standardization 
of color nomenclature; his exhaustive 
study of prescription ingredients; his re- 
search in pharmacognosy; and his record 
of many years of faithful service as a 


teacher. 






Olin Resigns from Northam Warren 
O. C. Olin, vice-president and general 
sales manager of the Northam Warren 
Sales Co., resigned his position effective 
April 17. 
Olin, sailed on the SS Volendam on April 
25 for a vacation in Europe. He expects 
to return to the United States the end of 
May at which time he will announce his 


Mr. Olin, accompanied by Mrs. 


future plans. 


Patou Head 


Raymond Barbas, general manager of 
Jean Patou, Inc., will direct both the dress- 
making and perfume business of the late 
Mr. Barbas will divide his 
York 


He is a brother-in-law of the late 


Jean Patou. 
time between the Paris and New 
offices. 
Jean Patou, and has been general manager 
of Jean Patou of Paris, and vice-president 
of Patou, Inc., of New York, for some 


time. 





Testimonial dinner’given for Thomas Nevin on his twenty-fifth anniversary as manager of Burroughs Wellcome & Co. (U. S. A.) Inc. 
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time in this industry. 

ORBIS imports directly, selected GUM TRAGACANTH from Persia. 
Astute knowledge of values, seasons, and localities together with 
constant contact with individual commission merchants assure you 
that the GUMS you buy from ORBIS will come from sections pro- 
ducing the finer natural raw gum. 

ALL ORBIS GUMS* are milled at the modern ORBIS factory at 
Newark, N. J. Here too, long experience guarantees satisfaction for 
your most exacting technical requirements. 
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Preston Marshburn Marries 

Miss Evelyn Adelaide Eilert, daughter 
of Mr. and Mrs. Ernest F. Eilert of Pel- 
ham Manor, N. Y., was married April 14 
in the Huguenot Memorial Church to 
Preston W. Marshburn, son of the late 
Mr. and Mrs. Mahlon Marshburn of El 
Modena, Calif. Mr. Marshburn is vice- 
president of the Northam Warren Corp., 
New York. 


Barton Completes Trip 

Eugene Barton, secretary and general 
manager of Compagnie Parento, Ltd., the 
Canadian affiliate of Compagnie Parento, 
Inc., Croton-on-Hudson, has_ returned 
from an extensive trip through Canada 
which took him as far west as Vancouver. 
He plans a trip to the New York office of 
the company in the near future. 


Godfrey—N. Y. Health Chief 


Dr. Edward S. Godfrey, Jr., has been 
appointed Health Commissioner of New 
York State to succeed Dr. Thomas Parran, 
Jr., who was recently made Surgeon-Gen- 
eral of the United States. Dr. Godfrey 
was formerly assistant health commis- 


sioner. 


Kenyon Buys Kondon Mfg. Co. 


Donald D. Kenyon has purchased the 
entire business of the Kondon Manufactur- 
ing Co., Minneapolis. The business was 
founded by Mr. Kenyon’s father nearly 


fifty years ago. 


Cecil Smith in London 

Cecil Smith, president of Yardley & Co.., 
Ltd., sailed for London April 15 on his 
annual trip. Mr. Smith will spend some 
time in the Yardley London offices and 
New York in 


will return to about six 


weeks. 


Levy and Brooks in Europe 

B. E. Levy, chairman of the board, and 
Herman L. Brooks, general manager of 
Coty, Inc., sailed April 23 on the Ile de 
France for Europe. They plan to visit 
France and England. Mr. Brooks expects 
to be back in New York in May, and Mr. 
Levy will remain until sometime in June. 


George W. Luft Appointed 

George W. Luft, president of George W. 
Luft Co., Long Island City, has been ap- 
pointed general chairman of the Queens 
County Welfare Committee’s drive to 
raise $250,000. 
Unemployment Relief Committee in 1931 
and the Queens Relief Committee in 1933. 


He was a member of the 
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Wellcome Honored in France 

Sir Henry Wellcome, LL.D., F. R. S., 
founder of the Wellcome Research Insti- 
tution and its associated laboratories and 
museums, London, and president of Bur- 
roughs, Wellcome & Co., New York and 
London, has been awarded the cross of an 





SIR HENRY WELLCOME 


officer of the Legion of Honor by the Presi- 
dent of the French Republic. He was 
made a chevalier of the Legion of Honor 
two years ago. The present decoration is 
in further recognition of his contributions 
to scientific knowledge. A native of Wis- 
consin and a graduate of the Philadelphia 
College of Pharmacy, he became a British 


subject by naturalization. He was 
knighted by King George in 1932 and in 
1934 he was awarded the Remington 


Medal for his contribution to American 
pharmacy during the preceding year. 


Huisking in Europe 

Charles L. Huisking, 
Charles L. Huisking & Co., and of the 
Conti Products Corp., New York, is visit- 
ing the companies’ connections in Europe. 
He will be away for about six weeks, visit- 
ing Italy, Norway and England. 


Henniger with Peggy Sage 

C. H. Henniger, formerly toilet goods 
buyer for the Boston Store, Milwaukee, 
will be sales manager effective May 11, for 
Peggy Sage, Inc., New York. 


Ellsworth Gale Resigns 

Ellsworth Gale with Johnson & John- 
son, New Brunswick, N. J., for the last 
five years and recently director of the Red 
Cross Products Division of that company 


has resigned. 


E. B. Tysdal Marries 

Marie Coombs of Chicago and E. B. 
(Mike) Tysdal, production manager of Th. 
Goldschmidt Corp., New York, were mar- 
ried April 27 at the City Hall in New 
York. 
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Vance Joins Aromatic Products 

S. J. Vance has severed his connection 
with Walter H. Jelly & Co., Inc., Chicago 
to accept a position with Aromatic Prod- 
ucts, Inc., New York. His offices are at 
205 W. Wacker Drive, Chicago. 


Conklin With Donohue 


Walter A. Conklin, well known in the 
toilet goods industry, is now Eastern dis- 
trict sales manager for Grace Donohue, 
Inc., New York, distributors of Revela- 
tion complexion aids. Harold Homer will 
cover the middlewest territory. 


Moncrieff Heads Rotary 

Ernest V. Moncrieff, president of the 
Swan Finch Oil Corp., New York, has 
been elected president of the Rotary Club 
of New York. 


Douglas to Bermuda 
Paul Douglas, assistant to the general 
manager of Bourjois, Inc., has gone to 


Bermuda for a vacation. 


Financial 
Bristol-Myers Earns $2,341,508 


Tentative consolidated profit and loss 
statement of Bristol-Myers Company and 
subsidiaries, for three months ended 
March 31, 1936 shows net income of 5659,- 
885.92, or 96 cents per share on 686,988 
shares of $5 par value capital stock. For 
same period last year, comparable earn- 
ings were $550,949.78, or 79 cents per 
share on the 694,998 shares outstanding. 

Tentative report for the twelve months 
ended March 31, 1936 shows net income 
amounting to $2,341,508.94, or $3.41 per 
share on the 686,988 shares outstanding, 
compared with $1,847,901.28, or $2.65 per 
share, on the shares outstanding March 
31, 1935. 


Stearns Special Dividend 

Frederick Stearns & Co., Detroit, has 
paid a special dividend of $6 per share on 
preferred stock in addition to the regular 
quarterly dividend of $1.75 a share. The 
7 per cent. preferred stock is to be called 
for payment June 30, at $103, and will be 
replaced by a new issue of 5 per cent. 
cumulative participating preferred stock. 


Anchor Earns $528,925 

The Anchor Cap & Closure Corp., Long 
Island City, N. Y. reports a net income 
for the year 1935 of $528,925 as compared 
to $527,283 for 1934. 
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Continental Can Stock Issue 

Continental Can Co. plans to issue 252,- 
679 shares of $20 par common stock, of 
which 177,679 shares are to be offered to 
holders of record of May 5 at $60 a share 
at the rate of one new share for each fifteen 
shares held. The proceeds from this 
would be $10,660,740 of which it is planned 
to use $6,000,000 this year for additions to 
the plants at Memphis, Houston, Seattle, 
Chicago, Syracuse, Baltimore, Clearing, 
Ill., Wheeling and Montreal. The erection 
of a new plant at New Toronto, Ont., to be 
operated by the Continental Can Co. of 
Canada, is planned. 

The Continental Can Co., Inc., New 
York, reports for the year ended March 
31, 1936, a net income of $15,829,206 as 
compared to net earnings of $15,603,677 
for the year ended March 31, 1935. 


Associations 
Rocca Heads Chicago Ass'n 


The following officers for the coming 
year have been elected by the Chicago 
Drug & Chemical Association: President, 
A. J. Rocca, of the Gazzola Drug & Chem- 
ical Co.; vice-president, Dr. Frank B. 
Kirby, of the Abbott Laboratories; treas- 
urer, W. B. Erb, of the Kimble Glass Co.; 
secretary, J. J. Kassenbrock of the Nor- 
wich Pharmacal Co. The directors elected 
were: Robert L. Holland, of Harry Hol- 
land & Sons, Inc.; Dudley Field Lum, of 
Givaudan-Delawanna, Inc.; John A. A. 
Scott, of Merck & Co.; A. C. Stepan, Jr. 
of the General Oil Products Corp.; Elmer 
F. Smith, of the American Aniline Prod- 
ucts Co.; Oliver Mitchell, of the Sterling 
Borax Co.; A. G. Schneider, of the Victor 
Chemical Works, and L. C. Shepherd, of 
Hynson, Westcott & Dunning, Inc. 


F. W. D. A. Meeting in Minneapolis 

The annual meeting of the Federal 
Wholesale Druggists’ Association will be 
held at the Hotel Nicollett in Minneapolis 
August 31—September 3. 


Proprietary Meeting in N. Y. 

The fifty-fourth annual convention of 
the Proprietary Association will be held at 
the Hotel Biltmore, New York, May 13 to 
15. Frank A. Blair, president of the asso- 
ciation has invited twenty trade organiza- 
tions in the drug and allied industries to 
send representatives. 


Women's Exposition 

The Women’s National Exposition of 
Arts and Industries will hold its annual 
meeting at the Grand Central Palace, 
New York, May 23-29. 

The cosmetic division, formed under the 
guidance of a special committee of which 
Ellen Rose Dickey is chairman includes 
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such outstanding cosmetic publicity 
women as Edyth Thornton McLeod, Pro- 
motion Specialist, Associated Merchandis- 
ing Corporation; Elizabeth Maher of 
Maher Association, and Eleanor Row- 
lands of Rowlands Associates, both mer- 
chandising and publicity specialists. 


A.P.M.A. Meets June 8 

The American Pharmaceutical Manu- 
facturers’ Association will hold this year’s 
meeting (its twenty-ninth) June 8 to 11 in 
the Homestead, Hot Springs, Va. H. B. 





GEORGE R. FLINT 


Johnson, of the Zemmer Company, Pitts- 
burgh, is chairman of the committee on 
time and place. Hotel reservations should 
be made direct with George Slosson, jr., 
general manager of the Homestead. 

George R. Flint, of Flint, Eaton & Co., 
Decatur, Ill. is president of the association. 
Other officers are: First Vice-president, 
Carroll Dunham Smith, Orange, N. J.; 
Second Vice-president, J. C. Fausnaught, 
of Buffington, Inc., Worcester, Mass.; 
Secretary, C. W. Warner, Maltbie Chem- 
ical Co., Newark, N. J.; Treasurer, Frank 
A. Mallett, of Standard Chemical Co., 
Des Moines. 


Obituaries 


John Uri Lloyd 


Dr. John Uri Lloyd, plant scientist, 
writer, and senior member of the firm of 
Lloyd Bros. manufacturing pharmacists, 
Cincinnati died in Los Angeles, April 9 at 
the age of eighty-six while visiting his 
daughter, Mrs. O. C. Welbourn. In 1887 
he served as president of the American 
Pharmaceutical Association and from 1896 
to 1904 he was president of the Cincinnati 
College of Pharmacy. He was the author 
of many books and articles and four times 
received honorary medals from the Amer- 
ican Pharmaceutical’ Association, includ- 
ing the Remington Honor Medal, which he 
won for the third time in 1920, and the 
Procter International Award of the Phila- 
delphia College of Pharmacy and Science 
in 1934. He was probably best known as 
author of “Stringtown on the Pike.” 
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William A. Hamann 


William Augustus Hamann, former 


president and chairman of the board of 


R. & H. now the R. & H. Chemicals Divi- 
sion of du Pont, died March 24th at the 
age of seventy-five. At the age of fifteen 
he obtained a position with Fritzsche 
Bros. Later he became agent in New 
York for Seely Manufacturing, Detroit, 
and Lloyd Brothers, Cincinnati. In 1885 
he joined R. & H. and during his forty-five 
years with the company was successively 
secretary, treasurer, vice-president, presi- 
dent and chairman of the board. He re- 
tired in 1931. 


Henry Thornton 

Henry Thornton, of Boston, died re- 
cently in Honolulu while taking a trip 
around the world. Until his retirement 
a few years ago he was manager in Boston 


for Parke-Davis & Co. 


Th. Goldschmidt's New Pamphlet 


Th. Goldschmidt Corp., New York, has 
just issued a new pamphlet on the various 
cream bases and preservatives which it 
offers. The pamphlet gives several formu- 
lae using each of the bases discussed. 


Judge Thatcher Speaks 

At the mid-day meeting of the New 
York Board of Trade, held at the Hotel 
Commodore, May 13, Judge Thomas D. 
Thatcher, Chairman of the City Charter 
Revision Commission spoke on the new 
city charter which the committee has sub- 
mitted. 


Virginia Commencement 

Commencement exercises closing the 
ninety-eighth session of the Medical Col- 
lege of Virginia will be held in Richmond 
June 2. Dr. George F. Zook, president of 
the American Council on Education, will 
be the speaker. 


American Chlorophyll Moves 
American Chlorophyll, Inc., has moved 
its offices from 44 Wall St., New York to 


570 Lexington Ave., that city. 


Vance Wins 

Martin B. Vance of Givaudan-Dela- 
wanna’s Chicago office won first prize in 
the last bowling tournament of the season 
for the Chicago Perfumers Association. 


Day Lehn & Fink Director 

Joseph P. Day has been elected a direc- 
tor of the Lehn & Fink Products Co., New 
York. 
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A partial list of Tonnage 
Fine Chemicals held 
under rigid control, at 
no price premium. 


Alkali Bromides 


HAVE YOU MODERNIZED Potassium lodide 


Magnesium Oxide 


| YOUR PRODUCTS LATELY? sgctamcttars 


Subnitrate and other Salts 


Caustic Potash and Soda 


F YOU manufacture drug, pharmaceutical, or cos- * scape prota 





metic items and have not modernized your prod- Rochelle Salt 
ucts lately, this message may increase your sales. Lead Acetate 
Salicylates 


The J. T. Baker Chemical Co., pioneer of C. P. 
Laboratory Reagents, is making today a number of medicinc] 
and pharmaceutical chemicals with qualities long hoped for 
but previously unfound, except at prohibitive prices. The 
unique features of these chemicals have re-vitalized the 
sales and advertising appeals of many nationally-known drug 


and cosmetic items. 


Because Baker is comparatively new in the fine chemical 
field, frequently the full significance of these Baker contribu- 
tions to better quality and convenience is not fully realized. 
Those who have discovered Baker are loud in their praise 
of the remarkable purity of Baker Fine Chemicals. That is 
why Baker has earned the business and good will of so 
many discriminating manufacturers in the drug and pharma- 


ceutical field. 


Perhaps you, too, have a drug or cosmetic item that needs 
modernizing to increase its usefulness, and step up sales. 
Why not investigate the Baker line of Fine Chemicals? You 
will find the Baker representative worthy of your confidence 
—a true reflection of the entire Baker organization. See the 


Baker representative the next time he calls. 


J.T. BAKER CHEMICAL CO., Phillipsburg, N. J. 


NEW YORK PHILADELPHIA CHICAGO 
420 Lexington Avenue 220 South 16th Street 624 South Michigan Blvd. 


Baker’s fine 
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ST. Louis.US* 


MONSANTO 


ASPIRIN 
Is Available As 


POWDER U. S. P. 


10% STARCH GRANULATION 
White, Pink or Green 


16% STARCH GRANULATION 
20% STARCH GRANULATION 


\ ASPIR GRAN 


A Special Crystalline 
Form of Acetyl 


Salicylic Acid 


Monsanto Chemical Company 


St.Louis, U.S.A. 


Tribune Tower Everett Station 
CHICAGO BOSTON 
Johnston Building Midland Building 
CHARLOTTE CLEVELAND 
378 St. Paul St., West 
MONTREAL 


30 Rockefeller Plaza 
NEW YOR 
Brown Marx Building 
BIRMINGHAM 
373 Brannan Street 


SAN FRANCISCO 

















OTTO OF ROSE 


free from stearoptene 


Schimmel & Co. 











The perfect and universally acknowledged substitute for 








natural attar of roses achieved through years of continu- 








ous research such as only Schimmel laboratories provide 





SCHIMMEL & CO., Inc. 


601 WEST 26th Street 3&5 NEW YORK, N. Y. 

















































[B) -<csseo by several of the industry’s 


most capable perfumers and cosmetic chemists 
as “the best Lily of the Valley odor yet", 
MUGANTHEME Naef is a new and especially 
delightful version of a Muguet base. 


UGANTHEME is truly the universal Lily---for 
it can be used with most pleasing effects 
and equally good results in perfume extracts, 


creams, powders and lotions. 


HE current popularity of floral type odors 
marks the introduction of MUGANTHEME 
by M. Naef & Co. now as particularly timely. 


$17.50 per pound 
A Trial Sample on Request 


FIRMENICH & Co., INC. 


135 FIFTH AVENUE - NEW YORK 

















Drug Import Group Formed 

The American Drug Import Agents’ 
Association has been formed with offices at 
41 Park Row, New York. Officers of the 
association are: V. P. McManus, presi- 
dent; F. L. Stallman, vice-president; and 
Ray Schlotterer, secretary-treasurer. 

“The objects of this Association shall be 
to promote the welfare of those engaged in 
the sale for imports of drugs, chemicals and 
allied products. It shall act as a clearing 
house for business differences arising be- 
tween importers and agents, or agents and 
shippers, so that through discussion, mu- 
tual satisfaction will be possible. It shall 
develop fair and competitive methods and 
improve the conditions generally under 
which the industry is carried on, so as to 
endeavor to bring about a closer harmony 
between legitimate importers and agents. 

“Any duly qualified agent engaged in 
the sale for foreign shippers of drugs, 
chemicals and allied products, whose ap- 
plication is approved by the Association 
may become a member of this Association 
by the payment of the annual dues of 
$5.00 a year. 

“All firms, corporations or individuals 
engaged in the drug, chemical and allied 
products industries are eligible for mem- 
bership as Associate Members on payment 
of the annual dues of $5.00 a year. Asso- 
ciate Members will have all the privileges 
of active members except that of holding 
office, and voting on same.” 


Japanese Santonin Manufacture 

The Yamakawa Seiyaku K. K. of Mar- 
unouchi, Tokyo, which recently 
menced the manufacture of strychnine 
nitrate with the help of a Government 
subsidy, is now to manufacture santonin 
according to unofficial reports. 


com- 


Reports 
are current that the santonin is to be man- 
ufactured by a purely chemical synthetic 
method, although no details of the process 
to be employed have been divulged. 


Bohan Returns 

Joseph D. Bohan, manager of export 
sales and advertising for Fletcher’s Cas- 
toria, and Z. B. T. Baby Powder, returned 
to New York on the Western Prince, 
April 29. Mr. Bohan completed his work 
in Rie de Janeiro several weeks earlier 
than he had originally anticipated. 


Vadsco Annual Report 

The Vadsco Sales Corp., New York, has 
reported an operating loss for 1935. of 
$79,853.62 exclusive of real estate opera- 
tions. Loss from real estate operations of 
Vadsco Realty Corp. was $81,831.35 which 
included depreciation of $40,656.12. Cash 
on hand on December 31 amounted to 
$342,047.82 as compared with $307,492.14 
at the end of 1934. 
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John T. Stebe, vice-president in charge of export sales of McKesson & Robbins, Inc., with 
Mrs. Stebe, on a recent visit to the McKesson representatives in Cuba, Dr. B. Abella, his two 


sons and brother, Dr. F. Abella. 





Drug Advertising in Colombia 
Because of confusion in the trade regard- 
ing the extent of the control of advertising 
of pharmaceutical specialties and prepared 
medicines, envisaged by Colombian phar- 
maceutical resolution No. 8 of October 30, 
1935, upon specific request, the Secretary 
of the Colombian Pharmaceutical Com- 
mission states that if manufacturers con- 
fine their advertising, whether by radio, in 
the press, or by other media, to the uses 
and applications of the products as preyv- 
iously approved by the Colombian Com- 
mission, no subsequent approval of the 
advertising matter is necessary. If, how- 
ever, advertising matter enters new fields 
or lays new claims to a product, or if there 
is any doubt in the manufacturer’s or im- 
porter’s mind that the advertisement is not 
clearly the prior approval 
granted by the Commission at the time the 
product is licensed for sale in Colombia, 


covered in 





the advertising copy should be submitted 
to the Commission for specific approval, in 
order to avoid any embarrassment or pos- 
sible fine. 


New Members Proprietary Assn. 
Blackett-Sample-H ummert, Inc., of 
New York and Chicago, and H. W. Kastor 
& Sons Advertising Co., of Chicago and 
St. Louis, have become members of the 
Proprietary Association. Thirty advertis- 


ing agencies are now associate members of 


the association. 


Chryson Enlarges Line 

Chryson’s, of Hollywood and New York, 
plans to add several new items to the 
Chryson line of preparations, including 


sunburn cream, suntan oil, and several 


new eye shadow shades. 
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Manufacturing Chemists Meeting 

The Manufacturing Chemists’ Associa- 
tion will hold its annual meeting at the 
Sea View Golf Club, Absecon, N. J., 
June 4. After a day spent in business 
meetings the association will be host to the 
Synthetic Organic Chemical Manufactur- 
ers’ Association at a banquet. The follow- 
ing day a joint outing of both associations 
will be held. 


Merchandising, Inc. 
The Wisconsin Pharmaceutical Associa- 
tion and the Milwaukee County Drug- 
gists’ Association have formed an organiza- 
tion, known as Merchandising, Inc., to in- 
stall lithograph displays for drug and cos- 
metic manufacturers. Funds remaining 
after the deduction of expenses will be 
used to promote pharmacy in Wisconsin. 


Vita-Ray's Chicago Office 

The Vita-Ray Corp., with factory and 
general offices in Lowell, Mass., and a 
branch office in New York, due to expan- 
sion of business, has recently opened a 
larger office in Chicago at 612 N. Michigan 
Avenue, under the direction of A. S. 
Alexander. 


Golf Tournament 

Plans have been announced for a golf 
tournament which will be held by the Chi- 
cago Drug & Chemical Association and the 
Chicago Perfumery, Soap & Extracts 
Association, beginning May 19. 


Rowlands Associates 

Rowlands Associates, specializing in cos- 
metic merchandising, sales promotion and 
publicity announces the opening of new 
offices in the Graybar Building, New York. 
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Modern Cosmetics—Chilson, 396 pp............ 
Potter's Therapeutics, Materia Medica and Pharmacy 
ERI NII. or, Gai ening wile anh eeaa ic 
Properties and Uses of Drugs—Rusby, 823 pp..... 
Synopsis of U. S. Pharmacopoeia and National 
Formulary Preparations—Fuller, 247 pp........ 
Pocket Pronouncing Medical Dictionary—Gould.. . 
CORRS NT ESS ES RG oat Ce Seinen eRe er 
Cyclopedia of Perfumery—Parry (2 vols.), 840 pp... 
The Theory of Emulsions and Their Technical Treat- 
ment—Clayton, 458 pp..............0c eevee 
Modern Method of Birth Control—Welton, 168 pp. 
The Biochemistry of The Lipids—Bull!, 127 pp..... 
Constructive Anatomy—Bridgeman, 143 pp....... 
Our Vanishing Hair—Nessler, 140 pp........... 
The Successful Hairdresser—W/ilson, 416 pp...... 
Handbook of Chemistry and Physics—20th Edition 
Practical Colloid Chemistry—Ostwald, 191 pp.... 
Handbook of Practical Hygiene—Bergey, 164 pp. 
Use and Care of a Balance—Kayer.............. 
New Conception of Colloid Chemistry—Freundlich 
Filtration—Dryden, 376 pp................2005- 
Manufacturers’ Practical Recipes—Jameson, 597 pp. 
Exporters’ Encyclopedia—1780 pp. ............ 
Rex Cole on Salesmanship—Rex Cole, 253 pp.... 
Dollar Makers—Eager, 197 pp......... 


The Road to Good Advertising—Collins, 217 pp... 
Henley’s Twentieth Century Book of Formulas and 

Processes—809 pp... ... 2.2... eee eee eens 
Perfumes and Cosmetics—Askinson, 392 pp....... 
Modern Drug Encyclopedia and Therapeutic Guide 


Help Yourself To Beauty—Cocks, 281 pp........ 
Forensic Medicine—Kerr, 311 pp............... 
Diet and Die—Malmberg, 149 pp............... 


Organic Chemistry—Taylor, 587 pp............. 
Physical Chemistry—Mcee, 780 pp............... 
A Short Organic Chemistry—Taylor, 375 pp...... 
United States Dispensatory—\W/ood-LaWall, 1792 


Remington's Practice of Pharmacy............... 
*Pharmaceutical Recipe Book—454 pp............ 
U. S. Pharmacopoeia XI—676 pp............... 
The Medical Formulary & Prescription Manual 
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Retail Selling and The New Order—Collins, 203 pp. 


Inorganic and Theoretical Chemistry—Taylor, 832 pp. 
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National Formulary VI—556 pp................ 
Prescription Writing and Formulary—Solomon...... 
"2999" Retailing Ideas—Lyons, 336 pp.......... 
A Text Book of Pharmacology and Therapeutics. . . . 
Cosmetics and Your Skin—Dr. Goodman, 90 pp..... 


Rational Pharmaceutical Treatment of Common Skin 
Diseases—Dr. Goodman, 345 pp.............. 


Care of The Skin in Health—Dr. Goodman, 99 pp.. . 
Introduction to Dermatology—Sutton, 566 pp...... 
Beceritiale Ce GtMOGY oc. << 66.005 9.5. «56. 6. o'e bin era es' 
Handbook of Pharmacognosy.................. 
Pharmaceutical Chemistry...................... 
The Arithmetic of Pharmacy................... 
Textbook of Physiology—Zoethout, 694 pp...... 
Psyllium Seed—Montague, 170 pp.............. 
Physiology in Modern Medicine—Macleod, 1154 


What Makes People Buy—Laird, 237 pp......... 
Wholesale Accounting and Control—Heckert & 

SHON ASO ADD kis. sis ci 8 ak el oaiesl hog eee s 
Pyrethrum Flowers—Gnadinger, 269 pp.......... 
Treatise on Permanent Wave Burns—Eberhart...... 
Flavoring Materials Natural and Synthetic—Clarke, 





Practical Pharmaceutical Chemistry—Cooper & 
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Modern Beauty Culture—Verni, 434 pp......... 
The Beauty Culture Handbook—Hanckel, 177 pp.. 
Modern Beauty Culture—Smith & Rockwood, 290 


British Pharmacopoeia ) 
French Pharmacopoeia 
German Pharmacopoeia 
Swiss Pharmacopoeia 
A Manual of Pharmacology—Sollman, 1237 pp... 
Scientific American Cyclopedia of Formulas—Hop- 
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Moderne Parfumerie—Mann. (German), 516 pp... . 
Leitfaden Der Modernen Parfumerie—Burger 
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Chemistry of Essential Oils and Artificial Perfumes— 
Parry, 549 pp., Vol. |, $12.00; 365 pp., Vol. Il... 
Cosmetics—Koller, 262 pp...............0 cease 
Preparation of Perfumes and Cosmetics—Durvelle, 
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Chemical Formulary—Bennett, Vol. |.,595 pp...... 
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Counterfeit—Kallet, 95 pp... ...... 00... eee ae 
The Law of Drugs and Druggists—Arthur, 487 pp... 
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101 WEST 31st STREET 


NEW YORK CITY 
For other titles, consult our Book Dept. 


In stock for Immediate Delivery. 
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Any book reviewed in this section can be purchased 
direct from THE DRUG AND COSMETIC INDUSTRY 
at regular publisher's price. 


Recent Advances in Dermatology, by W. Noel 
Goldsmith, 522 pages, P. Blakiston’s Son & Co., Inc., 
Philadelphia, $5.00. 

This book is the only one of its kind in English. It is 
the author’s intention to discuss the complex subject of 
dermatology not from the point of view of the text- 
book, nor as in a comprehensive handbook, but solely 
in relation to the more recent application to dermatology 
of general advances in medicine and physiology. Val- 
uable chapters have been included on recent knowledge 
of the structure of upper and lower layers of the skin, 
the chemistry of the skin, the effect of radiant energy 
on the skin, hormones and vitamins in relation to skin 
diseases, etc. 


Nervous and Mental Diseases, by Bernard S. Maloy, 
M.D. The Bobbs-Merrill Company, Indianapolis, 
501 pages Illustrated $7.50. 

Although simplified as much as such a work could be, 
this is nevertheless comprehensive in its presentation of 
nervous diseases and insanity. The aim of the author 
has been to deal completely with the subject but at the 
same time omitting a large part of the voluminous and 
detailed material dealing with morbid anatomy, 
pathology, and anatomy of the nervous system. This 
work should particularly appeal to busy doctors and 
also members of the legal profession who must today 
have a thorough knowledge of the nervous and mental 
diseases to which man is subjected. 


A Treatise on Medical Jurisprudence, by Benton S. 
Oppenheimer, LL.B., LL.M., William Wood & Com- 
pany, Baltimore 290 pages $4.00. 

This book is based on the authors long experience in 
the practice of law and in teaching at the law school and 
college of medicine of the University of Cincinnati. 
Presented as a textbook and reference work it is of par- 
ticular value to all who may be confronted with 
medico-legal problems. Its range of chapters cover 
Medical Jurisprudence and the Practice of Medicine, 
Relation Between Physician and Patient, Duties and 
Obligations of Physician to Patient, Malpractice, Ac- 
tions, Evidence, Hospitals, Dying Declarations, etc. 
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Cosmetics and How to Make Them, by Robert 
Bushby, 103 pages, Sir Isaac Pitman & Sons, Ltd., 
London, $1.50. 

This is a completely elementary exposition of cos- 
metic manufacture on a very small scale. Descriptions 
of methods of preparing individual items are covered in 
great detail and a small amount of chemical information 
is included. A few formulas are given for illustrative 
purposes, but unfortunately these formulas are for the 
most part antiquated. Very few of the new and im- 
portant raw materials are mentioned. 


A Textbook of Pharmacognosy, by J. W. Cooper and 
T. C. Denston, 522 pages, Sir Isaac Pitman & Sons, 
Ltd., London, $5.00. 

The present edition brings up to date the earlier 
laboratory manual intended for practical work only and 
it also includes an account of the geographical distribu- 
tion, collection and preparation for market and con- 
stituents of the most important drugs. 


The Kidney in Health and Disease, Edited by Hild- 
ing Berglund, M.D. and Grace Medes, Ph.D. Lea & 
Febiger, Philadelphia, 774 pages, illustrated, price 
$10.00 net. 

This volume is the outgrowth of a symposium on the 
structure and function of the kidney in health and 
disease which took place in Minneapolis during the sum- 
mer of 1930. It is therefore the contributions of many 
authorities on the subject amplified and revised by each 
of the contributors to cover the recent advances and to 
conform to the latest conceptions. The work has been 
thoroughly edited with the collaboration of some of the 
original contributors. 


Controlled Humidity in Industry, by M. C. Marsh. 
J. B. Lippincott Company, Philadelphia, 120 pages 
illustrated, price 6s. 

This is a survey of the instruments and plants used 
for controlling humidity in industry by a member of the 
staff of The Research Control Committee of the Woll 
Industries Research Association, England. While the 
book is written mainly from the standpoint of the tex- 
tile industries, many of its ideas may be directly ap- 
plicable to drug and cosmetic plants. 
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Adjustable Wrapping Machine 


Versatile, simple, fast 
and moderately priced 


he Model FA, a recent addition to our line, is one 

of the most popular wrapping machines we have 
ever introduced . . . and that’s saying a lot! It 

met with favor from the very start, and is being 
adopted by more concerns all the time. Here's why: 

MODERATE PRICE. The FA offers advantages 
formerly obtainable only in machines selling for a 
much higher price. 

ADJUSTABLE for a wide range of package sizes. It 
is possible to wrap an entire line of products on this 
one machine. 

VERSATILE—Can be adapted to practically any 
type of wrapping material: Plain or printed transpar- 
ent cellulose, glassine, waxed paper, foil or regular 
printed paper wrappers. 

SIMPLE in construction. Changing the machine 
from one size package to another is accomplished by 
easy adjustments and by substituting a few inter- 
changeable parts. 

FAST—60 to 75 per minute. 

SMOOTH in action—no hard jerky motions; guar- 
antees long life and trouble-free operation. 

SAVES FLOOR SPACE: Occupies only 6’-6” x 5’. 


If you have to replace obsolete wrapping machines, 
you certainly should consider the FA. 


If you are wrapping packages by hand the FA will 
show large savings, even if operated only part time. 


Get the facts now—Write to our nearest office. 


PACKAGE MACHINERY COMPANY 
Springfield, Massachusetts 


NEW YORK CHICAGO CLEVELAND 
LOS ANGELES - MEXICO, D. F., Apartado 2303 
Peterborough, England: Baker Perkins, Ltd. 


Melbourne, Australia: Baker Perkins, Pty., Ltd. 


FACKAGE MACHINERY COMPANY 


Over 200 Million Packages per day are wrapped on our Machines 
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PRODUCTION FORUM 


NOTES ON VACUUM 


The department has been asked its 


opinion on the comparative usefulness of 


steam jet ejectors and vacuum pumps in 
securing and maintaining a high vacuum 
on process equipment. There are pros 
and cons about this but they all boil down 
to this:—If you have high pressure steam 
available and a lot of it and you have 
further a use for the immense amount of 
exhaust steam created by the operation of 
ejectors, then ejectors may be applied. 
They are much cheaper to buy, install and 
maintain than vacuum pumps. But if you 
haven’t the high pressure steam and a use 
for all the exhaust, ejectors cannot be used 
advantageously. In work requiring very 
high vacuum it is sometimes necessary to 
use a two or three stage ejector, and there 
have been cases where it was necessary 
even then to back them up with vacuum 
pumps. In the heavy chemical industries 
there are many processes where ejectors 
can be used to advantage but for the gen- 
eral run of pharmaceutical and cosmetic 
processing pumps are cheaper and more 
efficient. 


THE NORWICH LINE 


You’ve heard of the Hindenburgh Line 
and each of you undoubtedly has a “‘line”’ 
of your own when you are on pleasure 
bent, but the “Norwich Line’ is some- 
thing distinctly new and novel and How- 
ard Sumner, plant manager of the com- 
pany, who originated it, should take out a 
patent. (Howard is referred to among his 
intimates as the “Bishop” because of his 
ecclesiastical dignity and _proclivities.) 
This line is a stripe of bright aluminum 
paint that is used to illuminate every cor- 
ner and every floor-line in the Norwich 
plant: Howard substituted aluminum 
paint for the white paint used for similar 
purposes throughout the trade, because it 
is cheaper to apply; it is more luminous; it 
does not tarnish with repeated mopping; 
it lasts longer; it looks much better and it 
will illuminate even the darkest corners 
with surprising brilliance. In combina- 
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tion with steel blue and white interior 
trim, the effect is surprisingly pleasing. If 
any of you happen to be at the Cleveland 
Convention of the G.O.P., where the Re- 
publicans will foregather to make a Deal 
to end all Deals, look for a gentleman with 
an aluminum hat band. It probably will 
be Sumner. (Speaking of aluminum paint 
reminds us to mention that Vita-Var 
Corp., 50 Albert St., Newark, N. J. has a 
specially luminous variety.) 


PRE-FABRICATED FACTORIES 


Some of you are planning to build new 
factories or office buildings. Others need 
just an additional shed, warehouse or out- 
building. In any case it will pay you to 
have a look at the insulated steel, pre- 
fabricated buildings marketed by Insu- 
lated Steel Construction Co., Middle- 
town, O. The usual type of steel building 
is as hot as an August bride in summer and 
cold as an old maid in winter. This type 
of insulated building is made of sections 
having inner and outer walls between 
which is packed a granular insulating ma- 
terial of some sort. Steel floors are avail- 
able but you may use with this type of 
building any kind you wish. In multi-or 
single story sections, these buildings do 
not look like cheap ordinary steel build- 
ings, but have an air of solidity and per- 
manence like masonry. 


MONEL METAL BUCKETS 

Pails of differing capacities, some of 
which are accurately graduated, can be 
had in monel metal from International 
Nickel Co., 75 Wall St., New York. You 
can never tell when buckets like these will 
come in handy in batch work. 


FLEXIBLE GLASS 


Libby-Owens-Ford, Toledo, O. wish to 
call attention to Tru-Flex, a tempered, 
flexible plate glass, which has enormous 
resistance to shock and actually bends 
under heavy loads. Just putting it in the 
record because you can never tell when 
such an item will satisfy the requirements 
of a difficult job. 
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PLUG BUSTER 

Here’s an instrument that will exactly 
fulfill the requirements of the proverbial 
constipated Jew. It is a pressure gun for 
use in freeing plugged pipe lines. It is a 
small affair resembling a fire extinguisher, 
operated by a trigger and having a rubber 
plug around the discharge nozzle. Using 
this gun you first shut off the discharge of 
the pipe line that is plugged. Then you 
fill the pipe from the point where it is 
plugged up to the inlet point. Then you 
shove the gun in, pull the trigger, and, 
whoops! a thousand pounds of compressed 
air is suddenly released upon the column 
of liquid leading to the plug in the line. 
Remember this the next time a cream, 
tooth paste, shaving cream or sewer line 
gets stopped up. The gadget is made by 
The Maintenance Co., 449 W. 42nd St., 
New York City;—you should have one in 
your maintenance department. 


GLASS 


The glass that polarizes light passing 
through it, which was described to you a 
while back, is now commercially available 
according to Land-Wheelwright Labs. 
166-10 Darthmouth St., Boston, Mass. 


TWO-STAGE INTEGRAL TYPE 
VACUUM PUMP 

The New Beach-Russ Two-Stage In- 
tegral Type High Vacuum Pump is the 
natural result of extensive experience in 
meeting very high vacuum requirements, 
as in exhausting Neon signs, lamps, radio 
tubes, vacuum bottles, etc. to within 14 
micron. For chemical and kindred proc- 
esses where there is likelihood of moisture 
content, as in distillation, evaporation, 
vacuum filtering, drying, moulding, etc., 
this pump is guaranteed to maintain 
vacuum within 1 M. M. of absolute. It is 
tested for a vacuum of 1/10 M. M. of 
absolute. 

For chemical, cosmetic and pharmaceu- 
tical plant service, this pump is equipped 
with the new Beach-Russ Water-Oil Sepa- 
rator which collects and continuously dis- 
charges all accumulated water without 
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Presents a large filtering area. Is compact, efficient. 
Filtering media is rapidly changed. The Brum Dise 
principle is exclusive with us. Universally recognized 
in this country and throughout the world for its 
efficiency and the unsurpassed brilliancy imparted to 
the liquids filtered by it. 

Fumished in two sizes—12 and 18 inch discs. 

Send for Bulletin DF1 for details of operation, specifi- 
cations, capacities, etc. 


Portable Combination Outfits 
For Filtering, Filling and Pumping Operations 


The U. S. Multiple Drum Disc Filter can be had in a portable 
combination outfit for the filtering, pumping and filling into 
containers. These outfits can be readily moved about the 
bottling plant and brought up to storage tanks, casks or barrels 
wherever they may be located, for all of these operations in 
combination or any of them independently. 


Alll of these outfits come with motor, connections and hose 
complete. 

We make other Portable Combination Outfits with a Strainer 
Filter, Filler and Pump combinations. Send for Bulletin CO1 
on combination outfits. 


mounted on a_ portable 





U. S. Multiple 


Drum Disc Filters 


are used by outstanding plants in the 
Drug and Cosmetic line, such as 


Colgate, Palmolive, Peet Co. 
The Norwich Pharmacal Co. 
Hoshi Pharmaceutical Co., Tokio, Japan 
Andrew Jergens, Cincinnati 


Hamlin Wizard Oil Co. 
Walgreen Drug Co., Chicago 
Kolynos Company 

Kissproof Company, Inc. 


and in hundreds of other plants in all 
lines of industry where a fine filtration of 
liquid products is required. 


Combination Outfit No. 6 
U. S. Drum Disc Fiiter and 
Bronze Rotary Pump 


Combination Outfit No. 4 U. S. Drum 
Disc Filter, Bronze Rotary Pump and 8 
tube Siphon Filler mounted on a 
portable frame. 





WASHING, FILLING and PACKAGING ENGINEERS 


Manufacturers of 


Agitators Filters 

Belt Conveyors Pumps 
Cappers Strainers 
Corkers Storage Tanks 
Dryers Washers 


Water Stills 

Vacuum Fillers 
Accurate Measure Fillers 
Siphon Fillers 

Piston Fillers 


U. &. BOTTLERS MACHINERY CO. 


4011-4033 No. Rockwell Street 
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Offices in all principal cities 


Chicago, Illinois 
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affecting the vacuum produced. It is 
built of any required metal to resist cor- 
rosion and is constructed without valves, 
gears or springs to eliminate the principal 
trouble spot in process work. 

In this pump the two cylinders are cast 
integral. Connecting piping and fittings 
are not required. Thus the tendency to- 
ward leakage between the first and second 
stages of vacuum is obviated. Moreover 
a great deal of floor space is saved by the 
compact pump design. It is equipped 
with automatic lubrication and runs 
quietly. 

This pump is made for capacities of 8, 
15, 30, 55, 100 and 200 cubic feet per 
Larger sizes are built to meet 
It is made by 
New 


minute. 
special requirements. 
Beach-Russ Co., 50 Church St., 
York. 


ADDENDA ON LABELING 


The new labeler, made by New Jersey 
Machine Corp., Hoboken, which 
shown at the recent packaging Show, will 
apply labels ranging in size from one-half 
inch square, to 314 inches square, whether 
of paper or metal foil, plain or embossed, 
and apply them with recise register to all 
types of containers, glass, plastics, tin, 
wood, or cardboard. As demonstrated at 
the Show, the machine applied a rectangu- 


Was 


lar paper label to one side of the bottle, 
and a metal oval shape to the reverse side. 
While the speed of applying varied with 
conditions in the booth, the average, when 
maintained ran from 30 to 40 a minute. 
Accuracy of register is one of the “must” 
features of the machine performance. Ap- 
plication of labels into recessed surfaces, 
without calling for special glass designs to 
make this possible, is another. And posi- 
tive control of adhesive, to prevent seep- 
age, and consequent wiping of bottles is 
the third big feature. 

Other models, fitted with pressure pads 
of special design will offer the same feat- 
ures for use on full round, oval round other 
curving surfaces of bottles. These adapta- 
tions will not materially affect the sensa- 
tionally low price of the machine . . . and 
as a contrast to conditions present in 
existing labeling machines, change parts, 
to accommodate both hopper and labeling 
ends should nominally cost no more than 
six to fifteen dollars. This is an item of 
extreme importance, where several sizes 
of containers are to be labeled, for in other 
machines, these change parts come to sub- 
stantial amounts. 

The Model 86-M ‘‘Midget Labelrite’’ is 
capable of being used for handfeed, and for 
fully automatic inclusion with a produc- 
tion line, taking the bottles or other con- 
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NEW JERSEY MACHINE’S 
NEW LABELER 


tainers from filling and capping units, and 
applying labels automatically. A tandem 
set-up, with a simple reversing station be- 
tween them accomplishes application of 
labels on both sides of the container, in 
continuous motion, and with the same 
degree of perfection in all features, as on 
the hand-fed machine. 

Probably the outstanding remarks to be 
made upon this new packaging develop- 
ment, is its unprecedented flexibility, and 
its extremely low cost. (less than $1,000). 


BIG TUBE FILLING 


Manufacturers of products packaged in 
collapsible tubes, especially those prod- 
ucts likely to cause seepage at the sealed 
end of the tube, will be interested in the 
announcement of a new machine which 
closes and seals larger size tubes—up to 7” 
in length—with the WESTITE Hermetic 
Closure. ‘This leakproof closure has pre- 
viously been practical only for smaller 
tubes except when applied by full auto- 
matic filling, closing and sealing equip- 
ment. 

This machine is the new Stokes No. 
179-H Model which, with one operator to 
place the tubes in the cups, will close and 
seal hermetically from 45 to 50 tubes per 
minute. It is equipped with an automatic 
tube ejector, a tube preformer to insure a 
smooth, unkinked fold, and a conveyor for 
filled and sealed tubes as used on the well- 
known 90-D Machine. The dial is large 
(as on the 90-D model) allowing ample 
room for placing larger diameter tubes or 
for the essential preforming operation. The 
automatic ejector in certain cases also 
makes it possible for the same operator to 
tend this machine and a filling unit 
economically. After the tube is filled, the 
operator places it in the cup in the dial of 
the closing unit from which it is auto- 
matically ejected after closing and sealing. 

A filling unit for liquids and semi- 
liquids can be combined with this machine 
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A NEW“STEP IN POWDER FILLING 









Feed 
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dustless in operation. A conveyor removes the 


packages, One operator should average as" 


many as 20,000 packages in an eight-hour day. \ \ 


But that is not all. This same unit may also be 





with the simple removal of the rotary devi¢ 
It may then be adjusted to fill by gross weight, 
by packing, volume or auger, using the tu 
of the auger as a measuring device. In this fay 
the method of filling best suited to,any par- 
ticular package may be chosen. 4 





With the rotary device attached, for smaller 
packages, the patkages may/have a maximum 
diameter, or width, of three inches and a mini- 
mum of onginch. The height may vary from 
ae quarter inches to one-quarter inch. 

sed for larger packages, weights up to five 
pounds may be accommodated, 
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and a special model is available to handle 
tubes up to 2” in diameter and 10’ in 
length. 

This machine is recommended for man- 
ufacturers whose production does not yet 
justify investment in a full automatic fill- 
ing, closing and sealing machine. It can 
be used also to apply the WESTITE 
Closure in conjunction with the manu- 
facturer’s present filling equipment. 


THE GRAB BAG 


If you want to get a line on what’s doing 
in mixing heavy materials such as tablet 
and pill masses, ask Mort Ross of Charles 
Ross & Son, 83 Emerson Place, Brooklyn, 
N. Y., to send you a copy of his new bul- 
letin on kneading and mixing machinery. 
About every kind, size and design of mass 
mixer is here presented and Mort tells me 
his mixers will handle anything from Hell 
to Harlem. That’s pretty inclusive but in 
a way it does describe the applications to 
which Ross mixers have been put. 
run across them everywhere; in paint fac- 
tories, in ceramic plants, in rubber plants, 
in cosmetic and drug plants, in chemical 
and food plants. Mort and his brother 
Charlie are a couple of good eggs; you 
should become acquainted. 


You 


Ball & Jewel 

The oldtimers in the trade will recall the 
name of Ball & Jewel Co. although they 
have not heard it in quite some:time. It 
isn’t that the company has not been alive 
and vigorously growing, but that they 
have turned their attention in the inter- 
vening years to the manufacture of ma- 
chinery wholly different from the cutters, 
grinders and shredders for which they 
were once known in our trade. But they 
are still making all kinds of grinding 
machinery for drugs, extracts and spices 
and we’re sure they will be glad to hear 
from old friends. The address is Brooklyn, 
Ne YY. 
Lancaster Mixer 

To mix a batch of face powder or oint- 
ment or facial clay in one type of mixer is 
something of an accomplishment. But you 
can do it in the Lancaster countercurrent 
mixer made by Lancaster Iron Works, 
Inc., Lancaster, Pa. The machine is so 
constructed that the batch has no alterna- 
tive but to mix quickly and thoroughly. 
It resembles the old fashioned chaser in 
that it consists of a slowly revolving pan, 
which carries the batch under a mulling or 
milling roll and a set of ploughs, which in 
turn are driven around a center point, set 
eccentrically with the center of the rotat- 
ing pan. The mixing mullers and ploughs 
are driven in opposite direction to the 
movement of the pan. We told you about 
this mixer quite some time ago and we are 
reminding you of it again because it really 
is an efficient and scientifically constructed 
mixer and deserves wider investigation. 
Most of the boys who saw it were scared 
away because it looks rather formidable 
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and somewhat difficult to clean. It isn’t 
really, and it is self discharging, which is of 
great importance in mixing sticky plastic 
Another reason for reminding 
you of this mixer is that it definitely can 
be used for making shaving cream and 
milling it at the same time. 
ago one of the lads in the trade described 
how he used to make first rate shaving 
cream in an old fashioned chaser. The 
Lancaster is simply a chaser brought up to 
date by the addition of attachments that 
keep all of the batch in motion all of the 
time, thus preventing dead spots and en- 
suring a proper mix. As Lancaster has a 


masses. 


A short time 


number of smaller models now available 
and also a pony or change can mixer con- 
structed somewhat on the same intensive 
mixing principles, we'd advise checking in 
again. 


Corrosion-Proof Metal 

If you're in need of stainless steel, monel 
or any other corrosion proof metal screen- 
ing or metal cloth conveyor belting drop a 
line to Cambridge Wire Cloth, Cambridge, 
Md. They have a new line. 


Dust From Air 


Owens-Illinois would like to hear from 
you if you’re interested in removing dust 
from air. They'd like to tell you about 
applications for glass wool filters, and they 
want you to know that arrangements have 
been made to carry glass wool filter units 
in local stocks all over the country so that 
you can get replacement units in a hurry 
whenever you need them. 


Process News 

Process News, that informative and en- 
tertaining little house organ published by 
F. J. Stokes Machine Co. has come in, and 
as usual is crammed full of useful informa- 
tion. If you are not getting a copy regu- 
larly, drop John Silver of the said com- 
pany a line and he’ll be delighted to put 
you on the list. 


Aluminum News 

Another house organ we always like to 
see come in is the Aluminum News Letter, 
Andy Mellon’s little house bulletin. What 
appeals to us is the fact that the applica- 
tions of aluminum regularly described are 
always new and ingenious, hence you get a 
pretty good idea of how technical men’s 
minds are operating in many different in- 
dustries. If you want it ask the Aluminum 
Company of America, Pittsburg, Pa., to 
put you on the list. But don’t address 
your letter to Andy Mellon. He doesn’t 
look after the correspondence any more; 
he’s been promoted. 


Capping Machines 

Herb Leonard of Consolidated Packag- 
ing Machinery Corp., Buffalo, New York 
would like you to have a copy of his new 
bulletin on automatic capping machines. 
This new bulletin contains a collection of 
commendatory letters which reads like a 
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Who’s Who of the trade. Now the differ- 
ence between Herb and Andy Mellon is 
that if you write to Herb, he’ll answer you 
personally. He hasn’t been promoted yet; 
he’s still only the president of the com- 
pany. 


Hydro Magma 

Whittaker Clark & Daniels, 260 West 
Broadway, New York, have prepared for 
you a very interested brochure on Hydre 
Magma, a paste form of milk of magnesia 
U.S. P. XI. All you have to do to make a 
first rate milk is add water and mix. For 
this purpose a drawing is shown of a very 
efficient, and inexpensive mixing arrange- 
ment, consisting of a wooden tank and a 
turbine type mixing unit, manufactured by 
New England Tank and Tower Co., 
Everett, Mass. According to Whittaker, 
Hydro Magma paste “produced a U.S. P. 
XI milk of magnesia free from the earth- 
like, chalky taste of the oxide process and 
the unpleasant taste of the epsom salt 
process.” And of course it can be made 
more quickly and easier than either. The 
book contains a lot of experimental, 
scientific data and you should get a copy 


forthwith. 
PERSONAL NOTES 


Many of you will be glad to learn that 
George Bengert, Assistant Superintendent 
of the Norwich Pharmacal Co. has the 
rather unique distinction of being the first 
production man in the trade to win a 
diaper flipping contest. It happened this 
way. In rambling around the country we 
dropped in to see the boys at Norwich and 
have a look at the Norform machine they 
invented, which does everything but—. 
We learned then that Roy Copley, plant 
engineer of the company was scheduled to 
go to Utica that evening to attend a 
safety dinner and receive a medal for not 
killing more than forty-seven men a week 
with the contraptions he turns out. We 
were somewhat familiar with the principle 
of safety, but never having heard of it in 
connection with a dinner, we decided to 
tag along with the boys and look into the 
matter. It turned out that the dinner 
was attended by a mob of production men 
from the adjacent territory, many of 
whom looked as though they were in need 
of safety and others appeared as though 
they hadn’t thought of it soon enough. 
While the dinner was in progress Roy was 
called to the head of the class and a bronze 
medal the size of a wash boiler cover and 
weighing about fifty pounds was pinned on 
his manly chest. Directly afterward the 
Director General, or whatever he was, 
demanded that a half dozen of the men 
most recently married come forward for 
slaughter. That’s where Bengert fits into 
the picture. He was so new in the mar- 
riage business at that time that he still 
creaked. Each of the newlyweds was then 
presented with big diapered dolls and told 
to switch the diapers and replace them 
with others which hung backstage. Or- 
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MIKRO fine FACE POWDER AND ROUGE 
WITH THE NEW, DUSTLESS 


MIKRO-PULVERIZER 


REG. U. S. PATENT OFFICE 


THE EASIEST, FASTEST, MOST ECONOMICAL, EFFICIENT AND 
SCIENTIFIC METHOD OF PRODUCING FINE FACE POWDERS 
AND ROUGES USING BATCH OR CONTINUOUS METHODS 


MIKRO-PULVERIZING PRODUCES THE SCIENTIFICALLY CORRECT 
AND UNIFORM PARTICLE SIZE WITH ABSOLUTE 
AND CONSTANT CONTROL 





Perfect dispersion of color and blending of per- 
fume is secured. Users report reductions of 30% 
in color costs. 

Sifting is entirely eliminated. Simply premix the 
ingredients and put thru the Mikro-Pulverizer. A 
perfect finished product is produced. No addi- 
tional treatment is required. 

Mikros permit perfect matching of face powder 
and rouge colors with no batch variation. 

Users report savings of 50% and more in process- 
ing costs alone. 

Furnished in four sizes for small and large produc- 
tion. Mikro-Pulverizers are compact—require 
little space—consume little power—simple and 
sturdy—moderate in cost—and require no skilled 
attendance. 

Send a rough mixed batch of your product for a 
test. Let us prove our claims. Your material will 
be returned and a complete report fumished. 
Strictly confidential. No cost or obligation of 
course. - 
Mikro-Pulverizers are in use by saad known 
firms such as: 








Allied Products Inc. 
American Advertised Products 


American Cyanamid & Chemical Co. . $ 

saeance- Dina ere- No. 1SH. Mikro-Pulverizer for small production work. Fur- 
veron Cosmetics, Inc. , : ‘ 

ealndiien Geemauenion nished complete with motors and drives and mounted on stand 

Calco Chemical Co. Inc. as shown (with or without casters) it is ready for operation— 

Celluloid Corporation a complete miniature pulverizing plant. 

Colgate-Palmolive-Peet Co. P » = 

E. I. duPont de Nemours & Co. Johnson & Johnson Monsanto Chemical Company 

Max Factor & Co. H. Kohnstamm & Co. New Jersey Zinc Company 

Geigy & Company —— Pigment & Color Corp. Frank H. Overton Laboratories 

Genera’ Aniline Works - H. Krueger Inc. Oxzyn Company 

Glidden Company + and Fink Inc. Parke Davis & Company 

Gordon Gordon Ltd. Lip Rouge Laboratories Roessler & Hasslacher a Co. 

Helfrich Laboratories of New York Inc. Geo. W. Luft Co Sherwin-Williams Co. 

H. R. Laboratories Mallinckrodt Chemical Works Titanium Pigment Company 

The Andrew Jergens Co. Merck & Company Worcester Salt Company 


Visitors to the Toilet Goods Association Convention are invited to visit our plant and see this equipment perform. Communicate 
with our N. Y. Office, 30 Church Street, Telephone: Cortlandt 7-6533 to arrange for visit 


PULVERIZING peal COMPANY 


107 VALLEY ROAD ROSELLE PARK, N. J. 
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dinarily a problem like this would be duck 
soup for a production man, but the trouble 
was that these dolls weren’t big enough. 
Besides, the boys were a bit nervous, be- 
cause it doesn’t often happen that a man 
is called upon to remove the diaper from a 
doll in the pitiless glare of a spotlight. 
We'd be nervous ourselves. But George 
proved himself to be a gentleman of 
delicacy and dispatch. He showed his 
practical nature by standing the doll on 
its head while he dashed for the new 
diaper so that she or it couldn’t repeat on 
him. The practical streak in him comes 
from the fact that we both were brought 
up in the same town, at the same time and 
on the same street. George won. We 
can’t say we were impressed by his tech- 
nic, which should have been better con- 
sidering his upbringing, and it seemed to 
us that he didn’t observe the laws of safety 
in his performance. We ought to know 
because we once got a couple of broken 
ribs in a similar endeavor. If any of you 
feel moved to congratulate Mr. Bengert 
he’ll be glad to hear from you. Wire him 
collect. 


LIPSTICK FILM MEASUREMENT 


Did you ever try to make an exact com- 
parison between the films applied to the 
lips by two different lipsticks? We don’t 
mean the ordinary test by which the sticks 
are applied to the arm for purposes of 
visual comparison. We mean the sort of 
test by which you can measure the thick- 
ness of the film with absolute accuracy. 
Harvey Seil, of Seil Putt and Rusby, and 
ourselves devised a method that beats the 
visual method for accuracy, even though 
it is still subject to further refinement. 

It is obvious that in making a com- 
parison of film thickness the manual 
method is very poor because it isn’t pos- 
sible to apply lipstick by hand with uni- 
Therefore, the stick which 
has been leaned upon heaviest will in the 


form pressure. 


ordinary course of events show the thick- 
est or heaviest film. Another variable 
factor is the difference in cross section; the 
widest mark will be made by the thickest 
stick. Another variable is the shape of the 
end of the stick. A round one will make a 
mark of certain width; a pointed one 
another; a chisel shaped one another. 
Realizing these variables Doc Seil and I 
set up an apparatus to make an accurate 
comparison with as many of the variables 
as it is humanly possible to do so with the 
means available in a laboratory. To 
eliminate the variables due to differences 
in shape of points and in differing di- 
ameters, we took a glass tube four inches 
long and having an internal diameter of 
three-eighths inch. Into this glass tube we 
inserted a plug of cotton which fitted 
snugly but not immovably. Then we 
melted the lipstick samples and cast them 
in other short pieces of glass tubing so that 
we would get samples that would fit the 
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first glass tube or holder in which they 
were to be held. After inserting the lip- 
stick sample into the holder made of glass 
tubing as described, we weighed the holder 
and the sample it contained under very 
careful conditions to determine its precise 
weight. 

This holder was then transferred to a 
clamp affixed to an ordinary iron labora- 
tory table stand, and the clamp was low- 
ered until the end of the holder containing 
the lipstick sample was within an eighth 
inch of a flat piece of chromium plated 
steel about six by ten inches in size. Of 
course, before weighing the sample and its 
holder we carefully squared the lower end. 
At this point then we had a sample of lip- 
stick held absolutely vertically above a 
polished chromium plated surface (tile or 
glass would do as well) with the exposed, 
squared end of the lipstick pointing down- 
ward. 

Then we prepared slides consisting of 
very heavy transparent cellulose stitched 
to white bond cardboard, which was ruled 
One of these 
slides was placed under the lipstick holder, 
Then 


a glass rod having a series of rubber corks 


in uniform parallel lines. 
and held at a predetermined point. 


at one end to serve as weights was care- 
fully weighed and thrust into the lipstick 
The weight of this rod 
forced the lipstick sample into contact 
with the transparent cellulose and held 
it there at 
Then the paper slide was drawn 


sample holder. 


uniform, unvarying pres- 
sure. 
under the lipstick sample for a definite dis- 
tance and this procedure was continued 
until the desired area had been covered, 
the lines or marks not being allowed to 
over-lap. 

After this, the lipstick holder was care- 
fully removed without directly touching it 
with the hands, so that its weight would 
not be influenced by moisture, and it was 
weighed again. The difference between 
the weight of the holder before the slide 
was drawn under it and its weight after 
drawing, represented the weight of the 
film on the paper. 

By using transparent paper a visual 
record was obtained of the uniformity of 
the film under constant pressure and it 
was possible to make a direct comparison 
of color characteristics. Sticks that tend 
to make a smeary, crumby mark could be 
instantly compared with those that made 
a uniform line. 
vealed effects in the stick due to varying 
hardness. In some of those tested, the line 
at one point was wide and smooth and at 
another narrow and irregular. Such condi- 
tions being due of course to poor control of 
manufacturing and casting processes. 


The same process re- 


The only thing lacking in the device is a 
method of moving the paper slide to and 
fro with absolute accuracy. It would be 
easy to make a table that could be moved 
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in two directions in the horizontal plane 
and upon which the paper slide could be 
rigidly fastened. Another method would 
be to mount a reel of cellulose tape on one 
side of the table and to rewind it at con- 
stant speed at the other. Then by weigh- 
ing the reel before and after film weights 
could be determined, but because of 
smearing, the tape would not give as good 
a comparative record as a flat sheet or a 
piece of flat glass. ; 

By having several sample holders in the 
same clamp it is apparent that comparison 
of several different sticks can be made at 
the same time. By passing the finished 
slide through ammonia vapor the color 
will develop quickly, if by chance it con- 
tains any fluorescein derivatives, and a 
color comparison can readily be made. 
Doc Seil and I feel that this device while 
not absolutely fool proof is accurate on a 
comparative basis because any errors in 
the method will be reflected in all samples 
in the same proportion. 


Chlorbutanol 


Chlorbutanol, trichlorobutyl alcohol, is 
a white, crystalline substance with a cam- 
phoraceous odor and taste. The com- 
pound occurs in two modifications, hy- 
drated with 14 molecule of tater of 
crystallization and anhydrous. It is sol- 
uble in about 125 parts of water and al- 
though this solution is strong enough as a 
surface anesthetic, a 1% solution can be 
made by using 12.5% of glycerin in the 
preparation. The saturated aqueous solu- 
tion of chlorbutanol is a bacterial inhibitor, 
about 15 times as strong as boric acid. 
Chlorbutanol is used by month for the pre- 
vention of gastric irritation, in seasick- 
ness, car-sickness and in vomiting from 
It is hypnotic, sedative and 
anti-spasmodic in action. 


other causes. 


A 1% solution with menthol and cam- 
phor in mineral oil has been used as a 
spray in inflammation of the nasal mucosa 
and as an inhalant in rhinitis and other 
affections of the respiratory passages. Ap- 
plied locally, chlorbutnaol is frequently of 
value because of its anesthetic and antisep- 
It is used externally for 
painful wounds and burns, including sun- 
In a suggested formula, use 144% 
of benzocaine and 144% of anhydrous 
chlorbutanol in an ointment containing 
petrolatum. Since benzocaine is soluble in 
various fats to the extent of 214%, the 
strengths suggested allow the anesthetics 
to be in solution, the only form in which 
they are active. The formula consists of 
1 part benzocaine, 1 part chlorbutanol, 40 
parts corn oil, 40 parts anhydrous lanolin, 
118 parts of white petrolatum. Heat the 
corn oil to 80° C. on the water bath. Add 
the benzocaine, and when it has dissolved, 
add the chlorbutanol, the lanolin and then 
the petrolatum. Stir to a uniform mass 
and allow to cool. 


tic properties. 


burn. 
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NEW 


1. “RB-2” 1 
Rotary Tablet 
Machine — Produces 

400 to 500 tablets per minute 
up to 54” in diameter. Features 
include semi-steel frame, completely 
enclosed twin disc clutch and drive, 
punches and pressure rolls. Has adjustable 
Anti-Capping Device, easily adjusted feed frame, 
patented Excess Pressure Release which can be 
set to the required pressure, simplified adjust- 
ments and accessible working parts, stainless 
steel hopper and chromium-plated finish. Punches 
and dies easily changed. Makes special shaped 
tablets. Belt or motor-driven. 

2. *“*BB-2”’ Rotary Tablet Machine—for 
large production, 1000 to 1500 per minute of tab- 
lets up to 14” in diameter. Same features as 
RB-2 (see above) including Anti-Capping Device, 
twin disc clutch, semi-steel construction and Ex- 
cess Pressure Release. Special model available 
for ““double compression.”’ 

3. “E” Single Punch Tablet Machine— 
Capacity 90 to 100 tablets per minute. Size of 
tablets 1/20 of a grain up to 44” in diameter. 
Simple, compact, rugged, modern design. Sim- 
plified adjustments for weight and hardness. Can 
be equipped with Excess Pressure Release. Makes 
odd shapes as well as round tablets. Belt or 
motor-driven. 

4. Granulating Mixer, No. 21—Rugged, 
powerful; tilts for discharge; has improved in- 
terrupted spiral agitator for handling colored as 
well as standard granulations. In standard or 
special metals. Three standard sizes. 

5. Oscillating Granulator, No. 43-A4A—Rug- 
ged, powerful; quiet and smooth in opera- 
tion. Easy to clean and adjust. Used for effer- 





MACHINES --- 































2 


vescing salts 
and breaking down 
compressed slugs into 
granulations. Portable model 
available. 

6. Electrically-heated Drying 
Closet No. 38—Compact, self-contained 
with blower. Material on all |16 trays uniformly 
and rapidly dried. Strong, rigid, fireproof. 

7. Below—Coating Pan with new No. 1-A Stand which 
has large base for greater stability. Pan may be adjusted to res 
quired angle for best results. Above—Compact, inexpensive, direct- 
motor driven model (pans available up to 30 in. in diameter). 

8. Polishing Pan which can be mounted interchangeably with Coating 
Pan on No. 1-A stand. Design of Polishing Head facilitates quick polishing 
and produces high lustre. 


Stokes Pharmaceutical Equipment 


Tablet Making Machines Percolators and Extractors 
Granulating Mixers Bottle Washers 

Oscillating Granulators Solvent Recovery Apparatus 
Coating and Polishing Pans Vacuum Pumps 

Drying Closets Special Machinery 

Drug Mills Tube and Jar Filters 

Ball and Jar Mills Powder Fillers 
Sifters and Mixers Jacketed Kettles 
Tablet Triturate Molds Emulsifiers 





Suppository Molds 
Lip Stick Molds 
Compact Presses 
Ointment Mills 
Capsule Molds 
Capsule Fillers 
Vacuum Stills 
Vacuum Dryers 


Conveyors Water Stills 


RIS ToKes MACHINE COMPANY 
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NEW ECONOMIES 





Accurate, uniform tablets produced at high speed, granu- 
lations prepared with a minimum of labor—these, and 
similar advantages are involved for the users of the new 
Stokes Tablet Making, Coating and Preparatory Equip- 
ment. Past is the time when the production department 
could be allowed to “get along” with multiple punch 
presses producing inaccurate tablets, hand granulating, 
inefficient drying rooms, obsolete mixers, etc. Moderniz- 
ing your equipment pays continuing dividends through 
savings effected, at thesame time producing better tablets. 
During the past few years, our entire line has been re- 
designed to incorporate improvements which reflect our 
close association of over 40 years with the pharma- 
ceutical field. 
Rugged construction and simplicity of design, to insure as 
nearly as possible trouble-free operation—have al- 
ways been fundamental principles on which 
our equipment was built. These new 
machines—as even the illustrations 
4. 



















show—conform to these prin- 
ciples with the obvious 
benefits to the user of 


5 the equipment. 


5932 Tabor Road 
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Olney P.O. 
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Typical of the improved features is the Anti-Cap- 
ping Device embodied in the rotary tablet machines. It 
permits the operation of the machine at higher speeds 
with granulations which would otherwise “cap” and 
cause serious operating difficulties. This feature is be- 
coming increasingly indispensable in compressing granu- 
lations including acetanelid, amidopyrine and acetyl- 
salicylic acid which, being prepared by the pre-com- 
pressing method, usually contain excess “fines” or pow- 
der. A number of these machines, so equipped, are 
operating at speeds 50 to 100 per cent faster than was 
formerly practical. 
Another example. The use of the 43-A Oscillating Granu- 
lator shown below shortens the time and labor of granu- 
lating. Because of its design and rugged construction, it 
can also be used for granulations involving the precom- 
pressing method and for the manufacture of effer- 
vescing salts. 
At the same time that we have improved our machines, 
we have expanded and improved our advisory service and 
laboratory facilities. In our laboratory, we have semi- 
plant scale equipment for the demonstration of the recom- 
mendations of our staff which includes an expert tablet 
maker and coater, as well as chemical and mechanical 
engineers. Tested suggestions regarding formulas, the 
preparation of materials and plant layout, are always 
available to our customers; not only on tablet-making 
and auxiliary equipment, but on process equipment for 
extraction and solvent recovery, vacuum distilling, 
vacuum drying, etc. 
Consult us on any of the equipment listed. 
Ask for Catalog 36 which describes 
7 our entire pharmaceutical line. 









Philadelphia, Pa. 
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Dissolves- Mixes- Emulsifies- Mills 
All in One Short Operation 
ABBE-LENART MIXER 


Revolutionizes Ointment Preparation 


A prominent drug company uses the Abbe-Lenart Mixer with unusual 
results. Dry powder is added to melted ointment base and finished 
material is produced by simultaneous mixing of the powder, dispersion 
and milling into the liquid. Thus, one machine does what was previ- 
ously required in several consecutive operations. 





Whatever your product, by using the Abbe-Lenart Mixer you are 


Showing mixing action of assured of 
Abbé-Lenart Mixer (Patented) 


1—Rapid, intensive, thorough 4—Small powerconsumption. 

mixing. 5—Quick, easy cleaning. 
2—Ease of operation. 6—Long service life. 
3—Low operating cost. 


Capacities from 1 to 550 gals. 
Also 1 qt. laboratory size. 


An ideal time and labor saver for Investigate this unusual unit. Ask for Bulletin No. 39. 
cough syrups, medicines, liniments, 


lotions, emulsions, cold creams, ABBE ENGINEERING COMPANY 


tissue creams, ointments, etc. 
Manufacturers of Mills, Mixers and Sifters 


56 CHURCH STREET NEW YORK, N. Y. 
Baltimore - Boston - Buffalo - Chicago - Akron - Cleveland - Pittsburgh - Detroit - Louisville - Los Angeles 








TIME MARCHES ON! 


Yesterday’s revolutionary dis- 
coveries and inventions are 
today’s accepted facts. For 
tomorrow we look ahead to 
newer, greater achievements. 


Forty years ago, the first Kiefer 
machinery paved the way to lower 
bottling costs, and to improved bottling 
and packaging machinery and methods. 





McKESSON & ROBBINS, Inc., BRIDGEPORT, CONN. 





THE KARL KIEFER MACHINE CO., CINCINNATI, O. 





1936! The Karl Kiefer Machine Co. still leading the way---its engineers in plants 
busy studying, planning, working with bottlers, large and small---its factory busy 
designing, building new, improved equipment for tomorrow's production. 





Higher speed Bottle-cleaning machines for rinsing, sterilizing, Bottle Closing Machines, Conveyors, 

air cleaning. Smaller units as well. Higher speed Bottle-filling Packaging Tables, Filters, Pumps. 

machines and new semi-automatics. Write for full details or call us in to help solve 
. your problems and try to effect savings in your plant. 





eveaeis: Seall=matar (fl sie 


| CINCINNATI, OHIO | 
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FOR 
WINTER 
DRYNESS, 
ON 
HUMID 
SUMMER 
DAYS... 


LECTRODR YER 











TRADE-MARK REG. U. S. PAT. OFF. 


“ACTIVATED ALUMINA SYSTEM” 


YOU CAN NOW FILL YOUR ORDERS ON SCHEDULE 
NO DELAYS BY HIGH HUMIDITY 


LECTRODRYERS now being used in tabletting No liquids, messy or corrosive chemicals. Mechan- 


rooms, packagingrooms,coatingrooms, storagerooms ically simple—no pumps or compressors to require 
for hygroscopic chemicals, for drum and tray dry- regular overhauling. The active material (Activated 
ers, etc., to get winter dryness on humid summer days Alumina) needs no replacement. Units may be 
and for faster and more uniform drying conditions. obtained for reactivation by gas, steam or electricity. 


PITTSBURGH LECTRODRYER 
CORPORATION 


FOOT 32nd STREET, PITTSBURGH, PA. 
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ae of many products is assured through pH 
control . . . the loss of a single batch more than off- 
setting the cost of testing equipment many times. . . not 
only in the cosmetic field but in serums and pharmaceu- 


ticals, etc. Three more anesthetic makers bought the 
COLEMAN pH Electrometer last month. The list of 
large and small pharmaceutical manufacturers now using 


the COLEMAN reads like a Blue Book of the industry. 
COLEMAN pH Electrometer 


- a —— ——— —-—— 





DIRECT READING 


IS IT ACID OR ALKALINE? 
Posiive, reproducible results are obtained, appeal- 


ing alike to chemist and plant foremen. . . “‘push- 
button” testing . . . used in water or oily, colored, gas- 
eous, creamy or viscous materials! The GLASS electrode 
is PREPARED and ready for use, as is the reference 
electrode. 





FORTABLE 


Chemicals, dyes, cold creams ot 


i | pharmaceuticals are simply placed 
in the cup, “null” point found on 


: the needle and pH is read 
: DIRECTLY on dial. For 1 mil. 
quantities, a Micro electrode is 


used. . .and even a TITRA- 
TION Assembly is available. 


UGGED and self-contained, with the exception of 

wash water for cleaning the GLASS electrode, the 

COLEMAN is but $125.00, COMPLETE for pH work 
. . at the vat or in the laboratory! 





DON’T WAIT FOR A RETURNED shipment 
before investigating the COLEMAN! 


@ Write for No. 3535DC. . . descriptive booklet and 
list of users, or better. . . we will send the COLEMAN 
on 5-day FREE triall No official committment is needed. 


LABORATORY SUPPLIES AND CHEMICALS 


ILKENS: SDERSONS 


Af) WOT 








aaa ~CAPS 
Tighter and Faster 








eee We made this screw capper 
ay because of the insistence of 
a great number of our 
friends that there was a dire 
need in the industry for a 
machine of this type that 
would really work. 





A fast capper, fool-proof and 
easy to operate, one that 
could be slammed and 
banged around all day and 
still keep on going at the end 
of a day, a month, a year or 
a lifetime. 


A capper that would work 
equally well on any style, 
shape or size cap, be in- 
stantly adjustable for tight- 
ness and unusual condi- 
tions. 





Built to the recognized Alsop 
standard of quality, sim- 
plicity and economy. 





One of these cappers will be 
sent to you on ten days’ 
trial if you will just ask for 
it and send along sample 
caps. 


ALSOP 





HY-SPEED Electric Screw Capper 


Write for large New Cata- 
logue, Mixers-Filters-Tanks- 
Fillers-Labelers-Rinsers, etc 


Engineering Corp. 
Col. 5-2686 
39 W. 60th St.’ New York, N. Y. 

















il REBUILT 


EQUIPMENT 


PARTIAL LIST 


2—Size **B** Day 200 lb. motor driven Powder 
Mixers. 
2—Size **C’’ Cay 400 lb. motor driven Powder 
Mixers. 
5—Pony Mixers, 8, 15, 40 gallon, belt and 
motor driven. 
15—Dough Mixers, 1 to 5 bbl., jacketed and 
plain. 
2—Giant motor driven Cream Mixers, 30 and 
80 qt. 
10—Ointment Mills, 1 qt. to 10 gals. 
10—Copper Jacketed Kettles, 10 to 200 gals. 
2—U.S. Bottlers multiple disc Filter, 12’’, 18”. 
1—Kiefer diacell Filter. 
3—Zeitz No. 2, No. 4 Furka Filters. 
3—Day Powder Packers. 
1—U. S. Bottlers Model, A-6 Acme Filler. 
1—U.S Bottlers 8-spout Vacuum Filler. 
1—Kiefer Rotary Visco Filler. 
5—Stokes, Colton, Rodgers Tube Fillers, 
Closers, Crimpers. 
3—Colton Tablet machines. 


Our Warehouse is in New York City 


Send us your inquiries today. We can 
save you money! 


STEIN — BAIL 


CORPORATION 






























ROT ROWO 
7. 
SOs een 


Agent for George G. Rodgers Co. 


187 Varick St. 


Cable Address: —Bristen 
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LIQUIDATING SPECIAL PURCHASES 
FROM FOUR DISCONTINUED PLANTS 





Lazelle Perfumers @ Druggist Research Labs. 
Manhattan Chem. Co. @ DeNovo Cosmetics 





Karl Kiefer, Pneumatic Scale, U. S. Fowler Vacuum and 
Gravity Fillers. 
Colton No. 1 Suppository Press—Colton automatic Filler, 
Closer and Clipper. 
Day, Ross 214 to 40 gal. Pony Mixers—Day, Ross Invincible 
Mixers. 
Day, Stokes, and Stokes & Smith Powder Fillers—World, 
National, Ermold Labelers. 
Colton and Stokes Single and Rotary Tablet Machines—in 
all sizes. 
Day and Gedge Gray Sifters and Mixers, 15 to 2000 Ibs. 
capacity. 
Ww. ¢ =. 100 gal. Jacketed Mixers—Ross 30 gal. Jacketed 
xer. 
Straub, Raymond, Williams Hammer Mills—Mead Mills 
No. 1 and No. 2. 
Kettles, Filter Presses, Coating Pans, Stills, Conveyors, 
Cappers, Tanks. 


Send for complete lists of new and reconditioned 
equipment, 


Each Machine Guaranteed 
Re-conditioned Good-as-New 


See First first” 











419 Lafayette St 


ment” 





First Machinery Corp. sew ron cs 
We purchase your surplus equip 











Let us make 
the kind of 


TOILETRIES 
& COSMETICS 


you'll be proud to call 
Your Own 


Let us manufacture, bottle, label, and ship (if desired) 
your own private brand of cosmetics, toiletries, drug sun- 
dries or dry packaged chemicals.4,We are qualified to 
manufacture for you, since we have been producing our 
own products successfully for many years. By entrusting 
production to us, you are assured of quality, depend- 
ability, and speed. We have large alcohol permits. . . 
modern high-speed equipment, large plant. . . quick 
access to rail, water and truck transport. 


You can rely on our experience and sincerity to produce 
your product as conscientiously as if it were our own. 
Your reply will be kept in strict confidence. 


EDWARD ROSEMAN, President 


ADDE £: 


526-30 Light St., Baltimore, Md. 


























GRINDING--- 


D A DISSOLVING--- 


and MIXING EQUIPMENT 


Day Handy 
Liquid Mixer 










Day Vitreous 
Pot Mill 







een ee « 


SAY CO. 
Me NATE ORE 





Day Howard 
Mixing Kettle 





Day Ointment Mill 


For processing ointments, lipsticks, rouge-masses, tooth pastes 
and powders, bath-salts, drug-extracts, tablet-granulations, 
heavy cosmetic pastes, clay packs, extraction of crude drugs 
under vacuum, heating or cooking during mixing, ete. 

Descriptive material on processing equipment for these pur- 
poses will be mailed on request. Or if you have a specialized 
problem in processing, our engineering department will be 
glad to work with you in determining what equipment is best 


suited to your needs. 


Tee JH. Day Company 


Factories and Principal Offices 
CINCINNATI, - Onno. 
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No. 2 Rotary 
Tablet Machine 





New and Improved! 


We have no yearly models—but improvements and 
refinements are being constantly added to Colton 
machines. 


There are over five hundred Colton Rotaries in use. 


Superior design, sturdy construction and ease in 
operation have made this possible. 

The No. 2 Rotary Tablet Machine has such desir- 
able features as positive pressure, eliminating varying 
thicknesses of tablets; hardened steel gear drive, 
eliminating frequent replacement of worms used on 
other makes, and sliding upper punch holders, to hold 
the punches rigidly, enabling the manufacture of 
special shaped tablets most satisfactorily. 


Write for Catalogs. 


ARTHUR COLTON COMPANY 


2620 East Jefferson Ave. 
Detroit, Michigan 

















NEW LOW PRICE! 


Now at the lowest price ever offered 
You, too, can owna... 


KEINE X screw capper 


Screw Capper 


Here is the finest, fastest, easiest to use portable machine 
made—the unit used and endorsed by leading drug and 
cosmetic manufacturers throughout the country. 


A KINEX capper in your plant will mean 

1. A saving in time and labor. 

2. Leakproof, airtight, uniform sealing. 

3. Elimination of slow, careless hand tightening. 
The KINEX is not just a low-price machine but a fool- 
proof, rugged dependable unit built for hard work. Used 
on tray or conveyor belt—caps up to 100 per minute— 
handles any style or type 
of cap. Learn about its 
exclusive time-saving 
operating and mechan- 
ical features. 





Representatives in principal 
cities will demonstrate a unit 
in your own plant—without 


obligation. 


Send for full details 
TODAY! 





THE 


Ludcke Corp. 
42 North Beacon Street 
Watertown, Mass. 


FREE TRIAL 























REBUILT 
EQUIPMENT 





up to 1” diam. 


144” diam. 
2—Ayars Tablet Counting & Filling Machines. 
1—Colton No. 3 Tablet Stacking and Boxing Machine. 
1—Package Machy. Tablet Filler. 
1—Package Machy. Sample Wrapper. 
Dry Powder Sifters & Mixers, lab. size to 4000 Ib. cap. 


double unit. 


capacity each, on stands. 
1—Day 8 gal. compound geared, b.d. Pony Mixer. 
3—Day Clipper Emulsifiers, 12, 24 and 50 gals. cap. 
5—Siphon and Gravity Bottle Fillers; 2, 5 and 6-spout. 


TUALLY NEW. 
2—McDonald ‘‘Weeks’’ Automatic Labelers. 


matic Labelers. 
5—Ointment Mills 6” to 18” dia. 


1—Buffalo Can Filler, up to gallon cans. 
1—Colton No. 10 worm type Paste Filler for jars and cans. 





2—F. J. Stokes Rotary ‘‘D’’ Tablet Machines, direct motor driven, 


1—Colton No. 4!4 single punch Tablet Machine, belt driven, up to 


5—Powder Fillers; Day, Stokes and American make, single and 


18—Heavy gauge Aluminum Steam Jacketed Kettles, 175 gallons 


1—Pneumatic Scale Corp. 11-spout ‘‘Samco’’ Bottle Filler. VIR- 
1—World Rotary Automatic Labeler as well as several semi-auto- 


1—Alsop 50 gal. Hy-Speed Tank and Filter, with pump and motor. 


MISCELLANEOUS~—Kettles, Drug Mills, Pulverizers, Sifters and 
Screens, Filters and Filter Presses, Mixers, Coating Pans, Tanks, 
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Agitators, Water Stills, Pumps, etc. Send for complete bulletin. 


What have you for sale? Send us a list. 


Consolidated Products Company, lnc. 


20-21 Park Row Telephone: Barclay 7-0600 New York, N. Y. 


Warehouse and Shops: 335 Doremus Avenue, Newark, N. J. 
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NEW 
ERTEL CAPPER @ Fulter Out Sales Resistance with 


@ The Ertel Hand Cap- 


tir of" H the ERTEL ASBESTOS DISK FILTER 


without wrist motion 
.. without operator 















fatigue Sane without a 
owy fo . ean * Built in sizes to handle any production. Send us a sample of your 
one $9. 3c liquid and let us prove what an Ertel Asbestos Disk Filter can do. 






uy. Efficient in per- 
formance. Fast. Posi- 
tive. Get one and try 
it yourself. Comes com- 
$9.75 plete with one chuck. 
PATENT Other size chucks easily 
APPLIED interchangeable. Send 
FOR sample of cap. with 
order. 
















Also Manufacturers of 


@ Neutral Asbestos Filter Sheets, Pumps, 
Portable Mixers, Glass Lined Tanks, 
Jacketed Tanks, Portable Bottle Fillers 
Vacuum or Gravity, Alleghany Stainless 
Steel Tanks. 


ERTEL corporation 
Dept.B., 120E.16St. New York, N. Y. 













-LMPROVEDG 
WORLD 
LABELER 


MODERNIZE with 
MANTON-GAULIN 
Two-Stage Homogenizer 


No plant is completely equipped without one of 
our homogenizers. They eliminate compounding 
troubles and vastly improve the quality and ap- 
pearance of your products. Many oils and medi- 
cines are made more effective therapeutically and 
much more palatable by homogenization. 


Creams, ointments and liquid and semi-solid 
emulsions of all kinds are made more stable and 
more appealing in appearance. Suspensions such 
as milk of magnesia are made more stable. Medi- 
cines, solutions and other liquids are made clearer 
and more uniform. 








If you want to make fine products, 
make them with an M-G Two-Stage 
Homogenizer. Many sizes available. 
The most flexible labeling machine. 
Easily equipped for labeling any size 
bottle or jar. Many exclusive mechan- 
ical features, developed by manufac- 
turing experience of morethan 35 years. 










The Manton-Gaulin 


Manufacturing Co., inc. | 


EVERETT :: MASS. % Economic Machinery Company 


WORCESTER, MASS. 


‘Makers of plete line of automatic and 


2 tesla atte £82 
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Perfume Notes 





Cyclamal 


An aldehyde having the glacier odor of Alpine Cyclamen. 


It imparts a refreshing note to compounds and, owing to its intensity, is 
very economical. 

Cyclamal is a 100% pure chemical of good fixing power. It may be used 
from 14 to 5% in Cyclamen or Lily of the Valley compounds and from 1/10 


of 1% to 2% in Lilac, Mimosa and various fancy bouquets. 


Cyclamal will not discolor, is not irritating, is stable in the presence of 
alkalies and very economical to use. 


Face Powder Base Z 


Advertising and distribution are expensive. The product which pays 
dividends is the one which, because of its appeal, goes along on its own mo- 
mentum, aiding the push of its advertising. 


Women appreciate the cosmetic which adds to their beauty and no part of 
the make up is so important as the face powder in this regard. A powder either 
leaves a powdery, made up appearance or a smooth natural bloom. 


To achieve the latter is the aim of all manufacturers of fine face powders, 
and no ingredient has been produced which will give the desired effect as well 
as Agfa Face Powder Base Z. In addition to its faculty of adding slip and 
adherence to the powder, its remarkable covering power so smoothly coats the 
epithelial cells (the enlargement of which is one of the most common skin 
blemishes) that a natural bloom is effected, giving the skin a fresh, healthy tone 
without undue evidence of make up. 


Samples are at your disposal. 


A thorough trial will convince you. 


AGFA AROMATICS DIVISION 


General Drug Company 
170 Varick Street New York, N. Y. 
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Using Aldehydes 

Two important products in the aroma- 
tic field which have been showing marked 
increase in volume sales are Aldehyde C-11 
and Aldehyde C-18 (so called). 

Aldehyde C-18 has lately come into 
prominence due to the growing popularity 
of the Gardenia scent. In reality it is not 
a true aldehyde but the lactone of oxy- 
nonylic acid, sometimes called cocoanut 
aldehyde by the flavoring trade where it 
has been used as a base for artificial 
cocoanut flavors for several years. 

It is extremely necessary to masque this 
cocoanut characteristic in making a Gar- 
denia scent, the most practical way being 
to first make an artificial Tuberose using 
this as a base and then (since Gardenia has 
a resemblance to Tuberose, using this 
product as a builder and modifying with 
such products as Phenyl Ethyl Alcohol, 
Jasmine, Ionone and Rhodinol. It does 
not discolor powders, creams, or soaps but 
should be used with the utmost discretion 
due to its great intensity. 

Aldehyde C-11 has lately come into 
prominence since the perfume type using 
Aldehydes has become popular in per- 
fumes and toilet preparations of the Chanel 
type. This aldehyde which is more deli- 
cate than Aldehyde C-8 or Aldehyde C-9, 
has been widely used in the past especially 
in Rose odors, but the increasing demand 
for item has been mainly due to the change 
in vogue of popular perfumes introduced 
recently by the French perfumes. Also, 
its use in soap perfumes has led to a larger 
consumption of this item, and for this 
reason the manufacturers of Aldehyde 
C-11 have been attempting through chem- 
ical research to perfect a cheaper method 
of manufacture. The methods now used 
are quite expensive and the price of the 
product is prohibitive in some cases where 
price is the main consideration. 

It is unfortunate that more attention 
has not been given to Alcohol C-11 which 
in the writer’s opinion, is more delicate 
and stable than its corresponding Alde- 
hyde. Its possibility lies in the hope that 
some perfumer of the future will be able to 
develop its possibilities as has been the 
case of C-18 and C-12. 


Eau de Cologne 

The classic Eau de Cologne is made from 
a variety of citrus oils and neroli oil, in 
particular, is usually considered absolutely 
essential in order to give the product its 
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aromatic base and its invigorating effect. 
The classic Eau de Cologne has no dis- 
tinctive perfume note of its own and there- 
fore is ideally suited for dispelling an or- 
dinary headache, soothing tired nerves, a 
quick rub-down after the bath, and for 
refreshing the patient in the sick room. 

Although it has no perfume of its own, 
or possibly because of that fact, it will 
blend with any perfume and never clash 
with it, even enhancing its scent in most 
cases. 

A modern development has been a per- 
fumed Eau de Cologne, which is a com- 
bination of the classic Eau de Cologne and 
a perfume note. But unless these per- 
fumed products retain the citrus base, 
they are bound to lose the characteristic 
refreshing note and become simply toilet 
waters. 

Style cycles and trends are more fre- 
quent and more important in the perfum- 
er’s field than perhaps in any other part of 
this industry. The trend to perfumed 
Eaux de Cologne, which we have just de- 


scribed is one. Another one, which is of 
particular importance at the moment is the 
considerable demand which seems to be 
arising for smelling salts. Those perfum- 
ers who have permitted smelling salts to 
lie idle would do well to revive them, while 
those who have none in the line, might 
with profit, see that this item is included. 
From all indications, the present good sale 
is increasing, although no one as yet 
seems to know just why. 


Kerozone 

Kerozone is an altogether new ‘“‘fresh 
air’ odor. Obvious applications im- 
mediately suggest themselves as in thea- 
ters as a spray or introduced into the air- 
cooling system. The odor is unusually 
valuable in connection with insecticide 
sprays to substitute a clean, attractive 
odor for the usual kerosene. Best odor 
values are obtained when the preparation 
is used in the form of a spray or vapor. 
Givaudan-Delawanna, New York. 





“With this odor Madins would be ravishing.” 
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‘There are limits to what an all-purpose cream will do.” 


Not if it’s made from 


PROTEGIN X or TEGIN 


We don't often catch “The Drug and Cosmetic Industry” making mis- 
takes, but maybe it’s our own fault. We've stressed the purity of our CREAM 
BASES again and again in our advertising in these pages, but we have 
neglected to point out that they are edible. 


PROTEGIN X and TEGIN give soapless, neutral and non-toxic creams. 


Try these All-Purpose Creams: 


water-in-oil oil-in-water 
Protegin X 22% 5% 
Tegin a 14 
Glycerin 3 3 
Lanolin 3 am 
Mineral Oil 10 10 
Water 62 68 
Th. Goldschmidt Corporation 
147 Waverly Place New York 


515 S. Fairfax Ave., Les Angeles @ 325 W. Huron St., Chicago @ 80 Boylston St., Boston @ 512 Washington St., San Francisco @ 245 Union Blvd., St. Louis 
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* COMPOUNDER’S CORNER 


Lanolin 


Lanolin is a complex mixture of esters of 
higher alcohols and the free alcohols them- 
selves. In contrast with other animal and 
vegetable fats it contains no glycerine, 
either in the free state or in combination 
with fatty acids. Moreover, it is different 
from ordinary waxes in that it contains 
some lower alcohols and fatty acids. The 
alcohols, such as cholesterin, isocholesterin, 
oxycholesterin, metacholesterin, lanolin 
alcohol, carnaubyl alcohol, ceryl alcohol, 
etc. form esters with the acids. The acids 
include stearic, palmitic and oleic acids as 
well as cerotic, myristic, carnaubic and 
other high acids. In contrast with the 
usual glycerine ester fats, lanolin can be 
exposed to the action of air for a long time 
without liberating acids and becoming 
rancid. It is also very stable to acids and 
alkalies and can be partially saponified 
only by prolonged action at high tempera- 
tures and under pressure. 

Adeps lanae anhydricus is the com- 
pletely refined lanolin. It is a yellow, 
salve-like substance with little odor and 
especially no goaty odor. It should melt at 
about 40° C., for a product with a higher 
melting point is absorbed more slowly by 
the skin. It is soluble in ether, benzine, 
chloroform, benzol, carbon disulfide, ace- 
tone and in boiling absolute alcohol, but is 
only slightly soluble in ordinary alcohol 
and insoluble in water. It can absorb 
about twice its weight of water without 
losing its salve-like character. Lanolin 
must be free from alkali salts of acids, 
soaps, ammonium salts, glycerine and 
organic impurities. When heated for one 
hour at 100°C., one gram of lanolin 
should lose very little weight and thus 
show its freedom from water. 

Lanolin, especially in small quantities, 
becomes lighter in color on storage. The 
surface first becomes lighter, and the 
whole mass becomes bleached as air grad- 
ually penetrates. At the same time the 
original dull appearance changes and the 
lanolin acquires a glassy luster while it 
becomes somewhat thicker and more solid. 
These changes take from 8 to 10 weeks to 
become noticeable, but may take place 
more rapidly in smaller packages. Appar- 
ently no change in the chemical properties 
of lanolin occurs in the aging process and 
different batches of varying ages may be 
treated alike. 
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Lanolin itself is very viscous and salves 
containing it as the sole component are 
inclined to be sticky. Because of the differ- 
ent power with which they hold water, 
cold creams and lanolin creams are essen- 
tially different. In the first, water is 
loosely held and is liberated when the 
cream is rubbed on the skin. Evaporation 
of water causes the well-known cooling 
effect. Since the water in a lanolin cream 
does not separate so readily, the cooling 
effect may be entirely missing. This seems 
to be a relatively minor factor, however, in 
determining the popularity of the cream. 
On the other hand, a lanolin cream con- 
taining large proportions of fatty oils and 
water will liberate water fairly easily. 

A cosmetic cream should also be soft and 
easily spread; lanolin itself is tough and 
sticky but when mixed with fats, oils and 
water it produces fine cosmetic creams. 


The effect does not depend upon the addi- 
tion of water alone, the combined action of 
oils and water being necessary. 

The oldest cosmetic lanolin preparation 
is the still popular lanolin cream, lanolini- 
mentum leniens. The supplement to the 
Austrian pharmacopoeia calls for 2 parts 
of lanolin, 2 parts of white petrolatum and 
one part of orange flower or rose water. A 
German pharmacopoeia recipe specifies 
400 parts of lanolin, 200 parts of olive oil, 
100 parts of white petrolatum, 45 parts of 
glycerine, 241.5 parts of water, 5 parts of 
alcohol and .5 parts of vanillin with essen- 
tial oils. The first formula gives a soft 
cream while the lanolin content in the 
second is quite high. 

It is sometimes advisable in the man- 
ufacture of lanolin creams containing large 
proportions of water to study the addition 
of perfume. When the cream is relatively 





‘Mother will have to pay for these mud-packs.” 
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AND TELEPHONE BEEKMAN 3-3156-3!162 


PLYMOUTH ORGANIC LABORATORIES: INC CABLE ADDRESS PARSONOILS NEW YORK’ 
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PLYMOUTH BIG FOUR 


PLYMOUTH Crystal “E” White Oil PLYMOUTH White Cirine Wax 











Water-white, odorless and tasteless and of A special grade of White Ceresin Wax 
U.S.P. Acid Test. Used as a standard by the prepared for the cosmetic trade. Absolutely 
cosmetic industry for 30 years. white and odorless. 









PLYMOUTH Zinc Stearate U. S. P. PLYMOUTH Stearic Acid, Triple-pressed 
Specially manufactured by us for face Eastern Distributors for Harkness & Cowing. 
powder manufacturers. Absolutely white, This is the finest triple-pressed saponified 
odorless. Covering 30 years experience this Stearic Acid available from any source. 
represents the ultimate Zinc Stearate. Also lodine number 1.5 to 1.75. Extremely pure, 
Magnesium. odorless. 










A complete line of Cosmetic Raw Materials carried 
in stock, comprising Lanolin U.S.P., Petrolatums U.S.P., 
Sun-bleached Beeswax U.S.P., Spermaceti U.S.P., 
Imported White Ozokerites, Precipitated Chalk 
U.S.P., Magnesium Carbonate U.S.P., Zinc Oxide 
U.S.P., Imported Java Rice Starch. 


PLYMOUTH SPECIALTIES 




















PLYMOUTH Powder Base No. 7 PLYMOUTH Soapless Shampoo Base 
A new raw material for face powder man- Low in final cost because it will take up 
ufacturers. From 5-10% added to your greater amount of water and remain per- 
present formula will improve your powder, fectly clear and of heavy body. Easy to 
giving it more adhesiveness, greater spread odor. A combination of soluble Olive and 
and covering power. Castor Oils combined with specially treated 


White Mineral Oil. 
PLYMOUTH Sun-burn Preventer 


Oil Concentrate ISO-VITAFOL “’F” (Vitamin F) 
High in effectiveness, low in final cost. We are marketing the Iso-Vitafol “F” sup- 
Simple to combine in sun-burn preventer plied with a biological assay. Also the 
oils, creams or lotions. Scientific data cover- Plymouth Mineral Oils containing guaran- 
ing its use and effectiveness is available. teed 1% of Iso-Vitafol “F”. 


PLYMOUTH 


ESTABLISHED QUALITY 


RAW MATERIALS 
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your best perfumes that ''m 
that harmonizes so well with women's apparel 
today. 


CORIOMA is pungent and retentive, yet it 
does not possess the harsh character some- 


JUST OFF THE BOATHI 


cts. It is power- 
with all fancy notes 
ypre, Lycopsis, Fougere and 
woody odors. It does not discolor soap. May 
we send you samples to prove its advantages 
are real? 


GIVAUDAN 


DELAWANNA in C 
80 FIFTH AVENUE, NEW YORK, N. Y. 


Branches: Philadelphia Los Angeles Cincinnati 


Detroit Dalias Baltimore New Orleans Chicago 


San Francisco Seattle Montreal Havana 
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unstable, addition of perfume to the 
finished product may cause separation of 
water or even complete breakdown. In 
these cases, the cream may be more stable 
if perfume is incorporated in the mixture 
before the addition of the water. 

Lanolin creams containing only lanolin, 
oil and water or even glycerine do not rub 
into the skin as do the ordinary cold 
creams because of the viscosity of the 
lanolin. To overcome this, short-fibered 
components, such as beeswax or ceresin 
may be added. A good lanolin cold cream 
is made according to the following form- 
ula: white beeswax 42 parts, spermaceti 
48 parts, white petrolatum 360 parts, 
anhydrous lanolin 200 parts, water 350 
parts. The odor of the lanolin is not par- 
ticularly difficult to cover. The cream has 
the virtues of lanolin and in addition is 
easily and smoothly rubbed into the skin 
without leaving an excessively greasy sur- 
face. 


Synthetic Waxes and Fatty Alcohols 


Rilan War is the trade name of a new 
synthetic wax which is _ considerably 
lighter in color than the usual grades of 
carnauba wax and some of the other syn- 
thetic waxes. It is unusually hard and is 
thus particularly useful in polishing com- 
pounds. The wax melts at 84-85° C., has 
a specific gravity of .98 at 15°C., acid 
value of 25, saponification value of 155 and 
an ester value of 130. Creams prepared 
with Rilan Wax are smooth, their struc- 
ture is homogeneous, amorphous and non- 
crystalline. Creams made with this wax 
will not sweat even at high temperatures. 

Lanette War is a trade name for a mix- 
ture of cetyl and stearyl alcohols made by 
the hydrogenation of fats, and possesses 
the usual properties of these compounds in 
stabilizing emulsions. Lanelle Wax S X is 
the same mixture of stearyl and cetyl 
alcohols but contains in addition a neutral 
emulsifier. Because of this addition, the 
wax is readily dispersible in water without 
further addition and makes fine white, oil- 
in-water creams. The creams are neutral 
in reaction and compatible with many ma- 
terials which destroy stearate creams. 
Stenol is also a mixture of cetyl and stearyl 
alcohols, but with a somewhat larger pro- 
portion of the latter compound. 

Ocenol is a yellowish liquid with a fatty 
odor at ordinary temperatures. It is prac- 
tically free from acids and esters and is a 
mixture of stearyl and oleyl (unsaturated) 
alcohols. Lorol is a nearly water white 
liquid which consists of a mixture of C12, 
C14, C16, C18 saturated fatty alcohols 
with the C12 and C14 alcohols predominat- 
ing. The mixture is neutral and has useful 
emulsifying properties, but its persistent 
odor is somewhat unpleasant. E. I. 
duPont de Nemours & Co., Inc., Wil- 
mington. 
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Fatty Creams 


All solid emulsions containing large pro- 
portions of fats or oils are considered under 
this heading. According to their com- 
position, creams are called cold creams, 
lanolin creams, petrolatum creams, etc. 
The proportion of fat as well as water 
varies within wide limits. Nevertheless, 
the high fat content does not necessarily 
mean that the skin is made visibly oily. In 
fact, the most modern creams contain sub- 
stantial amounts of fats but do not impart 
an oily luster to the skin. Creams of this 
kind are unsaturated water-in-oil creams, 
that is, they are capable of taking up more 
water than they contain. A relationship 
of this kind assures a high degree of sta- 
bility. Absorption by the skin depends to 
a large extent upon the type of fat or oil 
used. Olive oil is absorbed slowly, while 
spermaceti, lanolin and cocoa butter are 
easily absorbed. Substances which are 
absorbed very little if at all, such as 
petrolatum and mineral oil are improved 
in this respect by the addition of choles- 
terin, metacholesterin, wool wax, cetyl 
alcohol, etc. The same result is obtained 
by emulsification with water. In contrast 
with oil-in-water emulsions, larger amounts 
of water increase the viscosity and solidity 
of water-in-oil emulsions. 

In these creams only pure, stable and 
well-preserved fats should be used. Rancid 
fats and oils are definitely harmful. Bees- 
wax, various oils and especially spermaceti 
impart an odor to the finished cream. The 
following substances are widely used in 
fatty creams. Lard, preferably hardened 
and preserved; olive oil, peanut oil, pref- 
erably hardened; fresh coconut oil (or 
hardened) ; sesame oil; cocoa butter; goose 
grease; almond oil; egg oil; avocado oil; 
petrolatum; beeswax; synthetic waxes; 
spermaceti; glyceryl monostearate; glycol 
distearate ; wool wax; lanolin; cetyl alcohol; 
paraffin; mineral oil; ozokerite and ceresin. 

As in the preparation of all emulsions, 
maximum stability of the product should 
be striven for. Homogenizing is important 
in that it makes a more stable product and 
also assists absorption. It is incorrect to 
believe that increased amounts of water 
always increase absorption. 

If the fats themselves to not contain 
emulsifying agents these must be added to 
enable the fats to take up water. Any 
material that could possibly irritate the 
skin must be omitted from cream: form- 
ulas, which means that neutral emulsions 
should be prepared where possible. Neu- 
tral emulsifiers include cholesterin and its 
derivatives, wool wax, pure lanolin, cetyl 
alcohol, spermaceti, etc. 

In most cases there is no particular diffi- 
culty in perfuming fatty creams. Odorless 
preservatives, such as the esters of p- 
hydroxybenzoic acid, should be used. 
Large quantities of perfume should never 
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be used to cover odors since excessive 
amounts of essential oils may destroy the 
emulsion and absorption of the cream may 
lead to irritation. Substances like petrola- 
tum, paraffin and mineral oil make ab- 
sorption slower but they have an import- 
ant effect in stabilizing the creams. 


New Sun Screen 


Sunburn Preventative No. 2 isa new ma- 
terial being presented for use as a sun 
screen to be used in preparations prevent- 
ing sunburn and promoting tanning. It is 
sold as a thick, oily material, soluble in 
mineral oil and stable in creams and lo- 
tions. It is non-irritating and in fact is 
emollient in its action. Tests have proven 
its effectiveness and it is used in much 
smaller concentrations than .is the case 
with the usual sun screens. A three per 
cent. solution in oil gives effective protec- 
tion from sun burn. Givaudan-Dela- 
wanna, Inc., New York. 


Tan-Jel 


Tan-Jel is a finished sun-tan prepara- 
tion sold in bulk ready for repackaging. 
The preparation is a transparent neutral 
jelly containing a sun screen and it lique- 
fies when applied to the skin. It may be 
colored and perfumed as desired and is 
easily packaged by simply melting, pour- 
ing into jars and allowing to cool. The 
price is low. Sherwood Petroleum Com- 
pany, Inc., Brooklyn, N. Y. 


Coleman pH Electrometer 


The Coleman pH Electrometer provice: 
a simple and reliable means of applying 
the glass electrode to everyday pH and 
titration tests. The built-in amplifier 
eliminates the reflecting galvanometer 
while the hermetically sealed heavy walled 
electrodes provide extreme ruggedness and 
portability. The glass electrode may be 
used in the presence of oxidizing or reduc- 
ing solutions, chlorine, dyes, bleaches, 
turbid or oily mixtures and works ac- 
curately under most difficult conditions. 

Successive tests consist merely of im- 
mersing the glass electrode bulb in liquid 
contained in the sample cup, adjustment 
of the dial for “null’’ point and the accur- 
ate determination of hydrogen ion concen- 
tration is thus a matter of seconds. 

The scale reads directly in pH units, is 
9 inches long and is engraved on a large 
dial. The accuracy is .05 pH, sensitivity 
.02 pH. No preparation of the electrodes 
is required except washing in distilled 
water. Both the reference electrode and 
the glass electrodes are filled and sealed at 
the factory. Wilkens-Anderson Company, 
Chicago. 
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but when it comes to 


TRAGACANTH 


there are right grades and wrong grades—expensive grades and 
economical grades—everything depends on your particular re- 
quirements. That is why you should avail yourself of the advice 
of experts before making your purchases—lest, for example, you 
pay $1.00 a pound and buy a cheaper quality than you need, or 
pay 40¢ and buy a costlier quality than you need. 


Our stocks of Tragacanths not only carry our guarantee of quality 
and dependability—they include every conceivable variety of 


Aleppo and Persian— Ribbons, Flakes, Crystals, Powder and 
Special Millings. 


Needless to say, our facilities—expert chemists, complete milling 
equipment, and long practical experience—are always at your 
disposal to assist you in selecting the ideal type of Tragacanth 


for your individual purpose. 
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ADVANCING THERAPY 


Misuse of Tannic Acid in Burns— 
According to Dr. Frederic Taylor, writ- 
ing in a recent issue of the “Journal of the 
American Medical Association,” tannic 
acid may do more harm than good when 
applied to mild burns. Tannic acid, when 
applied to a burned area in which some of 
the tissue is still alive, will not only tan 
the burned tissue but it will also act upon 
germinal cells which take part in the re- 
pair action. In this way, healing may be 
delayed. Dr. Taylor suggests that the 
coagulation treatment of burns be re- 
served for the most severe types and that 
bland wet dressings and ointments be used 
on the great majority of second degree 
burns. 

Mapharsan for Vincent’s Disease— 
Mapharsan has been credited with very 
rapid and complete eradication of Vin- 
cent’s disease or trench mouth, according 
to a report from the Wisconsin General 
Hospital appearing in the “Journal of the 
American Dental Association.” Vincent’s 
disease is a spirochete infection and has 
been treated by means of applications of 
arsphenamine, neoarsphenamine, Fowler’s 
solution, etc. Mapharsan is a newer 
arsenical, consisting of meta-amino-para- 
hydroxyphenylarsenoxide, which has been 
used with some success in the treatment 
of syphilis. Its action is different from 
that of the usual arsenicals in that it is 
effective without having first to be changed 
into an active form. Intravenous injec- 
tion is sometime used, but the treatment 
generally consists of the local application 
either of the soild or of the solution. The 
amount of the drug used for a single treat- 
ment was usually from 40 to 60 mg. Five 
treatments were sufficient, on the average, 
to bring about complete cure. The arsen- 
ical treatment caused no damage. 


Pneumonia Serum—The lives of 25,- 
000 to 30,000 sufferers of pneumonia might 
be saved each year by serum treatments if 
serum which is free or inexpensive were 
now generally available, according to Dr. 
Russell L. Cecil, chairman of the sub- 
committee on pneumonia of the Medical 
Society of the State of New York. 

Serum for the so-called pneumonia Type 
1 could effect a two-thirds reduction in the 
death rate and promising serums are also 
available for Types 2, 5, 7, and 8. 

Colloids in Medicine—At the recent 
Convention of the American Chemical 
Society.in-Kansas City, Dr. S. S. Kistler 
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described the general applications of col- 
loids to science, technology and medicine. 
He said that the University of Toronto 
had been using colloidal arsenic in the 
treatment of cancer with some success. 
The Mayo clinic uses a solution of gum 
acacia as a substitute for blood trans- 
fusions to maintain the volume of fluid in 
the veins until the depleted system can 
create new supplies of blood. Others have 
reported the use of colloidal gold in the 
treatment of alcoholism, while sinus infec- 
tion, goiter and headaches have responded 
to colloidal treatment. Colloidal silver, 
lead and gold are being used experiment- 
ally to determine their reaction on disease 
germs. Detection of syphilis may ulti- 
mately be simplified by the colloidal 
method. 


Non-toxic Silver Germicide— Minute 
silver oxide particles which can pass 
through the skin and which have powerful 
antiseptic and disinfectant properties en- 
abling them to kill streptococci germs and 
cure respiratory infections in rats were 
described to members of the American 
Philosophical Society at the second session 
of its annual meeting held in Philadelphia. 
Dr. John H. Muller, professor of chemistry 
at the University of Pennsylvania, de- 
scribed his investigations with finely dis- 
persed silver oxide which led to the pro- 
duction of an agent that is being tried 
clinically in the treatment of diseases 
caused by pus-forming germs. The silver 
suspension is said to be more effective than 
the powerful but highly corrosive silver 





“It's really too bad reducing medicines are dangerous.” 
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A Message to 
Large Buyers of Cetyl Alcohol! 


We call to your attention 3 types of Cetyl Alcohol we supply. 
We quote: 


Cetyl Alcohol Tech. 
(approx. 90%, m. p., about 42° C. Iodine No. about 18) 
Single Cases of about 118 Ibs., per lb. $ .70 

5 oe ee oe 


-65 
10 oe Lay ee .60 
20 oe Lad 7) 55 
50 é sé ee 50 


Cetyl Alcohol Refined 
(approx. 94%, m. p., about 45° C. Iodine No. about 8) 
Single Cases of about 132 lbs., per lb. $ .80 

5 oe oe sé 


-70 
10 io) ee ee .65 
20 oe ee ee .60 
50 ee oe “e 55 
Cetyl Alcohol Pure 
(approx. 99%)—Single Cases, 100 Ibs. St 61-65 
5 Cases or more eg uss 1.55 


All quotations f.o.b. N.Y.C. 
The Refined grade is suitable for finest cosmetics at a great saving. Samples cheerfully sent. 


R. F. REVSON CO. 


_« MS, NY” , 
91 Seventh Avenue a em New York City 
SPECIALIZING IN CHEMICALS FOR THE COSMETIC INDUSTRY 


GARDENIA 1403 

















A marvelous creation with that 
genuine true-to-the-flower 


note at a very attractive price 





POLAK’S FRUTAL WORKS, Inc. 


San Francisco 


Loc Angeles 350 West 31st Street New York, N.Y. — Vancomc 
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compounds, yet so bland that it can be 
applied directly to the eyes. 

Dr. Henry H. Donaldson, of Wistar 
Institute, in discussing Dr. Muller’s paper 
said that when an epidemic of respiratory 
infections appeared among the rats in the 
Wistar colonies silver suspensions were ad- 
ministered in their drinking water and the 
epidemics cleared up immediately. To get 
particles small enough, the carefully puri- 
fied silver oxide are ground with light 
mineral oil continuously for 2 weeks in a 
colloid mill. When this combination is 
applied to the skin in the form of an oint- 
ment, a gram of the particles disappeared 
through the skin in two minutes. A 
peculiar property of silver in this form was 
that it did not remain in the tissues and 
produce black discoloration of the skin, 
but was almost totally excreted in eighteen 
days. 

Contrary to expectations, silver oxide 
was not transformed into the chloride or 
other salts of the metal, but remained as 
the oxide until it came into contact with 
lesions. Where disease processes were 
active, the suspended silver oxide became 
the reservoir from which a supply of silver 
hydroxide was drawn. The hydroxide 
produced the beneficient effects on the 
lesion. The silver oxide produces the hy- 
droxide at all points in the body, but the 
amount is so small it causes no change in 
the pH of the blood. When localization 
at diseased tissue takes place, the hydrox- 
ide is supplied directly to the tissue and 
destroys harmful bacteria. The silver 
oxide suspensions are said to be entirely 
non-irritating and non-caustic and can be 
applied directly to the eyes in high con- 
centrations. 


Disinfecting Action of Bergamot— 
V. Marino has studied the bactericidal 
effect of bergamot emulsions, stabilized by 
the addition of sodium carbonate. Ex- 
periments made on the destruction of B. 
coli communis showed that the disinfecting 
action of the emulsions was due solely to 
the oil and not to the soda which was 
present to the extent of 1—3% as an 
emulsifier. The disinfecting action de- 
creased when the amount of sodium car- 
bonate present was insufficient to emulsify 
the oil, so that this power is apparently 
related to the fineness of the particles. 

Emulsions of linalyl acetate had a dis- 
tinctly greater bactericidal effect than 
bergamot. Since bergamot has a phenol 
coefficient of 2.75 and linalyl acetate a 
coefficient of 9.44, and linalyl acetate is 
present in bergamot to the extent of 40%, 
the ester must be responsible for the 
activity of the oil. 


Animal Charcoal in the Treatment 
of Erysipelas—Intravenous injections of 
animal charcoal have been advised by St. 
Jacques in the treatment of various infec- 
tions. Gonzales and Schteingart used the 
injections in the treatment of erysipelas 
and state that the entire process follows a 
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rapid evolution to recovery. The authors 
inject intravenously an amount that varies 
between 3 and 5 cc. of a 2% suspension of 
animal charcoal in a 10% hypertonic 
dextrose solution. Dextrose solution pre- 
vents the precipitation of the particles of 
carbon in the suspension and does not 
modify the therapeutic properties of the 
medicament in erysipelas. The injections 
prepared with dextrose solution as a 
vehicle are easily sterilized in the auto- 
clave and can be preserved for a long time 
without alteration. 

Antipiol Salve consists of 12.5% of a 
sterile bouillon filtrate of streptococci, 
staphylococci, pyocyaneous, 28.7% zinc 
oxide, 3.7% Isarol, 15% petrolatum and 
30.1% lanolin and is used for infections of 
the skin and mucous membrane. Lab. 
med. Chem. angew. Biologie G.m.b.H., 
Berlin-Grunewald. 

Paspat is a mixture of polyvalent anti- 
gen with powdered posterior lobe of 
pituitary body. It is used as a vaccine in 
the treatment of bronchial asthma. Luid- 
poldwerk, Munich. 

Pharyngil contains neo-pyocyanase 
15%, anhydrous glycerin 80% and a mix- 
ture of anesthetics 5%. It is used for the 
quick removal of irritations and inflam- 
mations of the throat and the upper air 
passages by spraying. Sachsischen Serum 
Works A. G. Dresden. 

Cumasina Preparations, based on a 
system of silver antisepsis and chlorine 
disinfection, contains oligodynamic bac- 
tericides due to the finely distributed and 
activated, non-poisonous Cumasina silver 
obtained by an electric current. Cumasin 
Liquid is used for instillations, spraying, 
inhalations, gargling, wounds or ulcers, 
abscesses, etc. Cumasina Liquid Forte is 
used for gonorrhea; Cumasin Liquid 
Angina for the treatment of angina; 
Cumasina Powdered I for dishydrosis and 
hyperhydrosis; II for pruritis senilis; III 
for eczema and burns; IV for ulcers and 
abscesses of various types of stomatitis; 
ointment for frost-bite and all types of 
burns; other preparations are also avail- 


able. Angelmi-Werke G.m.b.H., Leipzig. 


Pancresalets contain .124 sodium bi- 
carbonate, .006 decamethylene diguanidine 
carbonate, .124 asparagin, .590 minerals- 
vitamin and .156 pancrazyme in each tab- 
let. The preparation is to be used in the 
oral treatment of diabetes mellitus. Nu- 
Organic Remedies, Ltd., London. 


Butolan is a new product for the treat- 
ment of threadworms. Tablets consist of 
parahydroxy-diphenylmethane carbamin- 


ate. Bayer Products, Ltd., London. 


Cardiazol is a trade name for pent- 
amethylene tetrazole in powder, tablets, 
solution and ampoules. It is useful in the 
treatment of syncope, cardiac failure.and 
in stimulating cardiac activity and respira- 
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tion. Knoll & Co., A. G. (Pharmaceutical 
Products, Ltd., London.) 


Hormonoxoid is sold as 2 grain tablets, 
each containing desiccated thyroid 1/10 
gr., pituitary 1/20 gr., ovarian 14 rg., 
orchitic 14 gr., excipient. The prepara- 
tion is useful in amenorrhea, climacteric 
disturbances, female disorders, etc. Oxo, 
Ltd., London. 


Lipoidine is the ethyl ester of diiodo- 
brassidic acid. It is suggested for use in 
arteriosclerosis, asthma, rheumatism, lym- 
phatism. Ciba, Ltd., London. 


Valyl consists of valeryl diethylamide 
and is to be administered in hysteria, 
neurasthenia, menstrual disturbances, etc. 
Bayer Products, Ltd., London. 


Rossium is used for the treatment of 


drug addiction and alcoholism. Each 
half-gram capsule contains diphenyl- 
methylpyrazolonyl. Coates and Cooper, 


Ltd., London. 

Novophylline is combination of phenyl- 
ethylbarbituric acid with theophylline- 
ethylenediamine. It is used in angina 
pectoris and other heart conditions and 
can be used orally, rectally, intravenously 
or intramuscularly. It may be diluted 
with water or glucose solution for intra- 
venous injection, but glucose must not be 
used for intramuscular injections. Desitin 
Works, Carl Linke, Hamburg. 


Epokan Merck is used for asthma and 
asthmatic conditions. Each tablet or 
ampoule contains .03 g. pyrazinecarbonic 
acid hydracid, .03 g. ephedrin cumarin- 
carboxylic acid and .0002 g. pseudotro- 
pinebenzylacidester hydrochloride. 


Aplexil is an anti-influenza vaccine pre- 
pared from 250 millions streptococci, 100 
millions pneumococci, 100 millions B. 
influenza (Pfeiffer) and 100 millions M. 
catarrhalis. The preparation is a prophy- 
lactic against influenza and is used for the 
early treatment of influenza to forestall 
pulmonary complications. It is also indi- 
cated in diseases of the upper respiratory 
passages, in chronic rhinitis, sinusitis and 
chronic otitis. For use as a preventative, 
inject the contents of a white labelled 
ampoule into the gluteal muscles; 4 days 
later inject the contents of a blue labelled 
ampoule into the gluteal muscles on the 
other side. As a curative use the same 
treatment but the interval between injec- 
tions should be 2 days. Supplied in boxes 
of two ampoules, white and blue label. 
May & Baker, Ltd., Dagenham, London. 


Formakaylene is sold in the form of 
tablets containing formaldehyde, menthol 
and Kaylene (colloidal kaolin). The mix- 
ture when suspended in water destroys 
Streptococcus hemolyticus, B. diphtheriae 
and Staphylococcus aureus. It is sug- 
gested for the treatment of infections and 
ulcerative conditions of the throat, mouth 
and pharynx. Kaylene, Ltd., London. 
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DISAPPEARING PERFUME 


We are having trouble with the perfume in our beeswax-boraz cold 
cream. After about one month of storage, the odor of the perfume 
becomes very faint and the individual odor of beeswax comes through 
plainly. Boston. 


Jsing your present perfume you might be able to overcome the 
difficulty you describe by using a larger amount of perfume. At 
best this method of treatment is not advisable since the same loss 
that now bothers you will continue to take place. In addition, 
the cream will have too strong an odor at first and then end up 
with too little perfume. 
trouble: either some component in your cream is slowly reacting 
with your perfume and slowly destroying it or the fixative that 
should be present in the odor is not doing its job. In either event, 
ask your supplier for a perfume that is more suitable for your 
purpose. 


There are two possible reasons for your 


PEARL ESSENCE IN WATER 


We are interested in duplicating in a water solution the effect 
given by pearl essence in nail polishes. Will you please tell us 
whether this essencecan be used in water or water-alcoholic solutions? 
Milwaukee. 

The question you ask can be specifically answered by your 
own experiments. Try this material in water or in a mixture of 
alcohol and water. A pearly effect can be obtained in certain 
stearate creams and lotions containing only very small amounts of 
oils. In time the stearic acid in this preparation will form pearly 
flakes which make the lotion lustrous. This effect is not im- 
parted to the skin, however. 


SOLIDIFIED HYDROGEN PEROXIDE 


We recently encountered a reference to ‘“‘solidified hydrogen 
peroxide.”’ Can you tell us what this material is? Dallas. 

In all probability the product is sodium perborate in tablet 
form. Other solid peroxides may also be used, depending upon 
the purpose. 


NON-ALKALINE SHAMPOO 


I am sending you the formula of a shampoo that has good cleansing 
properties and has proven its popularity, but which I think is some- 
what too alkaline. I have tried using oleic acid to neutralize the soap 
but have not been successful in getting a satisfactory product in this 
way. Easton. 

Unfortunately, the cleansing power of a soap depends upon the 
colloidal properties which develop when it hydrolyzes. This 
hydrolysis is responsible for a large proportion of the alkaline 
reaction. In other words, a soap which is made neutral and then 
kept there will not be an effective cleansing agent. Non-alkaline 
shampoos are being made with sodium lauryl sulfate and sulfated 
triethanolamine soaps which are detergents but not soaps. The 
lauryl sulfate is subject to patent restrictions but this is not the 
case with other compounds. 


CHOLESTERIN AND HAIR 


We have heard that cholesterin in hair preparations actually 
causes hair to grow. Will you please give us the latest information 
on this matter? Philadelphia. 

At one time there seemed to be definite evidence that choles- 
terin was useful in nourishing the hair, and increasing its growth. 
In a series of tests undertaken by one investigator, it was ap- 
parently shown that cholesterin salves were of real value and 
their use resulted in increased hair growth. These results, how- 
ever, were checked by another investigator who proved conclu- 
sively that the only effect obtainable with any of the preparations 
was due entirely to the rubbing and massage. So far the matter 
rests at this point. 
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LIGHT CLEANSING CREAM 


I have a persistent demand for a cleansing cream lighter and of a 
more creamy consistency than the conventional types, something 
which approaches the consistency of a thick whipped cream. Can 
you furnish me with a formula of a cream of this type? Reading. 
The following formula will give you a cream somewhat lighter 
The cream may be made still softer by re- 
ducing the amount of beeswax somewhat. Beeswax 15, petrola- 
Melt the beeswax and add the 


than the usual ones. 


tum 10, mineral oil 50, water 25. 
petrolatum and mineral oil. Keep the temperature around 60° C. 
and add the water previously heated to the same temperature in 
small portions. Beat each addition of the water into the mass be- 
fore making the next addition. If the beating is vigorous enough 
to incorporate air into the cream, the latter will become fluffy. 
Stir until cold. 


ESTROGENIC 


In a recent item in your valued magazine we came across a term 
altogether new to us. The word is “‘estrogenic’’ and it appeared in a 
note on the absorption of hormones through the skin. Can you give 
us further information on this? Birmingham. 

Estrus refers to the sexual cycle and estrogenic substances are 
those which have an influence on this cycle. The sex hormones 


are generally meant. 


FACE POWDER INGREDIENTS 


We are preparing to market a face powder with the following 
ingredients: calcium oxide, titanium oxide, carbon dioride, sul- 
fonated lauryl alcohol, magnesium stearate and colloidal color. Will 
you be kind enough to advise us if there is any ingredient in this 
formula that would be irritating or in any way injurious to the 
skin? Spring field. 

Calcium oxide and carbon dioxide are not used as such in 
powders; you probably have in mind a compound of these two 
which is calcium carbonate or precipitated chalk. Although cal- 
cium oxide alone is likely to be caustic, precipitated chalk itself is 
not irritating and may be freely used. We can see no reason for 
using sulfonated lauryl alcohol in a face powder but we do know 
that it is irritating to the mucous membrane when inhaled. For 
this reason it should be avoided in the form of a dry powder. 


PERMANENT WAVE POWDER 


Will you please send me formula for a permanent wave powder 
containing sodium sulfite? St. Paul. 2 

A formula for experiment, to be adjusted to suit your needs, 
would consist of a mixture of equal parts of sodium sulfite, borax 
and ammonium carbonate. Powder each ingredient separately 
and then mix thoroughly. Use about seven ounces to the gallon. 
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REMOVING LIPSTICK STAIN 


I should like a formula for a preparation, either liquid or paste, 
that will remove indelible lipstick from the skin. Chicago. 

This is a problem that has been subconsciously bothering us 
quite a bit, since in formulating lipsticks we invariably get our 
hands stained. There are drastic chemical methods that we first 
encountered in a dye plant that will remove even the fastest of 
colors from the hands and still leave some of the skin but these 
cannot be generally used. A good cleansing cream will remove 
most of the color, but even reapplications fail to remove all. Un- 
diluted alcohol, rubbed on the stained skin with absorbent cotton 
will eventually remove all but a last trace of color, but we know of 
nothing that can be generally used for quick and complete re- 
moval of indelible lipstick dye. 


CLOUDY LOTIONS 


We have been making a 50° Z face lotion and a 50% hair tonic 
using 39B specially denatured alcohol and find that this clouds very 
rapidly when a small quantity of water is added. Would we be less 
bothered if we switched to specially denatured formula No. 40? New 
Orleans. 

By getting a sample of No. 40 specially denatured alcohol you 
could very easily and satisfactorily answer this question yourself. 
However, the 39B formula consists of 21% gallons of diethyl 
phthalate and 1, gallon of denaturing grade tertiary butyl alcohol 
to 100 gallons of ethyl alcohol. The tertiary butyl alcohol is 
soluble in water, so that it will not precipitate when the alcohol is 
On the other hand, the diethyl phthalate is insoluble in 
The 40 formula 
contains the same amount of tertiary butyl alcohol as the previous 
one, but instead of the diethyl phthalate it contains 3 ounces of 
brucine alkaloid or brucine sulfate. The alkaloid and its salt are 
sufficiently soluble in water to remain in solution when the alcohol 
These are general considerations, but other ingre- 


diluted. 
water and will produce cloudiness on dilution. 


is diluted. 
dients in your formula may be responsible for part of the clouding 
and you may have trouble regardless of the alcohol formula. 


NON-OILY SUN PREPARATIONS 


Will you please supply us with the formula for a non-oily type of 
sun lan preparation? Dublin. 

As you know, many different types of screens can be used, so 
that no specific recommendation will be given in connection with 
the formulas. Selection should be made, however, from materials 
which are neutral, soluble and compatible with other ingredients 
in the formula. Two types of non-oily preparations may be 
made, cream or lotion. The cream is of the vanishing type and a 
typical formula would consist of stearic acid 15.0, sun screen 5.0, 
lanolin 2.0, triethanolamine .5, borax .2, glycerine 5.0, water 
72.0 and perfume .3. Melt at 60° C. the stearic acid and lanolin 
and add the screening compound. Stir until homogeneous and 
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then pour this mixture into the triethanolamine and borax dis- 
solved in water and kept at the same temperature. Stir vigor- 
ously until emulsification is complete and then continue stirring 
at a more moderate rate. Add the perfume dissolved in the 
glycerine when the temperature drops to 40°C. Stir until cold. 
Another cream may be made by simply heating together 15 parts 
of diglycol stearate of glyceryl monostearate, 5 parts of screen, 5 
parts of glycerine and 75 parts of water and stirring until the mass 
is homogeneous. A lotion consists of stearic acid 2.0, cetyl 
alcohol 3.0, peanut oil 5.0, screen 5.0, potassium hydroxide .2, 
glycerine 5.0, perfume 0.3 and water to make 100. The process is 
essentially similar to the one for making the cream. Melt to- 
gether the stearic acid, cetyl alcohol, vegetable oil, screen and add 
to the hot solution of potassium hydroxide and glycerine in water. 
Stir until a good emulsion is formed, cool somewhat, add perfume 
and stir until cold. Consistency may be changed by adding more 
water or using less. These products have emollient qualities in 
addition to their ability to protect the skin from excessive sun 
effects. 


BABY POWDER 


Can you supply us with a formula for making a good baby 
powder? Shreveport. 

You can make a baby powder that will compare with the best 
on the market according to the following formula. Boric acid 
20, zinc stearate 60 and talc 20. Mix intimately. Some leading 
brands of baby powder consist wholly of zinc stearate. 


EYEWASH BOTTLE 


We have been making an eyewash, which we have had to fill while 
hot in order to insure complete sterility and in our case, too, fine 
particles have been found floating in the liquid. Naturally, it is im- 
possible for us to market an eyewash under these conditions and we 
wonder if you or some of your readers could advise us on how to over- 
come this difficulty? Trenton. 

Although you do not tell us what your eyewash contains, we 
feel that there is no doubt but what you are experiencing this same 
reaction of silica precipitation, in which your solution is reacting 
with the glass surface of the bottle. What makes this certain is 
the fact that you are filling this liquid at high temperatures. If 
the offending substance cannot be removed or substituted in the 
formula, and if you cannot fill at room temperature, assuring 
yourself of a sterile solution in some other way, the only alterna- 
tive is to have your bottles made of a glass resistant to the action 
of this solution. Such a bottle would be quite expensive but, 
since it is obvious that you are marketing a high-type product, in 
a field which is relatively non-competitive, perhaps a high enough 
price might be set upon the product to absorb this increased cost. 


PEARL BOX PAPER 


The Coty palette which you discussed in last month’s issue has 
interested me very much and I wonder if you could tell me something 
about the paper which was used on it. It seems to me that this paper 
might make an ideal bor covering and I wonder if you would be good 
enough to tell me more about it? Cincinnati. 

The paper which was used on the Coty palette should be ideal 
for the purpose you have in mind. It is an American pearl paper 
which is entirely unaffected by moisture. This fact would facil- 
itate its use on a powder box, for example, inasmuch as the user 
could wash it if it became soiled through handling while making 
up. In addition, this paper is available, in several designs, similar 
to the one used on the palette, and may be had in eleven colors. 
Thus you could be almost certain of securing a paper which would 
harmonize with the rest of your line. We think it’s a natural for a 
box covering and if your box maker does not know where to get 
it we shall be glad to put him in touch with the manufacturer. 
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Powdered Neutral Soaps offer you 









the wide range and uniform charac- 
teristics required for your particular 
formulas. They are Laboratory 
Controlled and can be incorporated 
in your products with the assurance 
that the physical and chemical 
properties will not vary. 








Now you do not have to take a 
chance. Powco Brand Concen- 
trated Shaving Cream Base elimi- 
nates risk of production failures or 
changes in your product after dis- 


tribution and ageing. 





To get absolutely dependable 
results you must use depend- 
able quince seed. We offer you 
Powco Brand Persian tested 
quince seed—the highest type 
obtainable and at a price most 





favorable to you. 











JOHN POWELL & CO., Inc. 


114 EAST 32nd ST. NEW YORK 
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AN APPRECIATION 
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AAA 











During the ten years that our organization has been serving 
manufacturers of drugs and cosmetics, it has been our good fortune 


to do business with many of the leaders in the field. We not only 
appreciate this expression of confidence to the fullest extent, but 
we also value highly the many pleasant personal contacts we have 


made. 


Manufacturers may be confident that we will continue to 
give them the finest in raw materials and service. Whether their 
requirements be large or small, the trade will find us ever ready to 
cooperate in any way possible. 


AAA 


WALTER H. JELLY & CO. 


INCORPORATED 
412 N. WESTERN AVENUE CHICAGO, ILLINOIS 
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...106,500 square feet 
of SUPERFINE BEESWAX!! 





Visit our plant and convince yourself that we do produce a 100% sun-bleached beeswax. Our 
facilities include 142 bleaching racks, each 150 x 5 feet, enabling us to produce 70,000 pounds 
of K. K. pure beeswax per month. 


e SUN-BLEACHED AND YELLOW BEESWAX 


SALE Vv hee 
KOSTER KEUNEN ¢2y 93% 
NEW YORK 


IN THE MIDDLE WEST: WALTER H. JELLY & CO., Inc., 412-420 N. WESTERN AVENUE, CHICAGO, ILL. 
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PURCHASING DEPARTMENT 


APRIL MOVEMENTS 









Up 





Anise Oil 2c 
Balsam Tolu 214c 
Birch Tar Oil 5c 
Buchu Leaves 20c 
Citronella Oil, 
Clove Oil 4c 


Java le 


Eucalyptol 2c 
Eucalyptus Oil 2c 
Gamboge Gum 2c 
Guaiac Gum 5c 


Henbane Leaves 2c 





Oleoresin Ginger 5c 





Orris Oil Concrete 50c 
Pimento Leaf Oil 5c 
Psyllium Seed 1c 
Santonin $6.00 


Gum Tragacanth No. 1 5c 





Down 





Acetophenone 15c 
Aconite Root 14c 
Agar No. 1 3c 
Balsam Peru 20c 
Birch Oil, Sweet 25c 
Cassia Oil 10c 


Colocynth Pulp 5c 
Cumin Seed, Morecco 14¢ 


Ethyl Acetate 4c 





Chamomile Flowers, Hungarian Ic 


Henna Leaves lc 
Iodine Crude 24c 
Iodide Resub. 15c 
Iodide Potassium 15c 
lodide Sodium 10c 
Irish Moss 2c 

Kamala 2c 

Lavender Spike Oil 10c 


Lycopodium 5c 





Manna, large 7c 





Menthol 30c 

Orange Oil, American 
Cold pressed 25c 
W. Indian 20c 
Italian 20c 

Papain 10c 

Peppermint Oil, Nat. 10c 
Redist. 10c 

Acid 25c 


Pyrethrum flowers 1c 


Phenylacetic 
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jumped from 30 to 50 cents. 


Four changes in prices of the members 
of the 
counted for the minor decline from 72.8 in 


cosmetic raw materials index ac- 


April to 72.3 for May. Balsam Peru 
dropped from $1.45 to $1.25; tolu in- 


creased from 45 to 47! menthol 
30 cents and was quoted at 53.25; 
tragacanth rose in price from $1.25 to 
$1.30. Gum tragacanth would bear close 
watching as the Government of Persia is 


4 cents; 


lost 


endeavoring to create monopolistic con- 


trol of this material. 


The botanicals index showed a slight in- 
from 82.6 to 82.9. Agar declined 
balsam tolu rose to 
almost unavailable, 
The situa- 


crease, 
3 cents to 65 cents; 
471% cents; buchu, 
tion in buchu is causing considerable con- 
cern among the importers and dealers 
here. The new crop is said to be 50 per 
cent. deficient with only one shipper offer- 
ing this material. 
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1927 1928 1929 1930 1931 1932 1933 1934 


Price indexes for May were sluggish, net changes being at a minimum. 
The 50 commodity index declined from 66.8 in the previous month to 66.4 
for May. Many potentially strong points appeared in the market, however. 
Italian botanicals are quite firm because of the removal of government sub- 
sidies. The eventual withdrawal of sanctions against Italy are also ex- 
pected to strengthen the market for Italian citrus oils at least until such 
time as sanction countries can affect replacements. 


1936 


15 Essential Oils—Weighted Price Index. 1926— 100. 


The essential oil index declined from 
49.1 in April to 48.9 in May. Anise in- 
creased 2 cents to 60; cassia declined to 
$1.00; citronella rose from 30 to 31 cents; 
peppermint decreased from $2.10 to $2.00. 
Practically all factors in the market re- 
ported that business had been moderate in 
volume during the period under review 
and that both the spot and primary mar- 
kets were lacking in developments of im- 
portance. wa 
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15 Medicinal Chemicals—Weighted Price Index. 1926 -= 100. 
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FOR TOILETRIES » COSMETICS ¢ PROPRIETARIES 


In literally hundreds of cases, Hopkins’ Foreign and Domestic Botanical Crude 
Drugs surpass in quality U. S. P., N. F. or Government requirements, usually 
by a substantial margin. Each article assures you 100% maximum, unadul- 
terated strength, tested, true-to-name and quality. Our complete stocks in- 
clude every Domestic and Foreign Botanical Crude Drug for which there is a 
commercial demand—as well as prepared Specialties of a very high order and 


decided economy. 





Deolated Almond 
Meal 
Balsam Tolu 
Benzoin Gum 
Chalk (Precip.) 
Chinese Shavings 
Cuttle Fish Bone 
Gum Arabic 
Gum Tragacanth 


Henasoap Shampoo 

Indian Gum 
(Karaya) 

Talcum 

Trish Moss 

Lavender Flowers 

Olibanum 

Orris Root 

etc., etc. 


HOPKINS’ FACTOLAC 


@ For the preparation of permanent 
emulsions of both fixed and volatile oils. 
Insures complete homogeneous mixture 
of oils and water without trituration or 
special apparatus. An ideal emulsifier. 





HOPKINS’ NEUTRAL WHITE 
SOAP 


@ Powdered, granulated. Contains no 
soap bark, free alkali, free acid or heavy 
metals. Totally free of rosin, sugar and 
foreign matter. Snow white. 








EGYPTIAN HENNA 


@ Consists solely of choice Egyptian 
leaves. Laboratory tested, absolutely 
unadulterated. Milled on slow-stone 
grinders assuring intactness of full color- 
ing content. Purely vegetable. 






















“Quality .is remembered 






long after price is forgotten + 










FREE ON REQUEST 


SAMPLES, PRICES AND PRICE 
LIST OF HOPKINS’ CRUDE 
BOTANICAL DRUGS AND LAB- 
ORATORY BASIC SPECIALTIES. 











J.L.HOPKINS & COMPANY 220 Broadway new YorK 














“‘ Micronized’’ 
Cosmetic Colors 


1—Pre-grinding Unnecessary 
2—Assures 100% Dispersion 
3—Non-bleeding 

4—Gritless 


5—Economical 




















‘“‘Micronized’’ Cosmetic Colors—selected and tested for purity— 
are available in Earth and Lake types to 


WHITTAKER, CLARK & DANIELS, INC. 


match any shade 


Established 1890 


260 West Broad way 


‘*Micronized”’ colors, with no preliminary grind- 
ing, mixed and bolted in the same manner as 
you now use for your face powder, will show no 
undistributed color even under strong magnifica- 
tion. With the use of ‘‘Micronized”’ colors, you 
eliminate one of the most costly and trouble- 
some steps in the manufacture of face powder 
and effect continued uniformity of every batch. 


New York City 


“Hidden Color!” 


Your Face Powder Is No Better Than Your 
COLOR DISPERSION 
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BUCHU LEAVES 


The sharp advance in buchu leaves is 
one of the features of the botanical 
market. During the past month it was 
necessary to increase the spot price 20c 
per pound with the asking level now at 
50c per pound. 

Although no definite information is yet 
available here an extreme scarcity seems 
to exist in the primary market due to 
underproduction from the last crop. It is 
variously reported that production will 
not be more than 50 per cent of normal. At 
any rate, only one shipper has been able to 
offer merchandise and that in limited 
quantities. 

Production of buchu is mostly from 
wild growth but small amounts are culti- 
vated. There are two crops, the first in 
December from privately owned lands 
being quite small. The larger crop, which 
is collected in January-February, and 
sometimes as late as March, is grown on 
the Crown lands and accounts for the bulk 
of the commercial supplies. 

The seriousness of the situation to 
manufacturing consumers lies in the fact 
that no relief from the short crop can be 
expected until another crop is ready to 
harvest almost a year hence. Some factors 
here have expressed the opinion that the 
difficulty in getting any kind of offer from 
Africa was so serious that they would not 
be surprised to see the market go to 75c or 
$1.00 per pound before the shortage can 
be definitely corrected. 

Collection on the Crown lands in Africa 
is strictly supervised to prevent exploita- 
tion and to assure propagation of the wild 
plants. The crop prospects are generally 
determined beforehand by Colonial in- 
spectors and then bids are asked for. The 
shippers or group of shippers placing the 
highest bid are permitted to collect from 
the Crown lands the amount of the crop 
specified for that particular year and for 
this privilege pay a royalty to the British 
Colonial Government. 

It is just possible that this method of 
producing buchu may lend itself to ex- 
ploitation by placing the available supply 
in a few hands. This has not been verified 
as actually being the case but is offered as 
a possible explanation of the strong pri- 
mary market position in the absence of 
deta‘led information. 


COD LIVER OIL 


Production in Norway was running well 
behind that of a year ago so far as the 
Lofoten fishing was concerned and hence 
the outlook for the country as a whole was 
considered to be not over good. 

Shippers held very firm views and the 
market as a whole in Norway had an up- 
ward tendency. Production of crude cod 
liver oil up to April 4 was 39,593 hecto- 
liters, as against (1935) 45,060 hectoliters, 
and (1934) 64,296 hectoliters, at cor- 
responding dates. 
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MENTHOL 


Sizable quantities of menthol con- 
tinued to be shipped from Japan which 
should have had the tendency to further 
strengthen the statistical position there. It 
is generally agreed that stocks in Japan 
available for world consumption over and 
above contract requirements are com- 
paratively small. It was on this statis- 
tical position that Japan previously based 
their quotations. 

In spite of this prices during the period 
under review showed a marked decline. 
On spot the range is now from $3.35 in 
case lots to $3.45 in smaller quantities. 

One explanation of the turn in price 
trend is credited to the advent of syn- 
thetic menthol. Previously the Japanese 
discredited any possibility of serious com- 
petition from the synthetic material. Now, 
however, that this material is official in the 
U. S. Pharmacopoeia they seem to be 
giving the matter serious consideration. 
Information relative to synthetic menthol 
U.S. P. has been passed around among the 
factors in Japan and they seem to feel the 
necessity of meeting this additional com- 
petition. 

Producers of synthetic menthol here 
have been quite active of late. The con- 
suming trade is being canvassed and prices 
quoted at a range of from $2.25 to $3.25 
per pound according to quantity and 
quality, i.e. powder, liquid or crystal. 

The fact that considerable publicity is 
being given to synthetic menthol has 
caused some buyers to stand off as far as 
the natural material is concerned and 
await further developments in the entire 
situation. New business on the natural 
material, therefore, has been exceptionally 
slow and has increased the competitive 
factor which is also responsible for the 
easier price trend here. Importations of 
Japanese material have continued heavy 
and stocks on spot are now pressing for a 
market. 


IODINE 


A decline in the price of crude iodiae 
amounting to 24c a pound has been an- 
nounced effective as of May Ist. This 
makes the market 90c per pound, a low for 
many years. The decline in this item can 
be attributed to increased competition 
from domestic producers. 

Makers of iodine preparations reduced 
prices in line with the lower raw material 
costs. Iodine U. S. P. resublimed crystal 
is now quoted at $1.50 per pound in 25 
pound jars and $1.60 for 5 pound lots. 
Potassium iodide U. S. P. crystal, gran- 
ular and powdered is quoted at $1.10 per 
pound and sodium iodide U.S. P. at $1.90 


in 25 pound jars and $2.02 in 5 pound lots. 
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BERGAMOT OIL 


The spot market for this oil remained 
quite firm last month although buyers for 
the most part held off from making any 
sizable commitments until such time as 
the primary market situation cleared up. 

The Royal Decree-Law of February 3, 
contains the following three provisions: 

Article I—It is made obligatory on all 
producers of oil of bergamot to deposit 
annually the whole of their output in the 
general warehouses for bergamot in Reggio 
Calabria. Every deposit of oil must be 
accompanied by a certificate of analysis 
given by the experimental station for the 
essential oil industry and citrus by- 
products of Reggio Calabria. 

Article II—AIl sales of oil of bergamot 
are prohibited, whether for home or 
abroad, if they are not made through the 
provincial Consortium for citrus culture of 
Reggio Calabria. Firms who have sales 
contracts in operation must give par- 
ticulars of these to the Consortium, indi- 
cating on each contract the quantity 
already delivered and the quantity yet 
to be delivered. 

Produce which is in transit, when these 
provisions come into force will not be sub- 
ject to control, and may be delivered to 
the buyers. 

Article [[I[—An offense against the pro- 
visions of this decree will be punished by 
the imposition of a monetary penalty of 
from two-thirds to the whole value of the 


merchandise involved. 


PIMENTO OIL 


Because of the strength of the primary 
market leaf oil on spot rose to $1.05 to 
$1.10 per pound while berry oil was very 
firm at from $2.20 to $2.25 per pound. 
Production costs have risen at the source 
parallel with the rising prices on raw 


material. 
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UNIFORMLY 
DEPENDABLE 


Always Available 


LANOLIN 


Cosmetic Grade. High absorbing qualities. 
a 
STEARIC ACID 


Triple pressed; Saponified. Low Iodine number. 
& 
AQUAPHIL 


Lanolin absorption base. Made entirely from de- 
rivatives of Adeps Lanae. 


* 
BEESWAX 


Sunbleached, superior white and refined. 
Ss 
ZINC OXIDE 


French process, from Societe des Mines et Founderies 
de Zinc de la Vieille Montagne. 


& 
CERESINE WAX 
Pure White and Yellow. 
e 


Isco 
SILVER TALC 


Uniformly white @ Consistently firm @ Correct 
degree of lustre @ Slip without shine @ From America’s 


purest deposit. You cannot buy better. 





Inquiries and requests for quotations will receive 
prompt attention 


INNIS, SPEIDEN & CO. 


117-119 Liberty Street New York 


BOSTON @ PHILADELPHIA @ CLEVELAND 
CHICAGO @ GLOVERSVILLE, N. Y. 
Factories: Niagara Falls, N. Y., Jersey City, N. J. 















































GeorcEe Luepers & Co. 


(Established 1885) 
427-429 Washington St., NEW YORK 
Branches: 


CHICAGO SAN FRANCISCO MONTREAL 
Factory: BROOKLYN 





Of interest to all Perfumers: 


OIL OF ORRIS 
OIL OF OLIBANUM 
OIL OF OPOPONAX 
OIL OF PATCHOULY 
OIL OF SANDALWOOD 


All of the above are products of our 
Brooklyn factory, and well worth 
your examination. 



























BUY WITH 
CONFIDENCE 


STEARATE OF 
MAGNESIA 


Light, Great Adhesiveness. Pure 
White, Immeasurable Fineness. 
Heavy if desired. Dusts out 
under the puff like the finest 
pollen. Made to satisfy most 
exacting requirements. 


STEARATE OF 
ZINC 


Odorless, Impalpable. Pure 
White. Water Resisting. Great 
Adhesiveness. Light or Heavy as 
desired. Highest standard of Pur- 
ity and Uniformity. 


Prompt Shipments in any quantity 
Write for samples and prices 


MAGNESIUM 


STOCKS CARRIED: Chicago, St. Louis, San Franciseo 
Los Angeles, Kansas City, Mo., Des Moines, New Orleans 
Telephone SUnset 6-1337-4797 
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FRANKS CHEMICAL PRODUCTS CO. 
55 = 33rd Street Brooklyn, N. Y. 
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Decline in French Essential 
Oil Production and 
Trade in 1935 


Hope of improved trade in perfumery 
materials of the Nice area of France in 
1935 was not realized, the industry closing 
the year with a showing no better gen- 
erally than that made in 1934, and in some 
respects not as good. 

The market situation of lavender oil was 
directly responsible for a loss of more than 
$100,000 in the year’s trade with the 
United States, the decrease amounting to 
11 per cent of the total value of exports in 
1934. 

Combined shipments of lavender oil 
from the Nice and Marseille consular dis- 
tricts to the United States in 1935 were 
only a little more than half as large as those 
made in 1934, and the value of the oil ex- 
ported dropped from $559,453 to $383,610, 
a decrease of $175,843. The decrease in 
the quantity shipped was 82,633 pounds, 
or nearly 38 metric tons. There was an 
advance in the average price per pound of 
$1.19, or from $3.35 in 1934 to $4.54 in 
1935. Because of these conditions the 
question of the future of lavender oil in 
the American market, in the event of con- 
tinued high prices, is receiving much 
attention. 

Estimates of the production of lavender 
oil in 1935 still vary considerably, due to 
the practical impossibility of securing ac- 
curate and complete figures from the 
many sections in southeastern France in 
which it is distilled, but it appears proba- 
ble that it did not exceed 176,000 pounds, 
or 80 metric tons, and it may have been 
Much of the oil has been taken by 
manufacturers and exporters, but some 
oil still remains in the hands of small dis- 
tillers, who are at present asking as much 
as $6.90 to $7.20 per pound for 42 per cent 
to 45 per cent oil and $7.50 a pound for 


less. 


50 per cent oil. 

When other products of the rural dis- 
tricts where wild lavender grows yield 
good returns, there is less inducement to 
gather lavender flowers, the work being 
difficult, and harvesting is on a limited 
scale. 

Last year’s crop was short, and circum- 
stances combined to increase the price 
ordinarily paid for flowers by many of the 
small distillers. There was considerable 
variation in the prices prevailing in the 
different producing districts, but in some 
of those supplying the better qualities ex- 
ceptional levels were reached, and the 
average cost for the year, taking into con- 
cultivated as wild 
lavender, and the wild lavender directly 


sideration well as 
distilled by manufacturing concerns, was 
high. Even at the former exchange of 25 
francs to $1.00, the finer grades of the last 
distillation would be costly to American 
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consumers, and at present exchange they 
are regarded as too dear for extensive in- 
dustrial use. Prices of the lower grades of 
oil are relatively high, and the extent of 
the reduction in the use of lavender in the 
United States is clearly shown by the ex- 
port figures for 1935, which amounted to 
only 42,279 pounds valued at #198,253 as 
compared to 101,745 pounds valued at 
$349,264 in 1934. 


ITALIAN BOTANICALS 


There are two main factors which make 
it necessary for buyers of botanicals of 
Italian origin to watch the market a little 
more carefully. The first is the with- 
drawal by the Italian Government of the 
10 per cent export allowance which was 
previously paid in order to both help the 
producers and to stimulate foreign trade. 
It is most likely that this will be added to 
the shipment price as the Italian producers 
are in no position to absorb this loss them- 
selves. The market for such items as 
althea root, burdock root, elder flowers, 
iris root, linden flowers, stramonium leaves, 
Roman chamomile flowers, orris root, 
belladonna, angelica and the citrus oils 
have become materially firmer of late on 
the basis of this situation alone. 

Secondly, there is continued rumors of 
negotiations for a settlement of the Italo- 
Ethiopian dispute. Should peace be estab- 
lished between Italy and Abyssinia the 
removal of the Sanctions on Italian im- 
ports into some forty nations will have at 
least a temporary effect of sharply increas- 
ing shipments of botanicals to those 
countries to offset shortages there which 
resulted from the consumption of stocks 
which had been on hand prior to the in- 
The 


tendency of prices would be to advance 


stitution of trade restrictions. 


generally at least for a time. 


GUM TRAGACANTH 


Our report on this item last month in- 
dicated the possibility of higher prices for 
number one gum along with the previously 
advanced lower grades. This has now 
occurred, the advance being 5c per pound 
to arange of from $1.30 to $1.40 per pound. 

Stabilization of the currency by the 
Persian Government is largely responsible 
for increasing import costs. 

According to a report issued by the De- 
partment of Commerce, based on informa- 
tion received from the Vice-Consul at 
Tehesen 
templates the establishment of a monopoly 


the lran Government now con- 


on exports of gum tragacanth. 

The recent strength of the primary 
market where price developments brought 
higher quotations on spot is unabated and 
most factors looked to a continued’ ad- 


vance in substantial fashion. 
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CITRONELLA OIL 


The low prices which have characterized 
the market for all grades of citronella oil 
continue to be the feature of this market. 
Some indications of price recovery a month 
ago failed to be carried further. As the 
larger consuming season gets under way 
the price position is still very much in 
favor of buyers. 

Spot stocks are said to be exceptionally 
heavy and the primary market also seems 
well supplied as replacement costs during 
the past month have been easier. 

There is one possibility, however, which, 
if it develops along the line of present in- 
dications should materially advance the 
price levels of citronella oil. That is the 
advent of synthetic menthol now that it is 
a U.S. P. item. A good part of the syn- 
thetic menthol production will be from 
citronella oil. If only 50 per cent of the 
market for menthol is eventually captured 
by the synthetic product it is said that 
about 1,000,000 pounds of citronella oil 
will be required annually for this purpose. 
Such a huge increase in consumption of 
citronella oil will quickly exhaust any ex- 
cess stocks of this material available and 
will undoubtedly result in correcting the 
surplus stock situation which has caused 
the low citronella prices. 

One new manufacturer in this country is 
already planning large scale production of 
synthetic menthol so that the situation 
this presents to consumers of citronella oil 
should be given careful attention. It 
might be pointed out that buyers at 
present levels can’t go far wrong as prices 
are now at the lowest levels to be reached 
for many years and with the possibility of 
sharply increased consumption there is 
likely to be sharply higher prices. 


AGAR-AGAR 


\ further decline was noted in the price 
of agar, the number one grade now selling 
on spot at from 65c to 70c per pound as to 
quantity. The market seemed to be well 
supplied with material from the new crop 
and the undercurrent of competition was 
an active influence in the easier position 
taken. 

Total exports from Japan for the year 
1935 amounted to 3,322,272 pounds. Of 
this amount the United States took 77,116 
pounds in the last six months of the year. 


GLYCERIN 


Prices on chemically pure glycerin were 
advanced to the following schedule: in car 
lots drums 141%c per pound, less carlots 
drums 15c per pound, cans less than car- 
lots 16 4c. 

The advance was made to take care of 
the compensatory taxes on glycerin. 

It might be pointed out that chemically 
pure glycerin is currently selling on the 
European markets at from 21%c to 3c per 
pound higher than in this country. 
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UNIFO RM QUALITY PODOPHYLLIN U.S. P. 


ALOIN U.S P. 


OLEORESIN CAPSICUM 


In the extraction of the active ingredients resulted in perfection of superior methods OLEORESIN GINGER 

from natural products, uniformity is of ut- of scientific control. You get the protection 

most importance. Over fifty years’ experi- of this control when you use NORWICH RESIN SCAMMONY 

ence in production of these products has ingredients in your finished products, RESIN JALAP 
SOLID and POWDERED EX- 

THE NORWICH PHARMACAL COMPANY * NORWICH, NEW YORK TRACTS and CONCENTRATES 








o)) RU 
A~A BRAND | 
inest Nedicinal guality 


The recognized standard, known 
for its high vitamin contents. Guar- 


anteed the finest Norwegian non- 
freezing medicinal cod liver oil. 


Write us for quotations 
For Spot Delivery or direct shipment from Norway 











BRODR. AARSAETHER 
AALESUND , NORWAY 




















Sole Representative in the United States 


12 EAST 12th STREET 
NEW YORK, N. Y. 


CHICAGO PHILADELPHIA KANSAS CITY 


BALTIMORE ST. LOUIS CINCINNATI 
LOS ANGELES SAN FRANCISCO DETROIT 





| 
P.R. DREYER Inc. 
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Established 1910 | 


ISKING 


IMPORTERS and EXPORTERS 


DRUGS, CHEMICALS, 
OILS, RAW MATERIALS, Ete. 


Haarlem Oil, Genuine Dutch Klaas Tilly 


Camphor Synthetic, U.S.P. XI, DuPont 


Camphor Natural, Japanese 
Naphthalene, balls or flakes 


Alkaloids Lithol 

Cocoa Butter U.S.P. Menthol 
Bulk or fingers Spermaceti 

Lanolin U.S.P. Sulphur Precip. U.S.P. 
Hydrous, anhydrous Witch Hazel, N.F. 






aSV0Lh™ 
PEVOLD = Sole U. S. Representatives for 













Kreraes.sui3 eS 
fy Wt hs \\ Shipkoff's OTTO OF ROSE 
| moc <P y war FI) CHAS. L. HUISKING & CO. 
v\ a A) INCORPORATED 
/ Jf CHICAGO BRANCH 155 VARICK ST. 





561 E. ILLINOIS ST. NEW YORK, N. Y. 































Have You received your sample of 


“Voleb cxdacadth 


for CREAMS, POWDERS, PERFUMES 


and practically every other type of 
cosmetic preparation 


© 
Write for your sample today! 


Compagnie Parento, Inc. 


NEW YORK Executive Offices and Laboratories euarres 
eat. 5 CROTON-ON-HUDSON, N. Y. pitas k ae 
LOS ANGELES...» SAN FRANCISCO 
nn 2 


CHICAGO COLOMBES, FRANCE LONDON, ENGLAND 


COMPAGNIE PARENTO, LTD. 


TORONTO, ONT. CANADA 


fa te 


| BILE SALTS 


g Company, Inc. 


y CHOLESTERIN 154 NASSAU STREET NEW YORK 
[RON PEPTONATE 

















BeVe ez) 


IOewy 


‘ 
= pecta ~w21ng wn 


Magnesia 


U.S.P. and TECHNICAL GRADES 







Woe Ht 









THE WILSON LABORATORIES 


\/ 


: 4221 So. Western Ave., Chicago, Ii. 


* 
: 


TINA INO IOON OOM 


also 


Lf 


atlinsons 
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| 816 First Ave., New York 
2 Drexel Bildg., Philadelphia 
869 Folsom St., San Francisco 
1807 E. Olympia Blvd., Los Angeles 


WABI WEVBAVWAPeeP| 





MASSA 
Preemie 











E 619 Clark Ave., St. Louis : 

















MYSORE GOVERNMENT 


Sandalwood 
-- Oil - 


Distilled from 
Santalum Album 


INSIST ON ORIGINAL 
CANS AND CASES 


Agents for the 

















United States and Canada 


W. J. BUSH & CO. 


(Incorporated) 


Essential Oils | | 
New York 


Chicago National City, Calif. Montreal 











VANILLA BEANS 


For over 75 years the recognized 
source of supply 





*‘Look for the Symbol of Standardization”’ 


| GUMS 


Arabic Tragacanth Karaya 


All powdered gums standardized by 
Laboratory Control 


THURSTON & BRAIDICH 
55 Vandam Street New York 
Represented in Chicago by A. C. Drury & Co., Inc. 
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E5WUAK 


PURE WHITE e EXTRA QUALITY 
U.S. P. and 100% PURE 


OVER 84 YEARS OF CONTINUOUS BUSINESS 
IN THE UNITED STATES—ESTABLISHED 1852 


THEODOR LEONHARD WAX CO., Inc. 
HALEDON. PATERSON; 'N. J. 





Long Distance Telephone: SHerwood 2-1444 
Western Distributor: Full stocks carried by our Western 
A. C. DRURY & CO,, Inc. Representatives, Albert Albek, Inc., 515 
219 E. North Water St. So. Fairfax Ave., Loz Angeles, Cal., and 
Chicago, III. 512 Washington St., San Francisco, Cal. 





IN:1:\e) a an OFFI 
DRUGS AND 
CHEMICALS 


= ANESTHETICS 


Procaine Hydrochloride . . . Benzocaine 


= ANALGESICS 
Cinchophen . . . Neocinchophen 


= ANTISEPTICS 


Acriflavine .. . Chloramine 


"= HYPNOTICS 
Barbital . . . Phenobarbital 


= ALKALOIDS AND DRUG EXTRACTIVES 


Berberine ... Colchicine . . . Ephedrine 
... Hydrastine 


For Quotations Address: 
CHEMICAL SALES DEPARTMENT 


ABBOTT LABORATORIES, North Chicago, Ill. 
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COLORS 


e COSMETIC 
e CERTIFIED 
@ VEGETABLE 


The finest lake colors for 
lipstick, rouge, face powder, 


etc. 


A complete line of Aniline 
Colors for any cosmetic or 


toilet purpose. 


Saponine @ Chlorophyll 


INTERSTATE COLOR CO., INC. 


7 Beekman Street New York City 




















PILAR FRERES 
GRASSE -- FRANCE 


ESTABLISHED 1820 


5d 


SPECIALISTS IN THE PRODUCTION OF - 
ROSE DE MAI ABSOLUTE 
NEROLI BIGARADE PETALS 
VIOLET LEAVES COLORLESS 


5d 


OAK MOSS PRODUCTS 


od 


BAUMODORS (SOLUBLE RESINS) 


> 
LAVENDER OILS 


of? 


SOLE AGENTS: 


BENJ. FRENCH, 


160 FIFTH AVENUE 
NEW YORK, N. Y. 


INC. 


549 W. RANDOLPH ST. 
CHICAGO, ILL. 























Ay sau her Niele 


ee oR ATION) 
WManufactucees igs Chevite me | bi set (CAN re 


General Offices, Work nd Lab« 


ROSEBANK, STATEN ae AND. NEW "YORK. zh ve 
Boston, Chicago, Los Angele Cle nd, Detroit, San Fran 


Richr = Toronto, Can 


May ’36: 38, 5 














The Drug and Cosmetic Industry 

















Mc KESSON= 


Representing 


E. |. du Pont de Nemours & Co., Inc. 


SYNTHETIC CAMPHOR 
U.S. P: 8 


Hawaiian Pineapple Company 


CITRIC ACID u.s. P. 


Isdahl & Co., Ltd., A/S 


COD LIVER OIL 
| Solvay Sales Corporation 
ALKALIES 
| 

| 


Stafford Allen & Sons, London, England 


DIGITALIS LEAVES 


(ALLEN) 
| 
| 


Acetanilid Menthol 
Benzoates Lycopodium 
Chromic Acid Paradichlorbenzene 


Chloroform U. S. P. & Tech. Quinine Sulphate 





McKESSON & ROBBINS, INC. 


| NEW YORK @ BRIDGEPORT @® MONTREAL 
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COSMETICS 


eee 
FACE POWDER FACIAL CREAMS 
TALCUMS PERFUMES 
NAIL POLISH LOTIONS 
IN BULK OR PACKAGE 
eee 


HENRY TETLOW CO. 
811 N. 19th St. 
LE =PeCE «© 


Est. 1849 


QUALITY e@ SERVICE 


PRIVATE LABEL —____ 


Philadelphia, Pa. 











GUMS 


Arabic, Tragacanth, Karaya 
Powdered in our own mills under 
laboratory control 


VISCO GUMS 


for wave set solutions 


SULPHONATED OILS 


for Soapless Shampoos 


JACQUES WOLF &Co. 


MANUFACTURING CHEMISTS AND IMPORTERS 
PASSAIC. N. J. 


























Single and Double Action 
ELEVEN MODELS 


Compressing Tablets—Powdered and 
Granulated Materials - up to 3’’ Diam. 


Deferred Payment Plan Available 
Write for Particulars and Prices 


2145 Lexington St. Chicago, Il. 





AUTOMATIC CONTINUOUS 


Rotary Tablet Presses 
RUGGED CONSTRUCTION 








PEERLESS 4.4. 


Precipitated 


Calcium Carbonate-U. S.P. 


Extreme Purity—Unfailing Uniformity 


Complete range of ee ‘hom Heavy to extra 
light “Featherwate” grade 


PEERLESS WHITE LIME CO. 
Taylor & Duncan Ave. St.Louis, Mo. 























vipcondhioimpmmiat ALCOHOL 


Pure 
Specially Denatured 
(ALL FORMULAE) 


Solvent No. J 
(PROPRIETARY SOLVENT) 





@ FROM its fermentation in trolled stills, to its final pack- 
batteries of giant 200,000 gallon ing, one motive governs the 
fermenters, through its distil- production of Everclear Alcohol. 
lation in modern, carefully con- That motive is supreme quality. 


THE AMERICAN DISTILLING CO. 


405 Lexington Avenue New York, N.Y. 


Completely Denatured 


LET US SOLVE YOUR 


COLO ve PROBLEMS 


ANILINE COLORS 


For Perfumes, Soaps, Shampoos, Bath Salts, Toilet Prep- 
aration Compounds, Nail Polish, etc. Also Saponine. 


COSMETIC COLORS 
For Rouges, Face Powder, Lipsticks. 
We also carry a full line of CERTIFIED FOOD COLORS 


LEEBEN CHEMICAL CoO., Inc. 
Successors to H. LIEBER & CO., Inc. 
389 Washington St., New York, Tel.: WAlker 5-0210, 0211 












































Subsidiary of AMERICAN COMMERCIAL ALCOHOL CORPORATION 
METAL 


/ 


SELL IT WITH LABELS! 


HORN LABELS freshen up your package for 
greater sales. Faithful service for over 40 years. 








‘ JOHN HORN, 837 Tenth Ave. , New York City | 


; (Sample booklet of iste sent to 
RESPONSIBLE MANUFACTURERS) | 
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GERANIOL 


for Soap 


In various grades to meet every 
requirement as to price. 


A. M. TODD COMPANY 
KALAMAZOO MICHIGAN 


Business Established in 1869 
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Shampoo and Bath Oil Perfumes 


We have developed two interesting new odors for soapless 
shampoos and bath oils: Shampole, for shampoos; Bainole, 
for bath oils. Samples will be sent upon request, together 
with suggestions for improving soapless shampoos and bath 


Van Dyk & Co. 


Incorporated 1904 
Pioneer American Manufacturers of Aromatics 
Executive Offices and Works: 57 Wilkinson Ave., Jersey City, N. J. 


oils. 








i— MOSQUITO CREAM=>= 


A tremendous market with almost no com- 
petition A safe, non-irritating mosquito 
cream with a pleasant odor. This item will be 
the biggest new profit getter this summer. 
Attractively packaged or in bulk. ASK 
FOR SAMPLE. 







Solo Laboratories produce almost 
every type of quality cosmetic. 


=== SOLO LABORATORIES, Inc. == 
347 W. Austin Ave. — Chicago, Illinois gum 

















SEYDEL CHEMICAL CO. 
Jersey City, N. J. 
Phone—Bergen 3-7047 


ANTISEPTICS 
ANTIMOL BENZOIC ACID 
COMPOUND #703 SODIUM BENZOATE 

OXYQUINOLIN BENZOATE and other salts 
REMONOL (Resorcinol Monoacetate) 


ANESTHETICS 


BENZOCAINE BENZOCAINE BENZOATE 
PROPYL AMINO BENZOATE 
PROCAINE HYDROCHLORIDE and BASE 


Literature on request 








SPECIALTIES: 


Cholesterol Nucleinic Acid 
Cholic Acids and Salts Sodium Nucleinate 
Lecithin Sodium Cholate 


Glutamic Acid and Salts 


R. W. Greeff & Co., Inc. 
10 East 40th Street New York 

















Purified 


Cosmetic Colors 


(First Producers of Certified Colors) 


H. KOHNSTAMM & Co., INC. 


83-93 Park Place . : P New York 
ESTABLISHED 1851 
Chicago Philadelphia Los Angeles 








Founded 1854 
FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Etc. 


> 
Your inquiries are invited 

















THE MEDICAL FORMULARY 
and PRESCRIPTION MANUAL 


a Treatise on Prescriptions and Prescription Writing 
By MORRIS DAUER, Ph. G. 


Chief Pharmacist at Kings County Hospital, 
Borough of Brooklyn, City of New York 


Approved and adopted by the Department of Hospitals, 
City of New York 


Price $3.50 


Please send remittance with order 


The DRUG and COSMETIC INDUSTRY 
BOOK DEPT. 101 W 3ist St., NEW YORK, N. Y. 
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Professional 


Service 











FOOD RESEARCH 
LABORATORIES, Inc. 


Dr. Philip B. Hawk, President 


BIOCHEMISTS 
SPECIALISTS IN VITAMIN ASSAYS 





FoRMULATION AND STANDARDIZATION 
or MEDICINAL OR CosMETIC 
PREPARATIONS 


114 East 32nd Street, New York 


Member Ass’n Consulting Chemists and 
Chemical Engineers 








LAWALL & HARRISSON 
Charles H. LaWall Jos. W.E. Harrisson 
Analytical and Consulting Chemists 
Pharmaceutical and Chemical Research 
Process and Formula Development 
Food, Drug and Water Analyses 

Legal Testimony 
214 South 12th Street Phe iladelphia, Pa. 








PEASE LABORATORIES, Inc. 
Chemists, Bacteriologists, Pathologists 


Cosmetic, Druc anp Foop ProBiems 
ComPLIANCE WITH OrFicIAL REQUIREMENTS 
SpectaL ANIMAL TESTING FOR PHARMACOLOGIC, 
Toxic or Sxin IRRITATING PROPERTIES 
New Propuct DevELOPMENTS 


39 West 38th Street :: New York 






Z.H; roar . 


eva |-aemene 


TRADE-MARK sy leben 


EG. PATENT ATTORNEY PROF. ENGINEER 
WHAT IS YOUR INVENTION? 
Send me a simple sketch or a model for 
Confidential Advice—Do It Now! 

















ANY PRODUCT ANALYZED. 
estimate. Manufacturing problems. 
sayed. Dobin Analytic Laboratory, 
St., Chicago. 


Send sample for 
Officials as- 
1746 Roscoe 





Private Label 





MARVELL PHARMACAL CO., Inc. (Member of 
A.P.M.A.) 55 W. 16th St., New York. Pharmacal, 
Cosmetic, Face Powders, Private Formulas. 
Formulas and Processes Developed. Colloid Mill 
used in making Toilet Creams and Ointments. 
Correspondence solicited. 





INCREASE YOUR SUMMER BUSINESS by 
consulting us on new type vitamin creams, Suntan 
and Sunburn items, Lotions, Complete summer 
makeup. Private Label Cosmetics, Ltd., 160 N. 
Wells St., Chicago, Il. 





Machinery for Sale 





Complete line of rebuilt, guaranteed machinery. See 
detailed announcement on Page 690 of Consolidated 
Products Co., 20-21 Park Row, New York City. 





Situations Wanted 











H. A. Sem, Ph.D. E. B. Port, Ph.C., B. Se. 


SEIL, PUTT & RUSBY, Inc. 


Analytical and Consulting Chemists 
Formerly Experts for U. S. Dept. of Agriculture 


Analyses Made Formulas Developed 
Research Investigations Conducted 


Specialists in the Analysis of 
Beverages Essential Oils 
Flavoring Extracts Toilet Preparations 
Foo Spices Drugs 
eentetens Medicines Special Formulas 

Pyrethrum Insecticides 


Lab’s: 16 East 34th St. New York, N. Y. 
Telephone: AShland 4-4343 


CHEMIST, Minnesota graduate, desires position. 
Thorough technical training, wide knowledge and 
experience, including manufacture beauty and bar- 
pod supplies. Cosmetic chemical sales. Age 28. 
eekly. Box No. 1063 DRUG AND COs- 
INDUSTRY. 





w 
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CHEMIST, University graduate, desires position. 
Knows buying, packaging, production and man- 
ufacture of cosmetic creams, powders, hair tonics, 
toiletries. Has managed complete plant. Box No. 
1064, DRUG AND COSMETIC INDUSTRY. 





YOUNG CHEMIST, capable, six years experience 
in compounding cosmetics, food, household, and 
flavoring products. Desires position with progres- 
sive manufacturer. Box No. 1065, DRUG AND 
COSMETIC INDUSTRY. 





CHEMIST, executive experience, large scale man- 
ufacture cosmetics, perfumes and pharmaceuticals. 

College graduate. Three years selling experience. 
re et position with reliable firm. Box No. 1067, 
DRUG AND COSMETIC INDUSTRY. 








FRANCIS CHILSON 


Consultant 


Factory construction, equipment selection, 
layout, production control methods, process 
analysis and improvement. New process 
and equipment development. 


Specialist in the manufacture 
of drugs, cosmetics and 
allied products 


101 West 31st Street New York City 
Phone MEdallion 3-3177 





CHEMICAL ENGINEER, Organic, well-known 
foreign university, diversified experience; iast 10 
years as director in complete charge of U. S. plant 
of well-known French cosmetic and verfume man- 
ufacturer (production laboratory, creating, buying, 
etc.) Speaks four languages. Best references. Age 
39. Box 1027 DRUG AND COSMETIC IN- 
DUSTRY. 





CHEMIST (Young Woman) college degree. Cos- 
metic manufacturing experience. Position desired 
with a firm where faithful service and precision as to 
detail are required. Salary nominal. Box 1047 
THE DRUG AND COSMETIC INDUSTRY. 











MODERNIZE YOUR FORMULAS 
Cosmetics Improved 
Raw Materials Developed 
JOSEPH KALISH, Chemist—101 W 3lst St. N. Y. 
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REGISTERED PHARMACIST, 26, six years di- 
versified retail training. Competent salesman, cap- 
able assistant in manufacturing, desires position 
with progressive organization. Box No. 1058 
DRUG AND COSMETIC INDUSTRY 





YOUNG CHEMIST, 5 years, laboratory experience 
with nationally advertised toiletries and pharma- 
ceuticals house desires position as assistant. Box 
1059 DRUG AND COSMETIC INDUSTRY. 





CHEMIST (young woman) B. 8. University of 
Illinois. Organic and analytical. Experienced in 
formulation and production of cosmetics. Reason- 
able salary. Available July Ist. Box No. 1060 


DRUG AND COSMETIC INDUSTRY. 
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Classified 








Rates—All classifications $1.00 
an issue for 20 words or less; 
additional words 5c each. 

Payment must accompany 
order. Add 10 cents if replies 
are to come to a box number 


and be forwarded. 














Situations Wanted 





COSMETIC CHEMIST, B. Chem., 28, married. 
6 years experience all phases cosmetics and perma- 
nent waving, including research, control, formula 
development of creams, lotions, powders, rouges, 
lipsticks, perfumes, and permanent wave supplies. 
Successful formulae now on market. Utilization of 
latest raw materials. Now employed. Desires re- 
sponsibility and opportunity for advancement. 
Finest references. Location secondary. Box No. 
1066 DRUG AND COSMETIC INDUSTRY. 





YOUNG MAN wishes position as Purchasing 
Agent. Six years experience purchasing packages, 
raw materials and factory supplies for drug and 
cosmetic manufacturer, ete. Excellent references. 
Box 1062, DRUG AND COSMETIC INDUSTRY. 





25 years experience in the manufacture 
of cosmetics, toilet preparations, compounding 
flower oils, flavoring extracts and _ proprietary 
medicines. Desires connection with alert man- 
ufacturer, needing intelligent production super- 
vision or origination. Box 1052 DRUG AND 
COSMETIC INDUSTRY. 


CHEMIST, 





PRODUCTION MANAGER and COSMETIC 
SPECIALIST, B.Se., M.Se., M.D., desires position. 
Past six years complete charge production, purchas- 
ing, compounding research for large manufacturer of 
perfumes and cosmetics. Contributed to numerous 
publications. Best references. Box 1055 DRUG & 
COSMETIC INDUSTRY. 


Help Wanted 


CHEMIST, alert man or woman to cooperate in 
fine cosmetic company that is already established. 
Liberal remuneration. Box No. 1068 THE DRUG 
AND COSMETIC INDUSTRY. 











TABLET MAKER WANTED. Prefer young man 
with 7 or 8 years experience, particularly in com- 
pressing. Technical training also preferred. Box 
No. 1069 DRUG AND COSMETIC INDUSTRY. 





PHARMACEUTICAL CHEMIST WANTED. 
Man with thorough knowledge of pharmaceutical 
and physiological chemistry, who has had broad 
pharmaceutical manufacturing experience and can 
develop new ethical specialties. Prefer man who 
can read German or French as well as English, to 
keep up with current medical literature, and who 
can write scientific articles. State fully education, 
experience, references and salary expected. Box 
1070 THE DRUG AND COSMETIC INDUSTRY 





Business Opportunities 





CANADIAN MANUFACTURER of high stand- 
ing desires exclusive distribution for Canada of 
specialties: Pharmaceuticals, Cosmetics, Perfumes. 
Organized for manufacturing and distribution. Box 
No. 1061 DRUG AND COSMETIC INDUSTRY. 





FOR SALE. Small established cosmetic manufac- 
turing business, reasonably priced. Three lines of 
cosmetics, private label, ete. Box No. 1073 DRUG 
AND COSMETIC INDUSTRY. 





MANUFACTURER of fine cosmetics wishes dis- 
tribution in Southern and Western territory. Com- 


mission. Explain sales qualifications in letter. 
Box No. 1071, DRUG AND COSMETIC IN- 
DUSTRY. 





FISH LIVERS, extremely high potency Natural 
Vitamin D. For supplies write Norsk Medicinal 
Union, Bergen, Norway. 





TRADE-MARK FOR SALE. U. S. registered 
trade-mark Hair Tonic of exceptional value proved 
by 12 years of success. Will consider money or 
shares. Information on demand. Box 1072 


DRUG AND COSMETIC INDUSTRY. 
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4 OUTSTANDING HEADACHES IN 
NAIL POLISH 


1. Color Matching 


Settling out of White and Color Base 


2 
3. Viscosity Change 
4 


Variations in Results 


The above may be assigned to many causes 
The corrections are made by experience and specializing and continual research 


VORAC IS THE DOCTOR WHO CAN CURE YOUR ILLS 


THE VORAC COMPANY 


140 PAR!S STREET 


ae my Aaa 
Mr. Tene F. ‘Lilly 


CONSULT 


Specialists in Lacquer Making 


Export Dept. 
New York, N. Y. 
35 Water St. 





NEWARK, N. J. 


Los Angeles, Calif. 
4665 Hollywood Blvd. 
Dr. A. Katz 
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E refine American White Mineral Oil 

and U.S.P. Petrolatum exclusively from 
the finest crudes available. With a background 
of more than 50 year’s pioneering experience 
in the refining of U.S.P. petroleum products, 
coupled with an intimate knowledge of the 
requirements of the Pharmaceutical and 
Cosmetic Industries, we are equipped to serve 
you efficiently. 


L. SONNEBORN SONS, INC. 


REFINERS OF WHITE MINERAL OIL AND PETROLATUM 
Refineries: Petrolia and Franklin, Pa. 


NEW YORK LOS ANGELES CHICAGO 


Lexington Aven 215 est Sth S 400 West Madison St. 


STOCKS CARRIED IN PRINCIPAL CITIES 
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ts a matter of | 
‘Taste-- 


““That’s one of the reasons 
why I’ve prescribed American 
White Mineral Oil for years. 
My patients prefer it to any 
foreign White Mineral Oil. 
I’m on the staffs of four hos- 
pitals — and we use nothing 
but American White Mineral 
Oils. Why not—when they’re 
pleasant to take, gently effec- 
tive, and always uniform and 


dependable.”’ 





WHITE MINERAL OILS 


KAYDOL ORZOL 
U.S.P. Heavy U.S.P. Heavy 
PURITAN 
U.S.P. Heavy 

ERVOL BLANDOL 
U.S.P. Light U.S.P. Light 
CARNATION KLEAROL 


PETROLATUMS U.S.P. 


WHITE PROTOPET 
YELLOW PROTOPET 
Refined in all the colors necessary for 
pharmaceutical, cosmetic and _ industrial 
requirements. 
Also: White Fonoline—Yellow Fonoline 


White Perfecta 
for special purposes 


COSMETIC 
SPECIALTIES 
SONO-JELL—complete series fsz _ liquefy- 
ing cleansing creams, pomades, ointments, 

elc. 
TRI-OL—base for soapiess oil shampoos. 
DEO- i hvdrocarbon distillate re- 
mi to complete from 

Olt 
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